
A U G U S T  2 0 1 1L O C A L  E L E C T R I C  C O O P E R A T I V E  E D I T I O N

FOOTBALL HERO FREDDIE STEINMARK THE DEADLY CRASH AT CRUSHFOOTBALL HERO FREDDIE STEINMARK THE DEADLY CRASH AT CRUSH

40 Hours in a 
Football-Rabid 
Small Town

HUDDLING UP
in DONNA
HUDDLING UP
in DONNA
40 Hours in a 
Football-Rabid 
Small Town



 www.muellerinc.com 
877-2-MUELLER 

WHEN IT COMES TO CUSTOM BUILDINGS,

MUELLER TAKES IT 

 PERSONAL
With Mueller's Choice Series, you can create a steel building for your own 

personal needs. Based on your ideas, our experienced engineers will design 

a customized structure just for you. Then, the Mueller team will manufacture 

it to the highest quality standards. Every step of the way, a Mueller 

representative will give you the extra-personal attention you deserve.

CALL, CLICK OR COME BY 
one of our 30 locations  

for a free estimate.
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Huddling Up in Donna
By Charles Boisseau
Photos by Will van Overbeek

All across Texas, from Class 5A power-
houses to tiny, six-man squads, players are
suiting up for what comes mighty close to
being a religion: high school football.
Nobody takes it more seriously than the
Donna Redskins in the Rio Grande Valley.

Courage Beyond the Game
By Jim Dent

A story written exclusively for Texas Co-op
Power previews a new biography about
Freddie Steinmark, the scrappy, undersized
University of Texas football player whose
heroic battle with cancer riveted a nation.

V O L U M E  6 8   N U M B E R  2

C O V E R  P H O T O by Will van Overbeek

88

Texas Co-op Power is published by your

electric cooperative to enhance the qual-

ity of life of its member-customers in an

educational and entertaining format.

2 7 3 83 8

TexasCoopPower.com
The following August stories are available 
on our website.

Texas USA by Elaine Robbins
Wends of Change: a Tenacious Culture

Observations by Mike Cox
Ghost Crabs

8

14

O N L I N E

         Footnotes by Martha Deeringer The Deadly Crash at Crush   2 5

              Recipe Roundup Exploring a Flavorful Continent    2 7

                                                Focus on Texas Milestones  3 5

                                 Around Texas Local Events Listings  3 6

                            Hit the Road by Kevin Hargis Texas Caves   3 8



4 T E X A S C O - O P P O W E R A u g u s t  2 0 1 1

Our demo video and 
catalog show lots 
of amazing projects 
you can cut on this 
robotic machine. 
Call for your free 
packet today!

www.plasmacam.com (719) 676-2700

Garages | Equine | Farm Storage | Hobby Shops | Livestock 
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Any Time, Day or Night,
Linemen Keep Us in the Light.
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for me to have cold food, cool
air, lights, water, machines
that run, and so on and so on.
Thanks, linemen.

JO ANN MASTURZO
San Patricio Electric Cooperative

SAVORING ‘TRUE GRIT’
Connie Strong: I enjoyed the
article you wrote for Texas
Co-op Power (“The Big
Picture,” June 2011) on
Granger being used for the
filming of “True Grit.” It has
been passed around among
all of my cousins.

RODGER BARNES
Central Texas Electric Cooperative

IN DEFENSE OF ANIMALS
Thank you to letter writer
Tracy Frank of the Society for
Animal Rescue and Adoption in
Seguin for pointing out what
many of us thought when we
saw the pictures for “Catch of

WAY COOL SAVINGS
Thanks for forwarding the
June 2011 Texas Co-op Power
e-mail newsletter to us. It is
great to see that other Texas
residents will be receiving
some of the energy upgrades
that we did!

Even though we added 400
square feet to our home in
October, we continue to see
lower electric bills. In fact,
recently, our A/C was out for
about five hours one day.
However, due to the added
insulation that we received as
part of our energy makeover,
the temperature inside our
home never went above 77
degrees! How awesome is that?

We continue to be amazed
at our energy savings!

NANCIE JIMENEZ

Editor’s note: Guadalupe Valley
Electric Cooperative members
Richard and Nancie Jimenez
were winners in the 2010 Texas
Co-op Power Home Energy
Makeover Contest.

CO-OP TO THE RESCUE
Several years ago, I made my
father a flagpole for his yard
out of some drilling pipe I had.
The only problem is it was 30
feet long and made a very tall
flagpole. My father is 85 years
old and a veteran.

Last winter, we had some
terrible blizzards, and the flag
and rope were torn to shreds.
Many people in my community
of Spanish Fort, Texas, look at
the flag to see which way the

wind is blowing. Several peo-
ple tried to get a rope back up
to the top through the ring,
but to no avail.

Finally, I thought of Cooke
County Electric Cooperative in
Muenster. They were glad to
come do it at no charge. I had
several people call me that
evening to ask how I got the
rope up there. I told several I
shimmied my 50-year-old
body up the pole, but then I’d
laugh and tell the truth. Thank
you, Cooke County EC, for
helping me honor my father.

MARLISSA GIBBS
Cooke County Electric Cooperative

HATS OFF TO LINEMEN
I want to thank you for your
article on electric linemen. It
helps me to remember not to
take for granted all these
things we use that run on
electricity. Someone, some-
where has made it possible

the Day” (Focus on Texas, April
2011). They were offensive.

SHARI ST. CLAIR
Pedernales Electric Cooperative

ANIMALS PROVIDE FOOD
My family came to Texas in the
early 1800s. I have photos of
them hunting squirrels, deer
and catching fish. It was food
to survive on. 

That’s what Texas is all
about—being tough enough to
do it for yourself. Fish (and
yes, even the dead alligator)
are not pets to rescue, they are
food—and to catch this type of
food, you use hooks. Do you kill
flies, roaches, spiders or mice?
If the answer is “yes,” then you
also harm “innocent” animals!
Therefore, stop being a hyp-
ocrite. If the photos offend you,
turn the page.

WANDA EVANS
Pedernales Electric Cooperative

KEEPING US IN THE LIGHT
This article (“Lives on the Line,” June 2011) got my attention
quickly as I saw a lineman in action in May. During the evening
hours, I had trouble with the electricity to our home. I made a
call to the Hamilton County Electric Cooperative office, and
about 45 minutes later, a young lineman arrived.

I watched him climb that pole with only those steel gaffs
strapped to his boots and a leather belt to keep him up there
while he did his job with perfection. He had all those tools that
your article showed, and he knew how to use them all. Thank you, thank you, all linemen,
for coming to our aid when we are in the dark.

Delores Whitt, Hamilton County Electric Cooperative

J U N E  2 0 1 1L O C A L  E L E C T R I C  C O O P E R A T I V E  E D I T I O N

Any Time, Day or Night,
Linemen Keep Us in the Light.

LIVES ON
THE LINE
LIVES ON
THE LINE

HOLLYWOOD VISITS GRANGER ICE CREAM: CHURN, CHURN, CHURNHOLLYWOOD VISITS GRANGER ICE CREAM: CHURN, CHURN, CHURN

POWERtalk
Letters from Texas Co-op Power Readers

We want to hear from our readers.
Submit letters online under the Submit and
Share tab at TexasCoopPower.com, e-mail us
at letters@TexasCoopPower.com, or mail to
Editor, Texas Co-op Power, 1122 Colorado St.,
24th Floor, Austin, TX 78701. Please include
the name of your town and electric co-op.
Letters may be edited for clarity and length
and are printed as space allows.

READ MORE LETTERS 
See “Letters to the Editor” in 

the August Table of Contents at

TexasCoopPower.com
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The days of large console televisions,
with their wood-grain exteriors and
antenna wires or rabbit ears, are being
tuned out. Today’s televisions offer

larger, thinner screens and, thanks to digital
cable or satellite connections, provide a vir-
tually unlimited number of channels.

However, some models require a
tremendous amount of energy to operate—
almost as much as a refrigerator. And the
average American household owns 2.93
TVs, according to a 2010 Nielsen report.

In 2004, The Natural Resources
Defense Council found that U.S. televisions
use more than 46 billion kilowatt-hours
per year, or about 4 percent of residential
electricity use.

In response to consumer concerns, TV
manufacturers are designing sets that use
less energy without sacrificing screen size
or resolution.

If you’re in the market for a new TV, or
if you want to make sure you’re using your
current TV efficiently, these tips will help
you tune in to big-screen energy savings.

High-definition sets generally use more
power because of better picture clarity.

Four main types of TVs are now avail-
able: plasma, liquid-crystal display (LCD),
rear projection and cathode-ray tube (CRT).
CRT televisions are the most difficult to find
because they employ old technology, and
screen sizes rarely top 40 inches.

Plasma screens often are cited as the
largest energy user, mainly because their
large 42- to 65-inch screens typically draw

between 240 and 400 watts. Most con-
sume electricity even when turned off.

LCD TVs don’t need much power to
operate, about 111 watts on average. 

There are two types of LCD TVs: those
with cold-cathode fluorescent lamps to
illuminate the screen, and backlit models
employing a light-emitting diode (LED).
LED units offer several benefits, notably
better picture quality and thinner and
lighter screens. They also use slightly less
energy, at 101 watts.

Rear-projection televisions tend to be
the most energy efficient and boast the
largest screen sizes. 

Shopping for an energy-efficient televi-
sion can be difficult. Television manufac-
turers rarely advertise energy consump-
tion, and it almost never appears on in-
store labels, though new Energy Star
requirements might change that in 2012.

Faced with these difficulties, consumers
need to conduct their own energy-use
research through unbiased online sources
such as www.cnet.com, an online journal
for the technology industry. 

Look for specific model numbers, which
you can take to the store.

Brian Sloboda is a program manager 
specializing in energy efficiency for the
Cooperative Research Network, a service 
of the National Rural Electric Cooperative
Association (NRECA). Magen Howard,
assistant editor for the NRECA’s Straight
Talk, contributed to this article.

More Than a 
Remote Chance of
Big-Screen Savings

POWERconnections
Energy and Innovation News—People, Places and Events in Texas 

Conduct your own research and stay
tuned for more energy-saving tips

By Brian Sloboda

Tune in to Savings

If you’re not in the market for 
a new TV but want to make
sure your model is operating
efficiently, these tips from
www.cnet.com may help you
save energy:

• Turn the TV and other
connected devices off when
they’re not being used.

• Turn down the LCD’s back-
light—you’ll save energy and
still retain picture quality.

• Turn on the power-saver
mode, which many new TVs
offer.

• Control room lighting.
While many energy-saving tips
help reduce brightness of the
screen, you can compensate by
dimming lights around your TV.

EDITOR’S NOTE: The article 
at left, and the above list of
energy-saving tips contain find-
ings that are general in nature.
Readers should exercise due
diligence in applying these find-
ings to their specific needs.
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WHO KNEW?

BY ASHLEY CLARY
Electric co-op members across the state
are among more than 6,000 special volun-
teers fighting for Texas’ abused and neg-
lected children. As CASAs—Court
Appointed Special Advocates—they advo-
cate for children in the foster-care system
and work to move them into safe, perma-
nent homes. CASAs are not lawyers or
social workers. They're just regular folks
contributing their time.

“The CASA is oftentimes the one consis-
tent person these children have,” says
Texas CASA Board President Debbie
Ferguson, a Rita Blanca Electric Cooperative member and CASA for
15 years. “The children learn to trust that they have a voice in the
courtroom and elsewhere.”  

According to Texas CASA officials, CASAs help shorten the time a
child spends in foster care. And children with a CASA are less likely
to re-enter the child welfare system once their case is closed.

Cheryl Reed, a Nueces Electric Cooperative member who became
a CASA five years ago, says the statewide, nonprofit organization is
a win-win for Texas: By using trained, court-appointed volunteers,

CASA is a cost-effective program. “And at
the same time,” Reed says, “it better cares
for the most vulnerable of our population.”

