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 877-2-MUELLER www.MuellerInc.com

If you want to save money on energy and reduce your impact on the environment,  

a Mueller metal roof is the natural choice. By reflecting the sun’s radiation, a 

Mueller roof decreases heat transfer into your home – keeping the inside much 

cooler. And a naturally cooler home means summer energy bills you can afford. 

Visit our website for more information on Mueller’s ENERGY STAR approved 

products. Whatever you want your home to be, let Mueller help make it happen.

I WANT MY HOME  

          TO BE ______________________________ .energy efficient...naturally
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Solar Power
By Bill McCann, Kaye Northcott 
and Kevin Hargis

Solar-generated electricity for all
is still but a glimmer in our
future, but new technologies hold
great promise for sunny Texas. 

Mini Blessings
By Karen Branz Leach
Photos by Will van Overbeek

Miniature horses offer visitors a
gentle greeting at the Monastery
of St. Clare.
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WILLIE STORY LEAVES 
HIM COLD
You let Joe Nick Patoski write
a boring, one-sided piece on
Willie Nelson’s visit to his
hometown and the Abbott
Methodist Church (“The
Gospel According to Willie,”
May 2008), but it doesn’t tell
about Willie, the man, or his
feelings about life or anything
else for that matter. And the
reference to “the putrid skunk
aroma” of Willie weed coming
from the bus was totally inap-
propriate in such an article.

CHRIS BURNETT
cburnett@ectisp.net 

HOORAY FOR HEAT PUMPS
There is legislation in
Congress to outlaw the resis-
tance electric light bulb and
require use of fluorescent
bulbs. But if you are going to
save energy, you have to go to
the heat pump. Congress
should require every new
house that is going to use
electricity for heat to be built
with heat pumps. Property
owners should be required to
notify their tenants about the
source of heat used in their
buildings.

JOHN D. BENNETT
Pedernales Electric Cooperative

NO WOLVES, JUST COYOTES
I am pleased to see your
announcement about Mineola

letters

We want to hear from our readers. Send
letters to: Editor, Texas Co-op Power, 2550 
S. IH-35, Austin, TX 78704, e-mail us at 
letters@texas-ec.org, or submit online at
www.texascooppower.com. Please include
the name of your town and electric co-op.
Letters may be edited for clarity and length
and are printed as space allows. Read addi-
tional letters at www.texascooppower.com.

BEWARE OF CON ARTISTS OR THIEVES
POSING AS UTILITY WORKERS
Sam Houston and CoServ electric cooperatives in Texas
and a major utility in Iowa have reported that scam
artists posing as collection agents have been calling util-
ity customers and demanding that a payment be sent by
check or the Internet to the scam agency to preclude dis-
connection of service. Sometimes they ask for a credit
card number.

Most cooperatives do not use collection agencies. And
electric payments should go only to your cooperative. If
you receive a questionable call, please contact your coop-
erative or law-enforcement authorities.

While we’re on the subject of people preying on trust-
ing folks, from time to time we hear of someone posing
as a utility employee and wanting to gain entry to a home
to check electric service. If you let someone into your
house without verifying credentials, you may discover
later that cash or a small valuable has disappeared. 

Be on the safe side:
1. Always ask for company identification or an

employee identification number. 
2. Don’t provide any personal or banking information

to anyone who calls you. Instead, you should dial the co-
op or other business to ensure you are talking to a legit-
imate party.

3. Employees may, on occasion, be dispatched to a
customer’s home for an unscheduled maintenance call.
If a visitor or caller is unable or unwilling to provide his
or her name or employee identification number, please
call your cooperative and report the incident.

P O W E R T A L K
Nature Preserve on the Sabine
River in the April issue.
However, there is one error in
the article. Unfortunately, there
are no longer any wild wolves in
East Texas, but coyotes are
common. 

RAY C. TELFAIR II
Certified Wildlife Biologist

Cherokee County Electric Cooperative 

‘RUN LIKE A RABBIT!’
Your article, “A Permanent
Memory,” in the April issue was
a blast!

My mother gave all our
neighbors perms, but when it
came my turn every six months,
she was so afraid that she
might damage my short, thin
hair. Once, she accidentally
dropped the glass bottle of neu-
tralizer. In those days, moms
didn’t drive, so she yelled for
my brother, Don, to “run like a
rabbit” to the store and buy a
new permanent kit. Until he
returned, she held my head
under the kitchen faucet.
Everything turned out fine. 
Love your magazine.

JOANNE COVEY 
Pedernales Electric Cooperative

MESQUITE MAKES MUSIC
I can’t help but respond to the
letter in June from Guy
Matthews saying, “mesquite
wood’s most useful purpose is
its embers, which flavor Texas
barbecue ...”

Maybe mesquite’s purpose
of flavoring Texas MUSIC has
not been considered before
turning it to embers! I’ve been
building guitars out of mesquite
for about 10 years. It has
proven to be a great sounding
tonewood, not to mention its
natural beauty and durability.

VINCE PAWLESS 
Cooke County Electric Cooperative
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Saving the Kemp’s 
Ridley Turtle

Berry Talented

Hit the Road 
San Angelo to Paint Rock

THE GOSPEL
ACCORDING 
TO WILLIE

An Excerpt from 
AN EPIC LIFE
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THE QUEEN OF THE GULF
Weathering hurricanes and economic downturns, the Hotel Galvez has stood proudly for
decades on the south shore of Galveston Island, offering elegant accommodations to thou-
sands of visitors. The hotel, built in the mission/Spanish revival style, opened in 1911 and

was instrumental in helping rebuild the island city’s
economy after the devastating 1900 hurricane.

The “Queen of the Gulf,” which had faded after
a tourism downturn sparked by raids in 1957 on
the city’s illegal gambling establishments, was
restored to its former glory in the mid-1990s and
now gives guests magnificent views of the Gulf
along the city’s protective seawall, just blocks from
the historic Strand District.

— From Historic Hotels of Texas: A Traveler’s Guide,
Texas A&M University Press, first edition, 2007

Texas Co-op Power (USPS 540-560) is pub-
lished monthly by Texas Electric Cooperatives
(TEC). Periodical Postage Paid at Austin, TX
and at additional offices. TEC is the statewide
association representing 74 electric coopera-
tives. Texas Co-op Power’s website is www 
.texascooppower.com. Call (512) 454-0311 or 
e-mail knorthcott@texas-ec.org.

Subscription price is $3.84 per year for individ-
ual members of subscribing cooperatives. If you
are not a member of a subscribing cooperative,
you can purchase an annual subscription at the
nonmember rate of $7.50. Individual copies and
back issues are available for $3 each.

POSTMASTER: Send address changes to Texas
Co-op Power (USPS 540-560), 2550 S. IH-35,
Austin, TX 78704. Please enclose label from
this copy of Texas Co-op Power showing old
address and key numbers.

ADVERTISING: Advertisers interested in buying
display ad space in Texas Co-op Power and/or
in our 30 sister publications in other states,
contact Martin Bevins at (512) 486-6249.

Advertisements in Texas Co-op Power are paid
solicitations. The publisher neither endorses
nor guarantees in any manner any product or
company included in this publication. Product
satisfaction and delivery responsibility lie solely
with the advertiser. Direct questions or com-
ments about advertising to Martin
Bevins, Sales Director.

© Copyright 2008 Texas Electric Cooperatives,
Inc. Reproduction of this issue or any portion of
it is expressly prohibited without written per-
mission. Willie Wiredhand © Copyright 2008
National Rural Electric Cooperative Association.
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WHO KNEW?
There were no PR people around
when these places were named
(counties in parentheses).

CALAMITY CREEK
(Brewster)
COW TRAP LAKE
(Brazoria)
DEADMAN CREEK
(Callahan)
DEVIL’S SINKHOLE
(Edwards)
FOOL CREEK
(Glasscock)
SHORTERS DEFEAT
(Cherokee)
STAMPEDE CREEK
(Bell, McLennan)
STARVATION CREEK
(Hutchinson)
SWINDLER CREEK
(Newton)
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K GOOD VIBRATIONS

The next time the floor vibrates
beneath your feet, think of it as
renewable energy in the making.
You’ve probably experienced this
phenomenon someplace such as a
multistory shopping mall during the
Christmas rush. Thousands of shop-
pers walking the corridors at the
same time can create a mini-earth-
quake. Buildings are designed to
withstand this motion, which struc-
tural engineers call “dynamic load.”

A London architectural firm has
unveiled a proposal for capturing all
that footloose energy and converting
it into electricity. Plans are under way
to build an energy-harvesting stair-
case with small hydraulic generators
embedded in the floor of a London

subway. Estimates are that each foot-
step can generate 3 to 5 watts of
power. Multiply that by tens of thou-
sands of walkers each day, and you
could light an entire building.

Harnessing energy from human
and natural activity is a growing
enterprise. Don’t be surprised if
someday your workout at the gym
will help power the facility’s air-
conditioning system. 

  H A P P E N I N G S
Don those swimsuits and spring into SPRING HO, Lampasas’ annual festival that
invites participants to make a big splash while enjoying events galore, such as a carnival
and county fair.

The 36-year-old festival, scheduled for July 7-13, honors the rejuvenating powers of
Lampasas’ mineral springs.

One of the coolest—or coldest—ways to celebrate during the festival is to jump into the
Hancock Free Flow Swim Area, a spring-fed swimming pool. Meanwhile, there are so many
activities scheduled, festivalgoers won’t know what
to dive into first. For example, there’s the Spring Ho
Beauty Pageant, the Hayloft Party Talent Contest,
the Kiddie Fishing Derby, the Keystone Square
Museum special exhibits, a pet parade, a barbecue
cook-off, a 10-kilometer race and the Spring Ho
Dance on the Square in the National Registered
Historic District in downtown Lampasas. 

For more information, call (512) 556-5301 or go
to www.springho.com.

Hancock Springs’ historic bathhouse
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A  S P A R K  
T H E  E N E R GY  F R O M  S U N S H I N E  FA L L I N G  O N  A  S I N G L E  AC R E  O F  L A N D  I N  W E S T  T E X A S  I S  C A PA B L E  O F  P R O D U C I N G  T H E  P O W E R      
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SAN ANTONIO’S CITY-OWNED POWER PROVIDER HAS THE SUN IN

ITS EYES. LOOKING INTO THE FUTURE, CPS ENERGY HAS TEAMED

WITH A SAN ANTONIO COMPANY TO INSTALL A ROOF FULL OF

SOLAR PANELS AT A 67,000-SQUARE-FOOT FORMER WAREHOUSE

BEING REBUILT AT THE SHUTTERED PEARL BREWERY ON THE

NORTHERN EDGE OF DOWNTOWN. THE PANELS ARE CAPABLE OF

GENERATING 200 KILOWATTS OF ELECTRICITY—EQUAL TO ABOUT

ONE-FOURTH OF THE BUILDING’S TOTAL ENERGY NEEDS. IT IS THE

LARGEST SUCH PROJECT IN THE STATE. 

F O R S 0 L A R P O W E R
BY  B I L L  M c C A N N

    E Q U I VA L E N T  O F  8 0 0  B A R R E L S  O F  O I L  E AC H  Y E A R ,  AC C O R D I N G  T O  T H E  S TAT E  E N E R GY  C O N S E R VAT I O N  O F F I C E .

S A N D Y  P O W E R S



8 T E X A S C O - O P P O W E R J u l y  2 0 0 8

T E X A S  H A S  T H E  M O S T  S O L A R  P O T E N T I A L  I N  T H E  U N I T E D  S TAT E S ,  F O L L O W E D  W E L L  B E H I N D  BY  M O N TA N A .

The solar power unit is not cheap,
but it will have many benefits, CPS
Energy officials say. For one thing, it
will be a valuable test bed and learning
laboratory for solar power. For another,
it will help educate architects, engineers
and CPS Energy’s own municipal re-
searchers as well as the general public
about this emerging technology. And it
just might provide the needed spark to
get other businesses and public utilities
to give solar energy a try, too. 

The solar project is part of an ambi-
tious effort by Silver Ventures, a San
Antonio real-estate investment firm, to
redevelop the 22-acre Pearl Brewery
site into a multipurpose urban village
on the San Antonio River. The com-
pany has been reworking historic struc-
tures at the old brewery and adding
new construction to create an urban
center that includes residential, com-
mercial, retail, educational and enter-
tainment facilities. 

Because Silver Ventures is empha-
sizing environmental stewardship in
the redevelopment, solar energy and
energy and water conservation are an
important part of the effort.

“We think that the Pearl Brewery
redevelopment is great for San Antonio,
and we are excited to be a part of it,”
said Valerie von Schramm, CPS
Energy’s senior research manager for
renewables, distributed energy and
environment. “By participating in the
solar project, CPS Energy is stepping
out front in a big way for solar energy in
the community while helping [the util-
ity] to diversify our energy sources.”

CPS Energy will monitor the solar
project closely, using state-of-the-art
metering equipment to test its viability
in a real-world setting. The utility also
will share what it learns to assist public
and private organizations that may be
interested in installing their own solar
electric systems, von Schramm said.

