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Wildlife Photography
Shoot To Thrill
By Melissa Gaskill
Photos by Rolf Nussbaumer 

Promoting wildlife photography
and land conservation are the
goals of the Texas-based Pro-Tour
of Nature Photography. Last year,
it offered the largest wildlife pho-
tography purse in the world—
$160,000 in total. 

Red, White and Boom
By Thomas Korosec

On a ranch in southwest Fannin
County, Pyrotex has assembled
Fourth of July fireworks displays
for 34 cities, small towns and
country clubs across the state.
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Where To
Recycle
More and more, companies
are helping you recycle old
electronic items. According
to Consumer Reports, LG
(including the Zenith and
GoldStar brands) has 206
drop-off centers in 46
states; Samsung has more

than 200 centers in 50
states; and Sony has 274
nationally. Sharp, Panasonic
and Toshiba offer combined
drop-off programs for TVs
and audiovisual equipment
at 280 sites in 50 states. In
addition, people who buy
new Dell computers from the
company’s home and home
office site can recycle any
brand of an old personal
computer at no charge.

For information on recy-
cling cell phones, go to www
.recellular.com/recycling. For
information on public recy-
cling programs, primarily in
major metropolitan areas, go
to www.mygreenelectronics
.com. 

T H E  I - H O U S E :  I S  I T  R I G H T  F O R  YO U ?
The industrial-chic i-house may soon be available for
those on a manufactured-housing budget. Clayton
Homes, the country’s largest builder of manufactured
homes, recently showed the cutting-edge dwelling in
Omaha, Nebraska, at the annual shareholders’ meeting
of investor Warren Buffett’s Berkshire-Hathaway, Inc.,
company. Berkshire-Hathaway owns Clayton Homes.

The 1,023-square-foot model, which went on sale the
first weekend in May, carries a base cost of $93,300.
Perfect for the ecology-minded buyer, it includes Energy
Star appliances, compact fluorescent lighting, energy-
efficient windows and a v-shaped metal roof for collect-
ing rainwater and anchoring optional solar panels. It’s
the standard prefabricated trailer of two bedrooms and
one bathroom with industrial airs and high-quality
built-ins, such as optional bamboo floors. The long,
main core house has a deck off one of the bedrooms.

For $26,600 more, you can add a flex room, which is
designed for office space or guests and has a roof deck.
On the floor plan, the flex room dots the lower-case “i”
shape formed by the main structure of the house—hence
the moniker “i-house.” 

The Associated Press reports that Clayton Homes
CEO and President Kevin Clayton, who claims that the 
i-house is at least 30 percent more energy efficient than
traditional homes, acknowledged paying homage to the
iPod and iPhone for the name.

Clayton Homes plans to price the i-house at $100 to
$130 per square foot, depending on amenities and add-
ons, such as additional bedrooms. Clayton marketing
officials say a “stick-built” house—one that’s built on-site,
out of lumber—with similar features could range from
$200 to $300 a square foot to start. 

For a virtual tour of the i-house, and for company con-
tact information, go to www.claytonihouse.com.

We want to hear from our readers. Send let-
ters to: Editor, Texas Co-op Power, 1122
Colorado St., 24th Floor, Austin, TX 78701, 
e-mail us at letters@texas-ec.org, or submit
online at www.texascooppower.com. Please
include the name of your town and electric
co-op. Letters may be edited for clarity and
length and are printed as space allows. Read
additional letters at www.texascooppower.com.

HONOR TEXAS HERITAGE
I love to read your magazine—
lots of fun articles. I would love
to see a write-up on Texas
dance halls. This is another
Texas heritage being brought
back to life by Texas Dance
Hall Preservation, which has
helped restore Sengelmann
Hall in Schulenburg. The dance
hall was mentioned in your
May 2009 issue in the “Hit the
Road” travel column. 

PAULA JUNGMANN
Bandera Electric Cooperative

Editor’s note: “Texas Dance
Halls” was our cover story in
January 2006. There are plans
to return to them in a future
“Hit the Road.”

WHICH WAS FIRST?
In the May 2009 issue of Texas
Co-op Power is an article about
the first washateria. A report
from my wife’s kinfolk indicates
the original was in Hollis,
Oklahoma, a year earlier than
the Fort Worth one.

DEE BRANNAN
New Braunfels

Editor’s note: According to the
family genealogy, the Helpy-
Selfy Laundry was founded in
1933, a year before the much-
publicized Laundromat in Fort
Worth.

letters
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S W I T C H  T O  E L E C T R I C I T Y
Switch grass is one of several forage
grasses being studied in Texas and

elsewhere as a potential biofuel … but
maybe not to produce gasoline.
Researchers at the University of
California, Merced, say there might
be more bang for the buck—or
mileage to the experiment—if the
grass is burned to produce electricity
that will power battery-operated cars. 

The journal Science reports that
preliminary studies indicate using
biomass—plant matter that’s grown
and used to generate electricity—is
more efficient for transportation than
making biofuels. It might also do
more to cut levels of carbon dioxide.

  H A P P E N I N G S

I L L U S T R A T I O N S  B Y  J O H N  M A R G E S O N

R E S A C A  D E  L A  PA L M A  S TAT E  PA R K

The 1,200 subtropical acres of
Brownsville’s Resaca de la Palma State
Park boast the largest tract of native habi-
tat in the World Birding Center’s network
of nine wildlife preserves along the Rio
Grande. Several cities and counties, work-
ing with state and federal authorities, col-
laborated to create the network—no mean
feat in such a densely populated area of
the state across the border from Mexico.

Through the years, flooding of the river
carved out resacas—small tributaries, or
channels—that deepened with every flood. These resacas were cut off when the river
meandered in a different direction and was dammed upstream of the state park. But dur-
ing wet seasons, the area’s resacas make prime habitat for birds seeking shallow ponds
and marshes. Dense stands of brush and woodland thickets adjacent to South Texas’
resacas attract other local and migrating birds and butterflies. 

Resaca de la Palma, which opened in 2008, has eight miles of trails and four miles of
observation decks that overlook the four-mile-long resaca that curves through the park. In
addition, a 2.8-mile tram loop winds through the park. For more information, call (956)
350-2920 or go to www.worldbirdingcenter.org.
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In his book Spare Time in
Texas (2008, University of
Texas Press), author David G.
McComb writes about the
J.U.G.s—Just Us Girls—who
made a literary impact in the
Panhandle:

“In the Lone Star State …
bright, educated, middle- and
upper-class women inspired
the drive to establish public
libraries. Typical were the
J.U.G.s (Just Us Girls) of
Amarillo, Texas, an intellectual
discussion group that needed
books for their conversations
and started a public library in
1902. Even though the J.U.G.s
could not vote, no city council,
no man, could withstand their
determination.”

If you’re itchin’ for some summertime fun that packs a big, friendly bite, head down south
of Houston to Clute for the 29th annual GREAT TEXAS MOSQUITO FESTIVAL.

Scheduled for July 23-25, the festival honors the pesky, humidity-loving mosquito in
this Southeast Texas town that’s a five-minute drive from the Gulf of Mexico. The Swat
Team—the festival’s executive board of directors—will be on hand to keep events such as

the Mr. and Mrs. Mosquito Legs and Mosquito Calling contests running smoothly in
Clute Municipal Park.

And Willie-Man-Chew, a 26-foot-tall inflatable (think parade float) that organizers
claim is the biggest mosquito in the world, will give the anticipated 18,000 attendees
something to gawk at as they listen to live music and enjoy food and arts and crafts from
a variety of vendors. 

Other events include the Dodge Ball Sting Tournament and the Skeeter Beaters Baby
Crawling contest. For more information, call 1-800-371-2971 or go to www.mosquitofestival
.com. For tips on how to protect yourself from mosquito bites and mosquito-borne diseases,
go to www.mosquito.org/resources/summer-safety.aspx. 
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L
EAN TIMES UNDERSTANDABLY TEND

to make people vulnerable to
money-saving products and
schemes that often turn out to be

entirely false or more costly than they’re
worth. The old adage “If it’s too good to
be true, it probably is” still applies. 

Most people already know the tried-
and-true ways to lower their electric
bills, such as installing proper insula-
tion, investing in Energy Star appli-
ances and unplugging devices they are
not using.

But isn’t there a quicker, easier way?
What about investing in one of those
“magic boxes” that promises to slice
home electricity costs by up to 50 per-
cent? Claims such as that should
immediately raise a red flag.

Dangerous (Maybe Illegal)
A pocket-sized, seemingly innocuous
item sold online—called the RPU-
190—falls into this category. Engineers

agree that this $200 piece of copper
wire will cut a homeowner’s electricity
bills. The catch is that attorneys and
municipal and state authorities nation-
wide also agree that installing such a
device is against the law because it
requires tampering with a meter and
stealing power from a utility.

“I’m concerned that people could be
taken in by this thing pretty easily,” says
Thomas Suggs, vice president of engi-
neering for an electric cooperative in
Tennessee. “The safety aspect jumped
out at me immediately.”

He pursued the product to its Inter-
net site and viewed a video that failed to
warn potential customers about what
qualified engineers know: Power surging
through a compromised meter can cause
an electrical explosion. Furthermore, a
short circuit could produce an arc flash
bright enough to cause temporary blind-
ness, hot enough to melt metal and pow-
erful enough to launch fragments of
shrapnel-like debris.

“Anytime you get into those meter
bases, you’re running a risk,” Suggs
says. “With an arc flash, somebody
could get hurt or killed.”

Back in Texas, John Ohlhausen,
manager of engineering services for
Medina Electric Cooperative, ordered
an RPU-190. “We wanted to have one
on hand, study it and be knowledgeable
about it in case questions arose,”
Ohlhausen explains. The product
arrived in a manila, bubble-wrap enve-
lope with a simple return address of
Maitland, Florida. Ohlhausen describes
it as a poorly constructed copper shunt
coated with black insulated paint. It
offers minimal resistance and no energy
storage capability.

Deceptive and Ineffective
Numerous products fall into the
deceptive and ineffective category. One

notorious example is the Xpower
Energy Saver. Forum Trading, Inc.,
was collaborating with several other
companies to sell a $200 cylinder they
claimed consumers could plug into the
wall to trim electricity consumption by
25 percent and extend the life of
household appliances.

Texas Attorney General Greg Abbott
issued a temporary restraining order
against Forum Trading’s sales last
spring, and the case is scheduled to go to
trial later this year. Texas-based Forum
was selling Xpower through a multi-
level marketing scheme, Abbott said.

Engineers at the University of Texas
at Austin concluded that the Xpower
could produce no more than a sixth-
tenths percent reduction in electric use
in an average house. Laboratory tests
revealed that the product is an ordi-
nary capacitor. Capacitors are usually
employed in electronic circuits to store
energy or differentiate between high-
and low-frequency signals.

Unfortunately, it’s a buyer-beware
world with all of these devices, says
Dan Greenberg, an associate director
at E Source. The Boulder, Colorado-
based organization provides indepen-
dent research to utilities, major energy
users and others in the retail energy
marketplace. 

“A lot of these salespeople make
unrealistic claims for energy savings,”
Greenberg says. “They might not even
know their claims are unrealistic
because the distributor or vendor
believes claims from the manufacturer
that aren’t true.”

“It’s so important for consumers to
be skeptical,” Greenberg emphasizes.
“They really should check in with their
co-op before making any purchase.” 

Generally, Greenberg says, the legal
but mostly ineffective devices such as
Xpower promise to “fix up” a con-
sumer’s power in some way. The device
likely won’t harm anything, but it also
won’t save you a noticeable amount of
money on your electricity bill. And the
dangerous and illegal devices could
ultimately cost you a whole lot more
than they promise to save.

Elizabeth McGowan is an energy jour-
nalist with Energetics, Inc., in Wash-
ington, D.C., and writes articles for the
Cooperative Research Network’s Tech
Surveillance.

2 Good 2 Be True = False 
Beware of ‘too good to be true’ energy claims

By Elizabeth McGowan

P O W E R  C O N N E C T I O N S
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he noticed squirrels. So he put out pecans
and soon had four squirrels visiting regu-
larly. Because squirrels aren’t really
impressive mammals, photographically
speaking, Nussbaumer wanted to photo-
graph them doing something spectacular
to impress the judges. 

“I hooked a vine up to a tree over to a
cup of pecans,” he says. “After the squir-
rels got used to using that, I separated the
vine so they would jump. At first the squir-
rels just jumped to the ground, so I put
some plastic lids on the ground to discour-
age that.” His efforts paid off in the form of
an impressive shot of a squirrel in midair.

To photograph birds, Nussbaumer tried
luring them with seed, but feral hogs
wreaked havoc on the feeders, and grack-
les stole what the hogs missed. So he con-
centrated on the ranch’s marsh, building 
a floating blind to get close to the avian
action. On the last day of the competition,
he shot photos of a grebe with a crayfish in
its mouth and a Purple Gallinule. “The last
day was my lucky day,” he says. “I took six
of the 60 pictures I submitted on that day.”