Most CASAs are Caucasian females,
and there is a need for male and Hispanic
and African-American volunteers.
“Children need the opportunity to identify
with someone [like them], but … it is more
important to have a CASA volunteer of any
sex or race than not to have one at all,”
says Sam Houston Electric Cooperative
member Bill Townley, a CASA since 2006
and the co-op’s construction manager.

Bartlett Electric Cooperative member
Katherine Kerr, Texas CASA’s communications and public relations
manager, says less than half of the almost 43,000 children in Texas’
foster-care system have CASAs. “We have such amazing folks speak-
ing up for kids,”she says. “When volunteers do it because they want
to and not because they’re paid, that means a great deal to kids.”

Ashley Clary, field editor
For more information, go to www.becomeacasa.org or call 1-877-894-

2272. To read a longer version of this story, go to TexasCoopPower.com.

Co-op CASAs Stand Up 
for Children

Joan Carabin, a volunteer with Child Advocates
San Antonio, observes a display during CASA
Day at the state Capitol on February 1.

CO-OP PEOPLE

Home Energy Makeover Contest Winners
And the drum roll, please: The three winners of the 2011 Texas Co-op Power Home
Energy Makeover Contest are … wait for it, wait for it … PEGGY PILLAR of Bandera Electric
Cooperative, TYSON and SHERRY FEEMSTER of Bowie-Cass Electric Cooperative, and JOE

and BETH DESKIN of United Cooperative Services.
Here’s how hot this contest is: More than 6,000 electric co-op members from across

the state entered for a shot at total home
energy makeovers. But in the end, it came
down to three: the Pillar, Feemster and
Deskin households in Boerne, Texarkana
and Granbury, respectively, that will each
receive energy-efficiency improvements val-
ued at up to $10,000.

The improvements may include new
Lennox heating and cooling systems, new
Rheem Marathon water heaters, upgraded
insulation and weatherization, solar screens
and an energy-efficient pool pump. With
these upgrades, the winners just might have
the coolest—or warmest, depending on the
season—homes in town.

And they should expect to see energy sav-
ings: The winning homes were selected based on their potential to reduce overall energy
consumption and increase comfort inside the home.

Case studies of the winning homes, including energy savings, will be featured in the
October issue of Texas Co-op Power and posted online at TexasCoopPower.com. There,
you can also read about the contest’s 2010 winners, who saw substantial savings on their
monthly energy bills. (Read a letter from one of last year’s contest winners on Page 5.)

OFFICIAL SMALL MAMMAL
The armadillo, designated as
Texas’ official state small
mammal by the Legislature in
1995, resembles an anteater.
Otherwise known as the nine-
banded armadillo, the cat-
sized, insect-eating mammal is
armored, with a bony, scaly
shell. A prolific digger, the
armadillo excavates burrows
and hunts for grubs and can-
not survive in areas where the
soil is too hard to dig. The
nine-banded armadillo is the
only armadillo species found in
North America.Texarkana’s Feemster family is one of three 

winners of our Home Energy Makeover Contest.
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Huddling Up in Donna
40 Hours in a Football-Rabid Small Town

B Y  C H A R L E S  B O I S S E A U  •  P H O T O S  B Y  W I L L  VA N  O V E R B E E K

Many Texans swear this is the best time of the year. This has
nothing to do with the promise of cooler days, back to school
and harvest time on the farm. It’s about the autumnal return of
an institution that many believe more than any other—more
than barbecue, baptisms and boot-scootin’ dance halls—helps
bond the citizens of small-town Texas: high school football.  

We could have gone to many places where football is king,
from Allen (which broke ground in 2010 on a $60 million,
18,000-seat high school football stadium) to Zephyr (one of
many towns only big enough to field a six-man team). We
chose Donna, a largely overlooked place of about 17,000 res-
idents in the lower Rio Grande Valley that cherishes its
beloved Redskins. A working-class city and once-vibrant cit-
rus center, Donna’s people remain loyal and proud of its win-
ning tradition and the state title its stars brought home in
1961—50 years ago—still the only state football title ever
won by a Valley team. 

We visited Donna during the 2010 football season. 
Thursday, November 4, between 3:45 p.m. and 4:30 p.m.:

Photographer Will van Overbeek and I arrive in town in the
late afternoon to the beat of drums. The marching bands
(high school and middle school) and the school mariachi
band, with the musicians’ instruments flashing in the sun-
light, line up near the H-E-B grocery store, fronting the
down-on-its-heels town square, framed by a smattering of
palm trees and whipped by a mighty wind.   

It’s Donna High School’s annual homecoming parade,
and you wouldn’t have guessed the Redskins have had a dis-
appointing 4-5 season so far. Swells of people gather along
U.S. Highway 83/Hooks Avenue, two and three deep in

places, to cheer the team and the twirlers, the banner holders
and pep squad members, the cheerleaders and flag bearers,
and assorted students, parents and teachers who march,
walk and ride alongside the horn-blowing, drum-beating,
maroon-and-gold-clad band members and the hodgepodge
of homemade floats. 

The football players, wearing their game jerseys, are smil-
ing down from high up in the backs of open-bed trucks.

In a matter of minutes, I’m invited to ride shotgun in a
golf cart driven by Dr. Mike Flores, a Donna alum, local
internist and member of the Donna Independent School
District board. My task: throw fistfuls of Tootsie Pops, Jolly
Ranchers and other goodies to the kids and grownups along
the 1 1/2-mile parade route to the high school, where the
bonfire is scheduled. 

Somewhere along the way, the realization sinks in: This
isn’t just a high school football game. This is a coming-out
party for this community.  

In a little more than 24 hours, Donna will face the
Mission Eagles and, despite the Redskins’ lackluster record,
Donna pride remains strong as the team gears up for its last
game of the year. “Regardless of how bad the team is … it
pulls people together,” Donna Mayor David Simmons says.
“People might have disagreements, but this is one time when
they put everything aside. They unite and support the team
on Friday nights.”

Around 6 p.m.: Because of the high winds, fire department
officials won’t allow the annual bonfire, so the crowd in the
shadows of the stadium must be satisfied with cheers and
rousing words from players and cheerleaders. Among them:
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Clarissa Gonzales, this year’s Indian Sweetheart and the clos-
est thing to royalty in the Donna student body. The Donna
Indian Sweetheart is the oldest student-elected position, dat-
ing to 1934. Each year, the female student who wins the honor
is expected to spare no expense on her elaborate costume, col-
lecting donations from family, friends and local businesses. 

Gonzales says her costume cost about $2,000, including
an authentic headdress made by a Navajo artist and a nearly
10-pound overlay handcrafted by a local seamstress using an
estimated 250,000 beads. 

Sometime after 8 p.m.: An enticing aroma—homemade
enchiladas—greets us as we enter the home of Andrew
Salinas, a senior offensive lineman who invited us for supper.
Andrew’s mother, Dolores, just pulled a large tray from the
oven. Andrew’s father, Rudy, offers refreshments while he and
Andrew keep an eye on a college football game on the flat-
screen TV. Rudy grew up in Donna and played on the Donna
football team in the 1980s. He works as a marketer for Sysco,
a food-service firm. Dolores, who grew up in Harlingen, has
also built a successful career, serving as president of the
regional Better Business Bureau. “We don’t have college
degrees, but we want that for our children,” Dolores says. 

Andrew, who wears the same No. 75 jersey his dad wore,
plans to attend Texas State University or The University of
Iowa and major in history or kineseology. He eventually wants
to become a teacher and football coach—here in Donna.
“That’s what is most important to me—coming back,” he says.  

Around midnight: I explore the largely empty streets of
inner-city Donna and notice a buzz of activity on the outdoor
patio of Cedar House Bar & Grill. It’s filled with about 100

Donna grads who have gathered for their 20th reunion.
Many of them now live in Houston, Dallas and other cities. 

Several former football players are standing around, laugh-
ing and telling stories. They try to explain how Donna’s foot-
ball traditions are unmatched elsewhere in the Valley. Donna’s
noisy home crowd, with its spectators rhythmically stomping
their feet and making chopping tomahawk gestures with their
arms, and its drumbeat-playing band, fire up the team.

“It gives me chills,” Frank Villanueva says of coming back
and hearing the drumbeats of the band. When you hear that,
he says, “you know it’s Donna.” 

Friday, 7 a.m.: The offensive linemen, or O line, as Andrew
Salinas calls them, are having breakfast at the IHOP in
Weslaco. The Friday breakfast is a game-day tradition. In
addition to Salinas, there are four other linemen filling up on
pancakes, syrup and bacon. Salinas and the other seniors
talk about tonight’s contest being the last game—not only of
the season, but also, perhaps, of their entire lives. They are
confident that they can beat Mission, with its 3-6 record, and
go out with a win. 

Just before 9 a.m.: I catch Head Coach Manuel Moreno—an
offensive lineman during his high school football days at
Donna—in his cramped office. Moreno, who also serves as
athletic director, grew up in Donna idolizing Donna players,
including the members of the 1961 championship team. Fifty
years ago, the Donna team came from behind to defeat pow-
erhouse Quanah in the Class 2A state championship game at
Memorial Stadium in Austin. The victory is still commemo-
rated on Donna’s downtown water tower. Moreno, who has
served 23 years as a coach, including the last four as head

OPPOSITE PAGE: As excitement builds, the Donna Redskins have one thing on their minds: winning their homecoming game in less than 24 hours.
LEFT: Parade stopper: Nallely Reyna, with the dashing Juan Ruiz on her arm, seems to float down Hooks Avenue in her beautiful folklórico dress.
CENTER: Band members proudly play beneath the water tower that commemorates Donna’s come-from-behind win in the 1961 Class 2A state cham-
pionship game. RIGHT: As teacher Juan Manuel Garcia shows, Donna’s football traditions are unmatched elsewhere in the Rio Grande Valley.
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coach, proudly points to the ’61 trophy, which sits on a book-
shelf. He gets it down, and I can see it has become tarnished
over the years, its once-shiny golden football dulled with time.

11:55 a.m.: Donna High School Principal Nancy Castillo
greets us from behind her desk. She is a Donna native and
served as Indian Sweetheart in 1980 before she graduated
and became a teacher and school administrator. She took
over as principal two years ago, succeeding her husband,
Fernando Castillo (Donna class of 1981), a former football
coach and player. Fernando is now assistant superintendent.
The Castillos say their local roots are not unusual among the
school’s staff, which they agree includes an inordinately high
percentage of Donna alumni. It is these deep family roots
and connections that help keep the faculty tied to the com-
munity, which they say gives them strength and helps to
uphold traditions.

3:15 p.m. to 3:55 p.m.: Students fill the gymnasium for the
Friday game-day pep rally. They squeeze into the bleachers
and compete for the “spirit stick,” given to the most boisterous
class. Most join in and unleash ear-splitting sounds when
prompted by cheerleaders, teachers and the D’ettes—the
dance team members. They sway back and forth, dance in
place and sing the fight song and the alma mater, the words
of which appear on big signs on a wall along with posters
(“Beat Mission,” “Cage the Eagles,” “Pluck the Eagles”).

Sometime between 6 p.m. and 7 p.m.: Just outside of the high
school, I spot four boys sitting around a concrete picnic
table. I discover they are members of the freshman football
team that won the district championship by beating Mission
the day before. They each intend to play on the varsity team

when their time comes. “I’m just waiting for the chance to
get out there,” says Austin Nash, the quarterback of the
team, motioning to the nearby stadium where the lights have
just come on. 