A public display will allow visitors to
the Pearl site to see for themselves how
the solar unit is operating, she said.

“We believe the project will be a useful
educational tool for students and the pub-
lic as well as a model for future commer-
cial uses of solar energy,” von Schramm
added. “We have received many inquiries
about the solar project and expect the
high level of interest to continue.” 

The solar electric panels were
installed in June, and tenants are

WITH AN OPERATING LIFE OF MORE THAN 40 YEARS, THE

PROJECT EVENTUALLY WILL HAVE A POSITIVE CASH FLOW,

ACCORDING TO ANDREW McCALLA, PRESIDENT OF MERIDIAN

ENERGY SYSTEMS. BUT WHILE PAYBACK IS IMPORTANT, THIS

KIND OF PROJECT IS NOT JUST ABOUT THAT, HE SAID. IT IS

ABOUT USING ADVANCED TECHNOLOGY THAT ALSO BENEFITS

THE ENVIRONMENT BECAUSE ITS OPERATION DOES NOT POL-

LUTE THE AIR OR WATER.

F P O
S A N D Y  P O W E R S

Solar electric panels were installed in June, and tenants are scheduled to move into the building in

August. Known as the Full Goods Building, where beer once was temporarily stored before being shipped

out, the building has been converted from a warehouse into a combination residential, office and retail

facility. Besides the solar panels, the building has one of the most energy-efficient air-conditioning sys-

tems available. It also has a system to capture, store and recycle rainwater for landscape irrigation.  
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scheduled to move into the building in
August. It is known as the Full Goods
Building, where beer once was tem-
porarily stored before being shipped
out. The building has been converted
from a warehouse into a combination
residential, office and retail facility.
Besides the solar panels, the building
has one of the most energy-efficient air-
conditioning systems available. It also
has a system to capture, store and recy-
cle rainwater for landscape irrigation.  

Silver Ventures and CPS Energy
have committed $1.35 million for the
solar project: $950,000 from Silver
Ventures and $400,000 from CPS
Energy. CPS Energy is the nation’s
largest municipally owned energy
operator, providing electricity and nat-
ural gas service in and around the
country’s seventh-largest city. It serves
about 680,000 electric customers and
320,000 natural gas customers. 

The Pearl Brewery operated from
1883 until 2001. Silver Ventures
bought the property in 2002 and began
converting buildings in the brewery
complex to residential, office, meeting
and training spaces. Silver Ventures
and CPS Energy announced the joint
solar project in June 2007. 

Hooking up with CPS Energy for the
solar project made sense because both
organizations saw the potential bene-
fits and both were willing to invest in it,
said Darryl Byrd, development director
for Silver Ventures.

“It has been a good partnership and
a very positive thing for the commu-
nity,” Byrd said. 

The project uses solar cells, or pho-
tovoltaic cells, that convert sunlight
directly into electricity. Solar cells have
been around for decades and are used
in everything from pocket calculators
to orbiting satellites. They are not
cheap, but costs have come down con-
siderably as the technology has contin-
ued to improve. Also, increased
demand has reduced production costs.

Solar cells have no moving parts.
They are made of special materials that
can generate a small amount of electri-
cal current when sunlight strikes their
surface. A large number of cells can be
packaged to form a panel. An installa-
tion of a large number of panels is
called a photovoltaic array. 

The Pearl project is the largest solar-
cell array in Texas, said Andrew

S H E D D I N G  L I G H T  O N  S O L A R
BY  K AY E  N O R T H C O T T  A N D  K E V I N  H A R G I S

Practically speaking, solar-generated electricity is still but a glimmer in our future, but new
technologies hold great promise for sunny Texas. Our electric cooperative members use
photovoltaic arrays primarily to pump water for remote stock tanks or to heat swimming
pools and household water tanks. Many cooperatives have rules and procedures for mem-
bers who wish to supplement their grid power with home arrays. Contact your cooperative
to see if it has solar programs. 

C O S T  C H A L L E N G E S

The primary drawbacks to solar are the necessity to
back up this source of electricity with a conventional
energy source that works on cloudy days and at night,
and the current high cost of solar technology. The
good news is that the solar industry anticipates solar
technology will get cheaper. Current costs are about
25 to 50 cents per kilowatt-hour (kWh) for solar-
generated electricity compared to 13 cents per kWh
for electricity from coal or natural gas.

Austin Energy, a leader in Texas municipal utilities,
gives a generous $4.50-per-watt rebate for cus-
tomers who install solar energy. The city estimates
that this pays between 45 percent and 75 percent of
the cost of installing a system. But a 1,000-watt (1
kilowatt) photovoltaic system, which is considered
the smallest practical residential array, would still
cost between $6,000 and $10,000. Even with this rebate, less than 1 percent of the city’s
residential and commercial customers have installed solar systems.

T E X A S  S H I N E S  L I G H T  O N  S O L A R

The Texas State Energy Conservation Office, or SECO,
has several programs designed to promote increased
use of solar energy, both photovoltaic and passive.
The agency has sponsored or is in partnership on
several demonstration projects, ranging from light-
ing systems for city parks to a parking garage instal-
lation at the University of Texas-Houston Health
Sciences Center.

The Texas Parks and Wildlife Department is work-
ing with the Alternative Energy Institute at West Texas
A&M University in Canyon, which focuses mainly on
wind power research, to monitor photovoltaic output
at a demonstration project at Sheldon Lake
Environmental Center.

For Texas electric cooperatives, SECO offers the
Stand-Alone Photovoltaic program, which aims to
educate co-op workers and leaders about stand-alone systems without grid ties. They are
usually photovoltaic panels used for water pumping, electric fences and other small-scale
uses in areas away from power lines.

One of the agency’s biggest solar projects is Texas Solar for Schools. Under the program,
which began in 2001, SECO has supplied 1- to 3-kilowatt solar systems to school districts
across the state. The systems allow schools to save money on their electric bills while giv-
ing students the opportunity for hands-on learning. The Lower Colorado River Authority
(LCRA) has partnered with SECO over the past three years in the program.

More families are adopting photovoltaic arrays
for home use. The price is moderating, but gov-
ernment subsidies are still necessary to make
small projects feasible.

Bastrop Intermediate School received solar 
panels with the help of the State Energy
Conservation Office, LCRA and Bluebonnet
Electric Cooperative.
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McCalla, president of Meridian Energy
Systems, an Austin-based firm that
designed and installed the equipment.

“We are elated to be a part of this
important project,” McCalla said. “We
have projects around the state and
nation, but this one is our shining star.” 

With an operating life of more than
40 years, the project eventually will
have a positive cash flow, according to
McCalla. But while payback is impor-
tant, this kind of project is not just
about that, he said. It is about using
advanced technology that also benefits
the environment because its operation
does not pollute the air or water.

Bill Sinkin, founder of a nonprofit
solar advocacy group called Solar San
Antonio, agrees. 

Solar energy brings many benefits
that are not always easy to calculate,
according to Sinkin, whose group has
been credited with helping Silver
Ventures and CPS Energy get together
on the project.

“We love that solar project,” Sinkin
said. “The new Pearl Brewery owner
[Silver Ventures] is a good environ-
mentalist and is setting the tone here in
San Antonio for building with the envi-
ronment in mind. And, thanks to the
owner and CPS Energy, we believe this
solar project is also setting the tone
that will encourage and promote the
future use of solar energy.” 

Bill McCann is a retired communica-
tions manager and journalist who
takes on freelance writing and editing
assignments when the fish aren’t biting.
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Once home to Pearl Brewery’s draft horses, the 
meticulously renovated Pearl Stable now provides an
elegant site for business events and social occasions
for up to 500 people.

I N C E N T I V E S  F O R  S O L A R

The state of Texas provides some incentives for solar
power installation for consumers, mainly in the form of a
property tax exemption for certain solar systems. For
businesses engaged strictly in solar energy sales, instal-
lation or manufacturing, there is a franchise tax exemp-
tion. In addition, Texas corporations can deduct the cost
of a solar energy device they own and use from their fran-
chise taxes. SECO provides a guide to federal tax credits
for solar installation on its website, www.seco.cpa
.state.tx.us.

I N T O  T H E  F U T U R E

Photovoltaic arrays, roof-mounted silicon solar panels,
are the most common technology for solar electricity and
could soon be replaced by flexible solar film that is rela-
tively inexpensive to produce. 

• Many companies offer thin film that requires glass to hold it in place. 
• Even better, perhaps, are the new thin-film solar cells being developed by HelioVolt and
Ascent Solar Technologies. HelioVolt has announced plans for a manufacturing facility in
Austin. Ascent plans to be selling rolls of solar cells by 2010.
• Farther down the road may be quantum dot solar cells as small as a nanometer (a billionth of
a meter). The theoretic efficiency of normal solar cells is about 43 percent, according to the
EnergyPulse newsletter. Quantum dots could increase that efficiency to as much as 60 percent.

E V E N  S M A R T E R  B U I L D I N G S  A N D  W I N D O W S

What if your windows and walls could automatically reflect light when it is hot outside and let
light in when it is cold, helping to keep inside temperatures relatively stable? Such windows
and walls are expected to be available this year from RavenBrick of Denver (www.raven
brick.com). Its thermo-reflective filters are transparent at low temperatures and highly
reflective at high temperatures. 

L A R G E- S C A L E  S O L A R  C O L L E C T O R S

Just as there are huge wind farms now providing backup
power for conventional electricity generation, central
solar power towers will likely do the same in the future.
The facilities generate electric power from sunlight by
focusing concentrated solar radiation on a tower-
mounted receiver. Hundreds of thousands of small sun-
tracking mirrors called heliostats or large, flat
sun-tracking mirrors reflect sunlight to the receiver. In
some technologies, liquid salt is pumped and heated
through the receiver and then stored until power is
needed from the plant. The molten salt is then pumped
into a steam-generating system that turns a conventional
electric generator.

In November, an Australian company signed a $500
million agreement with Pacific Gas and Electric to produce
177 megawatts at a solar-thermal plant in California’s

Central Valley. The project should be on line in 2010.
The experimental Solar Two plant in California’s Mojave Desert, financed in part by the

Boeing Company and Bechtel Corp., is being followed by Solar Tres, a commercial solar col-
lector in Spain. Meanwhile, Torresol Energy, an international consortium, recently
announced it will design, build and operate three central tower receivers in Spain. Beyond
Spain, the company has its sights set on developing other commercial solar generating
plants in sunbelt areas around the world, including the United States.
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The experimental Solar Two project in the
Mojave Desert used molten salt to store heat
from the sun. The hot salt was used to produce
steam to drive an electric generator. A similar
project, Solar Tres, is under way now in Spain.

Applied Materials in Austin has a 24.8-kilowatt
solar display. It received $100,000 in rebates
for installing the eight freestanding arrays,
which will provide just a fraction of the power
that the chip maker requires.





How Does the Exerciser 2000 Elite™ Work?
Enjoy the benefits of passive exercise—just lie down, place your 

ankles on the ankle rest and let the machine do the work. 

When you turn the machine on, it creates a 2 inch, right to 
left movement that gently moves the body back and forth. 

This gentle swinging motion cycles up through 
the whole body, creating an exercise movement 

without stress or impact on the joints. 

Receive some of the 
benefits of aerobic 

exercise without stress 
or impact on the joints!

Stress
Headaches
High Blood Pressure
Arthritis
Fibromyalgia
Joint Pain

Stiff Muscles
Poor Circulation
Insomnia
Sleep Apnea

These statements have not been evaluated by the FDA. 
Not intended to treat, cure or prevent any diseases.

Oxygenation of the blood

Increase circulation 
throughout the body

Relaxation of the back muscles

Helps relieve stiffness 
from head to toe

Constipation
Back Pain
Diabetes
Neuropathy
Edema

If you suffer from

Features

15 pounds

selections

ankle rest

labor warranty

You will enjoy using 
the Exerciser 2000 

™

Increased mobility

Don’t be fooled by cheap imitations



After using the Exerciser 2000 

Elite™ twice a day for one 

week the swelling in my ankles 

went away. It has also helped 

my breathing, as I can get 

out and walk without having 

to stop and catch my breath! 

Thank you. —Shirley H., Florida

After having a stroke, I could no 
longer exercise the way I used to. 
As a result, I developed edema. A 
friend of mine introduced me to 
the Exerciser 2000 Elite™. I loved 
it and I purchased one for myself. 
After using the machine daily 
for a few weeks, my symptoms 
of edema were completely gone. 
I now use the machine twice a 
day for 16 minutes each time on 
speed 3. What a wonderful way to 
exercise.—Robert M.

I am in my late 80’s and have diabetes. 
The first thing I noticed when I 
started using my machine was that 
my feet were warm when I went to 
bed. They were always ice cold before. 
Because one of my problems is poor 
circulation, I use the machine three 
times a day for 10 minutes each; in 
the morning, late afternoon and just 
before bed. I almost forgot to mention 
that I have not been able to lift my 
arms above my head. Now I can do it. 
You think that’s no big deal until you 
can’t do it anymore. —Ralph K.

