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Add color to your life with a metal
roof from Mueller. From Deep River Blue to ////A )

Sunset Red to Forest Green, Mueller offers colors
UELLER, INC.

that will perfectly complement your home. And METAL BUILDINGS, ROOFING & COMPONENTS

like Mother Nature, our metal roofs deliver beauty

that lasts. Mueller roofs are much more durable 877-2-MUELLER

than conventional roofs and offer limited paint (877-268-3553)
warranties up to 30 years. Our roofs are more

friendly to the environment, too. It's just See our online color selector:
another reason why a Mueller metal roof www.Muellerlnc.com

is the natural choice.
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letters

TESLA: WAS HE FIRST

0UT OF THE BOX?

| always look forward to receiv-
ing your interesting magazine
that covers many different
subjects.

The May 2010 article
“Plugging in, Hitting the Road”
just might not be out-of-the-
box thinking.

In 193, Nikola Tesla took a
gasoline engine from a new
Pierce-Arrow automobile and
replaced it with an 80-horse-
power, 1,800-rpm electric
motor. This electric vehicle was
driven at speeds of up to 90
mph, and no charging was nec-
essary. One week was spent
testing the vehicle.

Tesla said his car was pow-
ered from the ethers all
around us. If no charging were
necessary, then there would
be no need for batteries
except for accessories, which
could probably use the same
energy source.

ENCHANTED
BIRTHDAY

I enjoyed the article in the May
2010 issue about Enchanted
Rock. On April 19, after spend-
ing the night alone in my tent
in the quiet, dark campground,
I was on the top of the rock at

A.C. Greene wrote about
the test in his January 24,
1993, "Texas Sketches” col-
umn in the Dallas Morning
News. But Tesla, as Greene
noted, was accused by the
press of using "black magic.”
In anger, he removed the mys-
terious box from the vehicle
and the secret of his power
source was never revealed.

Many people do not know
about Nikola Tesla, yet they
know about Thomas Edison
for whom Tesla once worked.
Edison designed a direct cur-
rent electrical system, but
Tesla developed the alternat-
ing current electrical supply
system that is used today in
our homes and factories. This
is only one of many items and
patents by Tesla, including

the radio, that he was
awarded at a later date.
HAROLD H. TAYLOR JR.
Grayson-Collin
Electric Cooperative

DEMISE OF DEVILS RIVER?
The Devils River (re: “Not for
the Faint of Heart: Devils
River,” May 2010) used to be
an unintentional secret due to
its location and near inacces-
sibility. We discovered it 25
years ago when we found a
man who owned a ranch
[nearby], and for a nominal
fee we enjoyed the river off
and on several times a year.
The Houston Chronicle,
Texas Parks and Wildlife
magazine, Texas Highways
magazine, et al, began run-
ning full-page and multipage

WO0ODY WELCH

daybreak. It was my 73rd birthday, and I was the only climber on the rock that

early morning. As I ate a piece of my birthday cake at the summit, it was a

dream come true. It was the first time I had seen or climbed Enchanted Rock,
although I had heard about it for years.

Barbara Hankins, Houston County Electric Cooperative

Editor’s Note: The Enchanted Rock story, “Rock of Ages,” did not appear in some cooperatives’ issues of
the magazine. To read the story, go to the May 2010 issue in the Archives section on the Texas Co-op
Power website, www.texascooppower.com.
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stories about this pristine and
extremely sensitive area. Now,
on any fair weekend you will
note a dozen or more canoes
and kayaks floating past this
ranch, all of them fishing and
most camping on private prop-
erty, eating their fish that
they’ve caught. We used to
catch AND RELEASE 3-, 4- and
occasionally 5-pounders, but
no more. One is lucky to catch
five or six little bass per day
and the smallmouth, which
used to be so ubiquitous, are a
rarity. In short, we don’t bother
to go there anymore. ... Your
article was just one among
many that popularized the river
and led to its demise.

RAY WOLBRECHT

Kyle

Editor’s Note: We believe all
Texans owe thanks to the
landowners who have helped
keep the Devils River—and
other wild places in the state—
in near-pristine condition.
Recognizing that the vast
majority of our readers are
unlikely to undertake this trip
themselves, we hope the arti-
cle offers a glimpse of the
experience. For those who do
make the trip, we did our best
to emphasize the need for
extensive research and plan-
ning and hope that those
drawn to the beauty of this—
and all wild places—are moved
to preserve and honor it, just
as the many landowners on the
Devils River have.

SAVING DEVILS RIVER
Thanks for your support and
conservation efforts.
KELLY LEFKOWITZ
Dallas
Board member,
The Friends of the Devils River
www. friendsofthedevilsriver.com

We want to hear from our readers. Send
letters to: Editor, Texas Co-op Power,
1122 Colorado St., 24th Floor, Austin, TX
7870, or e-mail us at letters@texas-
ec.org. Please include the name of your
town and electric co-op. Letters may be
edited for clarity and length and will be
printed as space allows. Read additional
letters at www.texascooppower.com.




H A P P E N I N G S

The twin coastal cities of Rockport and Fulton paint
July 4 red, white and blue ... and myriad other col-
ors on an Independence Day weekend that begins
with the ROCKPORT ART FESTIVAL.
On July 3-4, more than 125 artists will display
their works—ranging from pottery to watercolor
paintings—on the festival grounds at Rockport
Harbor. Shopping-minded tourists also will enjoy
strolling Rockport’s downtown historic heritage dis-
trict, where merchants fly their U.S. flags high.
And what’s an Independence Day celebration
without a parade? Here in Rockport-Fulton, they
make waves with a patriotic boat parade set for a
noon start on Sunday, July 4. Sailors hoist their
flags on a variety of vessels—yachts, pontoon boats,
power boats, sailboats—and deck them out in all things
red, white and blue.
The weekend, of course, ends with fireworks—a bril-
liant nighttime display in Little Bay, with people watch-
ing from land and from sea. For more information, call
the Rockport-Fulton Chamber of Commerce at 1-800-242-0071 or go to www.rockport-
fulton.org. For more Around Texas events, see page 40.

Teen Wins Video Contest—
After a Nudge from Mom

Timothy Jones can thank his mom for coaxing
him to enter the 2010 Co-op Teens Power Texas
Video Contest.

Timothy won the $1,500 grand prize after
she urged him to use his new interest in making
videos to possibly win some money.

“She really wanted
me to submit an
entry,” confessed
Timothy, son of Bryan
Texas Utilities mem-
bers Jim and Anne
Jones. It was just a
little teenage “iner-
tia,” his mother said.

Texas Co-op
Power magazine, in
conjunction with elec-
tric cooperatives
across Texas, asked
high school students to create one- to three-
minute educational videos that explored a facet
of renewable energy.

Timothy’s video, called “Reenergy,” mixes
humor with an exploration of solar, wind and
biomass energy. Timothy looked into sources
close at hand: finding out how a local bakery he
works for uses solar panels to power its appli-
ances and water heater; and interviewing an

ILLUSTRATIONS BY EDD PATTON

official with a biomass facility, which captures
methane gas at a Bryan landfill and converts it
into energy.

The annual contest is becoming something
of a Jones family tradition: Timothy’s older
brother, David, was a runner-up in 2009’s con-
test. This year, Timothy, his parents and several
siblings discussed ideas while sitting around the
dinner table.

“By the end | was pretty excited,” said
Timothy, 16, who is home-schooled. He plans to
use his winnings to buy a lighting system so he
can make more professional-looking videos.

Roper Kerhy, son of Bailey County Electric
Cooperative members John Leslie and Susan
Kerby, received $500 as the second-place winner.

Teens receiving $250 for excellence in other
judging categories were Jacque Lewis,
Pedernales Electric Cooperative; Landon Parker,
Sam Houston Electric Cooperative; Levi Cooper,
Wood County Electric Cooperative; and Riley
Mashburn, Taylor Electric Cooperative.

To see the winning video, go to www.texas
cooppower.com. And check back this fall for
details about the 2011 contest.

Do you know someone we should feature in a
future Co-op People? Contact Associate Editor
Charles Boisseau at editor@texas-ec.org.

WHO KNEW?

Out-of-State Texas Leaguers

Formed in 1888, the Texas
League is one of the country’s
oldest baseball leagues—major
or minor. The league today has
eight Double-A teams, all affili-
ated with Major League
Baseball clubs. But only half
of the modern-day teams are
based in Texas: Corpus Christi,
Frisco, Midland and San
Antonio. The four out-of-state
clubs are: Oklahoma (Tulsa),
Arkansas (one in North Little
Rock and one in Springdale)
and Missouri (Springfield).

exas
League
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POWER CONNECTIONS

Landfills Become
Engines of Electricity

Dumps are becoming exemplary citizens.

ur sport-utility vehicle slowly

climbs a substantial mound, one of

several hills on 248 acres dotting
the North Texas flatlands at the City of
Denton Landfill off South Mayhill
Road. Heat-hardy sunflowers are the
primary vegetation. There’s nothing
else to see except an occasional pipe or
conduit sticking out of the ground.

The pipes are methane gas wellheads.
Considered a greenhouse gas, methane
accumulates as organic matter disinte-
grates in the mounds of garbage now
covered by compacted earth. Methane
can be a pollutant like car exhaust, and it
can even cause explosions in the quanti-
ties generated by a dump. Although it’s
bad news when released into the envi-
ronment, methane can be tapped and
converted into electricity.

After cresting a mound, we wend
our way down to a l-acre clearing with
several outbuildings. Our attention is
on a piece of equipment somewhat big-
ger than a house trailer that emits a
muffled woosh of clean exhaust. Vance
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By Kaye Northcott

Kemler, the City of Denton’s solid waste
department general manager, says if we
were to open the door, the sound of the
electricity generation from even this
tiny unit would be deafening. The juice
is transmitted to an on-site Denton
Municipal Electric substation, which
supplies power for some 1,000 to 1,200
homes a year.

The Environmental Protection
Agency (EPA) promotes the four “Rs™—
reduce, reuse, recycle and rebuy. In this
case, a dangerous pollutant—methane
—is converted into a product that utili-
ties purchase.

Approximately half the gas gener-
ated by a landfill is methane, and most
of the rest is carbon dioxide. Methane
has 20 times the global warming
potential of carbon dioxide and
approximately half the energy potential
of natural gas, according to the EPA.

Kemler said Denton speeds the pro-
duction of methane by recirculating
storm water and leachate, which is pro-
duced when water trickles, or filters,

down through packed waste to the bot-
tom. The liquid is collected and
pumped back to the upper levels of the
waste, and the process is repeated.
Many advanced landfills do this.

Texas Comptroller Susan Combs
reported in June 2009 that Texas had 24
landfill gas energy projects and at least
57 more sites suitable for such projects.

Whether cities, counties or for-
profit services run them, large regional
landfills are the future of the business,
even in co-op country.

Texas Disposal Systems (TDS) in
southeast Travis County, for example,
takes solid waste from nine counties
partially served by cooperatives. The
contracts may be with cities—Austin is
one of them—counties or private enti-
ties. The company may offer home
pickup or simply gather garbage at
rural transfer stations.

TDS is planning to provide electric-
ity from methane to Pedernales
Electric Cooperative, but it won't gen-
erate as much power as many landfills
because the waste is already recycled so
efficiently at the site.

Bob Gregory, CEO of TDS, says the
reduce, reuse, recycle and rebuy philos-
ophy works well for his company.
Counties, for example, pay TDS to pick
up trash, and his workers repair and
resell what is salvageable at the Travis
County site. Gregory said under his
business concept, customers pay to
send what they don’t want to the dump,
where everything usable has a recycled
life. So he is paid when the junk comes
in and again when it is converted to
something useful.

The companies with the largest
number of regional landfills in Texas,
Republic Services/Allied Waste and
Waste Management, serve 13 North
Texas counties, most of which include
cooperatives. Houston-based Waste
Management has several methane gas-
to-energy plants in Texas.

Coal, natural gas and nuclear power
will continue to provide major amounts
of power. Wind and solar will do their
part. But in addition, thousands of dif-
ferent initiatives, such as harnessing
methane, will supply a little energy
here and a little energy there. And
eventually it will all add up.

Kaye Northcott is the retired editor of
Texas Co-op Power.

ILLUSTRATION BY EDD PATTON
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* ALL TEXAS IS A STAGE FOR SMALL-TOWN THEATERS *

Places
Evervone!

BY MARY LANCE AND CHARLES BOISSEAU PHOTOS BY GENO ESPONDA

IT IS EASY ENOUGH TO FIND A LIVE PERFORMANCE STAGE THEATER IN TEXAS. THINK BIG: GO TO A CITY,
SEARCH FOR A MARQUEE, A CROWD, SPOTLIGHTS, MAYBE SOME GLITZ.

IT°S UNLIKELY YOU’D THINK SMALL, AT LEAST AT FIRST. BUT 1IF YOU DON’T CONSIDER THE SMALL
PLACES YOU’LL MISS SOME SPECIAL—EVEN MAGICAL—EXPERIENCES. BECAUSE FAR FROM THE BIG
CROWDS AND GLITZINESS—NOT OFF-OFF BROADWAY BUT WAY-WAY OUT THERE—YOU MAY DISCOVER

WHAT YOU WERE LOOKING FOR ALL ALONG: A COMMUNITY COMING TOGETHER FOR RAW, YET COM-
PELLING LIVE PERFORMANCES.

The cast and crew of ‘Leading Ladies’ pose backstage moments before the opening performance at Point Theatre in Ingram.
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* ALL TEXAS IS A STAGE FOR SMALL-TOWN THEATERS *

BY THINKING SMALL, YOU CAN FIND THE MOST INTIMATE Of
playhouses, where it seems every member of an entire
town has a role—onstage, behind the scenes or in the audi-
ence.

You'll discover people putting on shows in the most
unlikely of venues—previously vacant storefronts, ware-
houses, empty metal buildings, rented church halls and
community centers. It seems there isn’t a space a theater-
loving Texan hasn’t retrofitted with a stage, lights and
seats. A theater in Weslaco holds performances in an aban-
doned water tower.

At last count, theatergoers could choose from among
331 community theaters across Texas, said Linda Lee,
executive director of Texas Nonprofit Theatres, an organi-
zation that represents theaters statewide. To be sure, many
are in big cities, but just as many are in smaller places,
such as Azle, Bonham and Cleburne.