The abundance of water at least made
the amphibian category relatively easy,
and insects are never a problem, he says:
“Wherever you are, you’ll get those.” 

Fennessey owner Brien O’Connor Dunn
represents 176 years of family ownership
of this land. The ranch still runs cattle and
sells hunting leases, but in 1991 began
offering birding and educational trips and
leasing photography blinds.

Photographers, professional or other-
wise, rent the blinds for $100 per day. The
ranch also offers guided group tours and
group bird-watching for spring and fall
migration and hawk migrations. “We made

When he arrived the first day of April
2008, Rolf Nussbaumer scattered the
contents of a bag of dog food around the
travel trailer that would serve as his tem-
porary home on the Fennessey Ranch out-
side Refugio. One of 20 professional
photographers competing in the Pro-Tour
of Nature Photography, Nussbaumer
counted on the chow to help attract sub-
jects for his photos. 

“Mammals are the toughest to photo-
graph,” he says. “Most are nocturnal. Deer
on this ranch are shy. Coyotes and bob-
cats take a lot of luck. I knew I’d be photo-
graphing raccoons, possums and skunks,
things you attract with food.

“It isn’t enough to get a photograph,” he
adds. “It has to be a good photograph.”
Nussbaumer should know: The 2008 win-
ner also took top honors in the first Pro-
Tour, in 2006, in the Hill Country. Officials
with Images for Conservation Fund (ICF)
select 20 professional photographers and
20 landowners, randomly pair the two, and
give them 30 days to shoot pictures. The
idea is to promote wildlife photography
and land conservation by offering the
largest wildlife photography purse in the
world—$160,000 in total. The 2008 pho-
tography competition focused on the
Coastal Bend. The competition is held
every other year.

The 3,500-acre Fennessey Ranch is
blessed with lots of natural water, includ-
ing nine miles of Mission River front, a
200-acre freshwater marsh and wetlands.
With water so readily available, Nuss-
baumer knew resident wildlife would be
unimpressed by the inviting ponds typi-
cally used to attract animals to photo
blinds. At one blind on the ranch, though,

‘Animals are worth more alive now’:

Wildlife photographers and

landowners are in the hunt for a 

lucrative purse on the conservation-

conscious Pro-Tour of Nature

Photography.

B Y  M E L I S S A  G A S K I L L
P H O T O S  B Y  R O L F  N U S S B A U M E R    
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1} Rough green snake, Opheodrys aestivus 2} Virginia opossum, Didelphis virginiana 3} Eastern

fox squirrel, Sciurus niger 4} Blue curls, Phacelia congesta 5} Daring jumping spider, Phidippus

audax 6} Green darner, Anax junius 7} Rattlesnake flower, Brazoria truncata
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more off photographers last year than cat-
tle,” says Sally Crofutt, the ranch’s general
manager. “Animals are worth more alive
now. We don’t shoot coyotes, or birds of
prey, and we don’t kill rattlesnakes.” 

As Dunn puts it, “You can kill a turkey
once, but you can take its picture a thou-
sand times.” 

That pretty well sums up the philosophy
behind the Pro-Tour. “There’s not enough
money to purchase adequate land to pre-
serve habitat in Texas,” says ICF founder
John Martin. “But nature photography is a
$4 billion industry. The Pro-Tours are about
making wildlife valuable to landowners.”
Nussbaumer and Fennessey Ranch shared
$51,000 for their first-place prize in the
2008 Pro-Tour. 

Thanks to the growing popularity of
nature photography and its economic
impact, other landowners are changing
their attitudes and land practices. But it can
be a tough transition. “The photography
market is a tough nut to crack,” Crofutt cau-
tions. “You can’t just put a photographer in
your deer blind. It takes a lot of work.”

Pro-Tour by the Numbers Twenty photogra-
pher/landowner teams compete in the one-
month tournament. Each team submits
images from each of five divisions: 1) birds; 
2) mammals; 3) reptiles, amphibians and fish;
4) invertebrates (insects and arachnids); and
5) landscapes, plants and flowers. To qualify
as a professional photographer, an individual
must have made at least 80 percent of his or
her earned income for the past three years
from nature photography or have won a qual-
ified competition. Landowners with 1,000
acres or more of diverse habitat may apply. 

Laredo will host the 2010 Pro-Tour, which
will take place along the South Texas border
in eight counties. A grand prize of $40,000
will be shared by the landowner/photogra-
pher. Cash prizes are awarded through 10th
place, and additional money—$500 per pic-
ture—is awarded for a selection of 100 indi-
vidual photographs chosen by the judges. The
entry fee is $1,200 for photographers and
$2,200 for landowners. Prize money comes
primarily from sponsors. Books from the
2008 competition are available for purchase
and are scheduled to be delivered in October.
They can be ordered from the ICF website,
www.imagesforconservation.org. For more
information, call the ICF at (956) 381-1264 or
go to www.fennesseyranch.com.
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The Pro-Tour multiplies that work. “If Rolf
wanted a hole dug, we dug it,” she says. “He
asked for a generator, and we had one for
him the next day. People ask why we win,
and one reason is we work hard.” 

Success takes much more than simply
snapping pictures, in other words. Nuss-
baumer rose most mornings before
sunup, took pictures all morning, then
had lunch and perhaps a nap. In the after-
noon, he explored the ranch for photo
opportunities, often making lists of
requests for Crofutt. In the evenings, he
began taking pictures again, frequently
working until midnight.

“I enjoy the contests. You get lots of
stock photos that would cost a lot to do on
your own,” Nussbaumer says. Nature pho-
tographers often have to spend a lot of
money to travel to and within a location in
order to get marketable photographs, and
it usually takes a long time to earn that
money back. The Pro-Tour offers a chance
to work for a month at little or no expense.

Thirty days, though, isn’t all that long
to capture professional images. “You see
National Geographic photos, and they
(the photographers) were out there five
or six months,” Nussbaumer says. “So you
can’t waste time on things that might not
work out. You concentrate on the things
you can get.” 

Nussbaumer, a former furniture maker
from Switzerland, met his future wife,
Karen, in 2000 when he was photograph-
ing Bald Eagles in Alaska. After visiting
her in Texas, he read about and decided to
enter the five-month Valley Land Fund’s
Wildlife Photo Contest in the Rio Grande
Valley in 2002. The prize money and
exposure from winning that event
launched his career as a professional
photographer. “Going into the Valley com-
petition, I had no clue about what to
expect or what would work,” he says.
“After a few competitions, you get a better
idea. It really helps.”

The couple, now married, recently wel-
comed a baby, and Nussbaumer took a
short break from photography. At their
home outside New Braunfels, though, deer
wander through the backyard and birds and
squirrels crowd a half-dozen feeders scat-
tered around the house. So when he’s ready
to pick up the camera again, Nussbaumer
won’t have to look far for subjects.

Melissa Gaskill has written about
Kemp’s ridley turtles and state parks
for Texas Co-op Power.

8} American alligator, Alligator mississipiensis 9} Least Bittern, Ixobrychus exilis 10} Purple

Gallinule, Porphyrula martinica 11} Yellow waterlily, Nymphaea mexicana
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Pyrotex’s explosive success proves fireworks aren’t just for Fourth of July.

K E N T  B A R K E R

Pyrotex’s explosive success proves fireworks aren’t just for Fourth of July.

RED, WHITE AND 
B Y  T H O M A S  K O R O S E C  
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THE AERIAL FIREWORKS THAT RANDY

Beckham tests on his North Texas
ranch are so bright in the dark coun-

try sky, they sometimes get mistaken for
scheduled displays in nearby towns.

“We shoot some pretty big stuff out
here,” says Beckham, whose fireworks
company, Pyrotex, will be busy this
Fourth of July firing shows in 34 cities,
small towns and country clubs around
the state. “One Friday night in the fall
we tested some product, and I had peo-
ple thanking me for the halftime show
at the Leonard football game. They
said it helped the team.”

Independence Day is the most hec-
tic time of the year for Beckham’s
crews, who travel as far as Brady (south-
east of San Angelo) and Washington
(south of College Station) to launch
their colorfully explosive displays. But
with fireworks becoming more com-
mon at weddings, Christmas tree light-
ings, New Year’s Eve celebrations, high
school and college homecomings, and
corporate events, Pyrotex’s three full-
time employees and 49 part-timers
have their fingers on the firing button
year-round.

Every display is designed and at
least partly assembled at Pyrotex’s 80-
acre ranch headquarters in southwest
Fannin County, a normally peaceful
setting of pastures and oak groves
where one can get a behind-the-scenes
look at the anatomy of a modern fire-
works show. Each July, Beckham places
his order to suppliers in China for the
aerial shells he will use during the com-
ing year. With the shells as large as 
8 inches in diameter, the fireworks are
stored in 10 metal bunkers spaced a
safe distance apart. In a nearby assem-
bly building, shells are connected with
a time-delay fuse that is fired electri-
cally at show time; the shells fire in an
order carefully synchronized to a musi-
cal score Beckham has arranged.

SAFETY COMES FIRST DURING THE

assembly process. “The walls are
made out of Styrofoam, so you can

run right through them if you need to,”
the 52-year-old Beckham says of the
assembly building, explaining how
employees could escape in the case of
an explosion or fire.

As another precaution, there is no
electrical lighting inside the building.
During the day, it is illuminated by nat-
ural light streaming through special,

south-facing clerestory windows that
are built high on the wall. At night,
lights mounted on the outside of the
building shine through the windows.

Stacks of pallets holding the plastic
mortar tubes used for firing the shells
sit in a barn near the ranch entrance.
So many mortars are used in a good-
sized show that it takes a 48-foot trailer

to haul them to the site. Beckham’s
largest show ever consisted of 140,000
shells and other effects, or fireworks,
fired over a 101/2-minute period for a
society wedding in Houston.

FOR HIS INDEPENDENCE DAY REGU-
lars—from Wolfe City, a small
town near his ranch, to Southlake,

a well-to-do Dallas-Fort Worth suburb

Green and gold chrysanthemums, color coordinated to the bride’s colors for a wedding
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whose business district resembles an
old-time town square—he sets off
between 4,000 to 100,000 effects.

With crews and trailers departing
and arriving over a run of a few days,
the first week in July is an exercise in
logistics, one Beckham has perfected
over his 30 years in the business. 

Fresh out of Southern Methodist

University, where he studied theater
and film, Beckham went to work for a
company that staged multimedia pre-
sentations at company events. “This is
back in the day when multimedia
meant 20 slide projectors stacked up in
a row,” he recalled. One client, a manu-
facturer of flea collars and roach
motels, wanted more pizzazz for a sales

presentation. So Beckham brought in
an indoor pyrotechnic display like
those catching on with rock bands and
magic shows. He soon struck out on his
own as a distributor of “indoor pyro,”
supplying musical touring acts such as
Nazareth, the Bee Gees, the Commo-
dores and Reba McEntire. Later, he
began producing indoor fireworks and
by the late 1980s had added outdoor
aerial displays as well.

A number of technological advances
during Beckham’s time in the business
have made for more artistic and com-
plex displays and safer working condi-
tions. “When we first got into the
industry we were hand-lighting all the
fireworks. You had a 3-foot-long road
flare in your hand, you lit a fuse and
ducked,” he remembered. Electric firing
devices came along, allowing techni-
cians to be up to 100 feet away. They, in
turn, are being replaced today by com-
puterized systems extending the safety
margin to 150 or 200 feet, he said.

The size, complexity and color range
of the air bursts advance a little every
year, although some of it can get lost on
breezy summer evenings in Texas. “In
the last 10 years or so, they’ve become a
lot more elaborate. You can shoot the
letters USA as a group, but when the
winds blow it tears them apart,”
Beckham said. “We shot a shell that
formed the shape of the state of Texas
over the Palo Duro Canyon, but when it
got above the cliff tops the wind caught
it and it could have been Oklahoma or
Tennessee. It looked like Texas for
three or four seconds, at most.”

The wider selection of colors has
been a plus for the wedding business,
where shows are highly customized in
pastel hues. But sometimes, Beckham
has to convince demanding brides that
a display in nothing but pink might not
be the best way to go.

FOR THE MOST PART, THOUGH, FIRE-
works mean the Fourth of July,
with a soundtrack mixing, say

“God Bless America” sung by country
performer LeAnn Rimes with “America
the Beautiful” sung by soul man Ray
Charles. Beckham gets ready for the
holiday by hosting “pyro camp,” his
annual training weekend at the ranch
when new and old employees fire test
shows and try out new products.