7:15 p.m.: Coach Moreno huddles his players and coaches in
the temporary building adjacent to the field. After a pep talk
about how they have prepared for games like this since they
were little boys, and how they need to pick each other up and
carry on the proud tradition of Donna football, he does what
he always does: He leads the team in reciting the Lord’s Prayer.
After the prayer, players bellow as if exhaling and pound each
other’s shoulder pads, slap on their helmets and bolt out the
door into the darkness, running toward the lighted field.

7:30 p.m.: The players emerge from a tepee set up in one
end zone, running through the cloud generated by a fog
machine—another tradition at Bennie La Prade Stadium,
also known as “The Reservation.” Depending on whom you
talk to, the stadium seats 10,000 or 12,500, meaning it can
accommodate about three-quarters of Donna’s population. 

After the opening kickoff, the Redskins take the lead on a
50-yard touchdown run. But Mission ties the score on a long
pass play and pulls in front 14-7 in the second quarter of
what proves a back-and-forth scoring affair. 

Just before halftime, I catch up with players from the 1961
team sitting together in the packed bleachers on the Donna
side of the field. The quarterback of that team, Luz Pedraza,
motions to a man on the sidelines, Hollywood filmmaker Frank
Aragon, who wants to make a documentary and possibly a fea-
ture film about the ’61 team. He later explains that he is
intrigued by the story of how the team overcame prejudice to

LEFT: Mum’s the word for Nessa Perez, whose bright smile says it all: Any high school girl would be proud to wear this homecoming ornament.
CENTER: With a fog machine working its magic, the Donna Redskins blast out of a tepee in the end zone. This spectacular, game-time entry is a tra-
dition at Bennie La Prade Stadium: ‘The Reservation.’ RIGHT: As the Redskins get off to a fast start against the Mission Eagles, cheerleader Hillary
Padilla jump-starts the crowd.



win the state title. At a time when few teams were integrated,
the Donna team was roughly half Hispanic and half Anglo. 

“To me, if it hadn’t been for athletics, there’s no telling
where I’d wind up,” Pedraza told me in an earlier interview,
recounting how he went to college, played semipro ball in
San Antonio and spent 35 years as a coach and teacher. “I
might have ended up on the wrong side, too. But it gave me
something to do, to be part of a team.”  

Fourth quarter, after 9 p.m.: With only seconds left in the
game, Donna senior quarterback P.J. “Pete” Quiroga throws
an 11-yard touchdown pass, and the Redskins tie the score
21-21 with the extra-point kick. Play is extended to an over-
time period, but neither side musters a score in the first OT.
They match touchdowns and extra-point kicks in the second
OT. In the third OT, Mission scores first but misses the two-
point conversion.

With Donna driving to tie the score and possibly win, it’s
clear the momentum has shifted in favor of the Redskins.
Donna moves the ball forward, the drummers pound out a
relentless Indian beat, ever louder and louder, and the
Donna crowd stomps its feet and chops the air, with fans
using their arms as faux tomahawks. Then—suddenly—a
Redskin running back fumbles. Donna holds its breath. A
Mission player emerges with the ball. The drumbeats fade.
But—clearly—the running back’s knee was down before he
fumbled … wasn’t it? The pleas of the exhausted Donna play-
ers and coaches to the referees go unheeded. The realization
sinks in: The home team has lost. The scoreboard reads:
Donna 28, Visitors 34. 

As they begin to comprehend their loss, tears roll down

the cheeks of some players, including Salinas and other sen-
iors. A cheerleader comforts a crying player, his head on her
shoulder. Nearby, youngsters beg for mementos (a chin
strap, a sweat band) and autographs from their heroes.
Family and friends snap photos of the players, who reluc-
tantly leave the field, but not before touching fingers and fist
bumping fans who’ve remained. 

10 a.m., Saturday: The game is the talk over breakfast at
Danny’s, a downtown diner and popular meeting place.
Among the topics: Will Coach Moreno keep his job? This is
the first year since he became head coach four years earlier
that the team didn’t make the playoffs. 

Postscript: In January, the school board relieved Moreno
of his athletic director duties. He remains head coach, but
with only a one-year contract. “We take our football very seri-
ously,” Assistant Superintendent Fernando Castillo says in
an e-mail, explaining the board’s actions. 

Rattling around in my head are the words the coach told
me during an earlier interview: “If there are strangers or
people coming through the area, we help them out or what-
ever. We are very friendly people. We’re a humble people and
a very proud people. That’s the key about my hometown.”

That—and they take their football very seriously.

Charles Boisseau is an Austin-based freelance writer.

On TexasCoopPower.com
Read about a Texas high school football exhibit that’s on tap at the
Bob Bullock Texas State History Museum in Austin.
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LEFT: Head Coach Manuel Moreno, who suited up as an offensive lineman during his high school days at Donna, talks strategy with his players dur-
ing a timeout. RIGHT: Clarissa Gonzales, the 2010 Indian Sweetheart, comforts Dillon Castillo after the Redskins’ 34-28 homecoming loss to
Mission. The Donna Indian Sweetheart is the oldest student-elected position, dating back to 1934. The Indian Sweetheart is expected to spare no
expense on her elaborate costume, collecting donations from family, friends and local businesses. Gonzales says her costume cost about $2,000.
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HARBOR FREIGHT TOOLS - LIMIT 7
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 6
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 9
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 7
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 6
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 8
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 9
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

FACTORY DIRECT
TO YOU!

How does Harbor Freight Tools sell high 
quality tools at such ridiculously low 
prices? We buy direct from the factories 
who also supply the major brands and sell 
direct to you. It’s just that simple! Come 
see for yourself at one of our 350 STORES 
NATIONWIDE and use this 20% OFF Coupon 
on one of our 7,000 products*, plus with any 
purchase of $9.99 or greater, pick up a FREE 
1" x 25 Ft. Tape Measure, a $4.99 VALUE 
with our compliments. We stock Automotive 
products, Shop Equipment, Hand Tools, 
Tarps, Compressors, Air & Power Tools, 
Material Handling, Woodworking Tools, 
Welders, Tool Boxes, Outdoor Equipment, 

Generators, and much more.

NOBODY BEATS OUR QUALITY, 
SERVICE AND PRICE!

OFFOFF
2020%%

ANY 
SINGLE 
ITEM!

HARBOR FREIGHT TOOLS - LIMIT 1 Use this coupon to save 20% on any one single item purchased when 
you shop at a Harbor Freight Tools store. *Cannot be used with any other discount or coupon. Coupon not 
valid on any of the following: gift cards, Inside Track Club membership, extended service plans, Compressors, 
Generators, Tool Cabinets, Welders, Floor Jacks, Campbell Hausfeld products, open box items, Parking Lot 
Sale items, Blowout Sale items, Day After Thanksgiving Sale items, Tent Sale items, 800 number orders or 
online orders. Coupon not valid on prior purchases after 30 days from original purchase date with original 
receipt. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in-store in 
order to receive the offer.  Valid through 11/30/11. Limit one coupon per customer and one coupon per day.

FREE!FREE!

HARBOR FREIGHT TOOLS - LIMIT 1  Free item only available with qualifying minimum purchase (excluding price of 
free gift item).  Cannot be used with any other discount or coupon.  Coupon not valid on prior purchases. Offer good 
while supplies last.  Shipping & Handling charges may apply if free item not picked up in-store.  Coupon cannot be 
bought, sold or transferred.  Original coupon must be presented in-store, or with your order form, or entered online 
in order to receive the offer.  Valid through 11/30/11. Limit one coupon per customer and one coupon per day.

WITH MINIMUM PURCHASE OF $9.99
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SALE STARTS TODAY!
 100% Satisfaction Guaranteed!      •     Lifetime Warranty On All Hand Tools!

HARBOR FREIGHT TOOLS
Quality Tools at Ridiculously Low Prices

SUPER
 

COUPON!
SUPER

 

COUPON!

 RAPID PUMP® 1.5 TON 
ALUMINUM RACING JACK 

NEW!NEW!

 $5999 REG. 
PRICE 

$129.99

3-1/2 PUMPS LIFTS 
MOST VEHICLES!

 LOT NO. 
68053 

SAVE 
$70

 $999 
REG. PRICE $29 .99 

 12 VOLT
MAGNETIC 

TOWING
LIGHT KIT 

Item 96933 
shown

LOT NO. 96933/
67455

SAVE 
66%

SUPER
 

COUPON!

REG. 
PRICE 

$19.99 $999 

LOT NO.  95578 
 4-1/2" ANGLE GRINDER  

 Grinding 
wheel sold 
separately. 

SAVE 
50%

LOT NO. 47257

 6" DIGITAL CALIPER 

 Includes two 
1.5V button cell 

batteries. 

REG. 
PRICE 

$29 .99  $999 SAVE 
66%

 $699 

SAVE 
65%

REG. 
PRICE 

$19 .99 

 80 PIECE ROTARY 
TOOL SET 

LOT NO. 97626

 OSCILLATING 
MULTIFUNCTION

POWER TOOL 
ACCESSORIES

SOLD 
SEPARATELY!

SAVE 
66%

LOT NO. 
 68303 

 $1999 REG. 
PRICE 

$59 .99 

 $899 
REG. PRICE 

$14 .99 

 6 PIECE 
PLIERS SET 

LOT NO. 
38082/46005

Item 38082
shown

SAVE 
40%

NEW!NEW!

REG. PRICE $119 .99 

 2000 LB. 
ELECTRIC WINCH 

WITH AUTOMATIC 
LOAD-HOLDING 

BRAKE 

LOT NO.  68146 

 $4999 

SAVE 
$70

 1" x 25 FT. TAPE 
MEASURE 

REG. PRICE $4.99ITEM 47737

SAVE 
46%

 $799 
REG. PRICE 

$14 .99 

 4 PIECE STEEL 
ADJUSTABLE 
WRENCH SET 

LOT NO.  903 

12"

8"

10"

6"

SAVE 
$80

LOT NO. 68121, 
CALIFORNIA ONLY

6.5 HP  OHV HORIZONTAL SHAFT 
GAS ENGINES (212 CC)  

LOT NO.   68120  

 $9999 REG. 
PRICE 

$179 .99 

NEW!NEW!  $1299 
REG. PRICE $19.99

 3/8" VARIABLE SPEED 
REVERSIBLE DRILL 

 LOT NO. 3670 

SAVE 
35%

hft_texascoop_0811_spread_M-REG8891.indd   2 6/14/11   10:11:50 AM



EASY WAYS 
TO SHOP!3

2. GO TO!

www.HarborFreight.com

1. VISIT!

350 Stores Nationwide

3. CALL!

1-800-423-2567
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HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

NO GAS 
REQUIRED!

REG. PRICE $149.99
 $8999 

LOT NO. 
 98871 

 90 AMP FLUX 
WIRE WELDER 

SAVE 
$60

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 7
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 9
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, or 
entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 8
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 3
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, or 
entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 7
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, or 
entered online in order to receive the coupon 
discount. Valid through 11/30/11.  Limit one 
coupon per customer and one coupon per day.

SUPER
 

COUPON!

SAVE 
66%

 HIGH SPEED METAL SAW 
LOT NO.  91753/113 

Item 113 
shown  $999 REG. 

PRICE 
$29 .99 

SAVE 
50%

 ADJUSTABLE SHADE 
AUTO-DARKENING 
WELDING HELMET 

LOT NO.  46092 

 $3499 REG. 
PRICE 

$69 .99 

 $1999 

 RECIPROCATING SAW
 WITH ROTATING HANDLE

REG. PRICE $39 .99 
SAVE 
50%

LOT NO.  65570 

SAVE 
$80 SAVE 

$60
REG. 

PRICE 
$129 .99 

 500 LB. CAPACITY 
ALUMINUM CARGO CARRIER 

LOT NO. 92655

 $6999 

 45 WATT  
SOLAR PANEL 

KIT 
LOT NO. 