As a Chiropractor, I would 
like to say that the Exerciser 
2000 Elite™ enables people to 
benefit themselves at home. It 
is a valuable asset in moving 
lymph fluid, oxygenating the 
blood, increasing immune 
system function, maintaining 
mobility in the spine, and 
additionally freeing up a spine 
that has become stiff and 
arthritic. —Garry Gorsuch, D.C.

I had suffered with sleep apnea 
for many years and had been 
taking drugs for it. I was told I 
would have to use a breathing 
apparatus. In the meantime, I 
was introduced to the Exerciser 
2000 Elite™ and decided to 
purchase one. Within two 
weeks, I was sleeping more 
deeply and restfully than ever 
before. —David B.

My husband and I have been into natural 

products all of our lives but nothing has 

ever affected us like the Exerciser 2000 

Elite™. My husband is 72 and delivers 

flowers. He carries 5 gallon buckets of 

water. Since using the machine, his back 

hasn’t hurt him at all. My hips would hurt 

if I stood too long and I would get weak 

and have to sit down. Now I can walk 

and sit as long as I want. I don’t take pain 

medication anymore. In the morning, 

when I get out of bed I’m not stiff 

anymore. At 65, wow, this is great! Thank 

you for offering such a great machine. We 

are going to tell everyone we 

know about it. —Cheryl J.

The ad I saw almost sounded “too 
good to be true”. With your no risk 
money back guarantee I figured I had 
nothing to lose so I purchased the machine…
and boy, am I glad I did! I am 75 years old and 
suffer from sciatica, which makes my back and 
legs tighten up and causes numbness. I was 
taking 8-10 Aleve™ every day. After using the 

back loosening up. Since I have been using the 
machine I haven’t taken any pain pills and have 
been pain free. My sciatica is not giving me 
problems anymore and my body stays loosened 
up. I have also had a snoring problem for quite 
some time, however, since using the machine 
my snoring has subsided. My wife is so excited! 
I cannot tell you how much this machine has 
turned my life around. —C. Cummings

I love using the 
Exerciser 2000 Elite™ 
after my morning 
workout. It is an 
excellent way to cool 
down and it helps 
to start my day off 
right.—Deanna C., Kansas

I have had constipation problems for over 25 years. Since I have been using the Exerciser 2000 Elite™ I have been regular every day and have begun to lose weight. This is truly a blessing and is so easy to use. —Jeannie

What people are saying about the Exerciser 2000 Elite™

Retail Price:

T he “Helping People Feel Better” Company

Use code C500 when ordering by phone or website and 
receive a promotional price of and FREE
shipping in the Continental United States.

1-800-748-7172
www.clarkenterprises2000.com

units when available.
90 Day No Risk Money Back Guarantee—You have nothing to lose. 
If you are not completely satisfied, you can return it for a full refund. 
We provide a FREE return shipping label for your convenience.
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Mini Blessings at the Monastery of St. Clare 
Miniature Horses Offer Visitors Gentle Greeting
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t’s October, and the sky is a deep blue color that occurs only
on a perfect autumn day. It’s warm but not hot, and the sky is
so clear that it seems you could see a thousand miles from the
right hilltop. It’s a great day to be headed out of the city and
into the country on a drive that will take me to Brenham to see
the miniature horses at the Monastery of St. Clare.

The monastery is run by the Franciscan Poor Clare Nuns,
a nonprofit religious organization devoted to a contemplative
life of prayer. In an operation called Monastery Miniature
Horses, the nuns raise and sell the tiny equines to support
their community.

When I arrive, I check in with Sister Angela, the abbess of
the monastery as well as chief miniature horse wrangler. She
is busy with customers in the gift shop, so I agree to talk with
her later. It’s the annual AutumnFest at the monastery, and
there are dozens of families out for the day to play games, eat
snacks and pet the horses. While I wait for Sister Angela, I
wander out to a pasture where several of the horses are
standing in the shade. 

As I lean against the fence, three of the little guys come
over to take a look. They stand quietly, gazing at me with
gentle curiosity. I gaze back and find myself mentally slowing
down and breathing deeper. It feels almost like meditation.
The horses are just hanging out, being themselves, but their
gaze is attentive and accepting. By some mysterious process,
they transfer their calmness to me. This moment alone is
worth the drive to Brenham.

Though each horse has a personality all its own, the
horses are bred to be calm and friendly, Sister Angela says.
Approach a corral fence, and they’ll almost always come over
to check you out. Their coats are denser and fuzzier than that
of most standard-sized horses, and the fuzz on their faces is
particularly soft. When they poke their heads through the
fence, it’s obvious that they want to be touched. 

The nuns first began raising the miniature horses in
Corpus Christi in 1981, at the behest of Sister Bernadette, the
abbess at that time. Sister Bernadette, who died in 1990, was
an animal lover and believed that the horses could provide
the revenue needed to support the community.

Sister Angela, who became abbess and manager of the
horse farm after Sister Bernadette’s death, says the monastery
sells 12 to 15 horses a year, earning from $500 to $5,000 each,
depending on the horse’s age, training and breeding ability.
The nuns supplement this income with entrance fees from an
estimated 20,000 visitors each year and the sales of ceramics
produced in their Art Barn.

Throughout the 1980s and 1990s, the monastery bred and
trained 70 to 100 horses a year, but not all of the horses
belonged to the monastery. Some of the horses were bred at
the monastery, while others were brought there for training.
During those years, a well-trained horse might have sold for
several thousand dollars.

In 1984, the Sisters of St. Clare bought a former cutting-
horse farm 7 miles outside Brenham on State Highway 105

I
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Ever feel like your old heating and air system uses money instead of gas, 
oil, or electricity to power itself? Let ClimateMaster show you how you 
can use the Earth instead, to heat and cool your home. 

Geothermal heating and cooling systems use a very small amount 
of energy to provide maximum comfort in your home or business. 
ClimateMaster has a variety of systems that fit any application for 
dramatic increases in comfort, and dramatic savings in heating and 
cooling costs. 

Contact your local ClimateMaster representative for more information 
on how you can take back control of your heating and cooling costs 
today!

ClimateMaster Geothermal Systems are locally 
available from:

www.climatemaster.com

Navaro/Henderson/Freestone/Ellis
AREA WIDE SERVICES
903-874-5298   TACLA012118C

Geothermal Heating • Cooling • Hot Water

Check your local utility 
company for utility 
rebates on this ultra 
efficient Geothermal 

Heating & Cooling System! 

St
op

P
ay
ing

Those High Utility
B
ills!

Let The Earth Heat & Cool Your 
Home And $ave Big Time!

Johnson/Bosque/Hill/Ellis  
SIMS HEATING & A/C                        
254-694-3615    TACLB005177E

Central Texas
HAUGHT AIR CONDITIONING 
254-666-1212  TACLB004189E

Johnson/Hood/Tarrant /Erath/Parker                                           
A-APEX HEATING *AIR* ELECTRICAL                  
817-578-8823   TACLB018470E

Greg/Henderson/Rusk/Smith/Cherokee
BEN MANES HEATING & A/C
903-758-0701   TACLA006042C

Save Up To 70% 
On Utilities!

and moved the monastery. There, a chapel and living quar-
ters were built for the nuns.

According to John Garza, who ran the monastery’s breed-
ing and training program from 1981 to 1996, there were
fewer than 20 breeders in the United States in 1981 and only
about 2,500 to 3,000 miniature horses.

Over the past decade, however, competition has increased
in the miniature horse world. Now, there are more than 100
breeders and nearly 160,000 horses registered with the
American Miniature Horse Association (AMHA).

Meanwhile, the miniatures are just that: Sister Angela
explains that the AMHA defines “miniature” as a horse that
doesn’t exceed 34 inches in height. In all other respects, she
says, they are genetically identical to full-size horses. The
miniature horses typically are 16 to 21 inches tall at birth.

Garza, a volunteer for AutumnFest, says the horses were
bred during the 17th century in Europe as pets for royalty.
And it is believed that from the 1800s until about 1950,
miniature horses were used as “pit ponies’’ in European and
American coal mines, hauling carts to the surface.

Garza says miniature horses are a different breed from
Shetland ponies—once also used in coal mines—which are
famous for their less-than-amiable temperaments. Like
Shetlands, however, miniatures are strong for their size and
can be trained to pull a small cart. Some of the miniatures
from the monastery are sold to owners who use them in cart-
driving competitions.

Garza says the horses—which in many situations are used
as therapy animals—mostly are sold as pets. “The minis are

fun,” he said. “They are easy and inexpensive to care for, com-
pared to a full-sized horse. Children love them, and they
become a member of your family. They bond with you. And
you can raise a couple of them in your backyard.”

In addition to petting the miniature horses, you can have a
picnic on the monastery grounds (drinks and snacks are avail-
able for purchase) or create your own hand-painted ceramic
horse. The nuns offer molded bisque ware models of horses
(and a wide variety of other animals) that they make, and they
provide all you need to decorate your piece. You may also pur-
chase the exquisite hand-painted ceramics created by the nuns.

If You Go
The monastery is open to visitors from 1:30 to 4 p.m. Tuesday through
Saturday. Admission is $4 for adults, $3 for seniors and $2 for children
ages 3 to 12. Self-guided tours are available every day (stop in at the Art
Barn to pay your fee and get a map of the property). Late afternoon
(between 3 and 4) is often a good time to visit, as the horses in the pas-
tures tend to come to the fences to wait for their supper.

Guided group tours are available by reservation. For more information,
call the monastery at (979) 836-9652 or go to www.monasteryminiature
horses.com. Autumn Fest is October 11 from 10 a.m. to 4 p.m.

To reach the monastery, take State Highway 105 about 7 miles north-
east of Brenham. The monastery will be on your right. 

One tip: Don’t wear a straw hat. The little horses will think you’ve
brought them a yummy treat, and the nuns don’t want you to feed the
horses. (My own hat came away a little worse for the wear.)

Karen Branz Leach is an Austin-based freelance writer.



RESERVATION APPLICATION

THE BRADFORD EXCHANGE_______________________________________
P.O. Box 806, Morton Grove, IL  60053-0806  

Signature ____________________________________

Mr. Mrs. Ms.__________________________________
Name (Please Print Clearly)

Address _____________________________________

City ________________________________________

State__________________ Zip __________________

YES. Please reserve the “Always Crystal
Teardrop Ring ” for me as described in this

announcement.

LIMITED-TIME OFFER
Reservations will be accepted on a first-

come-first-served basis. Respond as
soon as possible to reserve your ring.

Shown actual size

Beautifully presented in a
custom-crafted keepsake case 

inscribed with the “If tears could
build a stairway...” poem

A Fine Jewelry Exclusive
Hand-crafted in solid sterling silver, 

accented in 24k-gold plating, and hand-set with 

a teardrop-shaped Swarovski® crystal

A Precious Reminder of a Love that Is Always

Celebrate a everlasting bond with a beautiful keepsake

reminder as precious as your love—the “Always Crystal

Teardrop Ring.”

Exclusive Design ... Exquisite Craftsmanship

Finely handcrafted in solid sterling silver, the “Always

Crystal Teardrop Ring” is an exclusive design not available

anywhere else.  The ring’s band features an openwork

wing design that gently cradles a gorgeous teardrop-

shaped Swarovski® crystal.  Gleaming 24k-gold-plated

accents add to the graceful lines, while inside the ring, the

simple yet poignant word “Always” is beautifully engraved. 

A shimmering expression of a love that knows no

bounds, the “Always Crystal Teardrop Ring” makes a

wonderful gift to give to someone special or a lovely

keepsake to cherish.  Each hand-crafted ring comes with

a Certificate of Authenticity in an attractive keepsake case

with poem.

A Remarkable Value Available for a Limited Time

The “Always Crystal Teardrop Ring,” available in women’s

whole and half sizes from 5-10, is an exceptional value at $79*,

payable in 4 easy installments of $19.75.  To reserve yours,

backed by our 120-day guarantee, send no money now; just

mail the Priority Reservation Application today!

©2007 BGE  01-11543-007-BIR

Your Complete Satisfaction Guaranteed
To assure a proper fit, a ring sizer

will be sent to you after your 
reservation has been accepted.

*Plus $7.98 shipping and service.
Please allow 4-6 weeks for 

delivery of your ring after we 
receive your initial deposit.  All 

sales subject to product availability
and order acceptance.

01-11543-007-E54891
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Few things refresh like a quick dip in
a cool pool on a hot summer day.

Keep your family’s summer fun safe.
Kids require constant supervision

as drowning can happen in mere sec-
onds. And any place that water and
electricity potentially meet can
quickly become a hazard. Pools and
spas often have electric underwater
lights, circulating pumps and heaters.
Improperly installed or poorly main-
tained wiring can pose a danger.

Here are a few tips for poolside
safety: 

≠ Build a fence or other barrier to
separate the pool from the house and
yard. Padlock fence gates to keep your
children safe and to prevent neighbor-
hood children from wandering into
the pool area. 