Among his regular hands is Darnetta
Miles, a lead pyrotechnician and man-

Multicolor peonies with fans of silver glitter for a society wedding in Oklahoma
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ager of the anatomic pathology lab at
Dallas’ Parkland Hospital. She met
Beckham through a friend who knew
she’d be right for a holiday fireworks
crew. “I’ve always loved watching fire-
works,” says Miles, who has a “life list” of
watching fireworks displays the same
way some people have one for riding
roller coasters. “My daughter and I have

been to shows in London, California,
New York. When they reopened the
Statue of Liberty in 1986 (after it was
refurbished), I was there. It was one of
the largest I’ve ever been to.”

To Miles, the Fourth of July means
spending hours setting up mortars and
fuses in the summer heat—at times in
dry, mowed fields teeming with chig-

gers. Come nightfall, though, all that
work pays off in thrills. “When you’re
firing it, it’s really all around you, it’s
beautiful and it’s loud,” she said. “I truly
have the best seat in the house.”

Thomas Korosec wrote about the Fort
Worth Stock Show and Rodeo for Texas
Co-op Power in January 2009.
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Left: Gretna Harrison and Scotty Tecce prepare aerial shells for shows. Center: Workers load a wedding reception display in Houston’s Discovery Green
park. The firing site received two inches of rain the day before loading. A hundred sheets of plywood were brought in to provide a solid firing surface.
Right: The top view of a loaded semitrailer. Aerial shells are loaded by size into high-density polyethylene mortars, which are then put in racks.
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PROBLEM RISK SOLUTION

THE ONLY  GUTTER SYSTEM THAT HAS EARNED THE GOOD HOUSEKEEPING SEAL OF APPROVAL.

888-369-8844

Cleaning out gutters is dangerous. LeafGuard will never clog — guaranteed.

TCOJ1

LeafGuard Gutters never clog. 
Guaranteed.

Traditional gutters clog with debris.

*With approved credit. Not valid on prior sales or with other offers. Certain restrictions apply.
Offer expires: 8/31/09

LABOR1/2 OFF
AND NO PAYMENTS

NO INTEREST ‘TIL 2010!*
Serving the Lone Star State

Since 1993!

Call 
now 
and... GET GUTTERS THAT NEVER CLOG!



—By Sarah Tucker

Ican’t tell you how often I’m told that 
I look tired because of the dark circles
under my eyes. I guess some people

don’t realize how embarrassing this is...
I have been plagued with dark circles
since my early 20s! But finally I don’t 
have to worry about them anymore 
since I found HydrolyzeH.    

Solves Two Beauty Problems At Once!

HydrolyzeH was created by one of
America’s premier anti-aging skin care
companies. They have succeeded at 
creating the first intensive eye cream 
to effectively combat not one but TWO 
of the most aggravating beauty problems...
under-eye dark circles and wrinkles.

Contains Haloxyl™† AND Matrixyl™ 3000‡

HydrolyzeH works so well at making
your eyes look younger and brighter 
because it combines the most effective 
leading ingredient for reducing serious
dark circles and bags, Haloxyl™†, with 
Matrixyl™ 3000‡, the most advanced 
anti-wrinkle ingredient known to science,
proven to reduce visible deep wrinkles by
up to 68%. You can’t help but see and feel a
noticeable difference after just a few weeks.

Why Dark Circles Form In The First Place

Despite what most people think, 
deep, dark circles under your eyes are 
not primarily caused by being tired or
stressed. Instead, dermatologists and 
plastic surgeons agree that dark circles 
are caused by capillaries that leak blood
close to the skin’s surface. When this blood
begins to oxidize, it turns a bluish red color,
similar to an ugly bruise. And since the
skin under the eyes is very thin, this leads
to the appearance of those embarrassing
bags and dark circles. The more transparent
your skin and the more blood that pools
under it, the darker the circles appear. And
what’s worse, this discoloration over time
can become permanent!

Helps Reduce & Prevent Dark Circles

In scientific studies, Hydrolyze’s 
main active ingredient, Haloxyl™†, has 
been shown to help reduce the leaked
blood under the skin (or “hemoglobin
degradation by-products” as the plastic
surgeons say) by using a series of natural
enzymes that break down the blood and
cause the dark circles to fade. In fact,
Haloxyl™† is so effective because it actually
helps strengthen the capillaries to help 
prevent them from leaking in the first place.

Need Proof?

In a double-blind clinical trial more than
72% of women who had serious dark circles
and used Haloxyl™† saw an obvious visible
reduction in the dark color under their eyes.
These findings were confirmed using high-
speed laboratory photography that clearly
showed a significant reduction in the 
appearance of the blue and red color 
that make up dark eye circles.

With Matrixyl™ 3000‡, The Most Advanced
Wrinkle Reducer Known To Science

HydrolyzeH is so effective at making
your eyes look so much younger because
it also includes one of the most effective
wrinkle reducing compounds ever 
produced, Matrixyl™ 3000‡. Due to its 
advanced wrinkle fighting technology,
this clinically proven compound actually
stimulates collagen production to help 
reduce the appearance of visible deep
wrinkles by 68% and increase the 
firmness of your skin after only two
months. All natural HydrolyzeH was 
designed to be safe and gentle enough 
for everyday use.

HEALTHNEWS

Surgery Can’t Fix 
Dark Circles!
Finally, researchers have developed the first product to 
combine a clinically proven compound to reduce those dark
under-eye circles and simultaneously reduce fine lines and
wrinkles, resulting in noticeably younger looking eyes.

Until now HydrolyzeH has only been available
through plastic surgeons’ offices in New 
York and Beverly Hills. But now you can 
experience first hand the unique results of
HydrolyzeH in combating both dark circles
and wrinkles without a
visit to a doctor.  

The makers of 
HydrolyzeH are so
confident in their 
anti-aging technology,
they’re offering a 30-Day
Risk Free Trial...because seeing is believing!
To get your 30-day supply of HydrolyzeH risk
free, for just a small shipping and processing
fee, call now. Our operators are ready to let
you try one of the greatest breakthroughs in
fighting dark circles and wrinkles.

Call 888-767-4584 to get your 
HydrolyzeH Under Eye

Treatment®

30-Day Risk Free Trial Today!
Mention Promotion Code HZ100023

Having A Hard Time Finding 
HydrolyzeH Under Eye Treatment®?

www.HydrolyzeDirect.com*Botox® is a registered trademark of Allergan, Inc. – †Argireline® is a registered trademark of Lipotec S.A. – ‡Matrixyl™ 3000 is a registered trademark of Sederma S.A.S. – Hydroxatone®
is not endorsed by Allergan,Inc., Lipotec S.A. or Sederma S.A.S.



You will enjoy using the Exerciser 2000 Elite™

ClarkClark E N T E R P R I S E S  2 0 0 0  I N C
T he helping people feel better company

F E A T U R E S

Receive some of the benefits of aerobic exercise 
without stress or impact on the joints!

If you suffer from

Save $100 on reconditioned units when available.

Don’t be 
fooled 

by cheap 
imitations

These statements have not been evaluated by the FDA. Not intended to treat, cure or prevent any diseases.Price, terms and conditions subject to change without notice.

$464.95

240 Berg Road, Salina, KS 67401

Use code C500 when ordering by phone or website
and receive factory direct pricing $389.95  

FREE shipping in the 48 contiguous states 

90 Day No Risk Money Back Guarantee
If you are not completely satisfied, you can return the machine for a full refund.

1-800-748-7172

www.clarkenterprises2000.com

Energize the body

Increase circulation 
throughout the body

Relaxation of the 
back muscles

Helps relieve stiffness 
from head to toe

Increased mobility

I have had such lower back 
pain that I could hardly 
stand it. I saw your ad two 
years ago and thought it 
wouldn’t help me. But, I 
ordered one anyway. I have 
used it for four months now. I have very little back pain, 
am more regular, and I sleep much better thanks to the 
Exerciser 2000.—C. Cordes

As a Chiropractor, I would say 

the Exerciser 2000 enables 

people to benefit themselves 

at home. It is a valuable 

asset in moving lymph fluid, 

oxygenating the blood, 

increasing immune system 

function, maintaining mobility 

in the spine, and freeing up 

a spine that had become stiff 

and arthritic. —Garry G., D.C.

I have loved your product 
for many years now and 
couldn’t live without one. 
It truly is the best product 
on the market…and I would 
never pay a person to do 
what this does better. You 
have the control of it all…
and I love that. It definitely 
pays for itself many times 
over!! —Kathy C.

 Stress
 Headaches
 High Blood Pressure
 Arthritis
 Fibromyalgia
 Joint Pain

 Restless Legs Syndrome
 Poor Circulation
 Insomnia
 Sleep Apnea

 Constipation
 Back Pain
 Diabetes
 Neuropathy
 Edema

This is How it Works
The machine creates a right to left movement that gently moves the 
body back and forth. This gentle swinging motion cycles up through 

the whole body, increasing flexibility and range of motion. 

Invest in your health today…it’s a sure thing.

For additional information and more reviews 
from our satisfied customers visit



Electric Notes

1 8 T E X A S C O - O P P O W E R J u l y  2 0 0 9

You may think, “Why would I want
to know about substations?”

Substations are an important part of
the system that brings you safe and
reliable electricity each time you flip a
light switch or turn on an appliance.

Substations are key components of
your electric co-op, serving as points
of delivery in the transmission system.
Substations meter distribution equip-
ment, and power lines step down volt-
age for distribution to homes and
maintain voltage at a constant level.

This constant level of voltage is par-
ticularly important—to travel long dis-
tances over wires, electric power
voltage must be much higher than the
level at which it is actually produced
by a power plant. For example, elec-
tricity leaves a power plant at about
22,000 volts then is increased to as
much as 765,000 volts. The higher the
voltage, the lower the line loss and
voltage drop—thus, the greater the
system’s efficiency. As the power gets

closer to its destination, voltage is
gradually decreased to a level safe for
consumers.

Transmission substations give the
power its first step-down, and distri-
bution substations step it down even
further so that it may be sent on to the
consumer. The lines leaving a distribu-
tion substation are owned and main-
tained by the local co-op. These lines
carry the power to homes, businesses
and schools.

There is a multitude of equipment
in substations: transformers, lightning
arrestors, circuit breakers, insulators,
and much more. A transformer per-
forms the main substation function,
which again is to alter the voltage to
an acceptable level for distribution.
The voltage regulator then maintains a
constant outgoing voltage.

It is easy to confuse a “switching
station” with a substation, but they are
different. Also known as breaker sta-
tions, switching stations exist for the
protection and reliability of the sys-
tem. They allow any faults in the sys-
tem to be sectionalized so that outages
will affect fewer customers.

The thing that looks like a garbage
can near the top of a pole is, in fact,
the transformer. The transformer’s
function is to increase voltage for effi-
cient long-distance transmission and
to lower voltage for use by customers.

So the next time you drive by one 
of those fenced conglomerations of
power lines and equipment, remember
that, in spite of appearances, it’s an
important part of your cooperative’s
power system. It is helping ensure that
you receive electricity in a reliable and
safe manner.

But the most important thing to
remember about substations is to
observe the warning signs and stay
away. The substation fences are there
to protect you and the equipment that
keeps your power on.

Substations Play Key Role 
in Safe, Reliable Power

Getting children excited about
energy efficiency may seem hard—

for some parents, it’s enough of a chal-
lenge to get them to do chores! But
several websites have been designed
with young energy savers in mind. 

Mascots asking kids to help their
parents save energy are popular. The
U.S. Department of Energy’s Office of
Energy Efficiency and Renewable
Energy (EERE) has employed Disney’s
Tinker Bell character to encourage
youngsters to conserve energy.  

“The magical thing about using
energy wisely is that anyone can do it,”
touts the campaign in a video featur-
ing Tinker Bell and her friends at
WWW.ENERGY.GOV/TINK.

The Alliance to Save Energy Project
Super Powers at WWW.PROJECTSUPER

POWERS.COM highlights videos of
super heroes trying to use their abili-
ties to save energy at home, often with
embarrassing results. Children are
encouraged to help by suggesting fic-
tional super powers that might suc-
cessfully reduce energy use. 

Energy Star’s website for youth,
WWW.ENERGYSTAR.GOV/KIDS, provides
interactive ways to learn how to make
small changes with a big effect. The
site gives guidance on what items use
power even when they’re not on (cell
phone chargers, certain TVs, etc.) and
basic things such as air leaks that kids
can look for and help their parents fix.

For teachers, EERE offers lesson
plans, science projects and more at
WWW.EERE.ENERGY.GOV/EDUCATION.  

No matter which website you point
kids to, the message remains clear:
Energy efficiency starts at home, and
everyone in the family has an impor-
tant role to play!

Megan McKoy writes for the National
Rural Electric Cooperative Association.

PLUGGED-IN KIDS
Websites offer fun ways to
‘switch on’ youth to efficiency

B Y  M E G A N  M C K O Y
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Weatherization—the process of sealing air leaks and
properly insulating a home—can produce an average

energy savings of $358 per household per year, according to
the U.S. Department of Energy. 