90599

REG. PRICE $229 .99 
 $14999 

SUPER
 

COUPON!
SUPER

 

COUPON!
1 0" SLIDING 
COMPOUND 
MITER SAW 

 $7999 
LOT NO. 98199

REG. PRICE $139 .99 
SAW BLADE INCLUDED

SAVE 
$60

SAVE 
46%

REG. 
PRICE 

$74.99

 3 GALLON 100 PSI 
OILLESS PANCAKE 
AIR COMPRESSOR 

LOT NO.  
95275 

 $3999 REG. PRICE 
$69 .99 

 $2999 
LOT NO. 66783

10/2/55 AMP, 6/12 VOLT
 BATTERY CHARGER/

ENGINE STARTER 
SAVE 
57%

SAVE 
$60

 $8999 
REG. PRICE $149.99

 800 RATED WATTS/
900 MAX WATTS 

PORTABLE 
GENERATOR 

LOT NO.  66619 

 9 FT. 6" x 7 FT. 4" 
CAMOUFLAGE TARP 

LOT NO.  46411 

 $599 
REG. 

PRICE 
$9 .99 

SAVE 
40%

 11 DRAWER 
ROLLER CABINET 

 $14999 

LOT NO. 
67421

REG. 
PRICE 

$299 .99 

INCLUDES:
6 Drawer Top Chest• 
2 Drawer Middle Section• 
3 Drawer Roller Cabinet• 

SAVE 
$150

SAVE 
40%

4-1/4" GRINDING 
WHEEL INCLUDED

 $2999 

 ELECTRIC CHAIN 
SAW SHARPENER 

REG. PRICE $49 .99 
LOT NO. 

 93213 
 $1799 
REG. PRICE $29 .99 

LOT NO. 
 40462/97711 

 3/8" x 14 FT. GRADE 43
TRUCKER'S CHAIN 

Item 40462 
shown

 Not for
overhead lifting. 

SAVE 
40%

SAVE 
50%

 $499 REG. 
PRICE 
$9 .99 

 LEATHER INDUSTRIAL 
WORK GLOVES, 5 PAIRS 

 One size 
fi ts all. 

 LOT NO. 66287 

hft_texascoop_0811_spread_M-REG8891.indd   3 6/13/11   1:37:52 PM
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EDITOR’S NOTE: Jim Dent is the
author of Courage Beyond the Game:
The Freddie Steinmark Story, a biog-
raphy of The University of Texas foot-
ball hero scheduled for release this
month by St. Martin’s Press. Dent, a
New York Times bestselling author of
The Junction Boys: How Ten Days in
Hell With Bear Bryant Forged a
Championship Team, previews

Steinmark’s biography in this story
written exclusively for Texas Co-op
Power. To read more of Dent’s work, go
to TexasCoopPower.com (“Mighty
Mites,” December 2009) for a story
about the legendary Masonic Widows
and Orphans Home football team.

Of all the players in the glorious

history of University of Texas Long-

horns football, the late Freddie
Steinmark remains one of the most
loved and revered. “In his short time at
Texas, Freddie became a hero,” current
Longhorns Head Football Coach Mack
Brown wrote in the prologue to
Courage Beyond the Game: The
Freddie Steinmark Story, a new biogra-
phy of the hard-hitting safety whose
heroic story riveted the nation. “Not

B Y  J I M  D E N T

U N I V E R S I T Y  O F  T E X A S  A T H L E T I C S  A R C H I V E S

COURAGE BEYOND THE GAME
Remembering Freddie Steinmark, the Scrappy University of Texas Football Player Whose Heroic Story Riveted a Nation

COURAGE BEYOND THE GAME



THE SHOOTOUT

necessarily for what he did, although he
was a fine player, but for who he was.”

It’s little wonder that two large pho-
tos of Steinmark adorn the walls of the
tunnel leading to the field at Darrell K.
Royal-Texas Memorial Stadium in
Austin. Just seconds before charging
onto the turf before games, each Texas
player touches one of the photos with
the Hook ’em Horns hand salute.

It is one of the university’s most
respected traditions.

Coming out of high school and
enrolling at The University of Texas
(UT) in the fall of 1967, Steinmark pro-
vided an underdog story that touched
every heart. Not a single big-time foot-
ball program recruited the feisty scat-
back in spite of his selection for the
Denver Post’s Golden Helmet Award as
the best high school scholar/football
player in Colorado. That was before
Coach Darrell Royal studied film of the
diminutive Steinmark and decided to
take a chance.

Royal dispatched Assistant Coach
Fred Akers on a fact-finding mission to
Steinmark’s hometown of Wheat
Ridge, Colorado. Akers knocked on the
door, and a slight youngster greeted
him with a big smile. Akers actually
thought it was Steinmark’s younger
brother, Sammy, six years his junior.

On his recruiting trip to Austin,
Steinmark wore high-heeled cowboy
boots, hoping he would look taller. He
stood 5 feet, 9 inches and weighed 150
pounds.

When he sat down on the other side
of Royal’s long oaken desk, he could
barely believe what the coach said.

“Son, let me tell you something very
interesting,” Royal said. “I didn’t get to
the University of Oklahoma until I was
25 years old because of the war. I was
just about your size. I quarterbacked
the Oklahoma Sooners to a national
championship one year. On defense, I
broke the record for interceptions. I
don’t care how big you are.”

That day, Steinmark committed to
UT and made a vow to himself that he
would start every game. He did not
care how high the odds were stacked.
When Steinmark arrived for fall prac-
tice, sophomore rover Mike Campbell
mistook him for a team manager.

“ The kid looked like he was 15 years
old,” Campbell recalled.

That was before Steinmark was

issued a uniform and began knocking
freshman teammates all over the field.

Playing for the Yearlings (the fresh-
man team’s mascot) during an un-
beaten five-game schedule, Steinmark
led the Southwest Conference (SWC)
in interceptions with four. During a 45-
0 victory over Texas A&M University in
the season finale, Steinmark returned a
punt 76 yards for a touchdown.

Everything was clicking for the
young man with the warm smile and
bright, sparkling eyes. He strolled the
campus with his blonde-haired, blue-
eyed girlfriend, Linda Wheeler, whom
he had dated since the eighth grade.
Freddie was making good grades,
attending Catholic mass on a regular
basis and living the ideal life.

On the first day of preseason drills in
1968, Steinmark replaced Scooter
Monzingo at safety on the varsity
defense. It was rare when Royal opened
the season with a sophomore in the
starting lineup, but Steinmark, with his
speed and agility, offered the perfect
antidote to some of the country’s best
passing attacks, which were popping
up all over the SWC. (The conference
was formed in 1914 and disbanded in
1996, with four of its members—UT,
Texas A&M, Texas Tech University and
Baylor University—uniting with the
Big Eight Conference to create the Big
12 Conference.)

The Longhorns began the 1968 sea-
son raggedly, tying Houston and losing
to a mediocre Texas Tech team. But
with James Street replacing Bill
Bradley at quarterback, the wishbone
offense began to roll in the third game
against Oklahoma State. The Long-
horns won eight straight games en
route to 18-wheeling Tennessee 36-13
in the Cotton Bowl, finishing the sea-
son as the third-ranked team in the
national Associated Press (AP) poll.

The start of the 1969 season gener-
ated enormous hope. America’s sport-
ing press trumpeted Texas as a possible
national champion, and the ABC tele-
vision network persuaded Texas and
Arkansas to move their mid-October
game to December 6 with the prospect
of playing for the collegiate title on
national TV.

Steinmark was named to the presea-
son All-SWC team. But he had devel-
oped a limp, and the Texas coaches
were keeping an eye on him. The hitch

in Steinmark’s gait had first been spot-
ted that summer by his boss at a car
dealership in Denver. Then his dad,
Fred Steinmark, noticed him running
unevenly during conditioning sprints. 

In the early part of the season,
Steinmark tried to hide his pain. Finally,
Akers insisted that he undergo treat-
ment from team trainer Frank Medina.
He initially diagnosed the injury as a
charley horse that would heal in time.
Steinmark limped his way through the
season, intercepting only one pass.

Both Arkansas and Texas rolled
through the season with nine straight
wins. The Horns and Hogs were
ranked 1 and 2, respectively, in the AP
Top 20 poll for the “Big Shootout’’ in
Fayetteville, Arkansas. Steinmark was
limping so badly in pregame warmups
that his friend, Bill Zapalac, began to
call him “Ratso,” the gimpy, third-rate
con man played by Dustin Hoffman in
“Midnight Cowboy.”

The Texas coaches considered
benching Steinmark before recogniz-
ing the extent of his contributions dur-
ing the 18-game winning streak. In
spite of his limp, Steinmark remained a
savvy coverage man, never letting a
receiver past him. Plus, when tackling,
he packed a sledgehammer wallop.

THE SHOOTOUT

December 6, 1969, was cold and driz-

zly in Fayetteville. Almost every seat in
Razorback Stadium was filled more than
an hour before kickoff, and President
Richard Nixon was in attendance.

Steinmark was limping badly. 
Arkansas built a 14-0 lead through

three quarters. But two Texas miracles
were coming: Street opened the fourth
quarter by splitting the Arkansas
defense and sprinting 42 yards for a
touchdown. He also scored the two-
point conversion. With six minutes and
32 seconds left to play, he completed a
43-yard pass to Randy Peschel on
fourth down to set up another touch-
down. Jim Bertelsen’s 1-yard touch-
down run and Happy Feller’s
extra-point kick made it 15-14.

That deficit was almost erased on
Arkansas’ next possession. The Hogs
targeted Steinmark on a post route by
Chuck Dicus. The little safety showed a
huge amount of gumption, grabbing
the All-America wide receiver as he ran
past him. The holding penalty moved
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TRAGIC NEWS

the Hogs to the 7-yard line—but they
did not score. Three plays later,
Steinmark’s gamble paid off as UT’s
Danny Lester intercepted quarterback
Bill Montgomery at the goal line,
killing the scoring threat.

At the final gun, the pain finally died
in Steinmark’s leg. Numbed by the
excitement and the adrenaline, he
danced with his teammates along the
sideline. Then he took off running at
full speed for the dressing room. When
he came upon teammate Steve Worster,
he asked, “Why are you crying?” 

“No, Freddie,” Worster replied.
“Why are you crying?”

TRAGIC NEWS

Three days later, Steinmark finally

confessed his pain to Royal. The coach
sent him for X-rays, and a few hours
later, Steinmark learned he might have a
tumor at the tip of his left thighbone. He
was flown to Houston’s M.D. Anderson
Hospital, and a biopsy was scheduled.
Royal caught the next flight back from
New York, where his team was receiving
the MacArthur Trophy as the national
champion. He paced the hospital’s hall-
ways, repeating the same phrase. “I can’t
believe this is happening.”

The biopsy revealed that Steinmark
had played most of the season with
almost an inch of his femur devoured by
cancer. The leg was amputated at the
hip. But Steinmark was not about to be
beaten by osteosarcoma, a malignant
bone tumor. He was up and walking on
crutches within a few days, and soon
announced that he would stand on the
sideline during the Longhorns’ Cotton
Bowl matchup with Notre Dame.

Nineteen days after the operation,
he crutched down the long Cotton Bowl
tunnel to a standing ovation. He saw
his team rally in the fourth quarter
once more to defeat the Fighting Irish
21-17.

Twelve days later, he walked across
the stage on a shiny new prosthetic to
receive his letter jacket from Royal.
There was not a dry eye among the
6,000 fans at the Austin Municipal
Auditorium.

Steinmark’s life in the next few
months became a whirlwind of change.
One night at a restaurant, he broke up
with Linda, telling her: “Linda, I might
not make it. You, on the other hand,
have a long life ahead of you. We are
going to live two different lives.”