Some stage elaborate productions, musicals requiring a
cast of scores. And they do it with miniscule budgets, with
most counting on all-volunteer casts and crew. The larger
ones may employ small staffs and provide stipends to a
director and some technicians. But the actors? They are
paid nothing—except, one can hope—in applause.

When you think about it, small-town theaters simply
cannot succeed unless the community comes alive for the
shows. Townsfolk must join together to select a play, buy
rights to a script (or write one), audition, rehearse, learn
music, make (or buy or borrow) costumes, props and sets,
sell tickets, apply makeup, usher, shine spotlights, and lift
the curtain (if there is one).

“There is an inherent need to be involved with other
people. It creates almost a family when you are working
with people like that,” Lee said.

The more you look, the more you’ll find that—just as no
two live performances are ever the same—no two theaters
are alike. Here are snapshots of just a few community the-
aters in small-town Texas.

INGRAM: A 50-YEAR RN
ONLY A FEW MINUTES BEFORE THE LIGHTS GO ON, WALTER
Workman prepared for the biggest role of his life.

The retired Houston trial lawyer sat alone backstage at
the Hill Country Arts Foundation’s Point Theatre, going
over his lines one last time, using a penlight to illuminate
his script in the dark. At age 77, Workman fretted whether
his “fading memory” was up to the challenge of his role in
“Leading Ladies,” a contemporary comedy set in the 1950s
about down-on-their-luck British Shakespearean actors.

Workman needn’t have worried. During the nearly two-
hour performance, he seemed to nail his lines. “I didn’t
flub too many of them,” he joked afterward.

Workman was bitten by the theater bug only recently.
He made his first entrance onto a community stage after
his church choir leader coaxed him to audition for “Guys
and Dolls” a few years earlier. She was directing the musi-
cal at the Cailloux Theater in nearby Kerrville. “It was a

Walter Workman, who worried about memorizing all his lines, says he
has learned to do the same as those who want to get to Carnegie Hall:
‘Practice, practice, practice.’

large cast and she needed warm bodies, and I qualified,”
Workman recalled.

He has since discovered that the theater helps sharpen
his mind and is a good time, to boot. He has picked up act-
ing tips from cast members who are young enough to be
his grandchildren. “I don’t think I'm in line for leading-
man roles, but any time they have a need for an old geezer,
I'll fit right in,” he said.

Founded in 1959 in what had once been a skating rink,
the Point Theatre remains one of the longest-running live
community playhouses in Texas.

In addition to its cozy 120-seat indoor venue, it has an
adjacent 720-seat outdoor theater along the banks of the
Guadalupe River, the setting for its most popular summer
musical productions. Last summer, the theater staged a
musical adaptation of “Beauty and the Beast” (requiring roy-
alties paid to Disney) with a cast and crew of about 75, said
David Cockerell, executive director of the arts foundation.

With a 2010 season schedule of seven shows, plus other

July 2010 TEXAS CO-OP POWER 9



* ALL TEXAS IS A STAGE FOR SMALL-TOWN THEATERS *

TOP: Brandi Neely, an actress and student at Schreiner University in
Kerrville, helps Ken DeZarn just before he steps on stage for his role as
a cross-dressing British actor. MIDDLE: Barbara Priesmeyer Crozier
and her retired high school drama teacher, Perri Bell, have helped lift
the curtain again at Crystal Theatre in Gonzales. BOTTOM: ‘Leading
Ladies’ was the first full production ever directed by Bobby Dale Sands,
left, who also serves as technical director, scene designer and actor.

fine arts educational activities, Cockerell and his small staff
face a typically busy year, working not only to lure audi-
ences but also volunteers, grants and corporate donors.

What's the formula to keep audiences coming these
days? “When it’s a recession, people want to laugh,” said
Cockerell, whose theater has found the most success per-
forming musicals and comedies. “When there are eco-
nomic troubles people want to escape.”

GONZALES: NEW ACT FOR HISTORIC THEATER

THE CRYSTAL THEATRE HAS HAD MANY LIVES SINCE IT
opened in 1913, first drawing customers with vaudeville
shows, then silent movies and talkies. It morphed into a
coffee house and had a 20-year run as a dinner theater,
where local performers staged classics such as “Arsenic
and Old Lace,” “Oklahoma” and “Grease.”

Then, in 2002, the theater went dark for an extended
intermission. No one knew if it would have another act.

Stirrings began in 2006 when a group of residents,
encouraged by the chamber of commerce’s downtown revi-
talization efforts, decided to reopen the theater. In 2007,
the nonprofit group flung open the 150-seat Crystal with a
production of “Greater Tuna,” a satirical comedy with
exaggerated rural characters that seemed to resonate with
the small-town audience.

“When the Crystal reopened after five years, the com-
munity realized what it lost,” said Barbara Priesmeyer
Crozier, 57, who directed “Tuna” and plans to direct the
comedy “Blithe Spirit” this fall. The pencil slim and per-
suasive Gonzales native helped lead the revival of live the-
ater along with her old Gonzales High drama teacher,
Perri Bell. Silver-haired and cherubic, Bell, now 90, played
four roles in “Greater Tuna.”

Gonzales Elementary Principal Randy Meyer also
played four roles in “Tuna,” including “Thurston,” a radio
announcer, and the usually buxom “Bertha,” the head of
the textbook censoring subcommittee. (During a quick
costume change, Meyer nearly went onstage without
inflating the two beach balls in Bertha’s 50-inch bra. A fel-
low actor noticed the faux pas, and Meyer began calling his
lines off stage before Bertha made her entrance.)

“Where else can an average person like me, with no the-
ater experience, be an actor except in a small-town commu-
nity theater like the Crystal?” asked Meyer, who since “Tuna”
has moved to Sweet Home, east of Austin, to become its
school superintendent. But he continues with the theater,
now serving as president of the Crystal Theatre board.

Fundraising and recruiting new members are continual
challenges. During rehearsal for “Tuna,” members of the
all-volunteer cast saw their breath in the cold because they
kept the heat turned off to save money. After the theater’s
reopening, the board and community donors, including
Guadalupe Valley Electric Cooperative, helped breathe life
into the old building by funding upgrades to its near-
defunct lighting and electrical systems.

The theater purposely limits its schedule to one spring
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When they aren’t acting, Ken DeZarn is a coffee shop manager, T.J.
Ashabranner is a college student and Lyndsey Gatza is a bartender.

To join the fun, just look around. Chances are you’ll find a com-

small-town productions. (Note: Shows are subject to change.
Performances are usually held Fridays, Saturdays and
Sundays. Call ahead for show times.)

* Azle: “Always .. Patsy Cline,” Azle Popcorn Players,
September 17-26. More information: (817) 238-7529 or
www.azlearts.org

* Bastrop: “Hellzapoppin’ (Take-Two!),” Bastrop Opera House,
June 25-July Il (except Independence Day weekend), (512)
321-6283 or www.bastropoperahouse.com

* Bulverde: “Is He Dead?” S.T.A.G.E. at Krause House, July 15-
August |, (830) 438-2339 or www.stagebulverde.org

* Cleburne: “The Wizard of 0z,” Greater Cleburne Carnegie
Players, June 25-July II, (817) 645-9255 or www.carnegie
players.com

* Cottonwood Shores (near Marble Falls): “Brigadoon,” Hill
Country Community Theatre, July 15-August I, (830) 798-
8944 or www.hcct.org

* Fredericksburg: “Suessical the Musical,” Fredericksburg
Community Theater, June 19-July 5 (sold out), I-888-669-
7114 or www.fredericksburgtheater.org

* Gonzales: “Blithe Spirit,” Crystal Theatre, November 5-14,
Gonzales Chamber of Commerce, (830) 672-2402, or www
.crystal-theatre.org

munity theater nearby. Below is just a sampling of upcoming

* ALL TEXAS IS A STAGE FOR SMALL-TOWN THEATERS *

fundraising gala, two summer education workshops (one
for amateur directors and one for children’s theater) and a
fall show, Crozier said. The nonprofit group decided “we
would focus on quality and less on quantity,” she said. They
want to avoid burnout among volunteers.

QUITMAN: A JAILERS HOBBY

WHEN BoB HIBBARD RETIRED FROM HIS JOB AS A WARDEN
for the Texas Department of Criminal Justice he moved
with his wife, Becky, to a lake house on the outskirts of
Quitman. But instead of spending their time traveling or
golfing, they decided to get busy.

The Hibbards started the Quitman Community
Theatre. Since 2005, the theater company has put on 16
shows on a rented stage at the civic center. Bob usually
directs and manages the productions, while Becky serves
as production coordinator and frequently performs.

Bob’s love affair with the stage started in 1970 when he
served as an Army officer at Fort Hood and he began acting
in shows at a community theater in Killeen. Later, working
as a police officer in Arlington, he landed an agent and took
a chance on becoming a full-time professional actor in the
Dallas-Fort Worth area. But he eventually tired of the
unpredictability of an actor’s life. He returned to police
work and then landed jobs in the Texas corrections system,

* HOW TO JOIN THE SHOW *

* Ingram: “Cats,” Hill Country Arts Foundation, Point Theatre,
July 9-July 24, 1-800-459-4223 or www.hcaf.com

* Quitman: “Two By Two,” Quitman Community Theatre, Carroll
Green Civic Center, July 30-August 8, (903) 967-2164 or
www.qctheatre.org

* Smithville: “Little Shop of Horrors,” Playhouse Smithville,
July 23-August 7, (512) 360-7231 or www.playhouse
smithville.com

LY

'PS: Theatrels

(Playhouse Smithville)

" 199

Longtime actor, playwright and teacher john daniels, jr. (right), his wife,
April, and son, Matthew, took a break from renovating a former barbe-
cue restaurant into Smithville’s only theater, which is scheduled to
open this month with ‘Little Shop of Horrors.’
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* ALL TEXAS IS A STAGE FOR SMALL-TOWN THEATERS %

but all along continued performing on the side.

Since opening the Quitman stage, he has coaxed bank
executives, a dentist, teachers and the local newspaper editor
to perform. Musicals and comedies are the biggest draws.

Hibbard works closely with other nearby live theaters,
the Lake Country Playhouse in Mineola and the Lindale
Community Theater in Lindale. They may share props and
scripts and coordinate schedules to make sure they don’t
compete directly whenever possible, since all three the-
aters share the local pool of actors, crew and theatergoers.

Financial support has come from local businesses,
banks and Wood County Electric Cooperative. Each
spring, the theater jointly stages a musical dinner show
with the local Rotary Club, which has proved a popular
fundraiser for both groups.

“It’s so important to our small communities to have
local entertainment that you don’t have to drive very far
for,” said Debbie Robinson, general manager of Wood
County Electric Co-op, who tries to attend most of the
shows. “It’s just amazing the talent we have.”

Mary Lance is a frequent contributor to Texas Co-op Power.
Charles Boisseau is the magazine’s associate editor.

Weh Extra: Go to www.texascooppower.com for a longer version of this story,  Audience members are practically onstage at community venues like
more photos and a video showing opening night at a community theater. the Point Theatre in Ingram.
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SOON TO BE EXTINCT!

More than 33% of the last Silver Tigers are gone.
Don’t miss your chance to own one.

It's the newest (and last) in a series of 12 Chinese
Zodiac Silver Dollars from Australia.

Each 2010 Tiger contains one Troy ounce of
99.9% silver, and features an image of the
world’s largest cat in stunning, shimmering relief.

We're an official distributor for Australian Tiger
Silver Dollars.We bring these Silver Tigers to you
at our best direct-from-the-mint price.

And that’s a big savings. In fact, you can get
these 2010 Silver Tigers at up to 39% off what
they're selling for elsewhere.

Don’t wait. Expect a complete and rapid sell out.

Buy more and you save even more!
+ One 2010 Australia Tiger Silver Dollar for $38.95 +s/h
+ 3-4 for only $36.95 each +s/h
+ 5 or more for only $31.95 each + s/h Save $7 each
Includes 30 Day Money-Back Guarantee

Toll-Free 24 hours a day

1-888-324-9115

l Offer Code YTD114. Please mention this code when you call. ‘

GOVMINT.COM

YOUR ONE BEST SOURCE FOR COINS WORLDWIDE

14101 Southcross Drive W., Dept.YTD114, Burnsville, Minnesota 55337
www.GovMint.com

s ACCREDITED

Prices and availability subject to change without notice. Note: GovMint.com is a private distributor of worldwide government coin issues and is not affiliated with the BUSINESS
BBB

United States government. Facts and figures were deemed accurate as of February 2010.©GovMint.com, 2010
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UNTER NICODEMUS, 10, AND
his brother, 6-year-old Haley,
are standing on the left-field
B B berm, a towel draped over
Hunter’s shoulder. The boys are waving
at a group of players who are shagging
fly balls during batting practice. “Please,
please, throw one up here,” says Haley.
His brother shouts at another player.
The boys look up—a couple of base-
balls are headed their way. Their father,
Gene, is watching from the walkway in
back of the berm. “What do you say?” he
asks. The boys shout their thank-yous,
several times, and run off toward their
dad, clutching their souvenirs. Their next
stop? The swimming pool on the other
side of the right-field fence at Frisco’s Dr
Pepper Ballpark. It’s just another night
for minor-league baseball in Texas.
Forget everything you thought you
knew about the minors—the bush-
league towns, the broken-down stadi-
ums, a few fans scattered around the
stands. Minor-league baseball is far
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Texas’ minor-league teams load the bases—and
fill the stands—with hard-hitting entertainment.

BY JEFF SIEGEL - PHOTOS BY KENT BARKER

from minor league in Texas, which is
helping spark a decadelong resur-
gence at this level of play throughout
the United States. A total of 17 teams
in five leagues—including five teams
that are officially associated with the
Minor League Baseball organiza-
tion—stretch across the state, from
the Rio Grande Valley, to far West
Texas, to the Dallas-Fort Worth
Metroplex and the Panhandle. These
days, the ballparks are just as likely to
have a wine bar as a hot-dog stand, and
swimming pools and rock-climbing
walls are common. In fact, the action is
not so much about the game on the
field as it is luring families away from
the local multiplex.