≠ Never leave children alone near
the pool or any water source. 

≠ Install ground-fault circuit inter-
rupters (GFCIs) on all outlets that
power outdoor electric equipment.
When a GFCI detects an electricity
leak, it immediately shuts off power to
prevent an electrical shock. 

≠ Never use extension cords to
power pool equipment. 

≠ Hire a licensed electrician or
qualified pool professional to check
that your pool’s wiring and installation
are up to code and pose no hazards. 

KEEP THE POOL 
SAFE AND COOL

Fireworks are an Independence
Day tradition, but lighting them is

a job better left to the professionals.
Mishandled fireworks can cause

serious fires and life-threatening
burns. Exploding fireworks are espe-
cially dangerous if they come into con-
tact with power lines. 

The National Council on Fireworks
Safety reports that more than 9,000
people are treated for fireworks-
related injuries every year. Even tiny
sparklers—a favorite of little kids—
can reach a staggering 1,800 degrees,
quickly causing dangerous burns even
with minor skin contact. 

Keep kids entertained with safe
alternatives. Buy inexpensive glow
sticks or glow-in-the-dark necklaces
and bracelets that will stay lighted all
night. Battery-operated fiber-optic
sparklers will put on a colorful show
year after year without the danger of
fireworks.

Instead of putting on an amateur
show at home, take your family to see
a local display that’s put on by experts

and supervised by fire officials. 
If at-home fireworks are legal in

your community and you do choose to
light them, follow these safety tips
from the National Council on
Fireworks Safety:

≠ Check that all fireworks come
from a reputable source. Follow all
safety directions on the package. 

≠ Light fireworks outdoors only and
keep a bucket of water nearby in case
of fire. 

≠ Never let small children touch,
hold or light fireworks. 

≠ Prepare an area for shooting off
fireworks and keep spectators far away. 

≠ Never relight a “dud.” Wait 20
minutes, then drop it in a bucket of
water. 

≠ Alcohol and fireworks do not mix. 
≠ Only use fireworks as intended.

Never alter or combine them.
≠ Never throw or point fireworks at

someone, even in jest.
≠ Soak all fireworks in a bucket of

water before throwing them in the
trash can.

Celebrate Safely—Leave
Explosions to the Experts

Beautiful and dangerous—even sparklers can cause severe burn injuries.
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ELECTRIC NOTES

HAVE YOU REPLACED
YOUR WINDOWS?
Most homes have single-pane win-

dows, which means there’s not
much separating the inside of your
home from the outside.

During summer, the sun’s hot rays
can beam right through a flimsy, 
single-pane window, making your air-
conditioning system work overtime. In
winter, leaky windows can account for
10 percent to 25 percent of your heat-
ing bill, according to the U.S.
Department of Energy. 

Consider replacing your windows
with energy-efficient, double-pane
models. While you shop, look for win-
dows with a high R-value, which
measures how much heat can get
through the window in an hour. The
greater the R-value, the greater your
energy savings will be. 

The Department of Energy recom-
mends a double-pane window with a
high-performance coating, which can
have an R-value of 5. Choose a window
with a low-emissivity (low-E) or spec-
trally selective coating, which will pre-
vent the heat from penetrating the glass
in the summer. R-values as high as 10
are for homes in super-cold climates. 

Choose windows that bear the
Energy Star label, which means they
meet strict energy-efficiency stan-
dards. If you are building a new home,
installing energy-efficient windows
might save you money by allowing you
to purchase a smaller heater or air-
conditioning unit.

DOWNED POWER LINE? STAY AWAY
If you see a fallen power line, call your electric cooperative immediately. Call 911
if it is a medical or life-threatening emergency. Never touch a downed power
line. Always assume all power lines to be energized. Stay at least 100 feet away.

Remember, if a power line is touching someone, stay away. If you attempt
rescue, you could easily become a victim yourself. Call for emergency help.

If a downed power line falls across your vehicle, stay in the vehicle. Do not
get out unless the vehicle is on fire! If you must get out of the vehicle, try to do
so without touching the vehicle and the ground at the same time.

It only takes a second for a power
surge to destroy your computer,

plasma TV or other expensive elec-
tronic equipment.

Power surges happen when elec  -
tricity flow is quickly disrupted and
restored or when something sends
electricity flowing back into your
home. Some power surges are internal
and happen every day when large
appliances start up and shut down.

The most dangerous and noticeable
ones usually happen during storms,
when trees topple onto power lines.
These surges can cause instant dam-
age to anything plugged into your
home’s power circuit. But even smaller
surges over time can slowly damage
your appliances and shorten their 
useful life. 

The most common surge protectors
are those that plug into the wall and
have multiple outlets, much like a
power cord. But not all power strips
offer surge protection. 

A good surge protector will have an
indicator that tells you when a surge
has been blocked. Look for surge pro-
tectors with a “joule rating” of 400 to
600. This measures the device’s ability
to absorb surges.

These can protect your equipment,
but only to a certain degree. If the
surge is larger than that joule capacity,

anything plugged into the protector
can be damaged. 

The best protection can be found in
a whole-house surge protector, which
connects at your electric panel.
Though they cost $150 to $300, these
surge protectors will guard against
both daily surges and devastating
storm surges for all of your home’s
equipment, and they can handle a
much greater surge capacity. 

Whether your electronic equipment
is big or small, protect it with a surge
protector.

For extra protection, turn off and
unplug all unused appliances or elec-
tronics prior to a storm. If the electric-
ity goes out, turn off the appliances
that were in use to avoid a surge when
electricity is restored. 

Surge Protection 
Not Just for Storms

The right surge
protection can
keep your valuable
equipment safe.

Installing energy-efficient windows can
lower your electric bill.



Nobody knows 

who invented

the coffee mug.
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finally stumped Google when I typed in my question about coffee mugs.
I started thinking about coffee mugs one morning as I sipped my first cup

of the day. It came to me, along with that mind-clearing caffeine rush, that when
I open the kitchen cabinet every morning in search of a cup, my eyes—quickly fol-
lowed by my hand—always go to the mug with words or images on it. Unmarked
cups are a distant second choice for me.

As I write this, for instance, I am drinking from a white Menger Hotel mug. It
has a green 19th-century drawing of the venerable San Antonio hotel, along with
the words “Menger Hotel” and “Established 1859.”

So why do I like that mug? The answer was simple, once I gave it some thought:
Every time I see it, it triggers a pleasant memory of one of many occasions I have
stayed at the Menger. All of my favorite coffee mugs are evocative. There’s my Frio
River mug, my 40th high-school reunion mug, my John Wayne mug, my Texas
Rangers mug and my Texas Capitol mug, to name a few.

Those of us who are inveterate coffee drinkers can get quite attached to a par-
ticular mug. When I was spokesman for the Texas Department of Public Safety, for
instance, I once had to try to explain to recently retired San Antonio Express-News
columnist and curmudgeonly exposer-of-government-waste Roddy Stinson why a
crime-fighting DPS trooper had filed a theft charge against someone who had
tried to appropriate his favorite coffee mug. You don’t mess with Texas or a Texan’s
well-seasoned coffee mug.

If you’re troubled by someone borrowing your cup at the office, see if you can
find the lockable mug someone invented. It has a hole in the bottom plugged by a
removable stopper you can keep on your key chain. When you’ve got the key, your
coffee mug is useless to anyone else.

Beyond the memories associated with coffee mugs, from the perspective of
those businesses that either give them to customers or sell them as souvenirs, a
mug with something printed on it is a near perfect form of advertising. Well, as
long as you’re targeting coffee drinkers. You only pay for it once (and not much if
you buy in bulk), but the mug keeps shouting your brand day after day until it gets
accidentally dropped or the owner’s spouse puts it back in the garage-sale box.

As consumer items, coffee mugs also are as green as an unroasted coffee bean
when it comes to protecting the environment. An old friend like a ceramic or

I
Don’t Mess  
with My Mug
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Mike Cox with
his coffee mugs.

metallic mug used day after day is one fewer disposable paper or Styrofoam cup in
the landfill. (According to the website www.groovygreen.com Americans discard
in excess of 14 billion hot beverage cups each year, enough to loop the Earth more
than 55 times. That number is expected to grow to 23 billion by 2010.)

I have dozens, maybe scores of coffee mugs. And I’m not even an official coffee-
mug collector.

Back to my Google question: “Who invented coffee mug advertisement?” The
vastness of the Internet is largely silent on the matter. Judging from several web-
sites devoted to coffee mug collecting, the railroad industry and restaurants pro-
duced the first “advermugs.”

Typing “Who invented the coffee mug?” did net me a Yahoo! Answers page
where someone had posted that question. The best response was: “The guy who
was sore from burning his lips on the coffeemaker!” Someone else posited Mr.
Coffee as the inventor, but another
respondent got it right: “No one truly
knows who did. That’s like who
invented a vase or a door?” 

(A couple of interesting websites are:
www.restaurantwarecollectors.com and
www.vintagecups.com.)

If you feel you have too many mugs
or want to start enjoying new memo-
ries, here are a few ideas:

Used coffee mugs, assuming they are
not chipped or worn, are great for 
re-gifting—again, at least for other cof-
fee drinkers. Who but you has to know
the mug came from your own kitchen?

Consider the one-in, two-out rule.
Popular with the anti-clutter crowd,
this rule holds that anytime you acquire
one thing, you must get rid of two of the
same category of things. In other words,
if you buy a Far Side mug, select two old
mugs to re-gift or donate to a charity or
thrift shop.

You just might be drinking coffee
from a valuable antique you can sell for
a lot of money. A 1994 Starbucks cup
recently fetched $1,283.65 on eBay.

As much as I like my coffee mugs,
selling a used mug for that much money
would make for a wonderful memory to
cherish over my next cup of joe.

Mike Cox is author of the new book The
Texas Rangers: Wearing the Cinco
Peso, 1821-1900 (New York: Forge
Books, 2008).

P H O T O  B Y  W Y A T T  M c S P A D D E N



Spend enough time in the fields where thousands of young onion
plants are being harvested, and you, like Bill Martin, will crave a juicy
hamburger topped with fried onions.

Such cravings are a daily work hazard for Martin and his brother-
in-law Bruce Frasier, who belong to the fourth generation of an onion-raising fam-
ily in Carrizo Springs. Their Dixondale Farms lays claim to being the oldest and
the largest grower of onion plants in the United States, shipping more than 420
million pungent plants a year. 

The Dixondale crew stopped raising eating-size onions in 1965. Instead, it plants
onion seeds and harvests small plants to be shipped to other growers. And they can
chow down on their onions bought at the local grocer or across the country.

Martin, vice president of Dixondale Farms, keeps a bushel of onion lore under
his smudged white Stetson. For example, onions are daylight-sensitive rather than
temperature-sensitive, he explains. The onions that thrive in the northern states’
16 hours of summer light will never develop much of a bulb in Texas’ shorter sum-
mer days. The North’s longer days produce hotter onions. Texas, by contrast, is
known for its 1015 SuperSweet onions, which are to be planted in the Rio Grande
Valley on October 15 for April harvest. Dozens of varieties for various climates get
their start at Dixondale Farms.

“People in Georgia [known for its sweet onions] don’t want it known, but a lot
of Vidalia onions start life here in Dimmit County, Texas,” Martin says. The farm
ships Bermuda onion plants to Bermuda, too.

Dixondale Farms staggers its plantings from late August through January on
350 to 400 acres laid out in a narrow three-mile strip for easier harvesting access.
During one week in October, crews planted 28 varieties of onion and leek seeds in
double rows—about 60 million seeds. Before the seed goes in the ground, the grow-
ers know where 80 percent of the plants are headed: mail-order customers, farm
and garden stores, and retailers such as Lowe’s, Wal-Mart and The Home Depot.

In October, harvesting of the slender, tender plants begins, with onions going
to supply growers and gardeners in the Rio Grande Valley and Florida. Cutting
and bunching is still done by hand. Earning up to $800 per week, the field hands
kneel in the cultivated soil, unearth the plants, bind 60 plants together with fat
rubber bands and trim the tops off, leaving behind what looks like the entire
world’s supply of chives. A bunch of tiny, green-topped bulbs fits in a circle made
by your thumb and index finger.

“When it gets hot in the afternoon, cutting the tops off makes your eyes water,”
Martin says. At this size, it’s impossible to tell varieties apart, so careful record-
keeping is essential.

“You control growth in onion plants by when you water,” Martin explains.
Dixondale relies on its 1,000-foot-deep wells, drawing on a water table that is
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Dixondale Farms

produces 420 million

onion plants a year.

by Eileen Mattei

C A R R I Z O  S P R I N G S C O U N T Y

Sweet Taste 
of Success

V
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much higher now than it was 50 years ago. That’s because the region’s farmland
has transitioned to hunting leases. Because onions wear out the soil, Dixondale
Farms rotates cantaloupes, onions and leeks over the farm’s 2,200 acres.