He moved into the Catholic rectory
on the east side of town. He drove his
first car, a brand-new blue Grand Prix.
He learned to play golf and water ski on
one leg, visited Nixon in the White

House, grew his hair out, and even
started drinking beer for the first time.

By the fall, he was missing Linda so
badly that he asked her to come back.
They were walking across campus one
day when Freddie spit blood on the
ground. Linda rushed him to the hospi-
tal, and soon he was undergoing
painful chemotherapy treatments for
lung cancer. With his hair falling out,
Steinmark asked his friend, Texas
offensive tackle Bobby Wuensch, to
shave his head in front of the entire
team as a form of “hazing” for becom-
ing a freshman coach. Steinmark, who
had been named a coach by Royal, did
not want the team to know his condi-
tion was deteriorating.

Over the Christmas holidays,
Freddie and Linda went to see “Love
Story,” the movie about two Harvard
students, Jennifer Cavalleri (played by
actress Ali MacGraw) and Oliver
Barrett IV (Ryan O’Neal). In the movie,
Oliver marries Jenny, and she is soon
stricken with deadly leukemia.

Before seeing “Love Story,” Freddie
and Linda knew nothing about the story-
line. Thus, they were rendered speechless
at the end. Standing outside in the falling
snow, in Denver, a tearful Freddie said,
“We just watched our future.”

A few days later, in spite of his bleak
condition, Freddie proposed marriage.
Rings were purchased and a date of
May 23, 1971, set for the wedding.
Linda sewed her own dress, and
Freddie bought a white Italian suit for
the wedding. Invitations went out.

But the wedding was called off: On
May 23, Freddie was beginning to slip
in and out of a coma. He died on June
6, 1971, and the funeral held in Denver
drew the largest crowd in the history of
the state.

The glorious life of Freddie Stein-
mark spanned 22 years, five months
and nine days. On the morning he died,
he was a national symbol for courage.
His great friend and teammate Tom
Campbell compared Steinmark to
Notre Dame legend George Gipp, who
died at the age of 25 and is considered
by some to be the greatest all-around
player in the history of college football.
“Freddie,” Campbell said, “was George
Gipp without all of the hype.”

Or, as former trainer Spanky
Stephens summed up: “Freddie gave us
a road map for life.”
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TOP: In 1970, only 19 days after his left leg
was amputated, Freddie Steinmark crutched
down the Cotton Bowl tunnel to a standing ova-
tion, stood on the sideline and watched the
Longhorns rally to defeat Notre Dame 21-17.
BOTTOM: Four decades later, in one of The
University of Texas’ most respected traditions,
each football player touches a photo of
Steinmark before charging onto the turf for
home games.
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Honor the spirit of America’s West
Long a collector’s favorite, the classic 
obverse design of the Indian Head Nickel 
was chosen to honor the proud Native 
American heritage and spirit of America’s 
West. Expertly crafted in solid sterling silver 
plated in 24K gold with turquoise enameling, 
the Indian Head Nickel Ring features a 
genuine—and increasingly scarce—U.S. 
Indian Head Nickel as its centerpiece. Because 
each coin has its own unique characteristics, 
each ring is a true one-of-a-kind!  Engraved 
inside is the inscription: “Indian Head Nickel: 
Honoring the American West.”

A hand-crafted jewelry exclusive ...
 and a superb value 

Act now, and this genuine piece of American 
history  can be yours for just $129, payable 
in three convenient installments of $43 
each.  To reserve your ring, backed by our 
unconditional, 120-day guarantee, send 
no money now. Just return the Reservation 
Certificate. But hurry—this is a limited 
time offer! 

YES.  Please reserve the Indian Head Nickel Ring for me as 
described in this announcement. 
Limit: one per order. Please Respond Promptly

$9.00 shipping and service per item. Please allow 4-6 weeks after initial payment for shipment.  
Sales subject to product availability and order acceptance.

Mrs. Mr. Ms.
                                                  Name (Please Print Clearly)

Address

City

State                               Zip

17-00087-001-E54802

©2010 BGE  17-00087-001-BIV2

Mint

�������� �	
����

the

9345 Mi lwaukee Avenue ·  Ni les,  IL 60714-1393

RESERVATION APPLICATION        SEND NO MONEY NOW

An exclusive, heirloom-quality ring featuring  
a genuine U.S. Indian Head Nickel

An exclussiiiiiiiiiiiiiiivve heirloom quality ring featuring
Own a piece of the Wild West

CENTERPIECE IS A GENUINE 
U.S. INDIAN HEAD NICKEL 

◆
OUR COIN RING IS A STRICT LIMITED EDITION 

DUE TO THE SCARCITY OF INDIAN HEAD NICKELS

◆
A BRADFORD EXCHANGE MINT EXCLUSIVE—
NOT AVAILABLE ANYWHERE ELSE ... AND ONLY 

FOR A LIMITED TIME! 

To assure a proper fi t, a ring sizer 
will be sent to you after your 

reservation has been accepted.

Your Complete Satisfaction
 Guaranteed

LIMITED TIME OFFER    

www.bradfordexchange.com/ring

Actual Size

ACT NOW!SUPPLIES ARE LIMITED.

✦

CRAFTED OF 
SOLID STERLING 

SILVER WITH

 24K GOLD 
PLATING AND 
TURQUOISE 
ENAMELING

Sides feature a 

dramatic buffalo 

portrait recalling the 

Indian Head Nickel’s 

reverse design 

Comes in a handsome 

presentation case

oooooooomemememeememem sssss inininninn aaaaa hhhhanananaana dsddsdssomomomomom
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Electric Notes

B Y  B R I A N  S L O B O D A  

Surveys show that only about 15 per-
cent of folks actually take steps to

enhance the energy efficiency of their
home. In most cases, people think
energy-efficiency improvements are
too complicated or expensive to tackle. 

However, there are several simple
upgrades you can consider that 
won’t break your household budget. 

Lighting
Compact fluorescent lightbulbs
(CFLs) may look odd, but one CFL
uses about 75 percent less energy than
a traditional incandescent lightbulb.
That can save more than $40 over its
lifetime, according to estimates by the
U.S. Environmental Protection
Agency’s Energy Star program. Early
CFLs had some issues with color or
quality of the light, but with today’s
versions, you probably won’t notice a
difference using a CFL.

Heating and Air Conditioning
The U.S. Energy Information
Administration estimates that heating
and air conditioning account for 39
percent of a typical home’s annual
electric bill. While an air-source heat
pump or a geothermal heat pump can

be 20 percent to 45 percent more effi-
cient than an existing central heating
and cooling system, up-front installa-
tion costs are often a barrier. 

Simple solutions such as changing
air filters at least every month will
increase airflow to rooms, increase the
lifespan of your central-heating and

cooling unit and improve air quality.
Sealing and insulating ductwork can
be done in a weekend and result in
energy savings of up to 20 percent.

To lessen the amount of work 
that heating and cooling systems 
need to do, it’s important to find 
and fix air leaks. Walk around your
house on a windy day and feel for
drafts around exterior doors and win-
dows, electric outlets and entrance
points for TV and telephone cables.
Fix leaks with caulk, spray foam or
weatherstripping. 

Simple acts such as cooking out-
doors on a hot summer day and clos-
ing curtains to block the summer sun
will keep the interior of your home
cooler.

Appliances and Electronics
Gadgets and equipment that make life
easier are also some of the largest
electric users in our homes. When
buying a new appliance, look for the

Energy Star label.  
To keep appliances running more

efficiently, try these tips:
≠ Replace worn refrigerator door

gaskets to stop cool air from seep-
ing out.

≠ Clean lint traps on dryers and
don’t overdry clothes. 

≠ Clean refrigerator coils and keep
refrigerators away from heat-generating
appliances such as an oven.

Many home electronics, like com-
puters, TVs and DVD players, con-
sume power even when turned off.
Called “vampire” or “phantom” load,
the average home loses 5 to 15 percent
of its monthly energy consumption to
these devices, according to the U.S.
Department of Energy (DOE). In fact,
the DOE reports a full 75 percent of
the power used to run home electron-
ics is consumed when they’re turned
off. Plugging these items into a power
or smart strip and turning off the strip
when not in use is a simple way to
stop this loss of energy.

Other Ideas
The best energy-efficiency improve-
ments are often the easiest, such as
turning lights off when leaving a
room, sealing windows and doors, and
cleaning refrigerator coils. 

To measure the success of any
energy-efficiency upgrades, big or
small, first look at the payback period,
the amount of time it takes for the
improvement to pay for itself. Then
consider your home’s comfort level.
Check whether fixes you’ve made keep
room temperatures level, and whether
you find fewer drafts around doors,
windows and other openings like
vents or outlets.

For more information, contact 
the energy experts at your electric
cooperative.

Brian Sloboda is a program manager
for the Cooperative Research Network,
a service of the National Rural Electric
Cooperative Association.

Efficiency Upgrades That Make Sense

Video games provide loads of entertainment and consume loads of electricity—most of it when
they’re turned off. Unplugging them or using a smart power strip can make a big difference.
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ELECTRIC NOTES

Keep the Sun Out
To Stay Cool
One of the best ways to keep your house
cooler during the summer is to keep the
sun and the heat outdoors.

By following these tips, you’ll be able to
inch the thermostat up a few degrees and
see a reduction in your cooling bill. Plus,
your family will feel more comfortable.

≠ Replace your window curtains with a
style that has a white backing on the win-
dow side, and then close them during the
day. The U.S. Department of Energy (DOE)
says the heat-deflecting white backing
can reduce the amount of heat that gets
into the house by up to 45 percent.

≠ Hang window awnings on south-,
west- and east-facing windows. The DOE
says awnings can reduce solar heat gain
on the hottest days by up to 65 percent
on south-facing windows and 77 percent
on west-facing windows.

≠ Try sunscreens. Sometimes called
solar shades, they are made from see-
through mesh that’s tightly woven to block
a lot of heat and ultraviolet rays, but trans-
parent enough that you can see through
them, so they don’t block your view.

≠ Plant shade trees near windows that
get the most sunlight during the summer.
A young tree won’t keep you cool this year,
but as it grows, it will keep more sun out.

≠ Caulk around windows and doors to
keep your conditioned air in the house and
the hot air out. Also, look for and patch
other holes in indoor walls that are on the
perimeter of the house.

Sunny summer days beckon the child in all of us to head outside and play. Your electric
cooperative and Safe Electricity recommend that families review and stress that children
follow simple electric safety rules for safe outdoor play. 

“Help keep your kids out of harm’s way when they play outdoors,” said Molly Hall,
executive director of Safe Electricity. “Children often do not understand the dangers of
electricity. Make them aware of overhead power lines and electrical equipment, and
emphasize they should never climb or play near them.” 

Teach your children these electric safety rules: 
≠ Never climb trees near power lines. Even if the power lines are not touching the

tree, they could touch when more weight is added to a branch. 
≠ Fly kites and model airplanes in large open areas such as parks or fields, safely

away from trees and overhead power lines. If a kite gets stuck in a tree that’s near power
lines, don’t climb up to get it.  

≠ Never climb a utility pole or tower. 
≠ Don’t play on or around pad-mounted electrical equipment. 
≠ Never go into an electric substation for any reason. Electric substations contain

high-voltage equipment, which can be deadly. Never try to rescue a pet or retrieve a ball
or toy that goes inside. Call your co-op instead. 

When designing an outdoor play area for your children, do not install playground equip-
ment or swimming pools underneath or near power lines. Protect all family members from
serious shock and injuries by installing and using outdoor outlets with ground-fault circuit
interrupters (GFCIs). Use portable GFCIs for outdoor outlets that don’t have them. Be care-
ful using electrical appliances outdoors, even if plugged into GFCI-equipped outlets. 

“Water always attracts kids, but water and electricity never mix,” Hall said. “Teach
older children to exercise caution before plugging in a radio, CD player or any electrical
gadget outdoors, and keep all electrical appliances at least 10 feet away from hot tubs,
pools, ponds, puddles and wet surfaces.”