“More and more, minor-league
operations are sophisticated busi-
nesses,” says Scott Sonju, president and
general manager of the Frisco
RoughRiders, a Texas Rangers Double-
A farm team. The RoughRiders are
owned by the Mandalay Entertainment
Group, a Hollywood media conglomer-
ate that owns five other minor-league
teams, including two New York
Yankees affiliates. “They’re sophisti-
cated about customer service, about
marketing and operations,” Sonju said.
“It’s not as much about the win-loss
record as it is the fan experience.”

BACK IN THE GAME

THIS 1S NOT THE WAY THINGS USED TO
be. For more than 100 years, the
minors, including independent leagues,
were where baseball players who
weren’'t good enough or who weren’t
yet ready for the major leagues played.
And after World War II, fewer and
fewer people noticed. By the 1980s, the
minors were in disrepair, and it wasn’t
unusual for a team to appear one sea-

son and vanish the next. Want to buy a
team? Promise to pay off its debts, and
the team was yours. Not that anyone
wanted one.

But four things happened over the
next decade to change that. First,
major-league baseball, which would
have lost its player-development sys-
tem if the minors failed, reached an
agreement with the minor leagues to
upgrade stadiums and operations.
Second, the old-timers retired or died
and were replaced by modern opera-
tors like Sonju; Jay Miller, the chief
operating officer and president for the
Triple-A Round Rock Express; and
John Dittrich, former president of the
independent Fort Worth Cats who
retired after the 2009 season. These
men, says David Broughton, research
director for the Sports Business
Journal, are businessmen as much as
baseball fans. It’s not just about making
money—it’s about making enough
money to plow it back into the business
to maintain sophisticated operations.
The RoughRiders have 42 full-time
employees and more than 100 part-
time employees during the season, so
it’s all but impossible to walk around
the ballpark without someone asking if
you need help.

Third, the 1988 movie “Bull Durham,”
starring Kevin Costner, brought romance
and mystique to the minors and intro-
duced it to a new, hipper generation of
baseball fans. Fourth, and perhaps most
important, cities large and small discov-
ered the value of a minor-league team as
a tourist draw and a way to market their
communities to attract new businesses
and residents.

“We want to be part of the global
sports community, and this is one part of
what we do,” says Frisco Mayor Maher



BT T

OPPOSITE: Wait for it, wait for it ... Springfield Cardinals batter Curt Smith stares down a pitch at Frisco’s Dr Pepper Ballpark. TOP, FROM LEFT: All
in favor of having a good time, raise your hands: Deuce the prairie dog revs up the crowd at Frisco’s Dr Pepper Ballpark, where snacks won’t take a huge
bite out of your wallet. BOTTOM: Dr Pepper Ballpark, which opened for Frisco’s inaugural season in 2003, covers all the bases when it comes to deliv-
ering fans a complete minor-league baseball experience.
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LEFT: No curveballs here: Former Frisco RoughRiders pitcher Ryan Falcon creates a special memory for a young fan. RIGHT: Brothers Miles and
Lennon Berthelot look ready to take the field for the RoughRiders.

Maso, whose city paid $22 million to
help build its 8,800-seat ballpark. Frisco
is also home to a professional soccer
team, FC Dallas, which plays at the
20,000-seat Pizza Hut Park, and a
minor-league hockey team, the Texas
Tornado, which plays at Dr Pepper
Arena. The city also plays host to a vari-
ety of regional and national competi-
tions for gymnastics and figure skating.
“It’s all about the economic impact,”’
says Maso, whose community opened
three hotels last year in the bottom of
the recession. “It’s not just the jobs they
create, but it’s the people they draw.”

SOME TEAMS MAJOR-LEAGUE

AFFILIATES, OTHERS INDEPENDENT
TEXAS’ 17 TEAMS CONSIST OF TWO groups.
As official members of Minor League
Baseball, five teams develop players for
Major League Baseball: Round Rock,
which plays in the Triple-A Pacific Coast
League; and Corpus Christi, Frisco,
Midland and San Antonio, which play in
the Double-A Texas League. The
remaining 12 play in three independent
leagues: El Paso, Fort Worth and Grand
Prairie in the American Association of
the Independent Professional Baseball;
Amarillo, Coastal Bend (Robstown),
Edinburg, Laredo, Rio Grande Valley
(Harlingen) and San Angelo in the
United League; and Alpine and two
teams currently based in El Paso, the
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Desert Valley Mountain Lions and the
Coastal Kingfish, in the revamped
Continental Baseball League.

Affiliation is the main difference;
the major-league teams pay the players
in the affiliated leagues, while the inde-
pendent teams foot the salaries them-
selves. Otherwise, the approach is
much the same.

“We're an alternative at an affordable
cost,” Dittrich said while he was still
president of the Fort Worth Cats.
“That’s why it works in places like Fort
Worth and the suburbs, where people
never thought it would work. You can
go to one of our games and be home in
time to watch the 10 p.m. news, and you
don’t have to pay major-league prices.”

Dittrich has a point. There are three
independent-league teams in the
Dallas-Fort Worth area, each theoreti-
cally competing with the major-league
Texas Rangers. But there’s nothing
minor about the bargains: You can buy
a hot dog, soda and chips at a
RoughRiders game for $7—a jumbo
hot dog alone at a Rangers game costs
$4.50. And a seven-game RoughRiders
ticket package is $63, or $9 per game,
while a mid-price-range, single-game
ticket for a Rangers game typically
costs between $25 and $30.

“There’s an abundance of entertain-
ment options, and they keep growing,”
says Sonju. “You can go out to a restau-

rant for dinner or you can participate
in youth sports. So we have to find a
way to get you to come to our ballpark.”

Hence the proliferation of mascots
like the RoughRiders’ Deuce the prairie
dog (and his cousin Daisy) and the
park’s nonbaseball activities like the
swimming pool, playground and wine
bar. At Round Rock’s Dell Diamond,
you can sit in a rocking chair beyond the
left-field fence. And there are more pro-
motions and special events than seem
possible, from birthday parties and
between-innings giveaways to Scout
night and old-timers games.

It’s no surprise then that minor-
league attendance is skyrocketing. The
minors set an attendance record in
2008, though slumping slightly last
year during the recession. In Texas, top
teams like Frisco and Round Rock have
mostly set records each year of their
existence.

“The kids get more out of this than
they do if it's a major-league game,”
says Gene Nicodemus, watching his
sons run for the swimming pool. “It’s
more personal. When you got a big sta-
dium, it’s overwhelming. And you can’t
beat the price.”

Or the swimming, either.

Jeff Siegel has written about chili and
chicken-fried steak for Texas Co-op
Power.
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Metal Roofs Keep Things Cool

BY JAMES DULLEY

DEAR JIM: I need to replace my shingle roof, and I heard
metal roofs qualify for an energy-efficiency tax credit. How
does a metal roof conserve energy? Are they worth the
additional cost? —Robert K.

DEAR ROBERT: Many—but not all—metal roofs qualify for
the federal energy-conservation tax credit for 2010. Metal
roofs save energy by reflecting heat, keeping your house
cooler during the summer. That can dramatically improve

Metal roofing can provide visual interest to your home while lowering cooling bills.

comfort inside and reduce electric bills if your home is air-
conditioned. During the winter, a metal roof has a negligi-
ble effect on the energy efficiency of your house.

In general, to qualify for the energy tax credit the roof
must meet Energy Star qualification standards. For roof-
ing, this means the TSR (total solar reflectivity) must be
greater than 25 percent when new and 15 percent after
three years. To be sure that the roofing qualifies, ask for
the specifications and a manufacturer’s certification state-
ment (MCS). It pays to be diligent: I recently got quotes
on a roof installation, and several roofers told me their
asphalt shingles qualified for the tax credit. In actuality,
they did not qualify.

The amount of the tax credit is 30 percent of the material
cost of the roof (not installation expenses) up to a maximum
of $1,500. Use IRS Form 5695 to apply for the tax credit and
save the payment receipt and MCS in case of a tax audit.
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For my own home project, I eventually selected a Classic
Metal Roofing Systems aluminum roof. It is made from 98
percent recycled aluminum, and the 1-by-2-foot panels are
formed to simulate a cedar shake roof. It’s attractive and
certainly unique: Many neighbors were stumped trying to
figure out exactly what it is.

Although it is more expensive to install than an asphalt
shingle roof, my new metal roof will never have to be
replaced. From a lifetime cost comparison, it is cheaper
than installing an asphalt roof every 20 to 30 years. I also
get a 3 percent reduction on my homeowner’s insurance
because of reduced fire hazard.

Most metal roofs reflect more of the sun’s
heat than do asphalt shingles, particularly
black shingles. My Classic metal roof has a
TSR of 0.43, whereas a black asphalt shingle
roof has a TSR of only 0.05. This keeps the
roofing materials cooler so less heat is radiated
down through the ceilings to the living area.
Also, the underside of the aluminum metal
surface has lower “emissivity” (the ability to
emit heat) than shingles, so even less heat
radiates downward.

It was warm, sunny weather when my
metal roof and ridge vent were installed,
and the second floor was noticeably cooler
than before.

The final energy advantage is that the
Classic Metal Roofing aluminum panels are
relatively thin with the contour of shakes
formed into them. This contour creates an air
gap between most of the roofing and the roof
sheathing or shingles below it. This gap allows
some outdoor air to naturally circulate up
under the metal roof panels to keep them
cooler. I sealed off my gable vents so outdoor air is now
drawn in the soffit vents and exhausted out the ridge vent.

One minor drawback to the aluminum shake panels is
they can dent if you indiscriminately walk on the high
points of the contour. This can be avoided by stepping on
the lower nailed area of the panels. Contoured insulating
foam pieces were placed under areas of panels to provide
walkways on the roof to clean my skylight and service the
ridge vents.

Steel roofing is another option becoming more popular
on homes. Painted standing seam or tile steel roofing is
very durable. Instead of trying to simulate some type of
standard roofing material, the bright colors and unique
appearance are signatures of upscale homes. The finish
coating on aluminum and steel often uses a Kynar-based
paint with heat reflecting additives in a multistep process.

© James Dulley

©JAMES DULLEY




Having a variety of lighting options—overhead as well as task lighting—gives you more
control, illuminating what you need without wasting energy.

Light Only the Space You Use

Are you lighting your whole kitchen, home office or family room every time
you sit down to read or work on the computer? If so, youre wasting energy.

If you're just occupying a small portion of a room, light up your spot with
task lighting. That allows you to reduce lighting costs while adding character
and ambience to a room.

Both track lights and recessed lights offer a streamlined look that can make a
room feel bigger, add more light or highlight certain areas of a room.

Track lighting and recessed lighting were once restricted to incandescent
and halogen bulbs—which use a lot of energy and produce heat along with
light, making a room hotter in the summer. Today, you have energy-efficient
options in the form of compact fluorescent lightbulbs (CFLs).

You can buy track lighting fixtures designed especially for CFLs and CFL
replacements for existing track lighting systems. For recessed lighting, choose a
CFL that’s marked especially for recessed lighting, with a reflector to push light
out into the room.

Follow these tips for effective task lighting:

® For a reading or desk area, place the light directly above where you sit so
your head and shoulders won’t block the light.

m Task lighting can increase visibility and safety above kitchen counters.
Place lighting directly above kitchen islands, but center lights over the edge of
countertops with cabinets.

= When creating a row of lights, place the first light about 3 feet from the
wall to avoid making the corners look dark.

= Recessed lighting will typically light an area of floor space equal to the
height of the ceiling. To brighten the room, space the bulbs so the area of each
halo of light overlaps. A spacing of 6 to 8 feet typically distributes the light
evenly.

= Give yourself some lighting options by having your electrician wire differ-
ent sets of lights to multiple switches so you can turn only one set on for spe-
cific tasks, or turn them all on to illuminate the entire room.

©ISTOCKPHOTO.COM/TIM ABRAMOWITZ

SEND
HALOGEN

LAMPS
PACKING

During the hottest month of the
summer, it’s time to throw out one
of the biggest heat producers—and
fire hazards—lurking in your family
room: the halogen floor lamp.

These torchiere-style lamps ini-
tially gained popularity because
they are inexpensive and stylish.
But their 300-watt bulbs consume
an enormous amount of
energy and burn
extremely hot—around
1,000 degrees—making them
an instant fire hazard if cloth
or paper comes into contact
with them.

Operating these lamps also
can send your energy bill
soaring—much higher than
their pricier but more effi-
cient counterparts will. It
costs nearly twice as much
annually to operate a $20
halogen floor lamp than other
kinds of lamps.

The smart alternative is a safe,
efficient and equally stylish
compact fluorescent floor
lamp. Choose an Energy Star-
qualified model to reap the
biggest savings. Though they
start at about $40, they can
save you more than $130 in
energy costs over the life of
the lamp.

When you send your halogen
lamp packing, however, don’t
send it off with your college-
bound kid. Many college dor-
mitories have banned the
lamps because of the fire
hazard they pose.
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TEXAS USA

Lubbock Artist Laura
Lewis paints what
she sees ... and what

many of us don'’t.

By Mary Lance
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Landscapes
Reimagined

Laura Lewis’ paintings translate the vast expanses of earth and sky
from north of Amarillo and south toward Midland into neon-electric
images so dynamic that admirers of her art might gasp and say: “I
know that scene. But not like that!”

Indeed, you've probably seen some of these places. In her interpretations of
Panhandle, High Plains and West Texas landscapes, Lewis traverses rural asphalt
and dirt roads in a huge radius around her hometown of Lubbock to photograph
a wide range of subjects—sunsets, sunrises, cotton fields and cotton-harvesting
equipment, horses, windmills, sunflowers, mesas and sandy riverbeds. She then
assembles the assorted photos—a sunset with just the right pinks and stratified
clouds, cows or horses in a pasture, Canadian geese in flight—into one immensely
satisfying collage-like picture.

One of Lewis’ biggest fans is Wally Darneille, president and CEO of the
Lubbock-based Plains Cotton Cooperative Association (PCCA), who owns several
of Lewis’ works and displays them in his home and in the co-op’s offices. “West
Texas lands are stark, but Laura makes it beautiful; she captures the power of the
country and its culture,” he says. “Her work reminds me of Georgia O’Keeffe, who
took stark land and made it beautiful”

The PCCA is so appreciative of Lewis’ works that the organization and some of
its employees and members also own several of her paintings.