Martin says all the best-tasting dishes have onions in them. That’s why, besides
overseeing onion harvests and the family cattle ranching operation and giving vis-
itors tours, he likes to contribute onion recipes to the Onion Patch, Dixondale
Farms’ quarterly newsletter.

Joseph McClendon, the great-grandfather of Martin and his sister Jeanie
Martin Frasier, founded Dixondale Farms in 1913. While their father, Wallace
Martin, still knows his onions, Jeanie’s husband, Frasier, known as the Onionman,
is president of Dixondale Farms. When Frasier came into the business run by his
father-in-law in the 1980s, he shifted the business to mail-order selling. The U.S.
Postal Service custom-designed a shipping box with air ventilation holes to keep
the onion plants fresher, and the farm mails tractor-trailer loads of boxes at a time. 

The packing crew fills orders for the popular sampler of red, yellow and white
onions based on the length of day at the destination. Trucks line up to haul drop
shipments of plants for backyard gardeners and a dozen mail-order nurseries in
the eastern United States. People with roadside stands often order 30 bunches of
assorted plants.

“The people up north, snowed in, are among the first to order,” Martin says.
“A lot of customers pick up the phone and want to visit with us to brag about

their onion crop,” Frasier says. “We’re trying to educate. If the same question
comes up, we address it in the newsletter.”

Photos of grinning customers proudly displaying their prize onions fill the cat-
alog, newsletter and website. “I don’t know what our future will be. None of the
fifth generation has yet committed to coming back,” Frasier says. But given
Dixondale Farms’ tradition of having a son-in-law lead the company, the family
has no reason to cry about the onion business.

Dixondale Farms: P.O. Box 129, Department WP08, Carrizo Springs, TX 78834-
6129; for more information, call 1-877-367-1015 or go to www.dixondalefarms.com.

Harlingen writer Eileen Mattei is a Nueces Electric Co-op retail member.

According to the National Onion
Association, the average American
eats 20 pounds of onions a year.
• Texas’ state vegetable is the 

sweet onion.
• Men eat 40 percent more onions

than women.
• Chewing a few sprigs of parsley

gets rid of onion breath.
• For each leaf, there will be a “ring”

on the onion. The larger the leaf,
the larger the ring becomes.

O N I O N  T R I V I A
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HEALTHNEWS: Anti-Aging Breakthrough

Erase Wrinkles Without Botox®*!
Breakthrough anti-aging cream
combines three scientifically 
advanced wrinkle-reducing 
ingredients for real results.

In recent years Botox®* has been promoted
as the leader of anti-wrinkle treatments.
Although it can be successful, it is very 
expensive, painful, must be administered
by a physician, and, in many cases, two 
to three treatments are needed for the 
desired corrections. After years of research
and testing, a safer, more affordable prod-
uct offering real results is now available.

Hydroxatone® Vs. Other Products
Hydroxatone® is a real Botox®* alternative
without the same risks associated with
Botox®*. There have been a number of
anti-wrinkle products introduced over 
the last few years.  Few of these provide
valid scientific evidence that they provide
real results. The leading bio-chemist that
developed Hydroxatone® with Dr. Fiorillo
decided to incorporate the three leading
and complimentary anti-wrinkle ingredi-
ents into Hydroxatone® (Argireline®5, 
Matrixyl™ 30003, and Hyaluronic Acid) 
to provide real results. Hydroxatone® was
the first to combine these three, resulting
in the unrivaled scientifically advanced
anti-wrinkle product on the market.

Up To 68% Reduction Of Deep Wrinkles
Unless you’ve actually tried
Hydroxatone®, it’s hard to imagine it 
can work the miracles users claim it 
does. But women and men of all ages 
are using Hydroxatone® and seeing real 
and noticeable results every day. The 
cumulative results that are seen within
two weeks will continue with daily use.
Over six months this will increase to as
much as 68% reduction in deep wrinkles. 

Why Hydroxatone® Is So Effective
Hydroxatone® is unlike any other skin
cream you’ve ever tried because it relies
on THREE proven ingredients: Matrixyl™
30003, Argireline®5 and Hyaluronic Acid.

But Hydroxatone® doesn’t stop there! It
also includes other natural antioxidants,
botanicals, vitamins, and peptides...
designed to nourish your skin while 
fading wrinkles. 

There Is No Comparison
Forget Botox®* or any other radical 
and dangerous treatments. Throw out
other creams that simply don’t work! 
Hydroxatone® is the anti-wrinkle cream
that is proven. Within two weeks 
Hydroxatone® users will start to see 
results. With continued use, their skin 

will become softer, smoother, more 
radiant, and younger-looking...and 
that’s GUARANTEED.

“Within two weeks of using Hydroxatone®, I was getting compliments on my skin from
friends and co-workers. My skin not only feels great, but it looks great too! You’ve made
me a Hydroxatone® believer!”

— Robin B., Los AngelesResults not typical

Advanced Anti-Wrinkle Results

� 68% Reduction Of Deep
Wrinkles In Just 6 Months

� Diminished Age Spots & 
Increased Suppleness

� Enhanced Production Of 
Healthy, Radiant New Skin

� Tightened And Toned Skin

“I’m 51 years old and my skin
hasn’t looked and felt this 
good in 15+ years. All the 
tiny wrinkles and lines have 
virtually disappeared.This 
product is fantastic.”

–Rose P.
Results not typical

*Botox® is a registered trademark of Allergen, Inc. – 1Olay® Regenerist is a registered trademark of Procter & Gamble. – 2Strivectin SD® is a registered trademark of  Klein-Becker IP Holdings, LLC. – 3Matrixyl™ 3000 is a regis-
tered trademark of Sederma S.A.S. – 4La Mer™ is a registered trademark of Max Huber Laboratories, Inc. – 5Argireline® is a registered trademark of Lipotec S.A. –  Hydroxatone® is not endorsed by Allergen, Inc, Procter & Gam-
ble, Klein-Becker IP Holdings, LLC., Sederma S.A.S.,  Max Huber Laboratories, Inc., or Lipotec S.A.

For years consumers have only had expen-
sive and ineffective alternatives to achieve
younger looking skin. You
may have seen other
inferior anti-wrinkle
products costing
hundreds of dol-
lars at some high
priced salons and
upscale depart-
ment stores. The
manufacturer of Hy-
droxatone® is so confi-
dent in their anti-aging
treatment that they are offering a 30-day risk
free trial offer...because seeing is believing! 

Call today to get your supply of Hydroxa-
tone® risk free, for just a small S&H fee. Our
operators are available to let you try one of
the greatest breakthroughs in wrinkle fight-
ing technology without spending hundreds
of dollars.

Call to get your Hydroxatone®

30-Day Risk Free Trial Offer!

888-694-0191
Mention Code for Free Upgrade!

2HTP11B

Having A Hard Time 
Finding Hydroxatone® ?

www.hydroxatonedirect.com
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Legend of the World’s 
Littlest Skyscraper

n Wichita Falls, they’ve turned the state’s bragging art
form on its head. Can you tell me another place in Texas
where townspeople proudly boast of having the smallest
tourist attraction?

Dallas and Houston may have sparkling skyscrapers so
tall that they require oxygen in the penthouses, but has
Ripley’s Believe It or Not ever paid them attention? Do trav-
elers make special detours to gaze in wonder?

Visitors to the North Texas city of Wichita Falls are rou-
tinely given directions to the edge-of-downtown corner of
Seventh Street and LaSalle where, since 1919, the World’s
Littlest Skyscraper has stood. The four-story red brick struc-
ture, just 40 feet tall with 118 square feet per floor, has sur-
vived tornadoes and fire and years of neglect to stand as a
monument to the greed and graft of the region’s long-ago oil
boom days.

This is the story visitors are told:
When the discovery of black gold in nearby Burkburnett

turned thousands of Wichita County residents into instant
millionaires, mineral rights deals were being made on street
corners and in the shade of quickly erected tents that served
as oil company headquarters. There was a desperate need for
office space in Wichita Falls, and a Philadelphia oil man/pro-
moter named J.D. McMahon came running to the rescue.

With blueprints in hand, he set about quickly selling
$200,000 in stock to investors caught up in the quick-buck
frenzy of the day. What would result, McMahon promised,
was a multistory office building that would go up just across
the street from the thriving St. James Hotel.

What the promoter failed to mention, legend has it, was
that the scale of his blueprints was in inches rather than feet.
Apparently too busy to keep an eye on construction,
investors ultimately found themselves owners of a building
that looked more like an elevator shaft than high-rise office
space. The completed building’s outside dimensions were a
closet-sized 11 feet by 19 feet. Stairwells that led to the
upstairs floors occupied 25 percent of the interior.

And by the time construction was completed, McMahon
was nowhere to be found. Duped investors unsuccessfully
chased after the scam artist and sought legal remedy only to
be told they had no case. McMahon had built exactly accord-
ing to the blueprints they’d signed off on.

Still, with office space in such demand, oil companies
squeezed desks into the tiny space and called it home until
the boom finally fell silent. Then came the Depression, and
the little building was boarded up and forgotten. 

In 1986, the city deeded the building to the Wichita

County Heritage So-
ciety, which attempt-
ed to preserve it. In
time, however, it was
again orphaned, and
there was steadily
growing talk of hav-
ing it demolished
before the architec-
tural firm of Bundy,
Young, Sims & Potter
was hired by the city
to stabilize the down-
trodden structure. So
fascinated did Dick
Bundy and his part-
ners become with the
historic site that in
2000 they arranged a
partnership with
Marvin Groves Elec-
tric, purchased the
building and spent
$180,000 remodel-
ing it.

“Frankly,” says
Bundy, “it wasn’t a
very smart investment, but so many people wanted it pre-
served. And, it’s a unique part of our local history.” Plus, he
says, it is a great conversation piece. On a recent visit to
Harvard University for a conference on the construction of
high-rise office buildings, Bundy casually mentioned his
firm’s involvement with the World’s Littlest Skyscraper.
Before the gathering ended, he was asked to the podium to
tell the story of the building and his history.

Today, it serves as more than an attraction for a steady
stream of curious tourists. Local antiques dealer Glenda Tate
recently leased the building, which now houses her business,
The Antique Wood. Upstairs, Bundy’s artist wife, Merri, has
converted the third floor into her studio.

Her husband, meanwhile, is off on a new quest. He is try-
ing to confirm that author-adventurer Robert L. Ripley gave
the building its nickname and publicized it in Ripley’s
Believe It or Not cartoons.

Carlton Stowers wrote about Dorothy Scarborough and her
novel The Wind in Texas Co-op Power’s December 2007 edition.

F O O T N O T E S  I N  T E X A S  H I S T O R Y

B Y  C A R LTO N  S TO W E R S

P H O T O  B Y  F R A N C E S  K N O W L E S
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to explore. Turn on your creative
minds and send me your suggestions.
I’ll send a copy of our 60 Years of
Home Cooking cookbook to the person
who sends me the most interesting
topic. 
You can mail suggestions to: Recipe Topics,
2550 S. IH-35, Austin, TX 78704 or e-mail
them to recipes@texas-ec.org.

B A S I C  B A R B E C U E  R U B
One of my earliest memories of food
are the barbecues my parents used to
throw for friends and family. It wasn’t
just the meat itself, but the heaps of
potato salad, coleslaw, beans and
other side dishes covering tables. And
the meat that came off the old pit
smoker Dad had made from a surplus
drum just seemed to melt in my
mouth, especially the chicken with
beautifully browned and crisp skin
that had been spiced with a simple
rub. So good, you didn’t even need his
homemade sauce.

Use marinade in addition to a rub
to impart maximum flavor, but if you
don’t have time to marinade, rubs are
a quick way to spice up your grill.
Here’s a good, all-purpose barbecue
rub that you can use as a base for your
own cooking explorations. I’ll give it to
you in proportions so you can make as
much or as little as you like.

4 parts salt
4 parts brown sugar
4 parts cracked or coarse-ground 

black pepper
4 parts paprika
2 parts garlic or onion powder
1 part chili powder

Ground red pepper (cayenne, ancho 
or chipotle, for example) to taste

Thoroughly mix spices in a bowl with a
tight lid. Rub generous amount on all
surfaces of meat before grilling or smok-
ing. Keep surplus rub covered.

When using this rub with pork, try
adding ginger, dry mustard or turmeric.
For beef, crank up the red pepper. Toss
in a little lemon pepper or citrus zest
with chicken.

Play with your food. You might like
what happens. And even if your dish is a
dud, you’ve learned something.

B Y  K E V I N  H A R G I S I love to eat good food. And since I love to eat good food
and didn’t want to eat at a restaurant every night, I learned how to cook.

I was blessed with parents who both knew their way around a kitchen. They
gave me an appreciation of well-prepared meals and taught me the art and sci-
ence of cooking. I remember those dinner staples my mom or my dad would
whip up—beef enchiladas, a pot of slow-simmered beans, Sunday fried chicken
and fresh-off-the-boat shrimp made into creole or fried golden brown and served
with homemade hush puppies and coleslaw.