Make sure that all of your family members know to stay away from downed power
lines and wires, and tell children to report to an adult any fallen or dangling wires. 

Source: Safe Electricity

Play Up Outdoor Safety 
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In Serbin, a tiny settlement on the windy, post-oak plains of Central
Texas about six miles southwest of Giddings, the strains of a Czech
polka band emerge from a pavilion. Inside, hundreds of people sit at
long tables tucking into plates of sausage, sauerkraut, Wendish home-

made noodles, pickled beets and baked desserts and talking boisterously above the
music.

In the food line, a man in front of me turns around and quips, “You can’t eat
unless you can speak Wendish.” We both laugh. Although historic Serbin is the
mother colony of Wendish immigrants in Texas, the Wendish language pretty
much died out in Texas in the 1920s. One of the state’s last known fluent speakers
and readers of Wendish, Carl Miertschin of Serbin, died in 1996.

The man, 63-year-old David Goeke of San Antonio, introduces himself, and we
sit down to chat about his Wendish roots. Like many Texas Wends, Goeke grew up
thinking he was German. That wasn’t a surprising conclusion: After all, his great-
great grandparents immigrated to Texas from Germany, and his grandparents and
parents spoke German.

But at the age of 23, Goeke found a book about the Wends on his pastor’s book-
shelf. He turned to the book’s appendix and was stunned to find several of his
ancestors on a list of Wendish immigrants to Texas. The most notable find was
that his maternal great-great grandparents, Joseph Birnbaum and Magdalena
Pilak, as well as another maternal great-great grandfather, Johann Kieschnick,
sailed to Texas in 1854 on an English ship named Ben Nevis. They and their fellow
passengers were pioneers, descendants of a group of Slavic tribes that had devel-
oped a common language and, in the 10th century, occupied much of Central
Europe. But by the 19th century, invading armies had squeezed them into a small
area called Lusatia, comprising parts of Saxony and Prussia near modern-day
Dresden, Germany.

Clinging to their culture as a Slavic island in a German sea—their language is
closely related to Polish, Czech and Slovak—the Wends lived under German rule
and were forbidden to own land and were denied admission to professional guilds.
They faced increasing pressure to abandon their language and merge their beloved
Lutheran church with the Calvinists. The Wends feared that unifying both
Protestant bodies into a single state church would dilute their pure Lutheran faith.

“Suddenly, I realized that the Germanization of the Wends had directly affected
our perception of who we are,” says Goeke, whose great-great grandparents were
trilingual, fluent in Wendish, German and English. “I was as much Wendish as
German.” That awareness set him off on a lifelong journey to learn more about his
heritage.

In 1854, in search of religious freedom, almost 600 Wends traveled to
Liverpool, England, and boarded the three-masted Ben Nevis ultimately bound
for Texas. (Another group sailed to Australia.) It was a treacherous journey: A
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cholera epidemic struck, and 15 people
died before the ship reached Ireland,
where 23 more passengers died during
a three-week quarantine. Another 18
died at sea en route to Texas. When the
ship finally reached Galveston in
December 1854, many more Wends
succumbed to the yellow fever scourge
sweeping the city. The approximate
500 survivors quickly moved on to
Houston and then made a two-week
journey on foot and by oxcart to Central
Texas, where they founded Serbin.

In Texas, they planted corn and cot-
ton and lived the hardscrabble lives
familiar to many early settlers. A scarcity
of fertile land and squabbles over what
language to conduct religious services
in—Wendish or German—led splinter
groups to establish new communities,
each with its own church, including in
nearby Fedor, Warda, Lincoln,
Manheim, Thorndale and Winchester.

Ironically, what centuries of pressure
in Europe couldn’t accomplish, the
American melting pot did. The Wends
conducted business and intermarried
with their German neighbors in Central
Texas—whose language and ways they
knew from their homeland—and
quickly assimilated. In just two genera-
tions after their arrival, their language
had mostly died out, along with many
of their customs. Today, it is estimated
that Wendish is spoken by fewer than
50,000 people worldwide.

These days, the Wendish culture
lives on in Serbin, home of St. Paul Lutheran Church, which was built in 1871.
Every Sunday morning, some 400 parishioners pack services at the church, where
sermons are still delivered from a pulpit that rests about 20 feet above the congre-
gation. About 100 preschool to eighth-grade students attend the adjoining St. Paul
Lutheran School. 

Also on the grounds is the Texas Wendish Heritage Museum, which tells the
fascinating story of the immigrants’ journey to Texas and life in the new settle-
ment. Nearby is the church cemetery and three log cabins, including the original
home of The Rev. Jan Kilian, built in 1855. The names and ages of those who died
en route to their new home in Texas are engraved on a granite monument near the
cemetery.

Every year, on the fourth Sunday in September, hundreds of Texans—many of
whom, like Goeke, have rediscovered their Wendish roots—gather in Serbin for
the Wendish Festival. If you go, don’t be surprised if you meet people who drink
beer like Germans but paint Easter eggs like Ukrainians, and who speak German
but can sing hymns in a language that sounds more like Czech. Now perhaps those
contradictions will start to make some sense.

Elaine Robbins is a frequent contributor to Texas Co-op Power.
Further Reading: In Search of a Home: Nineteenth-Century Wendish

Immigration, by George R. Nielsen (1989, Texas A&M University Press) Note: The
book was first published in 1977 under the title In Search of a Home: The Wends
(Sorbs) on the Australian and Texas Frontier.
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A granite monument honoring the
Wendish immigrants who died en route to
Texas sits near the cemetery in Serbin.

WENDISH FESTIVAL
At the annual Wendish Festival, scheduled
for September 25 this year, you can enjoy
lunch, listen to a live band and witness
Easter-egg engraving, noodle- and sauer-
kraut-making demonstrations and a stone-
ground corn-mill demonstration.

Serbin is about 55 miles east of Austin
and six miles southwest of Giddings. From
U.S. Highway 290, turn south on County
Road 448 and then west on FM 2239. Go
six-tenths of a mile, turn west onto
County Road 212 and pull into the parking
lot of the Texas Wendish Heritage
Museum. The museum is open Tuesdays
through Sundays from 1 to 5 p.m. and is
closed on certain holidays. For more
information, go to www.texaswendish.org
or call (979) 366-2441.



O
B

S
E

R
V

A
T

I
O

N
S

A Gift from 
a Ghost

’d had a great day catching my limit of red snapper, but eight hours on a
boat out in the Gulf of Mexico under a summer sun wrings out a lot of

energy along with the sweat. Now, though, having enjoyed a long shower and fried
shrimp for supper, I sat with my wife on the balcony of our rented condo four sto-
ries above a South Padre Island beach, taking in the surreal scene below as dozens
of moving flashlight beams played back and forth across the sand.

The roar of the surf all but washed out the excited squeals of the kids below as
they scurried here and there chasing ghosts—ghost crabs (Ocypode quadrata). It’s
the seaside version of catching fireflies and putting them in a jar, except that the
crabs are bigger than bugs, about the size of a small child’s fist.

Our daughter Hallie opened the sliding-glass door and joined us on the porch.
“Daddy, I want to go catch some crabs,” she said. I tried at first to beg off, but she
persisted. Finally, realizing how disappointed she would be if we didn’t go, I gave
in. Looking back, I’m sure glad I did.

Ghost crabs, whose pale coloring blends in so well with the sand that they seem
to disappear, are so named because they primarily come out at night to scavenge
the beach for food—from sand fleas to dead fish. During the day, these crustaceans
spend most of their time digging, cleaning and repairing their burrows. And they
dash to the water’s edge several times a day to wet their gills, thereby enabling
them to extract oxygen from the air.

With large, black eyes on the ends of long, vertical stalks, ghost crabs have
excellent 360-degree vision—and a startling appearance. They also live up to their
genus name, Ocypode, which is derived from a Greek phrase that means “swift-
footed.” When ghost crabs spot something threatening or bigger than they are—
like a little girl with a flashlight and a green plastic bucket with a yellow
handle—their eight legs can propel them up to speeds of 10 mph.

Operating on pure fight-or-flight instinct, the crabs don’t realize it’s all just a
game when a kid is on their trail. If captured, they don’t get cooked or even kept
for “life.” A seasoned crab chaser, Hallie only holds them in her partially sand-
filled bucket overnight. She releases them on the beach the next morning, none the
worse for wear.

On a good night, she can round up a dozen or more crabs in an hour. And each
year, she gets better at it. Now on the verge of being too cool for such childish
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behavior, especially with her dad tagging along to offer an extra light as well as
parental supervision, she could offer ghost-crabbing lessons:

• The bigger crabs, maybe 3 inches wide, tend to be found farther from the surf.
• Those larger crabs, though not as common, run slower and are easier to catch.
• Bigger crabs are best captured by throwing sand on them. When the sand

hits them, they usually stop running and dig in. But they seldom get deep enough
to save themselves from a bucket ride.

• Sometimes, a particularly sizable crab will turn and stand to fight, its pinch-
ers snapping menacingly in the air. Keep the crab occupied while your buddy
sneaks around and catches it from behind. And try not to let it pinch you. 

Despite the experiential knowledge Hallie has gained on our annual trips to
South Padre, a crab taught father and daughter a lesson neither of us has forgotten.

As we walked along the beach on the night that I tried to get out of going with
her, Hallie’s flashlight beam soon locked on a hefty crab scooting rapidly across
the sand on its spindly legs. I tried to keep my flashlight trained on it as it zigged
and zagged. The chase went on and on, a human-crab version of “America’s
Scariest Chase Videos.” Finally, Hallie
got it cornered, tossing a handful of
sand on it.

“It’s daring us,” she said, moving in
for the capture. I looked closer and saw
its larger of two claws extended and omi-
nously opening and closing in a silent
warning to back off. Then I spotted
something shiny in the circle of light my
flashlight made: coins. The feisty crab
had drawn its figurative line in the sand
surrounded by coins. “Looks like some-
body lost some money,” I said. 

Hallie waited for the right moment
and snatched the crab as I started col-
lecting the scattered coins—an assort-
ment of quarters, dimes and nickels.
Catching her breath after the spirited
race, Hallie began to process what had
just happened. “He led us to treasure,”
she said. “He paid for his freedom.”
Thinking for a moment, she added, “I’m
gonna let him go.”

“Good idea,” I said, busy counting
the ransom money.  

As treasures go, it wasn’t much. A lit-
tle more than $3, barely enough for a
caffe latte. But treasure, I began to real-
ize, is not just money. That night’s real
treasure was the chance to experience a
real-life fairy tale with a young princess.
Not only had the crab led us lep-
rechaun-style to a small pot of gold—
well, contemporary silver coins—it had
turned the tables and captured us in a
special father-daughter moment. 

As I pocketed the gritty change,
Hallie reached in the bucket, pulled out
the crab and gently released it. We both
watched as it hurried away, its own story
to tell.

Mike Cox is a frequent contributor to
Texas Co-op Power.
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On September 15, 1896, two massive
steam locomotives raced toward each
other at full throttle on a single track 15
miles north of Waco. The trains’ planned
rendezvous point was the temporary
town of Crush, created for a single day to
host a bizarre publicity stunt staged by
the Missouri, Kansas and Texas
Railroad, commonly known as the Katy.

More than 40,000 people crowded
the slopes above the crash site, pushing
forward anxiously to get a good view of
the collision between the locomotives—each pulling six box-
cars. Roaring downhill at estimated speeds of 45 to 60
mph, steam whistles screaming, the trains collided with a
shattering boom punctuated by rending timbers and billow-
ing black smoke. By some accounts, the locomotives reared
up against each other like battling beasts, and then fell over
on their sides. Silence fell for an instant, and then the boil-
ers of both engines simultaneously exploded, launching
missiles of metal through the air and into the crowd.