Lewis, 56, says one of her biggest challenges comes from working with mostly
flat landscapes. “Because vertical elements are not abundant, my compositions are
assemblages of content from various locations,” says Lewis, who paints in oil on
Masonite boards (tempered and pressed wood). “I am forced to think of a painting
in terms of what it needs instead of what might be present at any particular place.”

On photographic jaunts, the nimble, 5-foot-1-inch-tall Lewis—typically dressed
in blue jeans, work boots, T-shirt and baseball cap—climbs to the roof of her Nissan
Pathfinder for a better view of the landscape. She photographs during sunrise and
sunset, the best times for slanted lights and shadows. She click-click-clicks on all
kinds of subjects: pink-tinged clouds, wheels that carry irrigation pipe through
fields, cactus. But after the pictures are taken, Lewis paints in an indoor studio,
thereby avoiding dusty winds and the occasional rattlesnake ... or, as she once expe-
rienced near Justiceburg, southeast of Post, bullets that went zipping across the
Double Mountain Fork of the Brazos River during someone’s outdoor target practice.

But since Lubbock represents the largest contiguous cotton-growing region in
the world, it follows that much of Lewis’ work focuses on cotton: close-ups of
fluffy-white, open bolls, expansive scenes of farmers planting their crops, cotton-
stripping and module-building machinery at work (module builders compress
cotton, readying it for transport to the gin). And much of her work is done at night.

For example, Lewis’ “Kyle’s Night Out” painting started in a field west of
Meadow, near Lubbock. There, 22-year-old farmer Kyle Bingham was replanting
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cotton deep into the night in an effort to make a good fall crop. From early evening
until dark, when Bingham turned on his tractor’s headlights, Lewis snapped pic-
ture after picture of a scene familiar to all Lubbock-area farmers.

Lewis used the photos she took that night—of tractor, plowed rows and pro-
gressing glow of sunset—to assemble the painting. “I had an idea where the trac-
tor needed to be as a focal point, and I arranged the rows to lead the eye around
the whole image, trying not to let your eye leak out of a self-contained picture,” she
says. “And I allowed myself artistic license to make the red-brown dirt redder.
Then I took one image of the clouds with that brilliant pink sunset and placed it
to achieve a balanced arrangement.”

One of Lewis’ first steps toward an artistic future came as a 14-year-old in
Lubbock when she studied with sculptor Glenna Goodacre, a Lubbock native who
today is best known for creating the Vietnam Women’s Memorial in Washington,
D.C. Lewis then took art classes in college before switching to a health career,
working first as a respiratory therapist and then as a neurodiagnostic technician.

But it was an aha moment on a honeymoon trip through Wyoming in 1993 that
ended her health career and launched her future as an artist. “It was that vast feel-
ing of space in Wyoming that gave me the inside urge to express that bigness—a
time and space where there was no background noise except for the chirp of crick-
ets,” Lewis says. “It was an imagery I'd grown up with which I think somehow got
imprinted on me.”

So the newly married Lewis returned home with zeal to capture her Texas
scenes—which now are exhibited in dozens of private homes and businesses, as
well as in Supreme Court of Texas offices.

For Lewis, whose résumé includes three awards at the juried Lubbock Arts
Festival and a Best of Show award at the Red River Valley National Juried Show,
it’s always been about painting what she knows: “I do have a soul connection with
West Texas, and that motivates me to choose my imagery from where I have lived
my life so far”

Laura Lewis’ paintings are sold through Weiler House Fine Arts € Antique Gallery
in Fort Worth; Art on Texas Avenue and the Frame Mart & Gallery, both in
Lubbock; the Mason Gallery in Mason; King’s Keepsakes & Framing in Plainview;
and Fredericksburg Art Gallery in Fredericksburg. Lewis’ 20x4.0-inch works sell for
$3,800 to $4,000. To see her paintings, go to www.lauralynnlewis.com.

Mary Lance is a writer based in San Antonio.

‘Kyle’s Night Out’
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Letters (and e-mails)

from Australia

BY JOHN ROTHBAUER
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Pals 50

Years Later

was out in the garage digging through boxed-up possessions and miscel-
laneous junk when I came across treasures from my boyhood.

I uncovered my old collection of model cars and planes. I was amazed to find a
sleek Continental Mark II still in its original packaging. Then I found a worn
Nestlé’s candy box. Inside were several black-and-white photos and a small collec-
tion of beautiful shells from Australia’s east coast.

The memories of 50 years ago washed in, and for a moment I was taken back,
as if awakened from a dream.

The bright green box had faded over the decades, and the tissue wrap had yel-
lowed, but the magnificent shells inside (cowries, cardiums, abalones and
Australian scallops) were still miraculously intact. I gently examined each shell,
amazed by their beauty and delicate features.

I carefully handled each photo as if rare currency, gently touching the images
with their old-fashioned scrolled borders. They, too, had stood the test of time with
only minimal discoloration and surface wear. In the photos, I recognized a tall,
lanky young man and his younger brother and sister posing separately on the lawn
of their home and at the rock entrance of a park.

The scenes were rather mundane and could have been taken anywhere. But I
knew they were from halfway around the world—from my Aussie pen pal.

In the late 1950s, when I was a teenager attending Sacred Heart Catholic
School in Hallettsville, our teacher encouraged us to take part in an international
pen pal program. At the time, I had seldom traveled farther than the Texas Gulf
Coast, and so I thought it intriguing to learn how people lived far away from my
little town, halfway between San Antonio and Houston. I picked three pen pals my
own age—two in the States and one in Australia.

I remember mostly the correspondence with John Kilpatrick, my Aussie friend.
Each time a letter from him arrived in our mailbox, I carefully opened the enve-
lope, not wanting to harm the odd-looking Australian stamps. I learned that John
resided in the small town of Yass, about an hour from Canberra, Australia’s capi-
tal. We wrote to each other for some time, sending each other photos and other
souvenirs. He always seemed so proper in all that he did. His short letters were
always carefully creased, the cursive writing properly spaced and the postage
stamp never askew. His pithy prose contrasted with my profuse ramblings. The



contrast in our personalities was helpful to each of us, providing a view of the
world from a different perspective.

Over time, I grew more interested in cars, girls and dating, and having a
pen pal was no longer “cool.” We stopped writing each other, and the ties of
adolescence faded into obscurity.

But as I was out in the garage looking at photos of John and his
family, I began to wonder if he was still shy and reserved—traits
that were evidenced by his adroit, laconic prose. What was his
occupation? What were his interests? Did he ever marry? Have
kids? But mostly I wondered: Was he still alive? And if so, would
he still be living in the same town where he had grown up?

I sat down at our home computer and entered my old friend’s
name and location into an Internet search engine. But no clues
were apparent in the listings that came up. Admittedly, I am among the
many sexagenarians (I am now 66) who are not very proficient when it
comes to using the Internet. But I decided to continue searching. Next,
I checked a list of places in the area of his hometown and came across
a website that promoted the small community where he grew up. I
wrote an e-mail to a contact person and asked for any information .
about John Kilpatrick. £

Amazingly, within 24 hours, a website volunteer had not only T ‘.

found a relative of John’s, but also had gone to the person’s home— :
on his bicycle. As it turned out, a gentleman was house-sitting for

the woman who owned the place while she was away in Sydney.
Apparently, she had been married to John’s uncle. The man sup-

plied an address for him in another city. The volunteer e-mailed
all this information and wished me luck.

Soon I tracked John to Kambah, Australia, another
town not far from Canberra. I wrote to him the same day
I obtained his mailing address. (Not having his e-mail
address, I used the old-fashioned method we used a half-
century earlier: regular mail.) Weeks later, I felt a familiar
excitement when I received an Australian-postmarked
letter in the mail. It came from his wife, who reported that
her husband was on his annual walkabout, the term
Australians use for a temporary return to aboriginal cus-
tom by traveling through the Australian bush. I learned that
he was married, had two grown boys and was semiretired from
his administrative role in local government. Coincidentally, not
only do John and I share the same first name, our wives have the
same name, too: Margaret.

I scanned and sent photos of our four grown children and eight grand-
kids, along with copies of his old photos. He wrote that he was most
grateful, since their family photos had been lost long ago when a water
heater flooded the basement of his parents’ home.

After all this time, I felt as if we’d caught up with the past. He seems
the same kind and reticent soul he was back then, a man of few words,
but with an enthusiasm for adventure and living life to the fullest.
(Early last Christmas Eve he e-mailed me a warm—but concise—
note: “As Margaret is wrapping our Xmas presents (except one), I
thought I might wish you a Merry Xmas. Love from us.”)

I hope that one day John and I will have the opportunity to meet in
person, say hello to each other’s families and possibly imbibe a pint or two
(Foster’s, of course, or maybe I'll introduce him to Shiner Bock). Until then,
I look forward to swapping stories and photos via e-mail. After 50 years,
there are many stories to share. Now, if there were only 50 more years in .
which to tell them.

—

U

John Rothbauer splits his time between Galveston and the Huntsville area,
where he and his wife are members of Houston County Electric Cooperative.
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Finally, a cell phone
that’s... a phone!

4

“Well, I finally did it. I finally decided to enter the digital age and get a cell phone. My kids have been bugging me, my book group
made fun of me, and the last straw was when my car broke down, and I was stuck by the highway for an hour before someone
stopped to help. But when I went to the cell phone store, I almost changed my mind. The phones are so small I cant see the
numbers, much less push the right one. They all have cameras, computers and a “global-positioning”

something or other that’s supposed to spot me from space. Goodness, all I want to do is to be able to talk
to my grandkids! The people at the store werent much help. They couldnt understand why
someone wouldnt want a phone the size of a postage stamp. And the rate plans! They were

complicated, confusing, and expensive... and the contract lasted for two years! I'd almost given
up when a friend told me about her new Jitterbug phone. Now, I have the convenience and safety of
being able to stay in touch... with a phone I can actually use.”

Questions about Jitterbug?
Try our pre-recorded Toll-Free Hotlinel-877-751-0025.

The cell phone that’s right for me. Sometimes I think the people who designed this phone

and the rate plans had me in mind. The phone fits easily in my pocket, but it flips open and
reaches from my mouth to my ear. The display is large and backlit, so I can actually see who is
calling. With a push of a button I can amplify the volume, and if I don’t know a number, I can

simply push one for a friendly, helpful operator that will look it up and even dial it for me. The
Jitterbug also reduces background noise, making the sound loud and clear. There’s even a dial
tone, so I know the phone is ready to use.

Affordable plans that I can understand — and no contract to sign! Unlike other cell phones,
Jitterbug has plans that make sense. Why should I pay for minutes 'm never going to use? And
if I do talk more than I plan, I won’t find myself with no minutes like my friend who has a
prepaid phone. Best of all, there is no contract to sign — so I'm not locked in for years at a time
or subject to termination fees. The U.S. — based customer service is second to none, and the

phone gets service virtually anywhere in the country.

-
Monthly Minutes 50 100 FREE Gift °\o“‘S'Ba\9
Monthly Rate $14.99 $19.99 9 &1‘0
Operator Assistance 24/7 2417 * — *
911 Access FREE FREE Order now LS4
Long Duonce il | Noadflchuge | Nosidichuge | and receivea "™
oice Di FREE
Nationwide Coverage Yes Yes fre € C ar C h a rge r. sz“\?\t;lﬁ' in
. 3 , te,
L Trial Period 30 days 30 days A $24 Val UE! a:d Gra;P:te
(shown).

Other plans available. Ask your Jitterbug expert for details.

Call now and get a FREE GIFT. Tty Jitterbug for 30 days and if you don't love it, just return it. Why wait, the Jitterbug
comes ready to use right out of the box. The phone comes preprogrammed with your favorite numbers, and if you aren't as
happy with it as I am you can return it for a refund of the purchase price. Call now, the Jitterbug product experts are ready
to answer your questions.

Jitterbug Cell Phone

Call now for our lowest price.
Please mention promotional code 39941.

firstSTREET
C]I&Cl'f)ug AP | -888-803-0258
www.jitterbugdirect.com

IMPORTANT CONSUMER INFORMATION: All rate plans require the purchase of a Jitterbug phone and a one-time set up fee of $35.00. Coverage and service is not available everywhere. There are no
additional fees to call Jitterbug’s 24-hour U.S. Based Customer Service. However, for calls to an Operator in which a service is completed, minutes will be deducted from your monthly balance equal to the length
of the call and any call connected by the Operator, plus an additional 5 minutes. Rate plans do not include government taxes or assessment surcharges. Prices and fees are subject to change. Savings are based
on marketing materials from nationally available cellular companies as of June, 2010 (not including family share plans). The full price of the Jitterbug Phone will be refunded if it is returned within 30 days of
purchase, in like-new condition, and with less than 30 minutes of usage.A Jitterbug Phone purchased from a retail location is subject to the return policy of that retail location. The Jitterbug phone is created
together with worldwide leader Samsung. Jitterbug is a registered trademark of GreatCall, Inc. Samsung is a registered trademark of Samsung Electronics America, Inc. and its related entities.Created together
with worldwide leader Samsung. Copyright © 2010 by firstSTREET for Boomers and Beyond, Inc. Al rights reserved.
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The Dead Bank Robber Bounty

BY CLAY COPPEDGE

Faced with an epidemic of bank robberies during the 1920s
without a corresponding number of captures, the Texas
Bankers Association took extreme and controversial action
by establishing the Dead Bank Robber Reward Program.

The program offered a cash reward of $5,000 for the killing
of bank robbers—or alleged robbers, as was often the case.

The late 1920s was a perilous time for banks, especially in
rural areas where only a constable or marshall patrolled a
large territory. Texas banks were being robbed at a rate of
three or four a day.

In the fall of 1927, the Texas Bankers Association (TBA)
declared it would pay $5,000 to anybody who killed an indi-
vidual caught in the act of robbing a bank. To clear up any
misunderstanding this might have caused, the association
added that it would not pay a single penny for live robbers.

Today, we can easily view the dead robber bounty as an
extreme and risky measure, but the offer met no formidable
opposition when it was announced.