And good news! Through the 2009 American Recovery
and Reinvestment Act, known as the stimulus bill, you can
recover 30 percent of the cost—up to $1,500—of insulation
materials and exterior doors, windows and roofs designed
to help reduce your home’s heat loss or gain (installation
costs are not covered). The credit applies to improvements
made to existing homes in 2009 and 2010.  

Here are a few of those improvements, as well as tips,
that can help make your home more energy efficient:

A I R  I N F I L T R A T I O N
Air that leaks in and out of homes through cracks, crevices
and holes can increase energy consumption. Here are some
helpful tips to avoid air infiltration:

≠ Seal around pipes coming through walls.
≠ During hot and cold weather, ensure windows are

closed tightly and locked.
≠ Ensure weatherstripping around doors and windows is

tight.
≠ When your fireplace is not operating, its flue should be

closed tightly, with a sign hanging from the flue handle
warning it is closed.

≠ Check the ceiling behind the cornice of built-in book-
shelves for holes cut during construction.

≠ Drop-down, disappearing stairways should fit tightly
into the ceiling and be carefully weatherstripped.

≠ Make sure your outside dryer vent door closes when
the dryer is not in use. This requires cleaning away lint
accumulation periodically.

I N S U L AT I O N
Use home remodeling projects as a convenient means to
add insulation to existing cavities. Different insulation
requires different installation techniques—follow what is
recommended by the manufacturer.

≠ If you have R-19 or less insulation in your attic, con-
sider bringing it up to R-38 in moderate climates and R-49
in cold climates.

≠ In cold climates, if you have R-11 or less floor insula-
tion, consider bringing it up to R-25.

≠ Blown-in wet cellulose or high-density foam insulation
can stop infiltration better than fiberglass.

≠ Proper installation of insulation should prevent mois-
ture in your walls.

≠ Make sure to have perimeter insulation around crawl
spaces, basements and ceiling insulation—the most impor-

tant places to have adequate insulation.
≠ During construction, seal all openings, plates and walls

with foam or caulk.
≠ Insulate and seal ducts in attics, crawl spaces, garages

and other unheated areas.

W I N D O W S
A considerable amount of heat transfers through windows. If
you have single-pane windows, consider doing the following:

≠ Tighten and weatherstrip your old windows and add
storm windows.

≠ Consider replacing old single-glazed windows with
new double-glazed windows.

≠ In colder climates, low-emissivity coatings on glass can
help reduce heat loss through windows.

≠ In hot climates, consider adding solar screening to west-
facing windows that catch a lot of sun late in the day. 

H E AT I N G  A N D  A I R  C O N D I T I O N I N G
Heating and air conditioning use the largest chunk of your
home energy dollar. Keep them running “lean and mean.”

≠ HVAC systems should be checked to verify they are
moving the correct amount of air. An HVAC technician can
tell you whether they are.

≠ Heat pump and air-conditioning systems should be
checked annually to verify they are properly charged,
strictly in accordance with manufacturers’ guidelines.

≠ Inside and outside coils should be kept clean and free
of debris.

≠ Return filters should be changed monthly.
≠ Have an HVAC technician check carefully for duct

leaks. Leaks that are found should be sealed with fiberglass
mesh and mastic sealant.

Megan McKoy writes on consumer affairs for the National
Rural Electric Cooperative Association.
Sources: Energy Star, Database for State Incentives for Renewables and Efficiency

Small Weatherization Steps Yield Big Results



At Brownsville’s Gladys Porter Zoo and Botanical Park, the subtropi-
cal climate of Texas’ southernmost city—minutes from South Padre
Island and Mexico—creates an idyllic palm- and bougainvillea-filled
setting for the zoo’s animals and their visitors. Rather than cages,

Gladys Porter Zoo uses islands and moats to separate most animals from the pub-
lic. The Old Town Resaca, an ancient Rio Grande overflow stream, loops through
the zoo, where the sound of falling or trickling water provides a backdrop for the
hooting of chimpanzees, the crazy laugh of kookaburras and the squealing of kids
spotting tigers or seals. 

Buy a bag of animal crackers and munch your way through this compact 27-
acre garden with animals grouped by their home continent. Front and center in
the lowland gorilla habitat, a gorilla mom resting in the shade cradles a napping
baby in her arms, while juveniles romp around their green, one-eighth-acre island.
The 15 gorillas here represent three generations, one of the most prolific popula-
tions in the United States.

“In the right climate, when they’re comfortable and eating well, animals will
breed in spite of us,” says zoo facilities director Jerry Stones. Gladys Porter offers
the ideal combination of factors for gorillas, flamingos, giraffes and Philippine
crocodiles. Thriving populations have brought the zoo awards for its reproduction
programs. But for the Jentink’s duiker, the last such antelope in captivity in the
world, the story is sadder. There will be no progeny.

Year-round greenery drapes the private islands where gibbons and spider mon-
keys, lemurs and orangutans climb and swing on log structures. In contrast, the
dry savanna enclosures of rhinos and the sleek massive guars, or wild Asian cattle,
evoke images of long walks to water holes. Shaded benches along the broad walk-
ways invite visitors to relax and observe the animals, although the zoo’s railings are
a perfect height for comfortable leaning. 

The atmosphere is pure peaceable kingdom. A huge Hong Kong orchid tree
throws shade and orchid-like blooms into the lions’ grassy enclosure, where only
glass separates you during truly close encounters. Tropical strangler fig vines creep
up the reptile house. Red bougainvilleas tumble down the walls of the sun bear
and spectacled bear enclosures. Everywhere, it’s pothos ivy gone wild, with leaves
up to 20 inches long and twines running up trees and buildings. 

Live kangaroos and wallabies compete for attention with a massive bronze
statue of a saltwater crocodile, its snout gleaming from the touch of thousands of
children who dare to stick their fingers in its mouth. A young camel suckles in the
shade of its mother, and a dama gazelle wanders among the giraffes. Bongos, bon-
teboks and oryxes, all antelopes, graze. 

For relief from the sun, duck inside a nocturnal exhibit. Large Egyptian fruit bats
dart around their enclosure and then stack up like coats on a hook, attaching them-
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Take a trip to 

the tropics at

Brownsville’s 

Gladys Porter Zoo.

By Eileen Mattei

B R O W N S V I L L E

Where the Wild  
Things Roam
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selves to an air vent high on the wall. Another cool and dark facility brings you face
to face with the herps: pythons, rattlesnakes, deadly mambas and yellow-banded
poison frogs. Outside, an alligator snapping turtle poses underwater with its mouth
open waiting for a fish to be attracted to its quivering “bait,” a tongue part that
resembles a red, wriggling worm. 

The zoo’s tropical lushness results from equal parts planning and chance.
Migrating birds stop here on their flights north and drop seeds of southern plants.
Much of the volunteer vegetation gets to stay, but the few poisonous invaders are
uprooted immediately. “Some are so bad, so invasive, that it’s like having a coyote
on the zoo grounds,” Stones says. Only a few blocks from Brownsville’s international
bridges, the zoo also ends up with illegal tropical plants seized by customs officials. 

Red banana trees grow freely, and the fruit is fed to the primates, “if we can beat
the possums and birds to them,” Stones says. Yet tropical implies palms, and the
zoo identifies many varieties: bottle, ponytail, foxtail, pindo and Texas’ only native
palm, the Sabal. The botanical pride and joy is a limoncillo (esenbeckia runyonii),
which is possibly Texas’ rarest tree. It’s the northernmost species of its type, a cit-
rus associated with rain forests. 

Native plants, like the limoncillo, make up about 50 percent of the zoo’s vege-
tation. That’s a result of the Rio Grande Valley’s
last freeze some 20 years ago, when tropical plants’
tender leaves froze and temporarily deprived the
zoo of its signature greenery of giant split-leaf
philodendrons, hibiscus and birds of paradise. But
freeze-hardy natives like anacua and huisache
trees and lantana bushes not only add color and
authenticity to the zoo, their abundant flowers and
berries attract butterflies and birds. Flocks of wild
Red-crowned Parrots and Green Parakeets
descend to eat figs, nuts and tender flowers. Other
local freeloaders—Black-bellied Whistling-Ducks
and Great Blue Herons—roost and nest here, too.

“Butterflies, Bugs and Blooms,” the zoo’s newest
exhibit, spotlights native plants like mesquite and
ebony trees, cactus, and mistflower that provide
food and shelter for a show-stopping array of local
butterflies, plus tarantulas, scorpions and other crit-
ters. Some butterflies remain inside an enclosed,
walk-through aviary that arches over the resaca. 

The zoo’s Small World shelters small and young
animals, from the cute golden-handed tamarin
piggybacking a nearly invisible baby to screech
owls and meerkats. The petting zoo, with its own
hand-washing sink, lets kids cozy up to Nigerian
dwarf goats, burros, hens and Merry, a baby camel
whose heavy eyelashes seem caked with mascara. 

A kiosk near the zoo entrance posts feeding
times, a listing of animal babies and the amphithe-
ater presentations that might feature an endan-
gered species one day and skulls and skins the next.
Sunday tram tours ($2) are available, as are ample
benches and unobtrusive refreshment stands.

No matter the season, the animals of Gladys
Porter Zoo and their visitors seem to relax amid the
gorgeous tropical and native plants. Lions and
tigers and Brasil trees, oh, my!

For more information, call (956) 546-7187 or go
to www.gpz.org.

Eileen Mattei is a travel writer based in the Rio
Grande Valley.



Grocery sacking 

is not a lost art 

after all.
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It’s in the Bag
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y friend Stewart isn’t picky about how his 
groceries are bagged.

“They can chuck it in any way they want,” he says. “Just don’t squash the potato
chips.”

Sorry, Stewart, but I’m jotting down a few more items on my grocery-bagging
request list: Don’t pack my bags too heavy. Don’t pack ’em too light (surely there’s
room for more than a tube of toothpaste and a box of baking soda in one plastic
bag). Please ask me if I want paper or plastic (it’s paper; I still haven’t made the
switch to cloth bags, which I know, I know, is the green thing to do). Please be gen-
tle: Place, don’t throw, my bags of groceries into the shopping basket.

And above all, please be courteous: Eye contact and a smile still go a long way,
especially when the checkout line is long, the conveyor belt is jammed and people’s
nerves are frayed.

Yikes. I sound like a grouch. But I’m really not one of those shoppers. You know,
the impatient ones who nearly run you over with their cart while you’re trying to
pay or the angry ones who question the price of every item that’s been scanned.
No, I remain poker-faced through it all, watching in silent horror as a misplaced
half-gallon of Blue Bell ice cream smushes my whole-grain bread.

Clearly, I’m carrying emotional baggage into the grocery store. Maybe my mem-
ory’s faulty, but it seems that when I was a kid, there was always a capable bagger
available to sack my mom’s groceries at the local Piggly Wiggly or United
Supermarket. Everything went into paper sacks, and the baggers worked like
magicians, deftly wielding cans of spinach and Ranch Style Beans, flipping them
from one hand to the other and slipping them into the sack.

And back then, you always got carryout. It was a long, awkward walk through
the parking lot, but the experience always ended pleasantly, with the bagger set-
ting the groceries in the back of the station wagon, gingerly closing the door and
saying, “Y’all have a good night.”

I miss full-service gas stations, too. But truthfully, when it comes to full-service
treatment at the grocery store, I don’t want or need carryout. I just want my gro-
ceries to be coddled and pampered, as though every item were a fragile egg.

Clearly, I’m delusional and need to face the truth: Old-fashioned grocery bag-
ging is a lost art. Or is it?

I did a little digging, and much to my delight, I found that good bagging is alive and

M



well. First, there’s the National Grocers Association U.S.A. Best Bagger Championship
held each February in Las Vegas. Contestants are judged on speed, bag-building tech-
nique, weight distribution among bags, style, attitude and appearance.

Texas wasn’t one of the 24 states represented at the 2009 U.S.A. championship,
but by no means is the Lone Star State void of bagging talent.

Take, for example, H-E-B’s statewide bagging competition called
S.T.A.R.S.S.—Striving To Always Role Model Superior Service—in which
two-person teams, a bagger and a checker, race against the clock.

I hooked up with the 2008 second-place team, Karen Vasquez and
Jesse Hopson, one Saturday afternoon at the H-E-B Plus in Round
Rock, north of Austin.

As much as I complain about bagging, I sure can’t imagine myself
doing it. So I asked Vasquez, 20, and Hopson, 17, for bagging lessons.
With the blessings of their supervisor, Central Checkout Operations
Manager Kim Gebert, I got a crash course in IPMs (items per minute),
IPBs (items per bag), CAT (check all tops, meaning anything with a cap
that might leak), building the walls (placing items such as cereal boxes
along the sides so bags won’t collapse), building a pro-
duce pyramid (apples on bottom, bananas and cherries
on the top) and the baggers’ creed: Greet, smile, think,
offer carryout.

I learned basic bagging principles: “Colds to colds, red
meat to red meat, veggies with veggies, Clorox by itself,”
Vasquez recites. And chicken always goes in a plastic bag
by itself.