In the blink of an eye, what was supposed to be a safe
publicity stunt turned deadly: Three people were killed,
including teenager Ernest Darnall, who watched the specta-
cle from his perch in a mesquite tree and died instantly
when a heavy hook on the end of a wrecking chain hit him
between the eyes and split his skull. Several dozen people
were injured, including those scalded by steam and burned
by jagged, hot shrapnel. A flying bolt ripped out the right
eye of official event photographer Jervis Deane, who was on
a stand less than 100 feet from the track.

Injured spectators sprawled on the ground in pain and
bewilderment—they had been assured that the engines’ boil-
ers would not explode. 

The train wreck was the brainchild of William George
Crush, passenger agent for the Katy, who convinced his supe-
riors that a staged train wreck would generate much-needed
publicity for the railroad during a time of national economic
downturn. Crush was right. Newspapers from all over wrote
about the impending event, and the Katy arranged for 33
excursion trains to pick up onlookers from around the state
and deliver them for the price of a $2 round-trip ticket.

Two 35-ton engines (1870s vintage) were chosen as the par-
ticipants. Old No. 999 was painted bright green and No. 1001
blood red. Each was outfitted with six boxcars plastered with
advertising posters. Crush, a friend of showman P.T. Barnum,
threw himself into the preparations with theatrical gusto, setting
up a restaurant inside a borrowed Ringling Brothers circus tent. 

Excitement reached fever pitch around 4 p.m. as the two
trains steamed slowly together and touched cowcatchers, the
locomotive equivalent of the dueling handshake. Then each
engine backed up one mile. The track lay in a shallow valley
among three hills, creating a natural amphitheater and
affording the shoulder-to-shoulder crowd a fine view. Crews
onboard the locomotives had their instructions: Open the
throttles all the way, tie the whistle cords down and JUMP.
Crush, conspicuous on a prancing white horse, rode back
and forth before the crowd, which pressed ever forward,
beyond the roped-off safety zone. When all was ready, Crush
threw his hat into the air, and the trains began to move.

After the crash and explosion, the crowd momentarily
stood stunned as groans and cries from the injured filled the
air. Those wounded were collected, some from as far as half
a mile away, and treated by doctors who had closed their
offices to witness the event. The uninjured rushed forward to
snatch souvenirs from the smoking ruins.

Before nightfall, Agent Crush was summarily fired, but it
only took a few days for railroad officials to discover that the
crash at Crush had accomplished its purpose: Overnight, the
story made headlines around the world. Everyone was talk-
ing about the Katy, business boomed, and Crush was quietly
rehired. Scott Joplin, the great ragtime composer who was
rumored to be at the event, wrote a musical tribute called
“The Great Crush Collision March” later that year.

Katy officials financially compensated the injured and the
families of the deceased. Deane accepted a $10,000 settle-
ment and a lifetime pass on the Katy. A few months after the
crash, he put this notice in a Waco newspaper: “Having got-
ten all the loose screws and other hardware out of my head,
am now ready for all photographic business.”

The crash of the locomotives achieved its publicity purpose,
but, not surprisingly, no railroad has ever elected to repeat it.

Martha Deeringer is a frequent contributor.
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Smart Luxuries—Surprising Prices

If You Love Someone, Send Them FREE
Exclusive FREE Jewelry Offer - This DiamondAura® True Heart Pendant is our gift to you.

“I love having this pendant
around my neck... wonder-

ful... This is a STEAL!” 
— C. FROM COLORADO

“...an incredible product. 
Get one IMMEDIATELY.” 

— W. FROM NEBRASKA

“WOW! It is an eye-catcher!” 
— A. FROM FLORIDA
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pieces of jewelry I own. 
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— C.B. FROM MAINE
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Exactly. Nobody else does this. That’s
the point. Stauer isn’t like anybody else and
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sterling silver, absolutely FREE. You pay
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even pay you back with a $25 Gift Coupon
that will arrive with your pendant!

A spectacular symbol of love. Nothing
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cuts, the heart shape absolutely explodes
with brilliant light. 

Our designers set the 4 carat, white 
DiamondAura centerpiece atop a unique
“cage” setting of rhodium-plated, .925 
sterling silver and surrounded it with a halo
of 22 round-cut DiamondAura dazzlers. It’s
easy to see why our clients are raving. You
won’t find a clearer expression of true love! 

What is DiamondAura? Gemologists
have broken the code to create an impeccable
lab-created stone with even more fire and
better clarity than mined diamonds. In the
laboratory, they found a way to match the
brilliance of a diamond while avoiding the
outrageous price. The complex laboratory
process involves rare minerals heated to 
an incredibly high temperature of nearly
5,000°F inside some very modern and 
expensive equipment. Best of all, the 
science behind DiamondAura lets you 
indulge in large-carat luxury free from 
environmental (or political) concerns!   

Our exclusive lab-created DiamondAura is
hard enough to cut glass and retains every
jeweler’s specification including color, cut,
clarity and carat weight. According to the
book Jewelry and Gems – The Buying Guide
the technique used in DiamondAura offers,
“The best diamond simulation to date, and
even some jewelers have mistaken these
stones for mined diamonds.”  

Now back to your first question. This
offer sounds too good to be true, but we
made it “too good” for a reason. Once you
get a look at the selection, stories and 
stunning offers available from Stauer, we
bet you’ll be back. Our idea of luxury is

hard to resist. True luxury doesn’t have to
cost a fortune. We don’t spend big money
on billboards, celebrity photo shoots or 
retail stores. We’d rather spend it on you.  

Order today and get “Better Than
FREE” Shipping. If I had my way, we’d
ship the True Heart Pendant to you at no
charge. Unfortunately, the rising cost of gas
and freight makes that impossible. 
But what I can do is send you a bonus to
make up the difference. That’s right, order
today and I’ll include a $25 Stauer Gift
Coupon with your FREE Pendant.

14101 Southcross Drive W.,
Dept. DHP219-01
Burnsville, Minnesota 55337

DiamondAura® True Heart 
Pendant (4 ½ ctw) $195.00 
Your Cost— FREE — pay shipping &

processing only.

Call now to take advantage of this
extremely limited offer.

1-888-201-7050
Promotional Code DHP219-01
Please mention this code when you call.

www.stauer.com

Stauer has a Better Business Bureau
Rating of A+
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P H O T O  B Y  R I C K  P A T R I C K

B Y  K E V I N  H A R G I S When I was younger, the words Asian cuisine would bring
to mind familiar dishes like sweet and sour shrimp or moo goo gai pan, but not
much else. The local Chinese restaurant was my only exposure to the food of an
entire continent.

But as a grownup, my horizons have been expanded. In large part, it’s because
I moved to a larger city with more variety in restaurant choices—thus I became
exposed to more previously unfamiliar fare.

I remember my first visit to an Indian restaurant, when I was a college student.
I was so baffled by the unfamiliar menu that I left without ordering. That was a
shame, because it was many years before I tried Indian food again, and now it’s
one of my absolute favorite cuisines. I think about the years I missed out on such
delights as chicken tikka masala, lamb vindaloo and shrimp coconut curry with
some regret.

Now, my palate is definitely attuned to pan-Asian cuisine. Japanese (and not
just sushi), Vietnamese and Thai foods are part of my regular dining experiences.
And I can thank my wife, Lisa, for my exposure to many of these cuisines. She has
been my guide into a larger and tastier world.

A couple of years ago, she had a soup at a Thai restaurant that she liked so
much, she came home and, with some trial and error, figured out how to make it
herself. This spicy-sweet-tangy broth with the rich flavor of coconut milk is a sat-
isfying meal by itself or can be the starter for a larger dinner.

Lisa is an “eyeball” cook, tossing ingredients together more by look and feel
than by measurement. But to share her recipe, she took the time to figure out the
basic amounts of ingredients she uses. And because some of the ingredients may
not be available in smaller grocery stores (you can find everything but lemongrass
online), I have included some possible substitutions.

Sample the soup as you cook, especially if you use substitutes. The amounts of
just about any of its components can be adjusted to fit your particular tastes.

Thai Chicken Coconut Soup

R E C I P E  R O U N D U P

Exploring a Flavorful
Continent

A u g u s t  2 0 1 1 T E X A S  C O - O P  P O W E R 2 7

T H A I  C H I C K E N  C O C O N U T  S O U P
        1  medium onion, diced
       6  tablespoons plus 1 teaspoon oil
       6  green onions or shallots, sliced
       4  large cloves garlic, minced
       2  stalks lemongrass (or substitute 
            1 teaspoon lemon zest and a teaspoon
            or so of minced fresh ginger)
        1  quart chicken broth
        1  tablespoon fresh grated ginger
       3  medium carrots, peeled and sliced
       2  pounds chicken thighs or breasts
       3  tablespoons miso paste*
          1/2  cup fresh basil (or Thai basil)
            Juice of 1 1/2 limes, or to taste
       8  baby bok choy (Chinese cabbage)
8 to 10   mint leaves, torn into small pieces
        1  bunch cilantro, leaves only
        1  can (13.5 ounces) coconut milk
          1/4  cup fish sauce,** or to taste
          1/4  teaspoon cayenne pepper, or to taste
          1/8  cup rice wine vinegar, or to taste
Sauté onion in 6 tablespoons oil in large
stock pot until translucent. Add green
onions (or shallots) and garlic. Discard
tough, brown stalk from lemongrass and
chop tender green portion. Add to sauté
along with chicken broth, grated ginger,
carrots and 1 quart water. Meanwhile,
debone chicken, cut into bite-sized pieces
and sauté in frying pan with teaspoon oil
until browned. As chicken is cooking,
remove about 1/2 cup hot broth from
stock pot and mix with miso until
smooth. Return to pot along with basil
and lime juice. Trim and discard ends
from bok choy and add to soup along
with mint leaves, cilantro leaves, coconut
milk, fish sauce, pepper and vinegar.
Taste and adjust amounts of lime juice,
fish sauce and vinegar. Add browned
chicken and juices from skillet to soup.
Simmer an additional 10 minutes, or
until carrots are tender. Serve by itself or
over noodles.

Servings: 12. Serving size: 2 cups. Per serving: 289
calories, 27.1 g protein, 12.7 g fat, 18.6 g carbohy-
drates, 6.6 g dietary fiber, 827 mg sodium, 8.3 g sug-
ars, 48 mg cholesterol

* Miso is a fermented soybean and/or rice product
often used to make soups or sauces in Japanese cui-
sine. If it’s not available, try substituting soy sauce at a
rate of a teaspoon of soy sauce per tablespoon of miso,
or an equivalent amount of tahini (sesame paste).

** If you must substitute for the fish sauce, which is
a condiment popular in Thai and Vietnamese cooking, try
a combination of soy sauce and a squeeze of lime juice
to equal the amount of fish sauce.
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       1   tablespoon oil or ghee
        1/2   onion, chopped
      2   green chilies, chopped
      3   cloves garlic, sliced or chopped 
            finely
      2   tablespoons ketchup
      2   to 3 tablespoons red chili sauce
      4   teaspoons soy sauce
      2   teaspoons vinegar
            Oil to deep fry
      4   tablespoons cornstarch, divided
      5   tablespoons all-purpose flour
       1   tablespoon rice flour
            Dash salt and black pepper
            Dash red color powder, optional
        1/2   head cauliflower, cut into even-sized 
            florets
      2   scallions, sliced finely

Heat oil or ghee (a type of clarified but-
ter, available in some grocery or spe-
cialty stores) in medium/large nonstick
pan. Add onion, chilies and garlic and
cook until onion is slightly brown. Add
ketchup and chili sauce and simmer
until the oil begins to separate. Add soy
sauce and vinegar and turn heat to low.
Make paste with 2 tablespoons corn-
starch and 4 tablespoons water. Add to
pan and simmer until sauce thickens.
Heat frying oil in deep pot. In bowl,
make batter from remaining cornstarch
plus flour, rice flour, salt, pepper and 1/4

cup plus 2 tablespoons water. Mix until
smooth. Add red color powder (avail-
able at Indian grocers), if desired. Coat
cauliflower florets and fry until cauli-

          THOMAS ADAMS, Central Texas Electric Cooperative
                   Prize-winning recipe: Gobi Manchurian (Manchurian Cauliflower)
Vegetables dominated our favorites from among the many Asian recipes sent in
for this month’s contest. The winning entry was one that Central Texas Electric
Cooperative member Thomas Adams said he derived from an online video and
the recipe from his favorite Indian restaurant in San Antonio.