“It was a gesture born of and worthy of the frontier soci-
ety that had spawned most of the Texas bankers of the day,”
A.C. Greene wrote of the “dead robber” reward in his book
The Santa Claus Bank Robbery. “It was the kind of retribu-
tion, the old-timers said, that the criminal mind could
understand and would waver in the face of”

Inherent flaws in this kind of carte blanche retribution
were soon revealed. A scout for the Gulf Oil Company was
shot and wounded one January night in 1928 while driving
to Post, southeast of Lubbock. The men who fired on him
with shotguns and rifles—they parked beside the road and
waited for a criminal on the run—thought he might have
robbed a Sylvester bank earlier that day. Most of the bullets
were fired at where the victim’s head would have been if he
hadn’t leaned down in the front seat and kept driving when
the shooting started.

The president of the West Texas Oil Scouts Association
sent a telegram to Gov. Dan Moody noting that the $5,000
offered for dead bank robbers prompted the fusillade. Moody
decided to have the Texas Rangers look into the matter.

Into this volatile environment strode Frank Hamer, an
already legendary Ranger who would go on to track down
and ambush real bank robbers Bonnie and Clyde. Hamer
quickly learned that bank robberies were increasing and that
some who were slaughtered had been tricked into ambushes
by local officers, who then split the rewards.

But bankers refused to withdraw the bounty, arguing that
anybody who could be convinced to participate in a bank
robbery should be killed.

ILLUSTRATION BY JOHN MARGESON

i

At his wit’s end, Hamer did something he had never done
before and would never do again: He held a press confer-
ence. “I can’t keep silent any more,” he told reporters. “I have
seen too much. I know too many of the so-called ‘bank rob-
bers’ who have died over this state who were nothing more
than pigeons, sent to their doom by grasping, dishonest men
who are much worse than any of the bank robbers they pro-
fess to want to see die.”

Hamer described a robbery in Stanton, northeast of
Midland, where four Mexican laborers were picked up by a
deputy sheriff and one of his friends under the pretense of
offering them work. The workers were let out in Stanton and
told to wait by the Home State Bank. When a church across
the street from the bank mysteriously caught fire, drawing the
attention of most of Stanton’s 1,200 or so inhabitants, the
deputy and his friend rushed up to the laborers and started
shooting. Two were killed, and a third was seriously wounded.

The deputy and his friend who staged the murders (they
claimed they saw the men preparing to rob the bank) were
eventually prosecuted for their crimes, and the TBA reworded
its reward program to include only legally killed bank robbers.

As for the bank robbers, they continued to enjoy what has
been called a Golden Age of Crime. Between 1920 and 1929,
the Travelers Insurance Company reported that property
crime—from bank robberies to drugstore stickups—jumped
from 17 to 965 in its Dallas office alone. The trend continued
through the Great Crime Wave of 1933-34 and ended when
bank robberies became classified as federal crimes, and the
FBI got involved.

In 1964, almost four decades after Texas’ dead robber
reward was instituted, it was quietly discontinued altogether.

Clay Coppedge frequently writes history stories for Texas
Co-op Power.
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Add a Spoonful of Flavor

BY KEV | N HARG |S You don’t need to visit the condiments aisle in your local
grocery store to stock up on tasty additions to your meals. With little effort, you
can whip up salsas or sauces that both enhance the food you serve and reflect
your individual taste.

It’s just a matter of planning ahead. The tools you’ll need are, most often, just a
sharp knife and perhaps a blender or a food processor.

Raw salsas and sauces made with vegetables, fruits and spices can add the
crowning touch to a meal without much additional preparation. To reach the full
flavor of a fresh salsa, it’s best to make it a day ahead and let the flavors blend.

San Antonio restaurateur Blanca Aldaco has put a spin on traditional pico de
gallo, replacing the tomato with a blend of mango and grapefruit that gives the
spicy concoction a hint of tart-sweetness. She recommends using Rio Star grape-
fruit, a Texas-grown variety that she says has a deeper red color and more natural
sweetness than other varieties.

Aldaco, who owns two San Antonio-area restaurants, suggests serving the pico
atop grilled or baked tilapia filets.

GRAPEFRUIT AND MANGO PICO DE GALLO

"2 cup fresh grapefruit juice
2103 green onions, chopped fine
| tablespoon olive oil
| mango, peeled, seeded and cut into '/2-inch cubes

'GRAPEFRUIT AND MANGO PICO DE GALLO
F
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2 fresh jalapehos, cut into thin strips
'/+ red onion, thinly sliced
| grapefruit, sectioned and chopped
Dash oregano, optional
Salt to taste
Combine juice, green onions, olive oil,
mango, jalapefios and red onion in a
non-reactive container (glass, ceramic or
stainless steel). Marinate overnight in
refrigerator. Bring to room temperature
just before serving and add grapefruit
and oregano, if desired. Blend well. Taste
and salt.

Servings: 8. Serving size: '/2 cup. Per serving: 54 calo-
ries, 0.6 g protein, 1.8 g fat, 10.1 g carbohydrates, 93
mg sodium, trace cholesterol

COOK?’S TIP: Use just the pulp of
the grapefruit without the mem-
brane, and definitely remove the
bitter white pith with the skin.

APPLE CHUTNEY

For those more ambitious cooks, espe-
cially those with canning experience, this
chutney recipe developed by Texas Co-op
Power Communications Assistant Sandra
Forston is a wonderful topper to pork
tenderloin or ham. If you are not sure
how to safely can, please consult a good
resource or reference book before
attempting this recipe.
I lemon (unpeeled), seeded and
chopped
| clove garlic, chopped

5 cups peeled, chopped apples

2 cups brown sugar

2 cups raisins

"2 cup peeled and chopped fresh ginger

'/ teaspoons salt

'l> teaspoon cayenne pepper

2 cups vinegar
Combine ingredients in stockpot and
simmer, stirring frequently, at least 2
hours or until thickened. Spoon boiling
hot chutney into hot sterile pint jars
and seal. Process 10 to 15 minutes in
boiling water bath. Yields about 3
pints.
Servings: 96. Serving size: | tablespoon. Per serving:

30 calories, 0.1 g protein, trace g fat, 7.9 g carbohy-
drates, 38 mg sodium, trace cholesterol

Weh Extra: For more on canning, take a look back
at the March 2006 issue in our online archives at
www.texascooppower.com.

PHOTOS BY RICK PATRICK



MARSHA A. STAMPER, Bluebonnet Electric Cooperative
Prize-winning recipe: Triple Fruit Salsa

Quick, easy and flavorful sums up these salsa and condiment recipes that make it
simple to spice up your meals. Marsha Stamper’s fruit salsa bowled taste testers
over with its savory-sweet flavor. What’s more, the concoction is simple to pre-
pare, can be made well in advance of a meal and delivers tremendous flavor
without adding many calories or significant fat or sodium.

“It is delicious served over any grilled meat, fish or poultry,” Stamper wrote.
“I serve it with fajitas as an option to sour cream, guacamole or traditional salsa.”

TRIPLE FRUIT SALSA

| cup diced fresh pineapple
| cup chopped fresh mango
| kiwi fruit, peeled and chopped
'/2t03/4 cup diced red bell pepper
3 tablespoons minced cilantro
"2 tablespoons sugar
2'[> tablespoons white wine vinegar
/2 teaspoon dried crushed red pepper
flakes, or to taste
Combine all ingredients in glass bowl,
tossing gently. Cover and chill up to 8
hours. Serve at room temperature.

Servings: 8. Serving size: /2 cup. Per serving: 44 calo-
ries, 0.5 g protein, 0.1 g fat, II.I g carbohydrates,
| mg sodium, trace cholesterol

TOM'S GARLIC SANDWICH SPREAD

This mixture serves not only as a change-
of-pace spread for hamburgers and sand-
wiches, but also, when topped with a
sprinkle of paprika, it makes a tangy dip
for celery, carrots, etc. Options are avail-
able to match your personal taste.
2 to 4 garlic cloves, minced
| teaspoon olive oil
| cup mayonnaise
2 tablespoons of your favorite ground,
spicy, Cajun or Dijon mustard
6 to 8 green olives, coarsely chopped
/2 teaspoon black pepper
'ls teaspoon rubbed sage or Cajun
seasoning (or both)
Sauté garlic in olive oil until it just
begins to brown. Mix all ingredients and
serve.

Servings: 16. Serving size: | tablespoon. Per serving:
62 calories, 0.3 g protein, 5 g fat, 3.9 g carbohy-
drates, 126 mg sodium, 3 mg cholesterol

TOM GURN
Nueces Electric Cooperative

SWEET HOT MUSTARD

2 ounces dry mustard
"2 cup firmly packed dark brown sugar

/4 cup cider vinegar
/4 cup oil
| teaspoon Worcestershire sauce
| teaspoon fresh lemon juice
Pinch salt
Combine all ingredients in small bowl
and whisk until smooth. Refrigerate in a
covered jar for a couple of days to allow
flavors to blend.
Servings: 36. Serving size: | teaspoon. Per serving: 32

calories, 0.4 g protein, 1.9 g fat, 3.6 g carhohydrates,
2 mg sodium, trace cholesterol

NORLENE RAZAK
Pedernales Electric Cooperative

SWEETHOT MUSTARD :
b_‘

RECIPE ROUNDUDP

CREAMY CILANTRO HEAT

'/ bunch cilantro
6-7 slices pickled jalapeiio
I clove garlic
Juice of one lemon
16 ounces plain Greek yogurt
Creole seasoning to taste
/3 white onion, finely diced, optional
Process cilantro, jalapefio, garlic, lemon
juice and yogurt in a blender or food
processor until cilantro is finely
chopped. Season to taste with Creole
seasoning. Increase or decrease amount
of garlic or jalapefio according to your
individual tastes.

Servings: 10. Serving size: /4 cup. Per serving: 35
calories, 1.9 g protein, 1.5 g fat, 4.5 g carbohydrates,
242 mg sodium, 5 mg cholesterol

JEANENE WILLIAMS
Pedernales Electric Cooperative

Web Extra: Check out more delicious and easy
condiment recipes from our readers at our web-
site, www.texascooppower.com.

Runners-up will also receive a prize.

2010 © LIZ VAN STEENBURGH. IMAGE FROM BIGSTOCK.COM

Want a chance to win $100? November’s recipe contest
topic is Not Your Everyday Thanksgiving. Do your
Thanksgiving Day dinner traditions stretch beyond
the traditional roast turkey, mashed white potatoes
and cornbread dressing? Do you serve a side dish or
a dessert that is anything but ordinary? If so, we’d
like to see your recipes. The deadline is July 10.

Send recipes to Recipe Roundup, 1122 Colorado St., 24th Floor, Austin, TX 78701.
You may also fax them to (512) 763-3408, e-mail them to recipes@texas-ec.org, or
submit online at www.texascooppower.com. Please include your name, address

and phone number, as well as the name of your electric co-op. The top winner will
receive $100, a copy of 60 Years of Home Cooking and a Texas-shaped trivet.
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Full Color, Hardbound, More Than 600 Recipes
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Order your copy today at
www.texascooppower.com

TEXASCROPPOWER

Oth Unnual Foliday Recipe Contest

$5,000 in Total Prizes!

GRAND PRIZEWINNER TAKES HOME $3,000.
Four RUNNERS-UP WILL EacH WIN $500.

SPONSORED BY
TEXAS PECAN BOARD

Attention, cooks: We'd like to share your best original holiday recipes with 2.8 million Texas Co-op Power readers
and give you a chance to win cash prizes—and the acclaim of your friends and family. All recipes must include
pecans. Be sure to use real Texas pecans for the best results. Deadline for receipt of entries is September 10, 2010.
Winners will be featured in our December 2010 issue.

Each entry MUST include your name, address and phone number, plus the name of your Texas electric cooperative, or it will be disqualified. Send entries to: Texas Co-op Power/Holiday Recipe
Contest, 1122 Colorado St., 24th Floor, Austin, TX 7870I. You can fax recipes to (512) 763-3408 or e-mail them to recipes@texas-ec.org. E-mails must include “Holiday Recipe Contest” in the
subject line and contain only one recipe (no attachments). Up to three entries are allowed per person/co-op member. Each should be submitted on a separate piece of paper if mailed or faxed.
Mailed entries can all be in one envelope. For official rules, visit www.texascooppower.com.
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STOP
DIABETES. Nutrisystem is proud to support the American Diabetes Association as a

4 National Sponsor of the Stop Diabetes campaign.
AwAmerican Diabetes Association.

GOOD NEWS FOR
PEOPLE WITH TYPE 2 DIABETES

Nutrisystem | [B)

With our diabetic program, Nutrisystem D, losing weight so you can help control your diabetes is easier than you
think! Choose from over 130 delicious foods—including pizza, pasta, burgers and even chocolate! Nutrisystem D is a
low-Glycemic Index program full of good carbs and fiber to help keep you feeling fuller longer. It's smart, sensible
weight loss for people with type 2 diabetes, and a great value!

Support at your fingertips: Clinical Study Shows't-
On Nutrisystem D, people with type 2 diabetes

L] ] -
FREE round-theclock phone access to who wanted to lose weight:

weight loss coaches v Lost up to 16 times more weight

* FREE online membership including weight loss tips, v Lowered blood sugar levels 5 times more
tools and menu planning v Lowered A by 0.9%

 Lowered total cholesterol level by 20.9 mg/dL

v Lowered triglycerides level by 42.7 mg/dL

ttln a 3-month clinical study at Temple University School of Medicine and published in the Journal of Postgraduate
Medicine, Nutrisystem program participants lost an average of 18 Ihs., and lowered fasting blood sugar levels from
149.5 0 115.2, compared to those in a control group, who lost 1.3 Ibs., and lowered fasting blood sugar levels from
151.4 10 144. Not all menu items were included in the study. Study funded through a research grant from Nutrisystem.

e FREE live chat sessions with registered dietitians
e PLUS! FREE delivery straight to your door?

All for as low as $3 a mealt

Sweet Cinnamon Bun ltalian Herb Flatbread Pizza Savory Lasagna

EAT FREE FOR 4 WEEKS! 555

Magazine!

That's An Extra 28 Breakfasts, 28 Lunches, 28 Dinners and 28 Desserts FREE! 3 Ja"u” ey

MONEY BACK GUARANTEE!