I learned about mystery shoppers: H-E-B pays customers to
come through the line and spy on checkers and baggers.

“If you’re a bagger, you have to offer carryout and you always have
to have a positive attitude,” Gebert says. “You cannot exclude
them (the customers) from your conversation.” Her com-
mand podium with its diagrams of all 29 checkout sta-
tions looks like something an air-traffic controller
would use. 

I tell Vasquez and Hopson that I’d panic as a new
bagger. Nonsense, they say. First, you’d have a trainer
beside you. And before I hit the floor, I’d take a baggers’
quiz, watch a training video, plow through a packet of paper-
work and undergo Gebert’s rigorous interviewing process.

Hopson smiles reassuredly at me: “If you keep the fresh
meat away from the chicken, build your walls, make your pro-
duce pyramid, and smile, you’ll be all right.”

I’m so shy sometimes, it might be hard to even ask, “Paper or plas-
tic?” But there’s no time for shyness here: Baggers have to come out
of their shells. After building a produce pyramid, Vasquez opens an
egg carton and checks its contents. “Who wants to go home with
cracked eggs?” she asks. “I wouldn’t.”

All the while, Vasquez is clearing the belt of groceries (there’s even
a secret red button baggers push to keep items moving), holding the
basket steady so a young boy can safely climb out, keeping the bacon
away from the tomatillos and talking to people in line.

“You have to be efficient, not just fast,” she says, whirling
around to address a customer. “Do you need help out to
your car?”

Next, I accompany Hopson on a carryout. To gener-
ate conversation, he peers into customer Wanda
Andrews’ basket. “You like hash browns? I like hash
browns,” he says. “You can always find something to
talk about.”

Camille Wheeler is staff writer for Texas Co-op Power.
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Incredible energy efficiency saves you money.

Highly efficient manufacturing process 
uses recycling.

Insulated with Envirofoam Insulation,®

a CFC- and HCFC-free product that helps 
protect the planet. 

Save Money
Save Energy

Save the Planet

For buying information, call 

1-866-390-4832

Marathon Water Heaters

E A R T H  I M A G E :  H T T P : / / V I S I B L E E A R T H . N A S A . G O V /
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A feisty little lady with an accurate aim and a fondness
for the company of outlaws, Belle Starr enjoyed her reputa-
tion as the “Bandit Queen.” Although she was well known in
Texas, it wasn’t until after her death in 1889 that stories of
her escapades sprouted up all over the country in newspa-
pers and dime novels (which, by then, cost a quarter). 

Belle’s involvement with questionable characters started
early. Born Myra Maybelle Shirley in Missouri in 1848, Belle
went to a private school where she learned to play the
piano—and to fight. One of her classmates remembered her
as “... a bright, intelligent girl but was of a fierce nature and
would fight anyone, boy or girl, that she quarreled with.”

The Missouri home of Belle’s parents was a frequent stop-
ping-off place for William Quantrill, a notorious criminal
whose expert tutoring helped to shape the futures of Jesse
and Frank James and a young outlaw named Cole Younger.
At the age of 15, Belle fell head over heels in love with
Younger and, according to some historians, irritated her par-
ents by riding off and marrying him in an unofficial horse-
back ceremony witnessed by Younger’s outlaw comrades.
Younger deserted her soon after the mock wedding to pursue
a new interest in train robberies.

Belle’s parents, Confederate sympathizers, moved to Texas
in 1863 and settled near Dallas, then a dirt-road town of
about 2,000 people. In 1866, Belle legally married Jim Reed,
a former member of Quantrill’s Raiders, and bore a daughter.
Belle refused to identify the baby’s father, but she named the
child Pearl Younger. Leaving the baby with her parents, she
left for the Dallas dance-hall scene, making a fine living as a
singer and piano player. In her spare time, she dealt and
played poker and operated a stable where she sold horses that
most likely were stolen by her husband, Jim. Never afraid to
take a fashion risk, she dressed outlandishly. Her favorite out-
fit was a full-length black velvet gown she wore with a man’s
Stetson hat ornamented with ostrich feathers. Around her
waist hung a pair of highly polished pistols. 

The romantic life of an outlaw called to Belle, and a few
years after her marriage she joined her husband in a life of
thievery. Dressed as a man, Belle and the other members of
Reed’s gang relieved Watt Grayson, a wealthy Oklahoma
Creek Indian, of $30,000 in gold. Reed was recognized and
went into hiding, but Belle moved into the Planter’s Hotel in
Dallas. The Dallas News described her as “... a dashing horse-
woman, and exceedingly graceful in the saddle.” Never a
wallflower, she was spotted at the circus, the horse races and
the county fair, when she wasn’t off robbing stagecoaches
with her husband. In time, Reed was killed as he attempted
to escape from a deputy sheriff.

Without a husband to tie her down, Belle hooked up with a
band of rustlers. The only member of the gang who could read
and write, she planned the operations and fenced the stolen
property. In 1880 she married Sam Starr, a Cherokee Indian,
and took his last name. Along with her daughter and a son, Ed
Reed, the couple settled in a log cabin in Oklahoma’s Indian
Territory. Ironically, Belle christened the new property
“Younger’s Bend” in honor of her first love. The isolated cabin
on the Canadian River allowed her to escape the company of
women, whom she claimed to “thoroughly detest.” Belle com-
plained that women never talked about anything but pump-
kins and babies. 

By 1882, Younger’s Bend had become a headquarters for
roving gangs of horse thieves, most of whom were Belle’s for-
mer acquaintances. In 1883 her luck ran out, and Belle and
Sam Starr were arrested and appeared in court before
“Hanging” Judge Isaac Parker. The trial caused a sensation.
It was the first time a woman had appeared before Judge
Parker, who proved his lack of gender prejudice by sentenc-
ing each of them to a year in a Detroit prison.

Belle reportedly spent her time in prison writing a book,
which never was published, and teaching music and French
to the warden’s children. Upon her release, she was quoted in
the Dallas News as saying, “I am a friend to any brave and
gallant outlaw ...” 

In 1886, Sam Starr met his end in a hail of bullets, and
Belle, who was then 39, took up with 24-year-old Jim July,
who moved in with her at Younger’s Bend. On February 3,
1889, she was killed by a shotgun blast to the back. Though
there were many suspects, none was ever arrested. Belle was
buried in her front yard wearing her favorite black velvet
gown and clutching a six-shooter.

Martha Deeringer is a regular contributor to Footnotes in
Texas History. 
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Bawdy Belle Starr
B Y  M A R T H A  D E E R I N G E R

Belle Starr, Fort Smith, Arkansas, 1886
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A Crust To Remember

R E C I P E  R O U N D U P

B Y  K E V I N  H A R G I S Sometimes, I like to imagine that moment in history when
the primordial pie maker, the baker lost in the mists of time, had the brilliant
idea of wrapping dough around filling, thus inventing pie. I’d sure like to shake
his or her hand, because pie is surely one of humankind’s greatest inventions.

Likely, the early pies were something hand-sized, easy to carry and the perfect
vehicle for a farmhand’s lunch. Somewhere along the way, the pie plate came into
being, and the two-crust pie has been an American staple since colonial times.

Much like the foundation of a house, the crust is the foundation of a pie. You
want something that’s flaky, but not too crumbly. Rolling and shaping a round crust
takes a bit of practice and patience. You sometimes have to patch holes and stretch

edges to make things fit just right.
I am by no means a pie expert or

even a neat cook. My crusts won’t win
any prizes. But I do have a recipe
that’s so simple I can now remember it
without consulting the well-worn
recipe card in my box.

I’ve used this crust again and again,
always with good results. It came from
my dear, departed Aunt Ruth, my
mom’s oldest sister, who always had a
delicious slice of strawberry-rhubarb
pie waiting for me when I’d visit.

The nice thing about this dough is
that it is forgiving. It can be rolled and
folded—or even wadded back up for a
re-do—without getting tough or falling
apart like other overworked crusts
tend to do. The key to keeping the
crust from sticking is to use generous
amounts of flour on your rolling sur-
face and rolling pin. The dough can
absorb a good amount of flour without
falling apart.

If you happen to make a hole in the
crust, you can patch it. Just wet your
finger in a glass of water and run it
around the edge of the hole. Place a
scrap of dough over the hole to cover it
and press to seal.

A U N T  R U T H ’ S  P I E  C R U S T
2 cups flour

Scant cup shortening
Measure flour into large mixing bowl.
Remove four tablespoons flour and put
in small mixing bowl or glass. Add three
tablespoons of water to removed flour
and mix into smooth paste with spoon.
Add enough water to just cover paste.
Pour most of that water back off and
mix. Paste should slide off spoon. Cut
shortening into flour in large bowl until
well blended. Pour paste over shortening
mixture and mix.

Divide dough in half and form into
balls. Place one on floured board. Flatten
with hands into round disk. Roll with
floured rolling pin, keeping round shape
and turning and flipping often. Keep
rolling surfaces well floured. When you
are ready to put crust in pie plate, drape
loosely over rolling pin and lift into plate.

Repeat above steps with remaining
dough. Makes two single crusts or a top
and bottom for two-crust pie.



Heat pan over low heat or bowl in
microwave until chocolate is melted and
mixture is smooth. Pour over caramel
layer. Refrigerate about four hours until
set. Before serving, decorate with
whipped cream and caramel sauce. 

Serving size: 1 slice (10 per pie). Per serving: 410 calo-
ries, 4 g protein, 27 g fat, 41 g carbohydrates, 2 g fiber,
203 mg sodium, 27 mg cholesterol.

KATHLEEN GORDON

United Cooperative Services

M A C A R O O N  P I E
PA S T R Y

1 2/3 cups flour
1/3 cup sugar

1 teaspoon baking powder
1/4 teaspoon salt

Grated peel from two oranges, plus 
5 tablespoons of their juice

1/2 cup butter, softened
1 egg, slightly beaten

Preheat oven to 325 degrees.

Mix flour, sugar, baking powder, salt
and orange peel in mixing bowl. Cut in
butter with pastry blender until fine. Add
egg and juice and stir with fork until
blended. Work by hand into ball. Remove
1/3 of dough and set aside. Roll remain-
ing dough on waxed paper to fit 10-inch
pie pan, but don’t allow dough to hang
over edges. Bake for 8 minutes. Roll rest
of dough into ropes for lattice top.

F I L L I N G
2 eggs
1 cup sugar

1/4 cup flour
1/4 teaspoon salt
2 cups sweetened flaked coconut

1/4 cup orange juice
1/4 cup melted butter
1/4 cup coconut syrup or apricot jam

Beat eggs slightly. Stir in sugar, flour and
salt. Add coconut, orange juice and but-
ter. Mix and pour into pastry. Make lat-
tice; trim and press into edges of pie.
Bake 40 minutes at 325 degrees until
filling is set and crust is browned.

Heat coconut syrup or jam and brush
on pie while it is warm. Let cool. Is best
after sitting a day.

Serving size: 1 slice. Per serving: 566 calories, 
7 g protein, 24 g fat, 81 g carbohydrates, 4 g fiber, 
299 mg sodium, 124 mg cholesterol.

PATSY HENDERSON

Central Texas Electric Cooperative

H O M E  C O O K I N G

JUDY BROUGH CoServ Electric Cooperative
Prize-winning recipe: Knock Your Socks Off Buttermilk Pie

Call it a win-win situation. This buttermilk pie is downright delicious—sweet and
rich—and is simple to make. CoServ Electric Cooperative member Judy Brough
wrote of the recipe: “It was described as one that set the phone ringing for requests
and a run on buttermilk at the stores. I am most tempted to try recipes that have
been described as those frequently requested. It did live up to my expectations,
and my sister-in-law, a ‘non-cook,’ even made the recipe for a party.”

1st
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K N O C K  Y O U R  S O C K S  O F F  B U T T E R M I L K  P I E
2 3/4 cups sugar

4 eggs
2 teaspoons vanilla
3 tablespoons flour

3/4 cup margarine, melted 
1 1/2 cups buttermilk

1/2 cup crushed graham crackers
3/4 cup chopped pecans
2 9-inch pie crusts, unbaked

Preheat oven to 325 degrees. In a large
bowl, mix together sugar and eggs; add
vanilla and flour. Stir in margarine and
buttermilk. Do not beat. Fold in crushed
graham crackers and pecans. Pour into
pie crusts, dividing mixture evenly
between the two. Bake 45 minutes or
until center of each pie is firm when
tested with a knife.

Serving size: 1 slice. Per serving: 745 calories, 
8 g protein, 37 g fat, 95 g carbohydrates, 1 g fiber, 
447 mg sodium, 109 mg cholesterol.