My folks didn’t just stick with those standards; they also liked to shake things
up. A fondue set brought more than one evening of melted cheese heaven. A visit
to a German restaurant inspired home-cooked potato pancakes and applesauce.
Dad’s culinary experimentation led to many successes and one memorable—if
not appetizing—conglomeration of macaroni and cheese with ham and pineap-
ple, proving to us that the sum was sometimes less than the parts. But it was his
willingness to try something different that stuck with me.

Dad died several years ago, but Mom is still a great cook. She can toss off
those old family favorites with practiced ease. And her cakes, pies and cookies fly
off the table at bake sales. I picked up much of my cooking knowledge from her,
and Dad imparted to me a willingness to play around with a recipe, to cook by
feel as much as rote. I love sampling new cuisines and enjoy the challenge of try-
ing to re-create a dish I have eaten.

So I will approach my new position as food editor with the attitude of exploration.
I will share with you the best of the many good recipes that are sent to our offices by
our loyal readers every month. And I’ll share my thoughts as I broaden my food
horizons.

I’d like to hear your suggestions for recipe topics you’d like to see in the
future. It could be a new twist on an old favorite or an area of cooking you’d like

Play with Your Food

R E C I P E  R O U N D U P

Kevin loves to cook with vegetables picked fresh
from the garden he and his wife, Lisa, planted 
in their backyard.
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...livens up the everyday.

PECAN TRIVIA
pecans, which contain
more than 19 vitamins

and minerals, are grown
in 152 Texas counties.

DOES MEAL 
PLANNING 
DRIVE YOU NUTS?
Think pecans. One bite of this catfish,
and your family will be hooked on
this recipe, which replaces cornmeal
with pecans for a savory twist on an
ordinary meal.

PECAN-CRUSTED CATFISH
2 cups pecans

1/4 cup all-purpose flour
cayenne pepper

1/2 teaspoon salt
1/2 teaspoon pepper
1/2 teaspoon garlic powder

1 large egg
11/2 tablespoons milk

4 catfish or red-snapper fillets, 
about 4 ounces each

Preheat oven to 450 degrees. Grind
pecans in a food processor with on-off
pulses, leaving some larger pieces intact
and some of the pecans almost a powder.
Set aside.

Mix flour with salt, pepper, garlic
powder and cayenne to taste. Whisk to-
gether egg and milk in a shallow bowl.

Rinse fish and pat dry. Coat with 
seasoned flour, shaking off excess. Dip 
in egg mixture, letting excess drip off.
Firmly press on pecans, coating fish
completely.

Arrange fillets on a baking sheet,
being careful not to overlap. Bake for 
15 minutes at 450 degrees. Serves 4.

Mix all ingredients in bowl. Rub gener-
ous handful on both sides of chicken.
Cover coated chicken and let sit at least
30 minutes before cooking.

Serving size: 1 tablespoon (approximate). Per serving:
14 calories, .8 g protein, .7 g fat, 2.8 g carbohydrates,
1.5 g fiber, 304 mg sodium

ALLISON JORDAN

Bluebonnet Electric Cooperative

A N Y T H I N G  R U B
4 tablespoons paprika
4 teaspoons coarse ground 

black pepper
4 teaspoons chili powder
1 tablespoon salt
1 tablespoon brown sugar

2 teaspoons garlic powder
2 teaspoons onion powder
1 teaspoon cayenne pepper

4 teaspoons orange zest, fresh or dried
Mix all ingredients in bowl. Rub gener-
ous handful on both sides of meat. If
using on poultry, rub its skin with olive
oil before applying spices.

Serving size: 1 tablespoon (approximate). Per serving:
23 calories, .8 g protein, .5 g fat, 5 g carbohydrates,
1.8 g fiber, 709 mg sodium

DONNA TINSLEY

Bluebonnet Electric Cooperative

GREGG ROSZKOWSKI Pedernales Electric Cooperative
Prize-winning recipe: BBQ Rub

We tested Gregg Roszkowski’s rub on pork ribs, and it added a nicely balanced flavor.
Not too salty, not too sweet, with a hint of spice that didn’t overwhelm the meat.

Gregg said he had tried different rub recipes he’d found online and in magazines
and nothing was quite what he wanted. He found a version that was close, but it had
too much cumin and chili powder for his taste. So he decreased the amounts of those
spices and added some cayenne pepper and creole spice mix to liven things up a bit.

“I haven’t ruined a piece of meat in a long time, now that I have this rub,” he joked.
Gregg also offered a tip for preparing meat for barbecuing without a lot of mess:

Inject marinade right into the heavy plastic bag in which big cuts are packaged in the
grocery store. Tape over the hole and store for a few hours in the refrigerator, rotating
it occasionally for even coverage. Drain the marinade and pat the meat dry before
applying the rub.

1st

B B Q  R U B
1 1/2 cups dark brown sugar, firmly packed

1/2 cup garlic powder
1/2 cup kosher salt
1/2 cup paprika
2 tablespoons dried onion, 

minced or crushed
1 tablespoon dry mustard
1 tablespoon creole seasoning
1 tablespoon chili powder
1 tablespoon cayenne pepper

1 1/2 teaspoons cumin
1 tablespoon black pepper

Mix all ingredients in bowl. Rub gener-
ous handful on both sides of meat. Best
on ribs or pork butt; will work fine on
any barbecue. Makes enough rub for sev-
eral applications.

Serving size: 1 tablespoon (approximate). Per serving:
32 calories, .5 g protein, .2 g fat, 7.5 g carbohydrates,
.5 g fiber, 1,138 mg sodium

H O LY  M O LY  C H I C K E N  R U B
1 tablespoon cocoa powder

2 teaspoons cayenne pepper
1 teaspoon paprika
1 teaspoon cumin

1/2 teaspoon salt
1 teaspoon black pepper

2 teaspoons chili powder

H O M E  C O O K I N G

R E C I P E  C O N T E S T

November’s recipe contest topic is COOKIE SWAP.We want your fanciest cookie
recipe suitable for trading at the holidays. The deadline is JULY 10.

Send recipes to Home Cooking, 2550 S. IH-35, Austin, TX 78704. You may also fax them to (512)
486-6254, e-mail them to recipes@texas-ec.org, or submit online at www.texascooppower.com.
Please include your name, address and phone number, as well as the name of your electric co-op. 
The top winner will receive a copy of 60 Years of Home Cooking and a Texas-shaped trivet. Runners-
up will also receive a prize. 
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American Metal Components
Pre-Fabricated All-Steel Building Kits

“Many Options and Financing Available”
Portables~Shops~Garages~Barns~Offices~Warehouses

1-866-424-2534 www.amcbldg.com

20x20x8=$4,395.00
24x30x10=$5,495.00

30x60x10=$9,995.00
40x90x12=$19,595.00

26-gauge galvalume
roof and walls with
25-year warranty.

NEED LAND CLEARED? 
Underbrush and up to 6" dia. trees 
reduced to mulch. Leaves no unsightly
piles, and mulch helps lessen erosion.
Roads-Ponds-Culverts-Site Work-Dozers-Backhoes
Visit our website for more info, or call for a Free Quote!
979-830-5440 www.dirtworksoftexas.com

STRONG AFFORDABLE EASY TO BUILD 
 

Bolt-together red iron, impact resistant steel roof 
and siding. Resists mold, termites and fire.  

kodiaksteelhomes.com 
800-278-0888 

SPECIAL: 30 x50 x 10
INCLUDES ALL MATERIAL, CONSTRUCTION, DELIVERY

1-877-710-7297 8:00 to 5:00 Mon.–Fri.

CJ’S BARN BUILDERS

Galvalume metal put on with screws•One pre-hung door
One 10' or 12' sliding door •6 skylights, factory trusses

One-year warranty on labor and materials
Colors and other sizes available •Call us for a brochure

Stilwell Construction
BARNS, SHOPS, GARAGES, SHEDS, STALLS, ETC.

1-866-211-8902
www.stilwell-const.com

On your pond or lake, with or without roof.
All sizes—installation available.

45 YEARS’ EXPERIENCE

Call for Free Information • 1-800-310-1425
www.ellisonmarine.com • Ellison Marine, Franklin, TX.

FLOATING FISHING PIER

1-866-377-2289
Selling for Less at ESS for over 20 years!

U S E D  C O N TA I N E R S

Equipment
Storage
Service

3 designs & 11 colors to choose from!
Replace your vinyl skirting with STONECOTE.
1-888-724-1504
www.stonecote.com

MANUFACTURED HOME OR PIER & BEAM HOME
INSULATED CEMENT SKIRTING

WATER 
PROBLEMS ??

NO MORE
IRON!
�

NO MORE
HARDNESS!

NO MORE
SULFUR!

�
NO MORE

BACTERIA!
PROBLEMS SOLVED WITH

�NO SALT & NO CHEMICALS
FREE BROCHURE~1-800-392-8882

MONEY BACK GUARANTEE!
www.waterproblems.net

512-422-7950 • www.brushshark.com

BRUSH SHARK
Skid Steer mounted shear.
1/2" to 6" diameter trees and brush.
Perfect for cedar, shin oak, persimmon, 
mesquite.

S P E C I A L I Z I N G  I N :
ACREAGE - Farm / Ranch / Timberland
INVESTMENT PROPERTY - Commercial / Residential
LEASING - Commercial / Residential
PROPERTY MANAGEMENT
RESIDENTIAL SALES 800-246-2500

www.homelandproperties.com
1600 Normal Park • Huntsville, TX 77340

HIGH RATES
on Bank CDs
TEXAS TOLL-FREE 
1-800-359-4940
BLAKE MATTSON, CFP™

Signal Securities, Inc.
5400 Bosque, 4th Floor, Waco, TX 76710

“Serving Customers All Over Texas”

All CDs are insured to $100,000 per institution by the FDIC. All
CDs are subject to availability. Securities offered through Signal
Securities, Inc. Member FINRA/SIPC. 700 Throckmorton, 
Ft. Worth, TX 76102 (817)877-4256.

40 x 50 x 10 = $8,437.00
40 x 60 x 12 = $9,362.00

50 x 100 x 12 = $16,832.00
60 x 80 x 14 = $16,956.00

100 x 150 x 14 (M-1) = $45,824.00

Attractive and Affordable
greenhouses

• FREE delivery on 
all greenhouses!

Large variety of sizes
and styles.

Full-length hanging
rods and built-in
bench frames. 

FREE sample and
catalog, call...

1-800-825-1925

Greenhouse
Catalog

The

www.greenhousecatalog.com/tx

3740 TX Brooklake Rd NE
Salem, OR 97303
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30’ x 40’ x 10’  ........... $7,895

40’ x 60’ x 12’ ............ $13,987

60’ x 100’ x 14’ .......... $31,984

We are committed to providing the 
finest-quality steel buildings at the 

lowest possible price. 
Call for a FREE quote today!

1 . 8 0 0 . 6 4 3 . 5 5 5 5
www.heritagebuildings.com

When the country calls

We’re the answer.

No matter what you want to do, we can finance it. And 
Capital Farm Credit also shares its earnings — we’ve returned 
over $125 million to our borrowers.

Buy a homesite.  
Build a house.  
Add more space. 

CapitalFarmCredit.com   877-944-5500

T E X A S ’  L A R G E S T  R U R A L  L E N D E R

F I N A N C I N G  F O R

Rural Land • Country Homes • Farms and Ranches 
Livestock and Equipment • Operating Capital

Part of the Farm Credit System
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EDNEL

100%
Financing!*

*(w.a.c.)

100%
Financing!*

*(w.a.c.)

FREE
Installation!

1st 20 Pools
Olympic Pools only

FREE
Installation!

1st 20 Pools
Olympic Pools only

$1,180$1,180$1,180$1,180$1,180$1,180$1,180$1,180
Includes:
Sundeck,
Fence & Filter
Installation Extra

$1,180
Homeowners!
Call Us Now!

Free Backyard Survey!
The
Mariner
The
Mariner
The
Mariner
The
Mariner
The
Mariner
The
Mariner
The
Mariner
The
Mariner
The
Mariner
The
Mariner
31’x19’ o.d.
Family Size Pool

1-888-303  9112-

Olympic PoolOlympic PoolOlympic PoolOlympic PoolOlympic PoolOlympic PoolOlympic PoolOlympic PoolOlympic PoolOlympic Pool
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30X50X10 SPECIAL
Galvalume. Material, Delivery, and const.

Factory trusses and screws.

TOLL FREE 1-866-456-0959

MID – AMERICA
POLE BARN COMPANY

OCEAN FREIGHT CONTAINER SALES
SECURE STORAGE
Water-Tight/Rodent Proof

LARRY SINGLEY
1-866-992-9122
(8 17) 992-9122CALL

“Building Solutions”
...with integrity!

“Building Solutions”
...with integrity!

Full Service Post-Frame Design & Construction Since 1992

No Money Down Licensed, Bonded & Fully Insured
All Major Credit Cards Accepted

FAX: 1-866-582-1400

E-mail: sales@nationalbarn.com

Serving 27 States and Over 10,000 Customers

1-800-582-BARN(2276)
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There are many reasons
to  own land.