Try our food! If you don't like it, call within 7 days of receipt of your first order and return the remaining three weeks of food
for a FULL REFUND of the purchase price, less shipping. Call or see website for details.

t0ffer good on new 28-Day Auto-Delivery programs. Offer not valid on Flex and Select (fresh-frozen) programs. Free shipping to Continental U.S. only. One additional free week of food will be included with each of your first four
consecutive 28-Day deliveries. With Auto-Delivery, you are automatically charged and shipped your 28-Day program once every 4 weeks unless you cancel. You can cancel at any time by calling 1-800-727-8046; however for this offer you must stay on
Auto-Delivery for at least four consecutive 28-Day program deliveries to receive all four free weeks of food. Other restrictions apply. Call or see website for defails. Cannot be combined with any prior or current discount or offer. Limit one offer per customer.

L ©?2010 Nutrisystem, Inc. All rights reserved. )

On Nutrisystem you add-in fresh grocery items.
Nutrisystem D is a comprehensive weight loss program. It does not treat, cure or prevent diabetes, and is not a
substitute for diabetes medications. Consult your physician before starting this or any weight loss or exercise program.




CONTAINEROKING

866-961-5464

WATER TIGHT - RODENT PROOF

LGNESTAR

SPEARS

:mrn nr:qm
Bt

ol by [k

l '315-3? | -35111---'-";-

www.jjpestproducts.com
877-900-BUGS (2847)

Pest Control, Inc.

MARKET

TOWN&COUNTRY

L.'l."&'l! CLEARING & FENCE BUILIMMNG

i O The A Mukching B iEipexcel B Vabrating Poil Mituler

VALL QUT ™=

(.lﬂ"rnlhl':'i‘:.ﬁn
F61-=FTE2-7901 FREE ESTIMATES

v, sllsrat rancblm I'lI'I.I VOO nts . carme

MANUFACTURED HOME OR PIER & BEAM HOME
INSULATED CEMENT SKIRTING
3 designs & 11 colors to choose from!
Replace your vinyl skirting w1th STONECOTE.
1-830-833-2547 y \
www.stonecote.com

On your pond or lake, with or without roof.
W%, All sizes—installation available. 2727

};/ 45 YEARS’ EXPERIENCE 2
Call for Free Information - 1-800-310-1425

www.ellisonmarine.com ¢ Ellison Marine, Franklin, TX.

OIL & GAS

Cash for Producing Royalties
Up Front Lump Sum Payments

1-800-806-7453

BR
SKID STEER MOUNTED SHEAR
« 12" to 6" diameter trees and brush.

40 x 50 x 10 = $8,437.00
COMMERCIAL * INDUSTRIAL

40 x 60 x 12 = $9,362.00 SHOP * FARM

50 x 75 x 12 = $14,350.00

60 x 80 x 14 = $16,953.00 CALL TODAY FOR
100x 150 x 14 (M-1) = $45,824.00 g nivG QUOTE!

ALL SIZES MINI-STORAGE!

#p 1-800-509-4949

www.accessiblebuildings.com

|| servil:e Post- fram
serving 21 $tates ang We” BSign &nellllsuuminn since 1992

UStomers
-800-589.
Noney Dow BAH“ (2216)
» All Major Credit Card Vi Nsed, Bondeq & Fully [nsured

FAX: 1866580 1a0)
F-mail: sales@

nati :
Onalbayy, com NowAvalilableEP

natlonalnarn com
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30’ x 50 'x10°

40'x60'x 12" ...

50'x 75 x 14’ $13,000

80’ x 120’ x 16 (M-1) $32,000
Minis - 30’ x 100’ with 20 10’ x 15’ units - $11,610

1.877.657.8335

www.advantagesteelbuildings.com

METAL
BUILDINGS

COMMERCIAL - RESIDENTIAL - AGRICULTURAL

Lone Star Welding
of Texas
Toll-Free: 866-903-5898

uselonestar@aol.com
North Texas: (903) 482-5462  Fax: (903) 482-5569

Call or e-mail for FREE QUOTE

« Perfect for cedar, shin oak, persimmon, mesqune
(512) 263-6830 - www.brushshark.com

FUTURE STEEL BUILDINGS

Do-lt-Yourself Steel Buildings
— |

Ideal For:

* Recreational Use

* Boat Storage

* Bunkie

« Equipment Storage

* Garage/Shop =
* PWC/Snowmobile

© 30-year perforation warranty

 Full technical support from start to finish

© Fully customized to meet your needs
s Factory-direct savings

call T;” ;ree Our building consultants are ready to take your call

Today for a
c=ee 1-§00-868-0111;

HIGH RATES
on Bank CDs

TEXAS TOLL-FREE
1-800-359-4940

BLAKE MATTSON, CFP"

Signal Securities, Inc.
5400 Bosque, 4th Floor, Waco, TX 76710

“Serving Customers All Over Texas”

All CDs are insured to $250,000 per institution by the FDIC. All
CDs are subject to availability. Securities offered through Signal
Securities, Inc. Member FINRA/SIPC. 700 Throckmorton,
Ft. Worth, TX 76102 (817)877-4256.




EXPERIENCE LIFE
WITH A VIEW

)
11 ﬂ None. Zero. Zilch.

ZERO down ¢100% financing *No payments for 6 mos

Save thousands in up-front closing
costs! While other builders arrange

financing with local lenders, United-
Bilt Homes is the ONLY on-your-site Ready to downsize? Need a hasic

builder in Texas that offers true in- cabin for your deer lease or lake lot?

house financing. That means you .
Introducing our factory-produced

TI-11 Cabin starting at $6,995.

*Includes delivery & setup within 150 miles of factory

can be in your home, custom built

for you, without spending a penny in

up-front closing costs. Come by today

Austin FortWorth Sherman and learn how you can save on a new, Offering monthly payments starting at $323
Beaumont Houston Terrell custom-built home ' with down payment of $647. No credit needed
Cleveland Rosenberg Texarkana : on selected models through our RTO program.
Corpus Christi San Antonio Tyler

Dallas United-BiIt FREE CATALOG AND PRICE GUIDE
* With approved credit for qualfied land owners. L= u Homesw I'877‘269'5445

800.756.2506 ubh.com Homemade just for gou www.ulrichloghomes.com

WhN SAVe,
ZERO DOWN & 0% FINANCING! POST DRIVERW

5045D Utility Tractor

45HP, Diesel, 2WD, Syncro Safe and easy one
Transmission, R1 Tires person operation
Add a John Deere 512 Loader for
$79/mo Heavy duty
construction
Runs off any
small air
compressor
@ JOHN DEERE Drive most
Nothing Runs Like A Deere Only at Fosters Family of Farm Stores! any post
up to 3.5”
in diameter
T‘ www.tradorpadkages.com
1:: s lﬂ‘- Starting at
Farmm WE DELIVER
& Equipment Supply  NATIONWIDE! $450
Hockley, TK Libarty, TK Beavmont, TK 2= :
(888) BE9-6202 (B88) 502-1888 (BTT) 301-04911 ROHRER&

MANUFACTURING

*Offer ends 10/30/2010. Prices and model availability may vary by dealer. Some restrictions apply; other special rates and
terms may be available, so see your dealer for details and other financing options. Available at participating dealers. Subject
to approved credit on John Deere Credit Installment Plan. $0 down payment. Taxes, freight, set up and delivery charges

could increase the monthly payment. Price and model availability vary by dealer and subject to change without notice. fencepostdriver.com

Example: based on a purchase of $13,998 with $0 down payment, monthly payment of $228 at 4.9% APR for 72 months.

ssicurrooHovsTCrCovEs B00:980:73d9
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MID - AMERICA

POLE BARN COMPANY

30X50X10 SPECIAL
Galvalume. Material, Delivery, and const.
Factory trusses and screws.

TOLL FREE 1-866-456-0959

GET RESULTS! ADVERTISE IN THE

LGNESTARMARKET

CALL MARTIN FOR MORE INFORMATION

(512) 486-6249

AA

WE BUY MINERALS
We pay cash for producing or non producing

mineral interests.  CALL US TODAY!

1-888-735-5337

OCEAN FREIGHT CONTAINER SALES

SECURE STORAGE .
Water-Tight/Rodent Proof II'

LARRY SINGLEY
EAI-L 1-866-992-9122
(817) 992-9122

M&W BUILDERS
Lfl CUSTOM BUILT POLE BUILDINGS
BARNS - SHOPS + GARAGES

ALL SIZES AVAILABLE
FOR FREE ESTIMATES CALL

1-800-457-2088

WATER
PROBLEMS ??

NO MORE NO MORE
IRON! W% SULFUR!
¢ ' ¢
NO MORE NO MORE
HARDNESS! BACTERIA!
PROBLEMS SOLVED wiTH

ONO SALT & NO CHEMICALS
FREE BROCHURE~1-800-392-8882

MONEY BACK GUARANTEE!
www.waterproblems.net

BEST BILLY | BatheSafely &

WALK IN BATH TuBs | Independently!

© Family-Owned, Texas-Built
o Lifetime guarantee against leaks*
~ | * Fits any standard bathtub or

shower space
- 4| © Full installation available

o Great for circulation, arthritis,
stiff joints and relaxation
o Call for pricing and other details

* We do not believe in
high-pressure sales tactics

888-825-2362

Now VA Approved m 4053 Acton Hwy in Granbury, TX
B8m merberseer Bsress By o ... or we will come to you!
i It

www.bestbuywalkintubs.com/tx

Showroom located at

Farm - Industrial - Commercial

Prices F.O.B. Mfg. Plants;
Seal Stamped Blue Prints;
Easy Bolt Together Design.

25 YEAR COLOR WARRANTY

PRICES INCLUDE COLOR SIDES & GALVALUME ROOF

30° x50’ X 10°.cucerreerrannnne $7,617

40° X 60’ X 12°...eerrerreenne $10,696
60’ x 100’ X 12'...cccevreernes $21,164
80°x 100’ x 14......ceeeunee $27,660
100’ x 150’ x 14.............. $53,164

Arena Special
(roof & frame)
100’ x 100’ x 14°...$30,715

Based In
Texas
(Local codes may affect prices)
®
vISIT vISIT
OUR OUR
WEBSITE WEBSITE
STEEL BUILDING SYSTEMS

Fax: 940-484-6746 email: |nfo@rh|nobldgcom
Website: www.RHINOBLDG.COM

Toll Free 1-888 320 7466
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STEEL

140 MPH Wind Load

+STRONG ¢AFFORDABLE ¢EASY TO BUILD

Red iron, metal roof, and wood-grain steel siding.
Resists mold, termites and fire. Call or click today!

kodiaksteelhomes.com or 800-278-0888

_Eulltlu:- fit your meeds, Any size or design.
Call and speak with one of our

'I.nnwledqahlr associates today!
: | =

Hours: Mon-Fl 8-5 © 5af 8-12 Canfrol

-872-2276 Fax: 1-918-686-5512

1-877-USA-BARN

MOBILE HOME
ROOF PROBLEMS?

The Mobile Home Roofover
Spea/a,lts{v Can Help!

LIFETIME WARRANTY
ONE FOOT OVER-HANG
NO MORE ROOF RUMBLE
COMMERCIAL GRADE STEEL
2"or 3" FOIL BACKED INSULATION

CALL FOR A FREE ESTIMATE!

www.roofover.com

1:800-633-8969

KEEP IT SIMPLE.
KEEP IT HERITAGE.

At Heritage, we're constantly evolving to

meet farmer’s needs head-on. Whether
youre in the market for a building to
protect your tractors, or something to
keep your livestock sheltered, we can help.
Today's farmer has never had so many
options. Call us today for solutions
that best suit your farm.

HERITAGE

BUILDING SYSTEMS
Etablidod 1975

1.800.643.5555

HeritageBuildings.com

160




L
By

BARN BUILDERS

Price includes material delivery,
construction, one pre-hung door,
one sliding door, factory trusses
that meet the new 90+ mph wind
load requirement, 6 skylights and
warranty on labor and materials.

Ask for our brochure. Prices may
be higher south of College Station

and west of Abilene.
30x50x10 | 40x60x12
GALVANIZED WITH 15X60 SHED
ENCLOSED GALVANIZED

$8,450% | $15,150%

COLOR AND OTHER SIZES AVAILABLE

* Serving Texas over 20 years

* NFBA (National Frame Building
Assn) Accredited Builder

* NFBA Builder of the year winner

* BBB Accredited Business with an
A-Plus rating

e The siding we manufacture is UL
Listed, file# R26370

e Qur Vice President recently passed
the National Standard General
Building Contractor Exam

e

i

j

All buildings constructed with pre-built
trusses w/stamped engineered drawings

1-800-766-5793

www.hcibarns.com
e-mail: barn@bcibarns.com

8:00 to 5:00 Mon. to Fri.
8:00 to 12:00 Sat. CST

Now Avpailyy,

\ le

Bug|Eree).. OMW Sk

Mosquito Magic® is a blend of natural oils M urtl:-

formulated into one patented compound that o) ":;ﬁg

is extremely effective in chasing away flying and e IS

biting insect pests like: mosquitoes, flies, gnats, Mty Fﬁ At

no-seeums, bees, ticks and fleas. e T A E——

Safe for Childven, Pets & Sensitive Skin! %&. Y rain MALC:
. o o i s o | .

Visit: www.NoBugsOnline.com

RRSTTITE LTI

CAPITAL
FARM CREDIT

’-’-\\

Buy a homesite.
Build a house.

Add more space.
No matter what you want to do, we can finance it.

And Capital Farm Credit also shares its earnings —
we've returned more than $300 million to our customers.

Rural Land » Country Homes
Farms & Ranches ¢ Livestock & Equipment ¢ Operating Capital

)
09

Y4

VISA

i

CapitalFarmCredit.com 877-944-5500

Part of the Farm Credit System

TEXAS' LARGEST RURAL LENDER
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HARBOR FREIGHT TOOLS

Quality Tools at Ridiculously Low Prices

Y We Have 10 Million Satisfied Customers LIFETIME WARRANTY

FAGTORY DIREBT Y We Buy Factory Direct and Pass the SAVINGS on to YOU! L
TO YOU! v Shop & Compare Our Quality Brands Against Other National Brands

) Y Thousands of People Switch to Harbor Freight Tools Every Day!