C H O C O L AT E  T R U F F L E  P I E
1/2 cup pecan pieces, toasted and 

coarsely chopped
1 pre-made 9-inch chocolate crumb 

pie crust
5 ounces caramel squares (about 17 

pieces), unwrapped
1/4 cup evaporated milk

1 1/2 cups semisweet chocolate chips
1 cup heavy cream

3 tablespoons butter
Sweetened whipped cream for garnish
Caramel ice-cream sauce for garnish

Sprinkle pecans on crust. In heavy
saucepan or microwavable bowl, com-
bine caramels and milk. Put pan on low
heat or heat bowl in microwave. Cook,
stirring frequently, until caramels are
melted and mixture is smooth. Pour over
pecans.

Clean pot or bowl, then combine
chocolate chips, cream and butter inside.

P H O T O S  B Y  R I C K  P A T R I C K
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Attention, cooks: We’d like to share your best original holiday
recipes with 2.8 million Texas Co-op Power readers and give
you a chance to win cash prizes and the acclaim of your
friends and family. All recipes must include peanuts or a
peanut product. Deadline for receipt of entries is September 11, 2009.

Winners will be featured in our December 2009 issue.

Each entry MUST include your name, address and phone number, plus the name of your Texas electric 

cooperative, or it will be disqualified. Send entries to: Texas Co-op Power/Holiday Recipe Contest, 

1122 Colorado St., 24th Floor, Austin, TX 78701. You can fax recipes to (512) 763-3408 or e-mail them to

recipes@texas-ec.org. E-mails must include “Holiday Recipe Contest” in the subject line and contain only

one recipe (no attachments). Up to three entries are allowed per person/co-op member. Each should be

submitted on a separate piece of paper if mailed or faxed. For official rules, visit www.texascooppower.com.

$5,000 in Total Prizes!
GRAND-PRIZE WINNER TAKES HOME $3,000. 
FOUR RUNNERS-UP WILL EACH WIN $500.

$5,000 in Total Prizes!
5th Annual Holiday Recipe Contest

S P O N S O R E D  B Y

M AYA N  C H O C O L AT E  C R E A M  P I E
C R U S T

1 1/3 cups flour
1/2 teaspoon salt
1/2 cup butter-flavored shortening
3 tablespoons cold water

Preheat oven to 425 degrees. Combine
flour and salt and cut in shortening with a
pastry blender until it forms pea-sized
chunks. Sprinkle with water, one table-
spoon at a time. Toss lightly with fork until
dough forms ball. Roll dough and line 9-
inch pie plate. Prick bottom and sides of
crust with fork and bake for 8-12 minutes
or until golden brown. Allow to cool.

F I L L I N G
1/4 cup cornstarch
1/2 cup sugar
1/8 teaspoon salt

1 cup milk
1 cup semisweet chocolate chips

2 egg yolks, slightly beaten
1 tablespoon cayenne pepper
1 tablespoon ground cinnamon, plus 

more for garnish
1 package (3 ounces) cream cheese
1 teaspoon vanilla extract

1 1/2 cups heavy cream

In 2-quart saucepan, mix cornstarch,
sugar and salt. Stir in milk until well
blended. Add chocolate chips, egg yolks,
cayenne pepper and cinnamon. Cook
over medium heat, stirring constantly
until thickened. Remove from heat. Beat
in cream cheese and vanilla extract until
smooth. Allow to fully cool.

When mixture is cool, pour cream
into large bowl, with a teaspoon of sugar
if desired, and beat until soft peaks form.
Remove one cup of beaten cream and set
aside. Fold remaining whipped cream
into cooled chocolate mixture. Spoon
into baked pie shell. Top with remaining
whipped cream and, if you desire, sprin-

kle lightly with more ground cinnamon.
Refrigerate at least six hours, or, prefer-
ably, overnight.

Serving size: 1 slice. Per serving: 517 calories, 
7 g protein, 32 g fat, 50 g carbohydrates, 2.5 g fiber,
248 mg sodium, 103 mg cholesterol.

ALLISON JORDAN

Bluebonnet Electric Cooperative

COOK’S TIP: This pie’s spicy heat
might be a bit much for some people. If
you reduce the amount of cayenne pepper
in the recipe, reduce the amount of
ground cinnamon to match.

R E C I P E  C O N T E S T

November’s recipe contest topic is WINTER SOUPS. Soup has got to be one of the
best warmer-uppers one can have for lunch or supper during cold weather. Not only
is soup satisfying, it can be as simple or as complex as you’d like to make it. Send
recipes for your heartiest winter soups and stews. The deadline is July 10.

Send recipes to Home Cooking, 1122 Colorado St., 24th Floor, Austin, TX 78701. You may also fax
them to (512) 763-3408, e-mail them to recipes@texas-ec.org, or submit online at www.texascoop
power.com. Please include your name, address and phone number, as well as the name of your electric
co-op. The top winner will receive a copy of 60 Years of Home Cooking and a Texas-shaped trivet.
Runners-up will also receive a prize.



Here’s some important news that will af-
fect your bank account. But it’s good

news, for a change. You see, while Congress
was busy cutting billion dollar checks 
to the banks and big corporations, we 
concocted our own bailout plan. And ours
won’t cost the taxpayer a dime and looks a
million times better with a cocktail dress.

In tough economic times, it’s just not good
enough to offer meager discounts of 10% and
20%. Even “half-off” has become ho-hum.
That’s why we’re going all the way. Our 
stunning Scienza™ lab-created Ruby Pendant
can be yours for FREE (You pay nothing ex-
cept basic shipping and processing costs).
Similar designs can be found at the largest
jewelry stores in America for $299. But for a
limited time, you can take 100% off! 

This is no joke. There is no catch. Simply 
call our toll-free number or log on to
www.stauer.com. The first 2500 to respond
to this ad will get the Scienza™ lab-created
Ruby Pendant absolutely FREE. If you’re
wondering exactly how we can afford to do
this... read on. 

Why give away jewelry? Our real goal is
to build a long term relationship with you.
We are convinced you will become a loyal
Stauer client in the years to come. But for
now, in this lousy economy, offering this re-
markable pendant seemed the best way for
you to give us a try.

The Scienza™ Ruby Pendant features an im-
pressive 1-carat oval-cut, lab-created 
ruby prong-set in luxurious gold vermeil. Sur-
rounding the radiant red oval are 14 bril-
liant-cut, lab-created DiamondAura®

dazzlers. The combination sparkles with a
passionate fire that is even brighter than
most mined stones.

The world’s most valuable gemstone.
For thousands of years, the luxury of  natural
rubies has been coveted by pharaohs, 
emperors and royalty from all continents.
Known as the “king of all precious stones,”
the red glow of a ruby symbolizes love, life
and desire. But such beauty can come at a
steep price and even today, rubies remain
some of the most expensive gems on Earth.        

Can science really improve nature? The
right chemistry is vital in any romantic 
relationship. We had to get it perfect. That’s
why the gemologists worked for years to 
create the world's most romantic, most 
colorful lab-created ruby. Our Scienza™ are sci-
entifically grown, crafted in laboratories with
precise equipment that recreates the high
pressures and heat that nature uses 
to produce gemstones far beneath the 
surface of the earth. Scienza™ are chemically
identical to the natural gemstone in 
hardness and display a better color and
sparkle than most mined corundum.

But mined rubies can cost up to $5,000 per
carat for this level of color and clarity! 
The Scienza™ originates from an ingenious
process that lets you experience the seductive
fire of priceless gems without the exorbitant
cost. You pay nothing except basic shipping
and processing costs of $25.95,, the normal 
shipping fee for a $200–$300 pendant

It’s okay to be skeptical. But the truth is
that Stauer doesn’t make money by 
selling one piece of jewelry to you on a 
single occasion. Our success comes from 
serving our long term clients. Be one of the
first 2500 to respond to this ad and receive
100% off while getting a closer look at Stauer’s
exclusive selection of fine jewelry.

JEWELRY SPECS:

- 1 carat 5mm x 7mm lab-created, oval-faceted ruby

- 1/5 ctw white DiamondAura - Gold vermeil setting

14101 Southcross Drive W.,
Dept. SRP167-01
Burnsville, Minnesota 55337

Scienza™ Lab-created Ruby Pen-
dant (1 1/5 ctw) Your Cost—FREE —
pay shipping & processing only.

Call now to take advantage of this
extremely limited offer.

1-888-277-8379
Promotional Code SRP167-01
Please mention this code when you call.

www.stauer.com

Smart Luxuries—Surprising Prices

How’s This For a Stimulus Package?
FREE Ruby Pendant for the First 2500 Responders

Our gift to you: A one carat radiant, lab-created ruby pendant

Availability Limited to

only 2500 Orders! 



3 0 T E X A S C O - O P P O W E R J u l y  2 0 0 9

L

O

N

E

S

T

A

R

v
M

A

R

K

E

T

LONESTARMARKET
v TOWN&COUNTRY

40’ x 50’ x 10’ = $9810.00
40’ x 60’ x 12’ = 11,757.00

50’ x 100’ x 12’  $ 19,453.00
60’ x 80’ x 14’ = $19,907.00

100’ x 150’ x 14’ (M-1) = $55,649.00 
ALL SIZES MINI-STORAGE!

1-800-509-4949
www.accessiblebuildings.com

   GRASS FED BEEF  
www.AmericanCriolloBeef.com 
Tenderness: It’s in the genes 

Pasture raised, 
 no hormones or antibiotics ever 

16,600
22,900
27,100

19,800
24,000
28,200
34,500

6,700
8,100
9,100

$10,300
$17,600

11,000
13,800
15,600
17,600
26,100

30 x 50 x 10 galvalume metal $7,200 
price includes 12' sliding door and

one entry door and 10 year warranty 

8 6 6 -7 5 7- 6 5 6 1

WC POLE BARNS
14 years experience

NEED LAND CLEARED? 
Underbrush and up to 6" dia. trees 
reduced to mulch. Leaves no unsightly
piles, and mulch helps lessen erosion.
Roads-Ponds-Culverts-Site Work-Dozers-Backhoes
Visit our website for more info, or call for a Free Quote!
979-830-5440 www.dirtworksoftexas.com

   WE BUY MINERALS 
We pay cash for producing or non producing 
mineral interests.      CALL US TODAY!        

1-888-735-5337 

FUTURE STEEL BUILDINGS
Do-It-Yourself Steel Buildings

Ideal For:
• Recreational Use 
• Boat Storage 
• Bunkie 
• Equipment Storage
• Garage/Shop 
• PWC/Snowmobile

Call Toll Free 
Today for a

FREE!
INFORMATION PACKAGE

Our building consultants are ready to take your call1-800-668-5111 Ask 
for 
ext. 
91

• 30-year perforation warranty 
• Full technical support from start to finish
• Fully customized to meet your needs
• Factory-direct savings

30X50X10 SPECIAL
Galvalume. Material, Delivery, and const.

Factory trusses and screws.

TOLL FREE 1-866-456-0959

MID – AMERICA
POLE BARN COMPANY
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STILWELL
C O N S T R U C T I O N

1-866-211-8902
www.stilwell-const.com

BARNS • SHOPS • GARAGES • SHEDS • STALLS • ETC.
• Free Consultation
• Free Quotes

Toll Free 1-888-320-7466

F a x :  9 4 0 - 4 8 4 - 6 7 4 6   e m a i l :  info@rhinobldg.com
W e b s i t e :  w w w. R H I N O B L D G . C O M

Prices F.O.B. Mfg. Plants; 
Seal Stamped Blue Prints; 
Easy Bolt Together Design.

Farm•Industrial •Commercial

VISIT

OUR

WEBSITE

PRICES INCLUDE COLOR SIDES & GALVALUME ROOF

VISIT

OUR

WEBSITE

(Local codes may affect prices)

Arena Special 
(roof & frame) 

100’ x 100’ x 14’...$32,175 

25 YEAR COLOR WARRANTY

Based In 
Texas

30’ x 50’ x 10’...............$7,995

40’ x 60’ x 12’...............$10,868

60’ x 100’ x 12’.............$22,900

80’ x 100’ x 14’.............$30,490

100’ x 150’ x 14’...........$59,995

512-422-7950 • www.brushshark.com

BRUSH SHARK
Skid Steer mounted shear.
1/2" to 6" diameter trees and brush.
Perfect for cedar, shin oak, persimmon, 
mesquite.

www.bestbuywalkintubs.com/tx

Showroom located at 
4053 Acton Hwy in Granbury, TX

... or we will come to you!

888-825-2362

Baths Starting
at $2995

member Better Business Bureau

Now VA Approved

• Family-Owned, Texas-Built
• Lifetime guarantee against leaks*
• Fits any standard bathtub or

shower space
• Full installation available
• Great for circulation, arthritis,

stiff joints and relaxation
• Call for pricing and other details
• We do not believe in 

high-pressure sales tactics

On your pond or lake, with or without roof.
All sizes—installation available.

45 YEARS’ EXPERIENCE

Call for Free Information • 1-800-310-1425
www.ellisonmarine.com • Ellison Marine, Franklin, TX.