800.530.1252
www.LoneStarAgCredit.com

 
       7.5 billion,

to be exact.

SIMPSON 
S T E E L  B U I L D I N G  C O M PA N Y
Serving the Industry for Over 25 Years!

NOT a “Round Top”!  •  NOT a “Pole Barn”!
100% All Steel!  •  Do It Yourself Kit!

1-800-203-2255
Fax 1-512-267-5688

U . S .  PAT E N T  #  5 5 7 7 3 5 3

Garage/Shop  •  Boats/RV  •  Hobby Shop
Horse Barns •  Woodworking  •  Gardening

OV E R  3 0 0  S TA N D A R D  S I Z E S
Commercial • Industrial • Mini Storage

30 x 40 x 12 - $11,538
40 x 60 x 12 - $16,722
50 x 100 x 16 - $29,950

FREE
DELIVERY

IN TEXAS!

Instant Quotes Online  www.wdmb.com

W.D. Metal Buildings

FUTURE STEEL BUILDINGS
Do-It-Yourself Steel Buildings

Ideal For:
• Recreational Use 
• Boat Storage 
• Bunkie 
• Equipment Storage
• Garage/Shop 
• PWC/Snowmobile

Call Toll Free 
Today for a

FREE!
INFORMATION PACKAGE

Our building consultants are ready to take your call1-800-668-5111 Ask 
for 
ext. 
91

• 30-year perforation warranty 
• Full technical support from start to finish
• Fully customized to meet your needs
• Factory-direct savings

www.JohnDeere.com A74CUBD0802-AG-HOU5x50701TCP-4c-00243140  

All New 5003 Series with 4WD only $119 more a month!  

The Largest 
Tractor Package 
Dealer in the 
USA!» 

• 5103 45HP Pkg $21,998 or $357/mo 
 5203 56HP Pkg $23,498 or $381/mo 
 5303 64HP Pkg $24,998 or $406/mo 
 5403 74HP Pkg $27,498 or $446/mo  

$0 DOWN ON ALL NEW 5003's† 
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GET RESULTS! ADVERTISE IN THE

CALL MARTIN FOR MORE INFORMATION

(512) 486-6249

LONESTAR
MARKET
TOWN&COUNTRY

v
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S T E E L B U I L D I N G  S P E C I A L S

F a x :  9 4 0 - 4 8 4 - 6 7 4 6   e m a i l :  info@rhinobldg.com
W e b s i t e :  w w w. R H I N O B L D G . C O M

Prices F.O.B. Mfg. Plants; Sealed Stamped Blue Prints. Local Codes May Affect Prices

25 YEAR COLOR WARRANTY

PRICES INCLUDE COLOR SIDES & GALVALUME ROOf 

Toll Free 1-888-320-7466

Arena Special (roof & frame) 

100’ x 100’ x 14’...$41,250 

FREE BROCHURE • CONSTRUCTION VIDEO 

Based In 
Texas

VISIT
OUR

WEBSITE

VISIT
OUR

WEBSITE

30’ x 50’ x 10’...............................$9,495

40’ x 60’ x 12’...............................$13,995

60’ x 100’ x 12’.............................$27,450

80’ x 100’ x 14’.............................$37,960

100’ x 150’ x 14’...........................$69,850

† Offer ends 7/28/08. Subject to approved credit on John Deere Credit 
Installment Plan. Taxes, freight, set up and delivery charges could increase 
the monthly payment. Price and model availability vary by dealer. Price, 
payment, and financing subject to change without notice. *Based on a 
purchase of $21,999 with 10% down payment, monthly payment of $318 
at 4.9% APR for 72 months. **Based on a purchase of $18,999 with 10% 
down payment, monthly payment of $263 at 7.49% APR for 84 months. 
John Deere’s green and yellow color scheme, the leaping deer symbol and 
JOHN DEERE are trademarks of Deere & Company.

Includes:

   Diesel Tractor

Includes:

   Diesel Tractor

†*

†**

The BROOKSIDE ADVANTAGE
 CONVENIENCE:  6 locations
 EXPERIENCE: 34 years in business
 EXPERTISE: Gold Star Dealer
 SERVICE: Ready to Mow Home Service
 STRONG: More than 100 employees 
  standing behind you

WE DELIVER EVERYWHERE

BRO5x50701TCP-4C

League City, TX 
2135 Gulf Frwy South 

(281) 338-1300 

Calder Rd Exit

Houston, TX 
9125 I-45 Gulf Frwy 

(713) 943-7100 

College / Airport Exit

Katy, TX 
28715 Hwy 90 

(281) 391-2165 

Hwy 90, Exit I-10  

@ Pedersen Rd.

Spring, TX 
19003 I-45 North Frwy 

(281) 353-0204 

Cypresswood Exit

Jersey Village, TX 
11431 FM 529 

(713) 466-7456 

Near Hwy 290 & Beltway 8

SW Houston, TX 
11700 S. Sam Houston Pkwy W. 

(713) 541-3535 

Near SW Frwy (Hwy 59)

NEW
LOCATION

Includes:

ractorTTr   Diesel 
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ear Hwy 290 & Beltway 8

SW Houston, TX
.WPkwyHoustonSam S. 00

3553-145)317(

Near SW Frwy (Hwy 59)

Price includes material delivery, construction, 
1 pre-hung door, 1 sliding door, factory trusses 
that meet the new 90+ mph wind load require-
ment, 6 skylights and warranty on labor and 
materials.

Ask for our brochure. Prices may be higher 
south of College Station & west of Abilene.

30x50x10
GALVANIZED ENCLOSED

$6,29500

40x60x12
WITH 15X60 SHED

GALVANIZED

$11,79500

COLOR
AND OTHER SIZES 

AVAILABLE 

8:00 to 5:00 Mon. to Fri.
8:00 to 12:00 Sat. CST

1-800-766-5793
www.bcibarns.com

e-mail: barn@azalea.net

rrs TM

BARN BUILDERS

$8,20000 $14,04500
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Power up hills...over bumpy ground...
and through waist-high weeds!

SELF-PROPELLED
DR® TRIMMER/
MOWER

All Models Feature:
POWERFUL ENGINES for 
cutting weeds that would stall 
any hand-held trimmer.

DURABLE CUTTING CORDS
that hold up against fences, 
rocks, foundations, etc. 

LIFETIME-WARRANTY
on the lightweight 
aluminum 
mainframe.

888-206-4243
DRtrimmers.com

Get a FREE DVD and Catalog!

TOLL-FREE

©
 2

00
8 

C
H

P,
 I

nc
.

6-MONTH

RISK
FREE
TRIAL!

If you have poultry and want to protect them from
infectious bird diseases such as avian influenza (AI),
http://healthybirds.aphis.usda.gov is the website 
for you! The site includes:

• Helpful educational resources
• Online order forms for useful publications
• Links to important information about AI
• Colorful screen savers
• Materials for 4-H and FFA members
• And much more!

Best of all, these resources are 
available at no cost to you! Don’t wait! 

Visit http://healthybirds.aphis.usda.gov

United States Department of Agriculture
Animal and Plant Health Inspection Service
USDA is an equal opportunity provider and employer.

Protecting Your Birds 
Is Just A Click Away!

You depend on buildings to protect your livelihood. So depend on the proven 
performance of the industry’s #1 metal building brand. A Butler® building 
system offers fast construction, low maintenance, and superior protection—
all at an affordable price that assures unmatched value.  

For more great reasons to build with 
Butler, call 1-866-792-8853 today. 

you work.
Built for the way

©2008 Butler Manufacturing Company–A BlueScope Steel Company. All rights reserved.



The free 2008 edition of the 

Texas State Park Guide can help you

escape to more than 90 state parks and

historic sites offering fun activities,

natural beauty and Texas history. 

This free publication is packed with

maps, photos and useful information.

From parks that are close to where you

live, to parks that are great for road

trips, this new guide has everything you 

need to plan your family getaway!

Pick up the 2008 guide at any Texas state park,

or visit www.tpwd.state.tx.us/parkguide to

view it online, have one mailed to you, or to

receive free e-mail updates about state parks!

Life’s better outside.
®

Special thanks to Toyota, whose generous support made this guide possible.

The 2008 Texas State Park Guide



F O C U S  O N  T E X A S

UNDERWATER

Take a deep breath as we go underwater—or almost

all the way underwater, in some cases—to explore

readers’ photographic creativity. Several people sent

in beautiful photos from such places as Cozumel,

Mexico, and the Bahamas, but our focus is on Texas

as reflected in the pictures below. —CAMILLE WHEELER

7 Cowboy Steve Carlson and his horse Drifter are hat and ears above

water as they traverse a pond near Wheelock in northern Brazos

County. Photographer Ronda Weston, a Bryan Texas Utilities member,

says that besides enjoying a good swim, Carlson and Drifter have also

competed in working cow-horse events.

3 Linda Riley, a Bandera Electric Cooperative member, snapped this

photo of her granddaughter Paige Jannise in the Frio River. “It’s so

clear you can hardly tell she is about 2 feet underwater!” Riley says of

Paige, who is signing “I love you.”

5Much to Kaitlyn Muckleroy’s delight, Otis, a golden retriever puppy,

sticks his nose underwater and blows bubbles in their wading pool.

The picture was submitted by grandmother Lisa Everitt, a Sam

Houston Electric Cooperative member, who says that Kaitlyn—2 years

old in the photo and now 5—is celebrating her first year in remission

after being diagnosed with neuroblastoma cancer before she turned 3.

“We thank God for each day we have together,” Everitt says.

1 Glenda Self, a United Coop era tive Services member, submitted this

photo of her grandson Brody Self, who seemingly is suspended in

water during a swimming lesson at the age of 3. 

Upcoming in Focus on Texas

ISSUE SUBJECT DEADLINE

Sep Perfect Pets Jul 10

Oct Old Houses Aug 10

Nov Signs Sep 10

Dec Costumes Oct 10

Jan Odd Farm Equipment Nov 10

Feb Silly Poses Dec 10

PERFECT PETS is the topic for our SEPTEMBER 2008
issue. Send your photo—along with your name,
address, daytime phone, co-op affiliation and a brief
description—to Perfect Pets, Focus on Texas, 2550 S.
IH-35, Austin, TX 78704, before July 10. A stamped,
self-addressed envelope must be included if you want
your entry returned (approximately six weeks). Please
do not submit irreplaceable photographs—send a copy
or duplicate. We regret that Texas Co-op Power cannot
be responsible for photos that are lost in the mail or not
received by the deadline. Please note that we cannot
provide individual critiques of submitted photos. If you
use a digital camera, e-mail your highest-resolution
images to focus@texas-ec.org, or submit them on our
website at www.texascooppower.com.
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03 CALDWELL

July Third Celebration 
& Fireworks Display, 
(979) 567-4286

WAXAHACHIE [3–4]

Crape Myrtle Festival 
& Driving Trail, 
(972) 937-2390

04 ANDICE
July Fourth Celebration,
(254) 793-2502

AROUNDTEXASAROUNDTEXAS
04 BUFFALO GAP

Old-Fashioned Fourth of
July Celebration, 
(325) 572-3365

CHAPPELL HILL 
Fourth of July Parade,
(979) 337-9910,
www.chappellhillmuseum
.org

CLEAR LAKE
July Fourth Fireworks,
(281) 488-7676

COMFORT
Fourth of July Celebration
& Parade, (830) 995-3131,
www.comfortchamberof
commerce.com

DALE
Fourth of July
Extravaganza, 
(512) 601-3304

EDINBURG
Texas Cook’em: High
Steaks, (956) 383-4974,
www.edinburg.com

04 FREDERICKSBURG
July Fourth
Celebration Parade
(830) 997-6891

JEFFERSON
Independence Day
Celebration, 
(903) 665-3733, 
www.jefferson-
texas.com

LBJ STATE PARK
Fourth of July in the
1900s, (830) 644-
2252, www.lbj100.org

LITTLEFIELD
Fireworks Display, 
(806) 385-9001

McMAHAN
Whizzerville 
SummerFest 
(512) 376-9073,
www.whizzerville.com

MARBLE FALLS
Independence Day
Celebration, 
1-800-759-8178,
www.marblefalls.org

4
FOURTH OF JULY
Fireworks will light up the sky
all over Texas.

FOURTH OF JULY
Fireworks will light up the sky
all over Texas.

Order Now!Order Now!
Please send me            cookbooks at $29.95

each, for a total of $

Name

Address

City 

State                    Zip

Phone

Full Color, Hardbound, 
More Than 600 Recipes

From 60 Years of Texas Co-op Power

Six Decades
of Texas’ Favorite 

Foods, Fads & Facts

Six Decades
of Texas’ Favorite 

Foods, Fads & Facts

Make checks payable to Texas Electric Cooperatives. Send $29.95

($24.95 plus $5 tax, shipping and handling) for each cookbook to

Cookbook, 2550 S. IH-35, Austin, TX 78704. Also available in co-op

lobbies throughout the state or online at www.texascooppower.com.