How does Harbor Freight Tools sell high | ./ No HASSLE RETURN POLICY + Family Owned & Operated

quality tools at such ridiculously low We Will Beat Any Competitor’s Price Within 1 Year Of Purchase!
prices? We buy direct from the factories

who also supply the major brands and sell | W11y (1390 Vv 3 Shop On!ine at
direct to you. I's just that simple! Come Store Locator: 1-800-657-8001 HarhorFreight.com
see for yourself at one of our 330 STORES

NATIONWIDE and use this 20% OFF Coupon
on any of our 7,000 products, plus pick
up a FREE 9 LED Aluminum Flashlight.
No Strings Attached, No Purchase Required!
We stock Automotive products, Shop
Equipment, Hand Tools, Tarps, Compressors,

3-1/2" SUPER BRIGHT |
NINE LED ALUMINUM ANY
FLASHLIGHT | SINGLE

ITEM!
. ITEM NO PURCHASE '
I 65020 REQUIRED! |

Use this coupon to save 20% on any one single item purchased when you shop at a
Harbor Freight Tools store. Cannot be used with any other discount or coupon. One

i i i coupon per customer. Coupon not valid on any of the following - prior purchases,
A" & Power TUUIS, Mate"al Handlmg’ | ”II"I l I IIII |lﬂ |I|||'I I'II II |I |I I II| |II I ift ca:ds, or extended ;ervice p\an?j. Coupon cannot dbe bought, sold,hor Ir%nsferred‘
H riginal coupon must be presented in store in order to receive the offer.
Woodwnrklng Tools, Welders, T00| BOXES, Olltdoor | | Campbell Hausfeld products are excluded from this offer. Valid through 10/25/10,
A GDEBETIFEfL
El]lllpment, GEHEI'atOI'S, and mllﬂh m0|'3. Cannot be used with any other discount or coupon. Limit one coupon per customer

|per visit. Coupon not valid on prior purchases. Offer good while supplies last. Coupon
NOBODY BEATS UUR QUALITY cannot be bought, sold or transferred.  Original coupon must be presented in
L] Lsiure in order to receive the offer. Valid through 10/25/10. Limit one per cuslumer._l

SERVICE AND PRICE! Get More Coupons at HarborFreight.com/texaspower

—————————— A w7 — — — — — — — — — — = — — — — — — — — — 5
| |

3000 LB. CAPACITY A A SLShG R

|
LIGHTWEIGHT 3 GALLON 100 PS| 90 AMP FLUX
! OILLESS PANCAKE > WIRE WELDER

s - '
ALUNINUM e AIR COMPRESSOR ™ LOT NO. 98871/94056 |

RACING JACK (! LOT NO. 95275 !l gées%
LOTNO. | shown |
91039/67408 | a3 $8999|
| |
US.GENERR] ! SAVE . SAVE REG. PRICE $149.99
| I |
O VLU REEN | ) nocas [INNNMRRERENIMERIIED
$5 999 4T TOOLS - Li 46 /0 I 60 REQUIRED! . or rrecer Toos - Limir 1!

HARBOR FREIGHT TOOLS - LIMIT 1 . i X L i
| This valuable coupon is good anywhere you shop Harbor Freight Tools. Coupon not valid on prior 1] This valuable coupon is good anywhere you shop Harbor Freight Tools. Coupon not valid on prior

O 20T B

purchases. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store, nlgnhases. Coupon cannot be bought, sold, qrtrqnslerred. urigingl coupon must hg presented in store,
REG PRICE $99 99 I L With your catalog order form or entered online in order to receive the offer. Valid through 10/25/10. , I_Wllh your catalog order form or entered online in order to receive the offer. Valid through 1"/25/10._'

0 mmuun P centeal peumanc

__________ 1
14
HARBOR FREIGHT TOOLS - LIMIT 1

CENTRAL PNEUMATIC * B
X HIGH SPEED METAL SAW %“&

I This valuable coupon is good anywhere you shop Harbor frgigm Tools. Coupon not valid on prior | (’

purchases. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store,

o g 'I.OTﬂg_/l S
I_wi(hﬂur cﬂnu nEr foﬂnr elered nﬂne in_mdevllrecew_elheiler. Vﬂl |hrn_uun 1IEI1II._I - -
g T e i 17 N PANEL KIT
¥ MULTIFUNCTION '~ . R AR LoT NO, 90599
> LOTNO.67256  POWER TOOL ,' N, |
S99 g ™ © 9099 gz e $159.
34 |: SAVE §20.99 " ' Eg. !

Il
REG.
= o mapnce) 06%  (MUNERRLUIMOINN | momnmimpen S e

87

45 WATT,
SOLAR,

% $5999 I I HARB(;I;“FIRIE-I'G.HT .T.(]OLS -LIMIT1 ~ HARBOR FREIIG_I'I.'FIT:-DI(;I:.S-: LIMIT 1
- I'lhis valuable coupon is good anywhere you shop Harbor Freight Tools. Coupon not valid on prior ” This valuable coupon is good anywhere you shop Harbor Freight Tools. Coupon not valid on pvinrl
purchases. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store, ** purchases. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store,
I CH ICAGO = I I_wilrl your catalog order form or entered online in order to receive the offer. Valid through 1I1125/1[l._I I_wi(ll your catalog order form or entered online in order to receive the offer. Valid through 1l]/25/‘1ll._I
Elechic |__—==========-|__'_==========-|
= i’ n 13 PIECE, : CAMOUFLAGE 12 VOLT,
! s ! SCREWDRIVER SET B> 3000 LB. CAPACITY WIRELESS
17 DIFFERENT ATTACHMENTS | & . REMOTE CONTROLLED |

I ! i N <
| SANDING cﬁﬁgﬁ:h AILABLE IN OUR STORES! : m D® LOI ;\!3 | - PURTABLE WINGH WITHI
:@ @ -ll :: $499:"/"‘*' i ROLLER FAIRLEAD !
| cutT

|

|

$ 4 REG. |
ittsburgh

METAL - DRYWALL PLASTIC  cUTTING  FLooRING | { % ﬁ&ﬁ’ﬁ% REG'&?'&S” 999 $Sglggl

" w | |

SAVE  'WUINEIAEEm v [WARPRRR R wamnmmneen  SAYE orwo.

41% HARBOR FREIGHT TOOLS - LimiT 111 Il LATTE 5915

This valuable coupon is good anywhere you shop

CUT cut cut PLUNGE

HARBOR FREIGHT TOOLS - LIMIT 1 HARBOR FHEIGHTITI[)OLS - LIMIT1 50 9 912

Harbor Freight Tools. Coupon not valid on prior purchases. | This valuable coupon is good anywhere you shop Harbor Freight Tools. Coupon not valid on prior || This valuable coupon is good anywhere you shop Harbor Freight Tools. Coupon not valid on prior

Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store, with ' * purchases. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store, " * purchases. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in store,
Lyour catalog order form or entered online in order to receive the offer. Valid through 1II/25/1II._I I_wilh your catalog order form or entered online in order to receive the offer. Valid through 1I1I25/1ll._I I_winl your catalog order form or entered online in order to receive the offer. Valid through 1lllZS/1IL_I

SAVE 80% TODAY - SHOP ONLINE at HarbhorFreight.com
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GENTLE GOMPRESSION...

REMARKABLE RELIEF!

Therapeutic Compression Stockings

$997
FREE vrding

Physicians Recommend
Compression Stockings To Help: |

Non-Constricting
Top Band

Ribbed Soles

ePoor Circulation - Massage Your Feet
/ With Every Step

eSwelling

*Relieve Aching,
Heaviness
& Leg Fatigue

eVaricose Veins

eDirect Warmth &
Support To
Aching Legs

Dept 62656 © 2010 Dream Products, Inc

ORDER TOLL FREE 1-800-530-2689

www.DreamProductsCatalog.com (%:3=)

P - - - - - - - A

A Godsend For Arthritis Sufferers! E #97476 Therapeutic Compression Stockings | Dept. 62656 | i
Therapeutic Compression Stockings sur- |11 Ladies' Compression Stockings@ $9.97 | $ TCheck or money order payable to: Dream Products, nc. |
round feet, ankles, calf & entire lower leg | ! 497628 Charge my: IVISA O MasterCard 0 Discover@/NOVUS™Cards |
in soothing, warming gentle compression. | | Men's G ion Stockings@ $0.97| § Card# [Expiration Date L | !
This fashion import is the perfect com- i —1VIeN's LOMPIeSsIon S1ackings™ ¢°. i
bination of nylon & spandex help to re- |1 CA residents must add 8.25% sales tax| $ L] i
duce swelling, direct warmth to aching |! — : !
joints & offer just the right amount of |!| Add $4-95 Sh'Pp'nQ &Handllng 1st tem Name |
support needed. Ribbed soles plus rein- | 1 | FREE Shipping & Hending when buying 2 or more $ ]
forced toe & heel put a spring in every | Address :
step. Beige. Hurry, order today & get |! TOTAL|$ !
FREE Shipping & Handling when buying 2. i o Dream Products, Inc. ity s 7 i
Satisfaction Guaranteed or Return For Your Money Back :__T_O:____4_12PB_EAM_L_A_N_EL \_IAN_N_U_Y_S,_ EA_ _9_1‘19_6 __________________________ i __________ _:
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Time travel at the speed of a 1935 Speedster?

The 1930s brought unprecedented inno-
vation in machine-age technology and
materials. Industrial designers from the
auto industry translated the principles
of aerodynamics and streamlining into
everyday objects like radios and toasters.
It was also a decade when an unequaled
variety of watch cases and movements
came into being. In lieu of hands to tell
time, one such complication, called a
jumping mechanism, utilized numerals
on a disc viewed through a window.
With its striking resemblance to the
dashboard gauges and radio dials of the
decade, the jump hour watch was
indeed “in tune” with the times!

The Stauer 1930s Dashtronic deftly
blends the modern functionality of a 21-
jewel automatic movement and 3-ATM
water resistance with the distinctive,
retro look of a jumping display (not an
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True to Machine Art esthetics, the sleek
brushed stainless steel case is clear on the
back, allowing a peek at the inner workings.

actual jumping complication). The
stainless steel 1 1/2" case is complement-
ed with a black alligator-embossed
leather band. The band is 9 1/2" long
and will fit a 7-8 1/2" wrist.

Try the Stauer 1930s Dashtronic Watch
for 30 days and if you are not receiving
compliments, please return the watch

for a full refund of the purchase price. If
you have an appreciation for classic
design with precision accuracy, the
1930s Dashtronic Watch is built for you.
This watch is a limited edition, so please
act quickly. Our last two limited edition
watches are totally sold out!

Not Available in Stores

Stauer 1930s Dashtronic Watch $99 +S&H or
3 easy credit card payments of $33 +S&H
Call now to take advantage of this limited offer.

1-800-859-1602

Promotional Code DRW503-02

Please mention this code when you call.

14101 Southcross Drive W.,
Dept. DRW503-02
Burnsville, Minnesota 55337

www.stauer.com

HERITAGE oF ART & Scrunce




BEAT THE HEAT

FOCUS ON TEXAS

Summer in Texas: Enough said. When not seeking

refuge from the blazing sun indoors, these South and

Central Texas co-op members—and their furry

friends—definitely knew how to keep their cool.

—ASHLEY CLARY

Bandera Electric Cooperative member Charles Carlson captured this

charming moment between 4-year old cousins Campbell Carlson and
Jakob Carlson as they waded in the Frio River. »

Brothers Gabriel (left) and
Bailey Ewan cooled off with
their first taste of homemade
strawberry ice cream. Their
grandfather, Henry Wilson,
is a Pedernales Electric

Cooperative member. »

Fries, who succumbed to lym-
phoma in March, left Bartlett
Electric Cooperative members
Woody and Peggy Ray with many
wonderful memories, like the one
captured here when she was
tuckered out after playing with
her favorite toy, the sprinkler. ¥

Upcoming in Focus on Texas

ISSUE  SUBJECT DEADLINE
Sep At the Fair Jul 10
Oct Eeeek! Aug 10
Nov Fall Leaves Sep 10
Dec Curious Cats Oct 10
Jan Man’s Best Friend  Nov 10
Feb Heroes Dec 10

AT THE FAIR is the topic for our SEPTEMBER 2010 issue.
Send your photo—along with your name, address, day-
time phone, co-op affiliation and a brief description—
to At the Fair, Focus on Texas, 1122 Colorado St., 24th
Floor, Austin, TX 78701, before JULY 10. A stamped, self-
addressed envelope must be included if you want your
entry returned (approximately six weeks). Please do
not submit irreplaceable photographs—send a copy or
duplicate. We regret that Texas Co-op Power cannot be
responsible for photos that are lost in the mail or not
received by the deadline. Please note that we cannot
provide individual critiques of submitted photos. If you
use a digital camera, e-mail your highest-resolution
images to focus@texas-ec.org, or submit them on our
wehsite at www.texascooppower.com.

Grayson Smith, Colton
Mendenhall, Rylan Smith and
Garrett Neiman (from left)
jumped into the South Llano
River to beat the heat. Brothers
Grayson and Rylan’s mother,
Kayla Smith, is a member of

Pedernales Electric Cooperative. ¥

Lacy (left) and Cricket know
how to deal with the dog days
of summer. Pedernales Electric
Cooperative member Nancy
Herrmann snapped this shot of
the two chilling out in their very

own swimming pool. ¥
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AROUNDTEXASAROUNDTEXAS

This is just a sampling of the events J— |

and festivals around and about Texas. . [] 3 ROCKPORT [3-4]

For the complete listing, please visit Art Festival,
: (361) 729-5519,

www.texascooppower.com. INGLUESIDE
i o www.rockportartcenter.com

STl ST
IEXasiZI0] 04 BUDA
Red, White n Buda,
(512) 312-0084,

PICK OF THE MONTH []l GRAPEVINE [i-4]
Independence Day Train,

lJ U I_Y 23'24 1-800-457-6338, www

.grapevinetexasusa.com

BANDERA www.ci.buda.tx.us
INGLESIDE [i-5]

National Day of the American Cowboy, Sail South Texas 2010, GONZALES

(830) 796-4447, www.frontiertimes (361) 749-5919, www.sail Summer Concert &

museum.org southtexas2010.com Fireworks Display,

(830) 672-2815,

DEL RIO [2-3] www.cityofgonzales.org/

Rotary Rodeo, (830) 775-

instreet
3551, www.drchamber.com mainstree
SEGUIN [2-3] U COLUMBUS ?OSIEI:‘B::;G; -
Freedom Fiesta, Children’s Parade, amily 4th Celebration,
[-800-580-7322, (979) 732-8385 (832) 595-3520,

www.rosenbergevents.com

www.visitseguin.com COMFORT

KINGSLAND [2-4] Independence Day STONEWALL
Aqua Boom 2010, Celebration in Comfort, Chili Cook-Off,
(325) 388-62ll, (830) 995-3131, (830) 644-268,

www.beckervineyards.com
www.kingslandchamber.org www.comfortchamberof Y

commerce.com WASHINGTON

SCHERTZ [2-4] Fireworks on the Brazos,

4th of July Jubilee, TYLER
(210) 619-1000, Country Gospel Fest, (979) 878-2214,
www.schertz.com (903) 570-8065, www www.birthplaceoftexas.com

.texasrosehorsepark.com

COWBOY: 2010 © JEANNE HATCH. IMAGE FROM BIGSTOCK.COM. SAILING: 2010 © BRIAN STUBBINGS. IMAGE FROM BIGSTOCK.COM. ICE CREAM: 2010 © IMAGE FROM BIGSTOCK.COM. GOSPEL: 2010 ® ANNEKE SCHRAM. IMAGE FROM BIGSTOCK.COM.