FLOATING FISHING PIER

3 designs & 11 colors to choose from!
Replace your vinyl skirting with STONECOTE.
1-830-833-2547
www.stonecote.com

MANUFACTURED HOME OR PIER & BEAM HOME
INSULATED CEMENT SKIRTING

P O ST  F R A M E
B U I L D I N G
S P E C I A L I ST
877-301-3807
gotbarns.com

1-866-377-2289
Selling for Less at ESS for over 20 years!

U S E D  C O N TA I N E R S

Equipment
Storage
Service

Concrete • Asphalt • Excavation
Ranch Roads • Foundations • Patios
Decorative Concrete

1-888-BARN SLAB
www.myersconcrete.com

1.800.643.5555 | HeritageBuildings.com

Size
24x36x10
33x45x10
45x60x12
54x80x14

*Price
$  4,749
$  6,517
$10,449
$15,928

*Prices vary based on codes, loads and accessories.

You work hard, so should your metal 
building. Call Heritage today.

Buildings  
That Work For You

Instant Quotes Online  www.wdmb.com

W.D. Metal Buildings
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CAPITAL GAINS TAX

legally forgiven on

appreciated assets

(real estate, stocks &

family business)

without having to do a 

1031 exchange.

Call 1-800-506-6543

www.BrooksideUSA.com WE DELIVER EVERYWHERE

Buy from the  
Tractor Package Leader.

Katy, TX 
(281) 391-2165

Spring, TX 
(281) 353-0204 

Jersey Village, TX 
(713) 466-7456

Houston, TX 
(713) 943-7100 

League City, TX 
(281) 338-1300 

SW Houston, TX 
(713) 541-3535 

*Offer ends 7/31/09. Subject to approved credit on John Deere Credit Installment Plan.  Up to a 10% down payment may be required. Taxes, freight, set up and delivery charges could increase the 

  5045D, 2WD, 45HP  
Utility Tractor

 John Deere 512 Loader

Package Includes:
  
Compact Tractor

 John Deere 305 Loader

Package Includes:

          The     BROOKSIDE 
   ADVANTAGE

 CONVENIENCE:  6 locations
 EXPERIENCE: 35 years in business
 EXPERTISE: Gold Star Certified Dealer  
 SERVICE: On Site Field Service
 SUPPORT: More than 100 employees   
  supporting your equipment

Brookside’s Ranch Boss™

$15,999 $201/mo*#or
/

/

Brookside’s Country Star™

$17,999 $261/mo*†or
/

/

BRO5x50701TCP-4C

“Building Solutions”
...with integrity!

“Building Solutions”
...with integrity!

Full Service Post-Frame Design & Construction Since 1992

No Money Down Licensed, Bonded & Fully Insured
All Major Credit Cards Accepted

FAX: 1-866-582-1400

E-mail: sales@nationalbarn.com

Serving 27 States and Over 10,000 Customers

1-800-582-BARN(2276)

HIGH RATES
on Bank CDs
TEXAS TOLL-FREE 
1-800-359-4940
BLAKE MATTSON, CFP™

Signal Securities, Inc.
5400 Bosque, 4th Floor, Waco, TX 76710

“Serving Customers All Over Texas”

All CDs are insured to $250,000 per institution by the FDIC. All
CDs are subject to availability. Securities offered through Signal
Securities, Inc. Member FINRA/SIPC. 700 Throckmorton, 
Ft. Worth, TX 76102 (817)877-4256.

WATER 
PROBLEMS ??

NO MORE
IRON!
�

NO MORE
HARDNESS!

NO MORE
SULFUR!

�
NO MORE

BACTERIA!
PROBLEMS SOLVED WITH

�NO SALT & NO CHEMICALS
FREE BROCHURE~1-800-392-8882

MONEY BACK GUARANTEE!
www.waterproblems.net

OCEAN FREIGHT CONTAINER SALES
SECURE STORAGE
Water-Tight/Rodent Proof

LARRY SINGLEY
1-866-992-9122
(8 17) 992-9122CALL

Attractive and Affordable
greenhouses

• FREE delivery on 
all greenhouses!

Large variety of sizes
and styles.

Full-length hanging
rods and built-in
bench frames. 

FREE sample and
catalog, call...

1-800-825-1925

Greenhouse
Catalog

The

www.greenhousecatalog.com/tx

3740 TX Brooklake Rd NE
Salem, OR 97303
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NON-BINDING SOCKS
NOT JUST FOR DIABETICS

Extra Soft
Cushioned Sole

WON’T BIND OR
FALL DOWN!

•Improve Circulation
•24 Hour Comfort & Support
•Cool Breathable Cotton
•Unique Knit Keeps Feet

Cool & Dry

•Extra Long Generous Cut

Recommended For Diabetics, Chronic
Foot Problems, Edema, Poor

Circulation, Cold & Sensitive Feet

THE MOST COMFORTABLE SOCKS YOU’LL EVER WEAR!

ONLY

A PAIR!

ONLY

A PAIR!

$497$497

De
pt.

 61
90

3  
© 

20
09

  D
rea

m 
Pr

od
uc

ts,
 In

c.

Natural

Black

White

www.DreamProductsCatalog.com 1-800-530-2689(website offers
may vary)

ORDER NOW
TOLL-FREEOR

_____ Pair(s) Diabetic Socks @ $4.97 each pair

Add $2.95 Shipping & Handling for first pair
Add $1.00 for each additional pairs ordered

CA residents must add 8.25% sales tax

TOTAL $

$

Dream Products, Inc. 412 DREAM LANE, VAN NUYS, CA  91496

Diabetic Socks

$

Dept 61903

Send
Order To:

Please Print Clearly

$  

Satisfaction Guaranteed or Return For Your Money Back

Non Binding Top

Cool, Durable, Comfortable
If you suffer from Diabetes or have any other
foot or circulation problems, these socks are
just for you. Non-binding top is specially de-
signed to reduce pressure on sensitive legs
and feet. Unique weave of 95% cotton, 5%

elastic allows circulation of
air that provides extra
“breathing” power for in-
creased energy to your
legs for 24 hour comfort
and support. Made in the
USA. Hurry and order
today! U.S. Orders Only.
Cannot ship to Canada.

90653 90668 90669 90654 90666 90667
Natural
Men’s

Sz. 10-13
Qty____

White
Men’s

Sz. 10-13
Qty____

Black
Men’s

Sz. 10-13
Qty____

Natural
Ladies’
Sz. 9-11
Qty____

White
Ladies’
Sz. 9-11
Qty____

Black
Ladies’
Sz. 9-11
Qty___

/

Name

Address

City ST   Zip

�Check or money order payable to: Dream Products, Inc.
Charge my: � VISA    � MasterCard    � Discover®/NOVUSSMCards

Card#                                                 Expiration Date
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When the country calls

We’re the answer.

No matter what you want to do, we can finance it.  
And Capital Farm Credit also shares its earnings —  
we’ve returned more than $265 million to our customers.

Buy a homesite.  
Build a house.  
Add more space. 

CapitalFarmCredit.com   877-944-5500

T E X A S ’  L A R G E S T  R U R A L  L E N D E R

Part of the Farm Credit System

F I N A N C I N G  F O R :  Rural Land  Country Homes  
Farms & Ranches Livestock & Equipment  Operating Capital

Price includes material delivery, construction, 
1 pre-hung door, 1 sliding door, factory trusses 
that meet the new 90+ mph wind load require-
ment, 6 skylights and warranty on labor and 
materials.

Ask for our brochure. Prices may be higher 
south of College Station & west of Abilene.

30x50x10
GALVANIZED ENCLOSED

$6,29500

40x60x12
WITH 15X60 SHED

GALVANIZED

$11,79500

COLOR
AND OTHER SIZES 

AVAILABLE 

8:00 to 5:00 Mon. to Fri.
8:00 to 12:00 Sat. CST

1-800-766-5793
www.bcibarns.com

e-mail: barn@azalea.net

rrs TM

BARN BUILDERS

$8,45000 $15,15000

Earth, Wind and Solar Systems 
is honored to be a part of this 

changing world — a world that is 
becoming more and more aware 

of the earth’s sensitivities. A world 
headed down the path to clean, 

Call us today at 254-386-3107 
to start your journey in this 

evolutionary process.

 
earthwindandsolarsystems.com 



F O C U S  O N  T E X A S

VACATION PHOTOS

It’s not very often that we allow a photo on this page

that isn’t shot within our great state’s borders—this

month is definitely an exception. From familiar Texas,

down south to Costa Rica and over the big, blue

Atlantic Ocean to Africa, your entries made us all

wistful for that great getaway. —ASHLEY CLARY

1We loved this picture of

Fayette Electric Cooperative

member George Jasek in a “poor

man’s umbrella.” His wife, Diana

Jasek, snapped the shot during

their vacation in Costa Rica.

5 April Stewart of Bluebonnet

Electric Cooperative sent us this

spectacular shot of silhouetted

giraffes taken during an African

safari in July 2008.

1 The Mitchell family and

friends sure had a good time

cooling off during their annual

camping trip to the Frio

River/Garner State Park area.

Thanks to Sam Houston Electric

Cooperative member Rachel

Mitchell for sending us this fun,

summertime photo of their pit

stop at the nearby, scenic Lost

Maples State Natural Area.

1 Cherokee County Electric Cooperative member Elaine Cannon sent

us this picture of her husband, Joe Cannon, on Fairfield Lake. “The

fish weren’t biting, but it was a gorgeous sunset,” she said. 

Upcoming in Focus on Texas
ISSUE SUBJECT DEADLINE

Sep Texas Skyscapes Jul 10

Oct Cowgirls Aug 10

Nov Daredevils Sep 10

Dec Roughin’ It Oct 10

Jan Snow Daze Nov 10

Feb Firsts Dec 10

TEXAS SKYSCAPES is the topic for our SEPTEMBER
2009 issue. Send your photo—along with your name,
address, daytime phone, co-op affiliation and a brief
description—to Texas Skyscapes, Focus on Texas, 1122
Colorado St., 24th Floor, Austin, TX 78701, before July 10.
A stamped, self-addressed envelope must be included if
you want your entry returned (approximately six weeks).
Please do not submit irreplaceable photographs—send a
copy or duplicate. We regret that Texas Co-op Power can-
not be responsible for photos that are lost in the mail or
not received by the deadline. Please note that we cannot
provide individual critiques of submitted photos. If you
use a digital camera, e-mail your highest-resolution
images to focus@texas-ec.org, or submit them on our
website at www.texascooppower.com.

1 Can you spot the baby in this

picture? Try as he might, then

16-month-old Logan Kainer

couldn’t hide in a New York City

Walt Disney store from his par-

ents, Brian and Stephanie

Kainer, who are Fayette Electric

Cooperative members. 
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02 CLARENDON [2–4]

Saints Roost July 4th
Celebration, 
(806) 874-2421

03 CALDWELL 
ELC July 3rd Celebration
& Fireworks Display, 
(979) 567-4286

LEAKEY [3–4] 

July Jubilee, 
(830) 232-5222

03 SHINER [3–4]

Half-Moon Holidays, 
(361) 594-4180,
www.shinertx.com

WAXAHACHIE [3–4]

Crape Myrtle Festival 
& Driving Trail, (972) 937-
2390, www.waxahachie
chamber.com

ABERNATHY [3–5]

All-School Reunion, (806)
298-2169, www.abernathy
ex-students.org

UVALDE [3–5] 

Fourth of July Golf
Tournament, 
(830) 278-6155

04 ATHENS
Fireworks at the Fishery,
(903) 676-2277

INDEPENDENCE
Celebrating Independence,
(979) 830-3461

JEFFERSON 
Fireworks Fantazmagoria, 
(903) 665-3733

04 STONEWALL
Chili Cook-Off Benefiting
Fredericksburg Habitat
for Humanity, (830) 644-
2681, www.beckervine
yards.com

TEMPLE
Family Fun Fest, 
(254) 298-5401

WASHINGTON
Fireworks on the Brazos,
(979) 878-2214,
www.birthplaceoftexas.com

04 LUCKENBACH 
Walt Wilkins 
4th of July Celebration, 
(830) 997-3224

MCMAHAN
Whizzerville Summerfest, 
(512) 376-9073,
www.whizzerville.com

NOVICE 
Centennial Celebration, 
(325) 625-5542

ROCKPORT
Patriotic Boat Parade,
(361) 729-6445,
www.rockport-fulton.org

SARGENT
Bam-Bam Jamboree,
(979) 244-4664,
www.sargentbambam.com

STARTZVILLE
Fun Fair, (830) 899-2256,
www.habitatforsafeseniors
.com

AROUNDTEXASAROUNDTEXAS

4
TEMPLE
Family Fun 
Fest 10

BALCONES HEIGHTS
Jazz Festival

COME FOURTH!
Also the 3rd.