Allow 4 to 6 weeks for delivery. 

United-Bilt Homes builds every home 
from scratch using the finest materials and

craftsmanship. Choose from over 30 original 
home plans or supply your own. And with our 
easy financing, you’re practically home free!

Zero down
100% financing

No payments for 6 months!

home recipe

Tour our model homes today!
Austin, Beaumont, Dallas, Houston, 

Sherman and Texarkana

  ubh.com    800.756.2506    *WAC     

04 PORT ARANSAS
Fireworks Display, 
(361) 749-4111

04 ROSANKY
Spirit of Rosanky Jubilee,
(512) 308-9926,
www.spirit-of-rosanky.info

SAINT JO
Fourth of July Party, 
(940) 995-9447

SAN SABA
July Fourth in the Park,
(325) 372-8291

SPRINGLAKE
Independence Day
Celebration, 
(806) 385-9001

ST. JOHN
Fourth of July Picnic 
(361) 798-5888

WASHINGTON
Fireworks on the Brazos,
1-888-273-6426,
www.birthplaceoftexas.com
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04 SHINER [4–5]

Half-Moon Holidays, 
(361) 594-4180,
www.shinertx.com

GRANBURY [4–6]

Old-Fashioned Fourth 
of July Celebration, 
(817) 573-1622,
www.granburychamber
.com

LUCKENBACH [4–6]

July Fourth Weekend
Celebration, 
1-888-311-8990, 
www.luckenbachtexas.com

05 CANYON LAKE
Fourth of July Fun Fair,
(830) 899-2256,
www.habitatforsafeseniors
.com

SHEPHERD
Independence Day
Fireworks, 
(936) 628-3890

25 CORN HILL [25–26]

Moravian Hall’s Annual
Barbecue Cook-Off, 
(512) 746-2591,
www.moravianclub.com

LEAKEY [25–27]

2008 Texas Open Fly-In,
(830) 486-8031

26 AMHERST
Celebration, 
(806) 385-9001

BONHAM
Heritage Day Celebration,
(903) 583-4902

12 BOERNE
Triple-H Wild West
Funfest, (830) 510-9515,
www.triple-h.org

McDADE
Watermelon Festival, 
(512) 273-0018,
www.mcdadetexas.com

UVALDE [12–13]

Animal Shelter Arts 
& Crafts Fair, 
(830) 278-2846

18 EARTH [18–19]

Annual Rodeo, 
(806) 385-9001

19 FRIONA
Cheeseburger Cook-Off &
Festival, (806) 250-3491,
www.frionachamber.com

CHILDRESS [19–20]

Old Settlers Rodeo &
Reunion, (940) 937-2567

22 HICO [22–26]

Old Settlers Reunion, 
1-800-361-4426

Events are listed according
to space available; see the
full listing at www.texas
cooppower.com.

Event information can be mailed 
to Around Texas, 2550 S. IH-35,
Austin, TX 78704, faxed to 
(512) 486-6254, e-mailed to
aroundtx@texas-ec.org, or 
submitted on our website at
www.texascooppower.com.
Please submit events for 
September by July 10. 

31 QUITMAN [31–8/2]

Old Settler’s Reunion,
(903) 763-2264

A U G U S T
01 BIRTHRIGHT [1–2]

Bluegrass & Jam, 
1-877-808-1831,
www.cooperlakecenter.com

03 FRELSBURG
Sts. Peter & Paul Church
Festival, (979) 732-3430

19 FRIONA
Cheeseburger 

Cook-Off & Festival

AROUNDTEXASAROUNDTEXAS

Up to three entries are allowed per person. Each should be submitted on a separate piece of paper. Entries MUST include your name, address and phone number, plus
the name of your electric cooperative, or they will be disqualified. Send entries to: Holiday Recipe Contest, 2550 S. IH-35, Austin, TX 78704, or fax to (512) 486-6254.
To enter by e-mail (recipes@texas-ec.org), you must include “Holiday Recipe Contest” in the subject line and submit one recipe per e-mail (no attachments). For official
rules, visit www.texascooppower.com or send a self-addressed, stamped envelope to the address above.

Attention, cooks: We’d like to share your best original holiday recipes with 2.8 million Texas Co-op Power readers
and give you a chance to win cash prizes and the acclaim of your friends and family. All recipes must include a
Pioneer Brand product such as flour, gravy mix, microwaveable gravy, biscuit & baking mix, or pancake mix.
Deadline for receipt of entries is September 10, 2008. Winners will be announced in our December 2008 issue. 

GRAND-PRIZE WINNER TAKES HOME $3,000. FOUR RUNNERS-UP WILL EACH WIN $500.GRAND-PRIZE WINNER TAKES HOME $3,000. FOUR RUNNERS-UP WILL EACH WIN $500.

$5,000 IN TOTAL PRIZES!
4TH ANNUAL HOLIDAY RECIPE CONTEST4TH ANNUAL HOLIDAY RECIPE CONTEST

$5,000 IN TOTAL PRIZES!
SPONSORED BY
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Up in the Panhandle, where flat land
abruptly gives way to ancient, rugged
canyons, it’s easy to imagine dinosaurs
digging their claws into the earth mil-
lions of years ago.

Those dinosaurs vanished long ago,
but some of their bones are on magnif-
icent display at the Panhandle-Plains
Historical Museum in Canyon.

Just outside Amarillo, I studied the
bones of modern-day dinosaurs—vintage
tail-finned cars—at Cadillac Ranch. And
within city limits, I strolled the skele-
ton of the legendary Route 66 in a his-
toric district designed to bring the road
and its commerce back to life.

Our trip starts in the Route 66 dis-
trict and then heads 3 miles west of
Amarillo on Interstate 40 to Cadillac
Ranch (the cars are just south of the
interstate on the eastbound side). Next,
we travel 15 miles south on Interstate
27 and U.S. 87 to Canyon to visit Texas’
largest history museum. 

AMARILLO
Born in 1926, ROUTE 66 symbolized free-
dom and mobility on the open road.

Ultimately, Route 66 was replaced
by bigger interstates, such as I-40 that
roars through Amarillo. But the city’s
historic district, the heart of which is a
15-block section on Southwest Sixth
Avenue between Georgia and Western
streets, is trying to pull in tourists and
business. Business owners believe that
their eclectic mix of antique stores
and others—not to mention the allure
of Route 66 itself—is sufficiently
attractive.

Some of the district’s buildings are
listed on the National Register of
Historical Places.

One such building, the NAT, which
houses a gigantic used bookstore and
ballroom, originally was an open-air
natatorium built in 1922. The report-
edly haunted building was enclosed in
1923 and later converted to a dance
hall with 10,000 square feet of maple
flooring covering the pool area. 

The highlight for me was supper at
the GOLDEN LIGHT CAFE, which opened in
1946. I spent $7.58 on a burger, soft
drink and not-so-small basket of fries.
Now that’s a price from yesteryear.

Route 66 district, 1-866-645-0666, www.ama

rillo66.com

CADILLAC RANCH
Out in a wide-open pasture, the wind
whipped my pants legs and mournfully
whistled through the bodies of 10 old
Cadillacs, their noses buried in the
ground and tail fins stuck in the air.
Mesmerized, I could hear Bruce
Springsteen’s “Cadillac Ranch” in my
head:

Cadillac, Cadillac
Long and dark, shiny and black
Open up them engines let ’em roar
Tearing up the highway like a big
old dinosaur.
These Cadillacs—which, with every

inch covered in colorful graffiti, resem-

ble spray-painted Easter eggs—no
longer roar down the road. But their
appeal is so strong that travelers wield-
ing cameras and spray-paint cans pull
off the interstate every few minutes to
check them out.

Stanley Marsh 3, who dreamed up
CADILLAC RANCH 34 years ago, said the
cars represent the period from 1948
through 1964 when Cadillac put tail
fins on its vehicles. 

It’s all about art, Marsh said, noting
that the tail fins cut the horizon just
beyond the barbed-wire fence and
spray-painted iron gate that visitors
swing open to walk to the cars.

“I think that art on the High Plains,
where it’s flat, should look different
from art in a forest or the mountains or
the beach,” he said.

CANYON
Here’s my advice for anyone visiting the
PANHANDLE-PLAINS HISTORICAL MUSEUM:

Give yourself a whole day. Or two.
With 2 million artifacts, 102,004

square feet of total exhibit space,
33,095 photographs, 300 works of art
available for viewing at any time and 15
permanent collections that include
ranching and Native American life,
transportation, firearms, windmills,
geology and a replica of a pioneer
town—just to throw out a few num-
bers—the museum simply can’t be
savored on a quick walk-through.

The museum’s collections range
from the strange—a large autograph
collection includes a lock of George
Washington’s hair—to the bigger than
life: Among many impressive findings,
the paleontology exhibit boasts one
particularly scary-looking specimen, a
labyrinthodont amphibian. The large
aquatic animal sported a medial third
eye on its flat, bony skull.

The museum’s art galleries alone are
worth the trip and, among several
high-profile artists, feature the works
of Frank Reaugh (1860-1945), known
as the dean of Texas painters. 
Panhandle-Plains Historical Museum, (806)

651-2244, www.panhandleplains.org

Camille Wheeler is staff writer at Texas
Co-op Power.

AMARILLO
to CANYON

Discover dinosaur bones and Cadillac

fins not far from fabled Route 66.

BY CAMILLE WHEELER



*Results not typical. Some of these individuals lost weight on a prior NutriSystem® program. 
On NutriSystem, you add-in fresh fruit, vegetables, salads and dairy items. 

Famous Faces Get Fit With NutriSystem!
Plus! EAT FREE FOR THREE WEEKS!†

MARIE
OSMOND

LOST

40LBS.*

TONY
ORLANDO

LOST

103LBS.*

JILLIAN
BARBERIE

REYNOLDS
LOST

41LBS.*

DAN MARINO

LOST

22LBS.*
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Select the Advanced 28-Day Auto-Delivery Program
and you can get an additional

THREE WEEKS OF FOOD FOR FREE!
That’s 21 breakfasts, 21 lunches, 

21 dinners, and 21 desserts FREE!†

Just call 1-888-893-THIN (8446) or visit
nutrisystem.com/3months to get started today.

Please use the promo code: TEX308 to get this offer.

†Offer good on new Auto-Delivery order only. Limit one per customer. With Auto-Delivery, you automatically receive your
28-Day program once every 4 weeks unless you cancel. You can cancel Auto-Delivery at any time, however for this offer
you must stay on Auto-Delivery for at least three consecutive 28-Day program deliveries to receive the second and third
free weeks. One additional free week of food will be included with your first, second and third deliveries. Cannot be
combined with any prior or current discount or offer. ©2008 NutriSystem, Inc. All rights reserved.

BREAKTHROUGH PROGRAM! NutriSystem® Advanced™

Easier. Healthier. Our best ever! Now with more crave-busting power to tackle that hunger.
You’ll eat great, feel full, AND lose weight!

Helps You Lose Weight Without Feeling Hungry!
The NutriSystem Advanced program combines the amazing breakthrough science of the “good carb” Glycemic Advantage™,
with a unique, heart-healthy ingredient and natural fiber, to help better control your appetite. So you can eat what you love,
feel full longer, and lose weight now. It’s simply our best program ever!

Get an Extra Three Weeks of Food FREE!†

That’s right—order from us today and get an extra THREE WEEKS of NutriSystem®

foods ABSOLUTELY FREE!†

• A variety of great-tasting meals and desserts

• Now with omega-3s to help promote heart health!

• Includes unique, natural ingredient to help control hunger!

• Delivered right to your door

• Meals prepare in just minutes

• No counting calories, carbs or points

• FREE membership and counseling, and no center visits

• All for about $10 a day†
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• FREE Exercise DVD
• FREE Self-Help Book
• FREE 24-Hour Support
• FREE Meal Planner

• FREE Shipping†

• FREE Online Tools
• FREE Membership

PLUS!–
Get your personalized Results Kit FREE!
(A $50 value) Act NOW!

PLUS!–
Get your personalized Results Kit FREE!
(A $50 value) Act NOW!



A family owned and 
operated Texas company.

WANTED:
Demo Homesites
Display one of our beautiful Kayak
maintenance-free pools and save $$$!

• Save Money: $1000–$4000 Instant Rebate
• Financing Available/Pre-Approvals
• We Consider Anything Of Value On Trade

SWIM TEXAS

AMERICA’S BEST BUILT POOL, WE GUARANTEE IT!
If within 30 days after your purchase of an Award Winning Kayak Pool, you find
another brand name pool with all of Kayak’s features and benefits, we’ll refund 100%
of your purchase price, plus we’ll give you the Kayak Pool ABSOLUTELY FREE!

Don’t Waste Money on Gas—
Vacation In Your Own Backyard!

Call now to qualify for this limited opportunity!

1-800-SWIMTEXAS
1-800-794-6839

www.swimtexas.com