2] 1 OW COST

FAST & EASY!
Mobile Home Insurance

ELIMINATE Landscape
Eyesores with a DR®
STUMP GRINDER!

o Make stumps

DISAPPEAR!
. |

EXPAND lawn Complete coverage
* OPEN UP fields & e Superior service

o BLAZE new trails!

o REMOVE mowing
hazards!

e Easy payment plans
(Including credit cards)

e Low deductibles
e Free & easy online quotes
=

] T:;‘;Tlsl]/lobile F\‘STANDARD

- Homeowners
since 1961 INSURANCE AGENCY

©0000000000000000000000000000000000000000000

www.stdins.com

69626X © 2010

The DR® STUMP GRINDER uses carbide-tipped
cutting teeth that take over 400 “bites” per
second, to pulverize stumps into a pile of
woodchips. Quickly and easily, you can grind any
size tree stump below ground level. Gone forever!

Call for a FREE DVD & Catalog!

o — OR CALL BECKY AT
1-888-206-4243 800-522-0146
DRstumpgrinder.com
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WEATHERFORD
Parker County
Peach Festival

U BURNET
Taste of the Hill Country
Food & Wine Festival,
(512) 756-6180, ext. 4 |7

ABILENE [9-10]
“Giant,” Paramount Film
Series, (325) 676-6026

|U FAYETTEVILLE
Texas Pickin’ Park Jam
Session, (979) 378-2753,
www.texaspickinpark.com

MARBLE FALLS
Founders Day,

(830) 798-2157,
www.fallsmuseum.org

NAZARETH

German Festival,

(806) 945-2285,
www.hazarethgermanfest
.com

WEATHERFORD

Parker County Peach
Festival,
1-888-594-380I,
www.peachfestivaltx.com

UVALDE [10-11]
Animal Shelter Arts
& Crafts Show,
(830) 591-804I

HILLSBORO

Hunting Heritage Banquet,

18
19

22
23

BUFFALO GAP
Military Appreciation Day,
(325) 572-3365

NAVASOTA [19-8/1]
Summer Music Theater
Camp presents “Annie Jr.,”
(936) 825-3195,
www.navasotatheatre.com

NAPLES [22-24]
Rodeo & Watermelon
Festival, (903) 897-204I

FREDERICKSBURG [23-24]
Gourmet Chili Pepper

& Salsa Festival,

(830) 997-8515

23

24
Jl

0l

SHERMAN [23-24]
Gospel Festival,

(903) 546-6893,
www.chrystalopryhouse
.com

MCKINNEY
Cooper Summer Sprint
Triathlon, (214) 383-1004

CASTELL
BBQ Fundraiser,
(325) 247-2752

JGUST

FRELSBURG
Sts. Peter & Paul Festival,
(979) 732-3430

Event information can be

(254) 582-3734

TULIA

Swisher County Picnic
Celebration,

(806) 995-2296,
www.tuliachamber.com

23

SHERMAN
Gospel Festival_

mailed to Around Texas,
1122 Colorado St., 24th Floor,
Austin, TX 7870, faxed to
(512) 763-3407, e-mailed to
aroundtx@texas-ec.org, or
submitted on our website at
www.texascooppower.com.
Please submit events for
September by July 10.

ANNOUNCING!
NEwW $5 GOLD EAGLE
JUsT RELEASED BY U.S. MINT...

GREAT PRICE ON SILVER EAGLES TOO!

1/10°0z. $5.Gald
American Eagle

$188%*

o st
$21%"

Don’t miss this opportunity to own
the new 2010 Silver Eagle and the rare,
late mint release 2010 $5 Gold American
Eagle. Due to anticipated demand, a strict
limit of 5 gold and silver coins must be
adhered to. Available for a limited time
at these special prices so don’t miss
out...order now! As always,

shipping is FREE.
(800) 323-5055

*Prices could be higher or lower depending on the price
of metals. Call for up to date quotes.

8725 Eastex Freeway ® Beaumont, TX 7770

IC# 2TOP710

College Station
Noon Lions Club
y presents the .
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at Texas A&M University
George Bush Priesidential
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2011 Farm Tours
GOSTA RIGA

11 Days - Departs Jan. 15, 201
from $1399%pp i,

Visit the highlights including wildlife
preserve, rainforest, cloud forest, "
rivers, coastlines, & working farms!

Fly to San Jose, tour/visit the mountains & rainforests.
Take a riverboat cruise through Tortuguero National
Park & tour a banana plantation. Visit the Aima Ata
Archaeological Park & Arenal, an active volcano with
thermal mineral pools, waterfalls & hot springs. Tour a
farm with pineapples, orchards, grasslands, cheese
making demonstration. Visit the Monteverde Cloud
Forest Reserve with a tour, enjoy a boat tour on the
Tempisque River by the Palo Verde National Park with
an amazing variety of birds & animals. Delight in the
beaches on the Pacific coast. Stop at the Doka Coffee
Estate, then gather for a farewell dinner including a
Folkloric Show.

*Plus $159 Tax Service & Gov’t Fees. Call for low cost airfare.

Four Islands - 15 Days
From $1879%pp

Maui, Oahu, Kauai & Hawaii...
Departs Mondays Jan 2011, Includes Inter Island
airfare. Escort on each island. Staying in Oahu, Hawaii
(Kona & Hilo), Maui & Kauai. Sightseeing includes
Honolulu City Tour with Pearl Harbor, Volcano National
Park, Kona Coffee Plantation, Parker Cattle Ranch
Museum, Orchid Nursery, Macadamia Nut Factory
Tour, Wailua Riverboat Cruise, Fern Grotto, & More.
*Plus $149 Tax Service & Gov't Fees. Call for low cost airfare.

> YMT Vacations

Call for information & itinerary 800-888-8204
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Kerr County seems like a second home
to thousands of Texans who have
enrolled over the years at one of the 27
summer camps in this naturally blessed
section of the Hill Country.
Approximately 25,000 children pass
through the camps every summer.

The children can grow into adulthood
appreciating canoeing past towering
cypress trees on the clear green waters of
the Guadalupe River without ever
having ventured into Kerrville
itself. That’s an oversight. Kerrville,
which accounts for almost half of
the county’s 44,000 residents, has
something for everyone.

Let’s start with the cowboy
angle, since Kerrville is head-
quarters for THE MUSEUM OF
WESTERN ART. The modest, gra-
cious building was the last
designed by San Antonio archi-
tect O'Neil Ford. In addition to
offering artwork from the
museum’s permanent collection
or a traveling exhibit, the building
has to-die-for Western touches.
The recently refinished floors are
made of mesquite, and the brick
skylight ceilings are Mexican-
style domes known as bovedas.
There’s a nice children’s exhibit
and a 6,000-volume research library.

The town’s most prominent family,
the Schreiners, traces its roots back to
Capt. Charles Schreiner, Texas Ranger,
cattle and sheep rancher, Confederate
officer, merchant and banker. His
Victorian home, now the HILL COUNTRY
MUSEUM, is open again after being
closed for renovations. The KERRVILLE
CONVENTION AND VISITORS BUREAU has
brochures detailing an in-town tour of
historical markers, and a local histo-
rian has created a driving tour of
nearby Civil War sites.

It would be easy to spend thousands
of dollars cruising area Western-
themed shops specializing in art, jew-
elry and crafts. Just west of Kerrville on
State Highway 39 in Ingram is a one-
block shopping area called the OLD
INGRAM LOOP. Here, engraver and silver-
smith Clint Orms crafts gold and silver
belt buckles that are works of art. Next
door, 8l-year-old boot and saddle
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HIT THE ROAD

HILL COUNTRY
PARADISE

Culture, creatures and custom crafts
lure tourists off the river in Kerrville.
BY KAYE NORTHCOTT

~ T
Y

s

_ —

maker Don Atkinson is still doing spe-
cial orders. One pair of boots on display
was commissioned by his dentist. The
elegant black boots each boasted
patches of red ostrich leather shaped
like Texas; a shiny white leather “molar”
marked the location of Kerrville.

The best-known artist in Kerrville is
James Avery, who started crafting sil-
ver crucifixes 56 years ago and now has
54 retail stores in Texas and a handful
of other states and brisk mail-order
and online services. His headquarters
in Kerrville is worth a tour. One can see
a video, watch craftsmen working on
individual pieces through a glass win-
dow and walk across the grounds to the
sophisticated Southwestern-themed
sales shop to purchase elegantly simple
pieces made of silver and gold.

Kerrville’s cultural attractions
include the CAILLOUX THEATRE, where
the SYMPHONY OF THE HILLS performs,
and the KERR ARTS AND CULTURAL CENTER

and the HILL COUNTRY ARTS FOUNDATION. I
particularly like the Arts Foundation’s
outdoor theater that’s situated on THE
POINT, where the Guadalupe River and
Johnson Creek merge. (See story page 9.)

At nearby ranches one may hunt
exotic game—the Schreiners’ Y.0. RANCH
being the most famous—and preserves
where one can simply appreciate them.
Just driving down ranch roads youre
likely to spot aoudad (Barbary)
sheep, Corsican sheep, greater
kudu (African antelope), wilde-
beest, sika (Asian deer) and many
other species.

After learning that exotic axis
deer now flourish in more than 27
counties of central and southern
Texas, I gave myself permission to
order an axis deer hamburger with
cheddar cheese at RAILS ... A CAFE AT
THE DEPOT, 615 E. Schreiner St. It
was everything a hamburger
should be—thick, tender, juicy,
delicious—and not a bit gamy. The
menu had many other tempting
items as well. Other good bets are
RIVER'S EDGE, A TUSCAN GRILLE
(right on the Guadalupe), 1011
., Guadalupe St., and the rather
"d grand MAMACITA'S RESTAURANT Y

CANTINA, 215 Junction Highway,
with its Mexican, Texan and Middle-
Eastern architecture.

WEell, were not even getting into the
famed Kerrville Folk Festival, the
spring event that highlights singer/
songwriters. That’s nine miles south of
town on QUIET VALLEY RANCH. The truth
is, inside Kerrville or out on the road,
the attractions are glorious.

Kerrville Convention and Visitors Bureau,
1-800-221-7958, www.kerrvilletexascvb.com
The Museum of Western Art, (830) 896-2553,
www.museumofwesternart.org, 9 a.m. to 5 p.m.,
Tuesday through Saturday

Clint Orms Engravers & Silversmiths, (830)
367-7949, www.clintorms.com

Don Atkinson Boots & Saddles, (830) 367-
5400, http://donatkinson.com

James Avery, (830) 895-6800, www.james
avery.com

Kaye Northcott recently retired as editor
of Texas Co-op Power, but she intends to
continue exploring Texas.

ILLUSTRATION BY GIL ADAMS
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HD-DVR Upgrade
1HD-DVR + 1SD-DVR

(§6/mo DVR service fee applies)
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Up to 6 Room
Installation

Call Today :
1-877-511:5989 v
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www.infinityDISH.com | var28/20

'WE ARE OPEN 7 DAYS A WEEK 8 AM - MIDNIGHT EST » SUNDAY 9 AM - MIDNIGHT EST ;w-*'"““' s
OFFER ONLY GOOD TO NEW DISH SUBSCRIBERS * SE HABLA ESPANOL

Digital Home Advantage plan requires 24-month agreement and credit qualification. If service is terminated before the end of agreement, a cancellation fee of §17.50/month remaining applies. Programming credits apply during first 12 months. Free HD for life of current account; requires
Agreement, AutoPay with Paperless Biling. HBO/Showtime offer requires AutoPay with Paperless Billing; credits apply during first 3 months (§72 value); customer must downgrade or then-current price applies. Requires continuous enrollment in AutoPay and Paperless Billing. Free Standard
Professional Installation only. All equipment is leased and must be returned to DISH Network upon cancellation or unreturned equipment fees apply. Limit 6 leased tuners per account; lease upgrade fees apply for select receivers; monthly fees may apply based on type and number of receivers.
HD programming requires HD television. HD channel availability will vary based on package. 200 HD channels require subscription to additional packages and ViP® 922 receiver. All prices, packages and programming subject to change without notice. Local channels may not be available in all
areas. Offer is subject to the terms of applicable Promotional and Resiential Customer Agreements, Adcitional restrictions may apply. First-time DISH Network customers only. Offer ends 9/28/10. HBO® and related channels and service marks are the property of Home Box Office, Inc. SHOWTIME
and related marks are registered trademarks of Showtime Networks Inc., a (BS Company. InfinityDISH charges a one-time $49.95 non-refundable processing fee.



A {amily owned and operated
Jexas Company since 1986.

WANTED:

Demo Homesites

Display one of our beautiful Kayak
maintenance-free pools and save S$S$$!

CALL NOW to qualify for this limited opportunity!

1-800-SWIMTEX (-s00.754-6830)

www.swimtexsun.com

 Save Money: $1000-$4000 Instant Rebate
* Financing Available/Pre-Approvals
* We Consider Anything Of Value On Trade

SWIM TEXSUN

STAYcation In Your Own Backyard!

AMERICA’S BEST BUILT POOL—WE GUARANTEE IT!

If within 30 days after your purchase of an Award Winning Kayak Pool, you find another
brand name pool with all of Kayak’s features and benefits, we’ll refund 100% of your pur-
chase price, plus we’ll give you the Kayak Pool ABSOLUTELY FREE!