42ND ANNUAL 
FREEDOM FIESTA

ROGER CREAGER

CROSS CANADIAN RAGWEED

Complete schedule at freedomfiesta.com

T E X A S

     The $8,000 Federal Tax Credit makes it easier than 

ever to build the home you’ve been dreaming of! Add 

options like no money down and 100% financing, 

and you’re practically home free! *

    Since 1958, United-Bilt Homes has helped more 

than 30,000 families build the home of their dreams. 

We build every home from scratch, using the finest 

materials and craftsmanship. Let United-Bilt Homes 

help you plan all the details to create your perfect 

custom-built home. 

     But don’t wait! You must be living in your home by 

December 1, 2009 to qualify for the tax credit!

800.756.2506    ubh.com

New Offices Austin

Cleveland Beaumont

Corpus Christi Dallas

Fort Worth Houston

Rosenberg Sherman

San Antonio Texarkana

Terrell Tyler

* With approved credit for qualified land owners
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04 GRANBURY [4–5]

4th of July Celebration,
(817) 573-1622,
www.granburychamber.com

LEWISVILLE [4, 11, 18, 25]

Old Town Farmers Market,
(972) 219-3712, 
www.cityoflewisville.com

06 JACKSONVILLE [6–11]

Western Week, 
(903) 586-2217

LAMPASAS [6–12]

Spring Ho Fiesta at the
Springs, (512) 734-1759,
www.springho.com

10 BALCONES HEIGHTS
[10, 17, 24, 31, 8/7] Jazz
Festival, (210) 732-0055,
www.reachfortheheights.org

MASON [10–11] 

Roundup Festival, 
(325) 347-5758

BLANCO [10–12]

Riverside Market Days,
(830) 385-6100,
www.riversidemarketdays
.com

10 TRINITY [10–11, 17–18] 

East Texas Quilt Shop
Hop, (936) 594-1237,
www.heavenlythreads
quilts.com

11 BOERNE Wild West
FunFest, (830) 510-9515,
www.triplehequitherapy.org

MARBLE FALLS
Founders’ Day, (830) 798-
2157, www.fallsmuseum.org

NAZARETH German
Festival & Suds N Sounds,
(806) 945-2285,
www.nazarethgermanfest
.com

BRENHAM [11, 18, 25] Hot
Nights Cool Tunes Music
Series, 1-888-273-6426,
www.downtownbrenham
.com

16 BRYAN [16–18] Breakast
Lions Club PRCA Rodeo,
(979) 764-9200

17 GATESVILLE Jamboree,
(254) 547-6834

17 HEMPSTEAD [17–18]

Watermelon Festival,
(979) 826-8217,
www.hempsteadtxchamber
.com

18 ANDICE Arts & Crafts
Show, (254) 793-2565

COMANCHE Open Rodeo
Parade, (325) 356-3233

FRIONA Texas
Cheeseburger Cook-Off,
(806) 250-3491

23 BROWNWOOD [23–25]

County Rodeo, 
(325) 646-9535

25 BONHAM Heritage Day
Festival, (903) 583-0302

Everything’s bigger in Texas,
including this list of events. 
To see them all, please go to 
www.texascooppower.com.

Event information can be
mailed to Around Texas, 1122
Colorado St., 24th Floor,
Austin, TX 78701, faxed to
(512) 763-3407, e-mailed to
aroundtx@texas-ec.org, or
submitted on our website at
www.texascooppower.com.
Please submit events for
September by July 10. 

25 WINCHESTER
Area Volunteer Fire
Department Fish Fry &
Auction, (979) 242-5866

31 CAMP WOOD [31–8/1]

Old Settler’s Reunion,
(830) 597-6241,
www.mycampwood.com

A U G U S T
04 NEW BRAUNFELS [4, 11,

18] Two Ton Tuesdays, 
(830) 606-1281

AROUNDTEXASAROUNDTEXAS

18
FRIONA

Texas Cheeseburger Cook-Off

VISIT US AT WWW.TRACTORPACKAGES.COM

PICK YOUR TRACTOR PACKAGE
Fosters  And Eastex Farm & Home Has A Tractor  Package For  You!

*Offer ends 10/31/2009. Subject to approved credit on John Deere Credit Installment Plan. Taxes, freight, set up and delivery charges could increase the monthly payment.  Price and model avail-

W E  D E L I V E R  N AT I O N W I D E !

$18,998 or $308/mo*#

5045D Tractor Package

$0
DOWN

$ $437/mo*#

5055E Tractor Package

$0
DOWN

$15,998 or $ *†

$0
DOWN

 

 

 

 

 

 

 

 

 

 

 

 

EW

CredDeereJohnoncreditapproved toSubject10/31/2009. endser*Off  

 

E !DW INT I OE R N AVD E L I

increascouldchargesdelivery andup setfreight, axes, TPlan.Installmentdit  

 

-availmodelandPricepayment. monthly these

Six Decades
of Texas’ 

Favorite Foods, 
Fads & Facts
Full Color, Hardbound, 
More Than 600 Recipes

From 60 Years of
Texas Co-op Power

Six Decades
of Texas’ 

Favorite Foods, 
Fads & Facts

Get yours today at 
www.texascooppower.com
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with its winding and curling tendril-
like scrolls. Was the window carved by
carpenter Pedro Huizar, whose sweet-
heart Rosa was lost at sea? Or, in a
more likely theory, was it named for
Saint Rose of Lima, the first canonized
saint of the New World?

Architecture aficionados also come
here to study the ornate façade of the
limestone church. Considered one of
the finest examples of Spanish Colonial
Baroque architecture in the United
States, the façade depicts Christ’s fam-
ily tree with statues and other intricate
carvings.

Mission San Juan Capistrano
Mission San Juan’s history dates to
1716, when it originally was built as
Mission San José de los Nazonis in East
Texas. The mission was re-established,
and then renamed,    on the east bank of
the San Antonio River in 1731.

Mission San Juan, the least developed
of the San Antonio missions, struggled to
make progress in the face of Apache raids
and disease outbreaks. The mission
never completed construction of a per-
manent church—another building was
converted to a church—but it did make
its mark in agriculture, thanks to rich
farmland that produced corn, sweet
potatoes, squash, sugar cane and wheat.
Plans are under way to build a Spanish
Colonial demonstration farm here.

Mission San Francisco de la Espada
Mission Espada—or Mission of Saint
Francis of the Sword—originally was
established as Mission San Francisco
de los Tejas near the Neches River in
1690. It moved to the west bank of the
San Antonio River in 1731.

Of the four missions, Espada boasts
the best-preserved acequia system, with
the irrigation ditches still carrying
water to nearby farms. Espada Dam,
completed by 1745, diverts river water
into an acequia madre—mother ditch—
and through the Espada Aqueduct, a
National Historic Landmark that’s the
oldest Spanish aqueduct in the United
States.

Camille Wheeler is staff writer for Texas
Co-op Power.

Remember the Alamo—but don’t for-
get the other four Spanish missions
built along the San Antonio River three
centuries ago.

Magnificent and mysterious, these
missions are the bearers of secrets,
from the origins of faded frescoes on
stone church walls to the identities of
unknown artists and masons.

They are the keepers of the flame of
the Coahuiltecans, the Native Ameri-
cans who gave up their language, reli-
gion and nomadic way of life to become
farmers and ranchers at the mission
compounds they helped build.

And the missions tell the story of
how merging cultures laid the founda-
tion for San Antonio, a vibrant and
multicultural city.

The Alamo, of course—founded in
1718 as Mission San Antonio de Valero,
the first of the five missions established
along the river—is a must-see. But
when you tire of the crush of the crowds
at this Texas shrine, head just south of
downtown to the San Antonio Missions
National Historical Park, where there’s
ample room to quietly roam the
grounds of these four missions that still
hold regular church services.

Here’s a look at the four missions—
each spaced two to three miles apart—
that are listed in order heading south
from the Alamo. For more information
about daily tours, call (210) 932-1001
or go to www.nps.gov/saan.

Mission Nuestra Señora de la
Purísima Concepción de Acuña
Founded in 1731 on the east bank of the
river, the mission built nearest to the
Alamo traces its roots to 1716 in East
Texas. The twin bell towers of the
church stand as a reminder that the
missions “were the first skyline in
Texas,” says park ranger Dan Hollifield.
Dedicated in 1755, this is considered
the oldest, unrestored stone church in
the nation.

Mission Concepción’s history reads
like a mystery novel, from the rem-
nants of elaborate frescoes on the
church’s façade to the steep, winding
stone stairs that lead to the office of the
Father President, the supervisor of all
mission activity. 

MISSION
ACCOMPLISHED
Rich with mysteries, San Antonio’s

Spanish missions paved the way for a

dynamic, multicultural city.

’BY CAMILLE WHEELER

H I T  T H E  R O A D

Mission San José y San Miguel 
de Aguayo
Set aside extra time to tour the 6-acre
Mission San José—the Queen of the
Missions—which served as Texas’
largest Spanish mission compound.
Founded in 1720 on the west bank of
the San Antonio River, it is the city’s
second oldest mission. Of particular
interest is the restored, water-powered
gristmill built around 1794.

This mission zealously guards its
secrets: Art historians and architects
come from all over the world to study
the famous Rose Window on the south
wall of the sacristy, but no one knows
who created this exquisite example of
Spanish Colonial Baroque architecture



Clinically tested to lose weight, lower blood
sugar, and control your type 2 diabetes.

With our new diabetic program, Nutrisystem D, losing weight and controlling your diabetes 
is easier than you think! Featuring over 140 delicious menu options including new fresh-frozen 
meals, Nutrisystem D is a low-Glycemic Index program full of good carbs 
and fiber to keep you feeling fuller longer–all for as low as $3 a meal.†

Support at your fingertips.

• FREE round-the-clock phone access 
to weight loss coaches

• FREE online membership including 
weight loss tips, tools and menu planning

• FREE live chat sessions with registered dietitians
• FREE delivery† straight to your door 

from our kitchens to yours
And so much more!

Golden Pancakes Cheesy Margherita Pizza Savory Lasagna Decadent Fudge Brownie

Lose weight. Live better.

On Nutrisystem you add-in fresh grocery items.
**Forbes.com, 01/02/08 and 12/23/08. 

††In a 3-month clinical study at Temple University School of Medicine, 
Nutrisystem program participants lost an average of 18 lbs., and lowered
fasting blood sugar levels from 151.2 to 115.2, compared to those following a
hospital-based diet and education plan, who lost 1.1 lbs., and lowered fasting
blood sugar levels from 151.4 to 144.

2 years in a row Forbes.com has found Nutrisystem to be the lowest pricedpopular weight loss program.**

Clinical Study Shows††–
On Nutrisystem D, people with
type 2 diabetes who needed to lose weight:

� Lost 16 times more weight 

� Lowered blood sugar levels 5 times more

� Lowered A1C by 0.9

� Lowered total cholesterol level by 22.5 mg

� Lowered triglycerides level by 44.7 mg
8 PERSONALIZED PLANS

Women’s
Women’s Diabetic
Women’s Silver

Women’s Vegetarian

Men’s 
Men’s Diabetic
Men’s Silver

Men’s Vegetarian

Enjoy 3 FREE Weeks of Meals
That’s 21 Breakfasts, 21 Lunches, 21 Dinners and 21 Desserts FREE†

†Offer good on Core 28-Day Auto-Delivery order only. Offer expires August 31st, 2009. Free shipping to Continental U.S. only. One additional free week of food will be included with your first three deliveries. Free weeks do not include fresh-frozen items. With 
Auto-Delivery, you are automatically charged and shipped your 28-Day program once every 4 weeks unless you cancel. You can cancel at any time by calling 1-800-321-THIN®; however for this offer you must stay on Auto-Delivery for at least three consecutive
28-Day program deliveries to receive all three free weeks. Other restrictions apply. Call or see website for details. Cannot be combined with any prior or current discount or offer. Limit one offer per customer. ©2009 Nutrisystem, Inc. All rights reserved.

Try our food! If you don’t like it, call within 7 days of receipt of your first order and return the three weeks of food 
for a FULL REFUND of the purchase price, less shipping. Call or see website for details.

MONEY BACK GUARANTEE!

Call 1-877-501-THIN (8446) or click nutrisystem.com/TEX109 



A family owned and 
operated Texas company.

AMERICA’S BEST BUILT POOL, WE GUARANTEE IT!
If within 30 days after your purchase of an Award Winning Kayak Pool, you find
another brand name pool with all of Kayak’s features and benefits, we’ll refund 100%
of your purchase price, plus we’ll give you the Kayak Pool ABSOLUTELY FREE!

STAYcation In Your Own Backyard!
SWIM TEXAS

• Save Money: $1000–$4000 Instant Rebate
• Financing Available/Pre-Approvals
• We Consider Anything Of Value On Trade

CALL NOW to qualify for this limited opportunity!

1-800-SWIM-TEXAS
(1-800-794-6839)

www.swimtexas.com

WANTED:
Demo Homesites
Display one of our beautiful Kayak
maintenance-free pools and save $$$!