1st flower is browned. When all is fried,
add to the pan with sauce and toss to
coat. Sprinkle on scallions and serve
immediately.

Servings: 6. Serving size: 1/2 cup. Per serving: 102
calories, 2.7 g protein, 2.4 g fat, 17.8 g carbohydrates,
1.7 g dietary fiber, 773 mg sodium, 3.8 g sugars, trace
cholesterol

C A R R O T  H A LWA
Halwa is a dessert popular in India
and Pakistan. This version is time-
intensive but yields a rich treat with a
surprisingly creamy texture.
      2   pounds carrots, peeled and grated
       1   gallon milk
            Pinch ground cardamom
      2    cups sugar
        1/4   cup raisins, almonds or cashews, 
            optional
Combine carrots and milk in large,
heavy-bottomed pot. Bring to boil, add
cardamom, then simmer, stirring often.
When the carrot-milk mixture starts to
thicken, add sugar. Continue to cook,

Loose Saggy Neck Skin – Can Any Cream Cure Turkey Neck?
DEAR DORRIS:  
I’m a woman who is 

64 years young who 

suffers from really 

loose skin under my 

chin and on my lower neck.  I hate the term, but my 

grandkids say I have “turkey neck” and frankly, I’ve had 

enough of it! 

I have tried some creams designed to help tighten and 

firm that loose, saggy skin, but they did not work.  Is 

there any cream out there that can truly help my loose 

neck skin?

 Turkey Neck , Dallas, TX

DEAR TURKEY-NECK:  In fact, there is a very potent 

cream on the market that firms, tightens and regenerates 

new skin cells on the neck area.  It is called the 

Dermagist Neck Restoration Cream®.  

This cream contains an instant lift ingredient that 

tightens the skin naturally, as well as deep moisturizing 

ingredients to firm the skin and make it more supple.  

Amazingly, the Dermagist Neck Restoration Cream® 

also has Stem Cells taken from Malus Domesticus, a 

special apple from Switzerland.   

These stem cells are actually unprogrammed cells that 

can mimic those of young skin that stays tight, firm and 

wrinkle free.    

As an alternative to the scary surgeries or face lifts that 

many people resort to, this cream really packs a big 

punch on the loose saggy skin of the neck.  The 
Dermagist Neck Restoration Cream® is available 

online at Dermagist.com or you can order or learn more 

by calling toll-free, 888-771-5355. Oh, I almost forgot… I 

was given a promo code when I placed my order that gave 

me 10% off. The code was “ TXN2”. It’s worth a try to see 

if it still work.

Dear 
Dorris:

A D V E R T I S E M E N T

R E C I P E  R O U N D U P



stirring often, until mixture achieves a
mostly dry consistency, about 2 to 3
hours. Garnish with raisins or nuts, if
desired. Serve warm or cold.

Servings: 16. Serving size: 1/4 cup. Per serving: 169
calories, 2.9 g protein, 2.9 g fat, 33.8 g carbohy-
drates, 1.8 g dietary fiber, 65 mg sodium, 30.8 g sug-
ars, 6 mg cholesterol

VIKAS MITTAL

Farmers Electric Cooperative 
and CoServ Electric

A U N T  S H A R N ’ S  S A A G
      2   pounds fresh or frozen spinach
      2   pounds fresh or frozen mustard or 
            collard greens
      2   pounds fresh or frozen chopped 
            broccoli
   1 1/2   onions, chopped 
      2    tablespoons sea salt
      2   teaspoons crushed red pepper, or to 
            taste
      4   cloves garlic, chopped
2-inch-by-2-inch piece fresh ginger, minced
      3   tablespoons olive oil

        1/4   cup cornstarch
Chop spinach and greens medium fine.
In a large pot add the spinach, greens,
broccoli, one chopped onion, salt,
crushed red pepper and 2 cups boiling
water. Cook over low heat for 3 hours
covered, stirring and adding additional
water as needed—mixture should be
fairly thick. When saag is almost done,
sauté half onion, garlic and ginger in
olive oil until lightly golden and stir into

mixture. Combine the cornstarch with 1/2

cup cold water and add, cook 5 minutes.
Warm corn tortillas are a great shortcut
to the makki roti, a flatbread tradition-
ally served with saag.

Servings: 16. Serving size: 1 cup. Per serving: 79 calo-
ries, 5.3 g protein, 2.8 g fat, 10.5 g carbohydrates, 5.5
g dietary fiber, 944 mg sodium, 1.6 g sugars, trace
cholesterol

TUNISIA SINGLETON

Pedernales Electric Cooperative
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$ 5 ,0 0 0  H O L I D A Y  R E C I P E  C O N T E S T

S P O N S O R E D  B Y

T E X A S  P E C A N  B O A R D
www.TexasPecans.org

Enter online at TexasCoopPower.com. Each entry MUST include your name, address and phone number, plus the name of your Texas electric cooperative, or it will be disqualified. Specify which

category you are entering, savory or sweet, on each recipe. Send entries to: Texas Co-op Power/Holiday Recipe Contest, 1122 Colorado St., 24th Floor, Austin, TX 78701. You can fax recipes to (512)

763-3408 or e-mail them to recipes@texas-ec.org. E-mails must include “Holiday Recipe Contest” in the subject line and contain only one recipe (no attachments). Up to three entries are allowed

per person/co-op member. Each should be submitted on a separate piece of paper if mailed or faxed. Mailed entries can all be in one envelope. For official rules, visit TexasCoopPower.com.

Send us your best original pecan recipes—savory and sweet. Winning recipes will highlight how to use Texas pecans
in clever and imaginative ways to dress up savory vegetables, meats and salads or your favorite cookies, pies and can-
dies. All recipes must include pecans. Be sure to use real Texas pecans for the best results. Winners will be featured in
our December 2011 issue. Enter by August 10, 2011 at TexasCoopPower.com.

7 T H  A N N U A L  H O L I D A Y  R E C I P E  C O N T E S T

$5,000 in total prizes! How sweet and savory it is!
5 Winners!  $2000 Grand Prizewinner. $1000 Best Savory Recipe. $1000 Best Sweet Recipe. Two Runners-Up Each Win $500.

E N T E R
T O D AY !

D E A D L I N E :  

A U G U S T  1 0

Time is running out to enter the Annual 
Holiday Recipe contest sponsored by the Texas
Pecan Board. This year, there are two categories:
Savory and Sweet. For the official rules, visit
TexasCoopPower.com. The deadline is August 10.

Submit recipes online at TexasCoopPower.com under the Submit and Share
tab. Or mail them to Home Cooking, 1122 Colorado St., 24th Floor, Austin, TX
78701. You may also fax them to (512) 763-3408. Please include your name,
address and phone number, as well as the name of your electric co-op.
Recipes must be originals and never before published.
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LONESTARMARKET
v TOWN&COUNTRY

(512) 263-6830 • www.brushshark.com

S K I D  ST E E R  M O U N T E D  S H E A R
• 1/2" to 6" diameter trees and brush.

• Perfect for cedar, shin oak, persimmon, mesquite.

40 x 50 x 10 =  $8,637.00
40 x 60 x 12 = $10,362.00
50 x 75 x 12 = $14,376.00
60 x 80 x 14 = $18,153.00

100 x 150 x 14 (M-1) = $46,824.00
ALL SIZES MINI-STORAGE!

1-800-509-4949
www.accessiblebuildings.com

WATER 
PROBLEMS ??

NO MORE
IRON!
�

NO MORE
HARDNESS!

NO MORE
SULFUR!

�
NO MORE

BACTERIA!
PROBLEMS SOLVED WITH

�NO SALT & NO CHEMICALS
FREE BROCHURE~1-800-392-8882

MONEY BACK GUARANTEE!
www.waterproblems.net

3 designs & 11 colors to choose from!
Replace your vinyl skirting with STONECOTE.
1-830-833-2547
www.stonecote.com

MANUFACTURED HOME OR PIER & BEAM HOME
INSULATED CEMENT SKIRTING

DIAMOND L POLE BARNS
Your Pole Barn Specialists

CALL FOR FREE ESTIMATES
1-877-315-4021

(918) 797-0050 Fax

On your pond or lake, with or without roof.
All sizes—installation available.

45 YEARS’ EXPERIENCE

Call for Free Information • 1-800-310-1425
www.ellisonmarine.com • Ellison Marine, Franklin, TX.

FLOATING FISHING PIER

HIGH RATES
on Bank CDs
TEXAS TOLL-FREE 
1-800-359-4940
BLAKE MATTSON, CFP™

Signal Securities, Inc.
5400 Bosque, 4th Floor, Waco, TX 76710

“Serving Customers All Over Texas”

All CDs are insured to $250,000 per institution by the FDIC. All
CDs are subject to availability. Securities offered through Signal
Securities, Inc. Member FINRA/SIPC. 700 Throckmorton, 
Ft. Worth, TX 76102 (817)877-4256.

 No Money Down  Licensed, Bonded & Fully Insured All Major Credit Cards Accepted
FAX: 1-866-582-1400

1-800-582-BARN(2276) 
y

TEXAS SALES REPNow Available

“Building Solutions”
...with integrity!

“B“B“B“BBBBBBBBBBBBBBuiuiuiuiuiuiuiuiuiuiiuiuuuuu ldldldldldldldldldldlddddinininininininininininiii gggggggggg ggg SoSoSoSoSoSoSoSoSoSoSoSoSoSoSoolululululululululululululull titititittitititititititiononononnononononononons”uuuttt onnnnnnnnnns”sssssssss
...ww.w.w.ww.w.w.w.w.witititititi hhhhhhh hhhh ininininininininintetetetetetett grgrgrgrgg ititititititity!yy!y!y!!!!!!!y!yyyinini teteteteegrgrgrgrggg ititityyy!!!!!

ggg“Building Solutions”
...with integrity!

Full Service Post-Frame Design & Construction Since 1992Serving 27 States and Over 10,000 Customers

E-mail: sales@nationalbarn.com

If you’re looking for a safe bet, look no further than 
Heritage. We have served America’s farmers for over 30 
years by providing a farm structure that protects your 
feed, your livestock and your equipment. For a metal 
building that you can bet the farm on, call Heritage today.

Being a farmer is quite a gamble.

1.800.643.5555 
HeritageBuildings.com

www.bestbuywalkintubs.com/tx

Showroom located at 
4053 Acton Hwy in Granbury, TX

... or we will come to you!

888-825-2362

Bathe Safely &
Independently!

member Better Business Bureau

Now VA Approved

• Family-Owned, Texas-Built
• Lifetime guarantee against leaks*
• Fits any standard bathtub or

shower space
• Full installation available
• Great for circulation, arthritis,

stiff joints and relaxation
• Call for pricing and other details
• We do not believe in 

high-pressure sales tactics

Steel shops, agriculture barns, RV buildings, 
airplane hangars, barndominium homes. 

Erection included. Concrete slabs available.

Instant Quotes Online: www.wdmb.com

W.D. Metal Buildings
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FOR THE TOUGHEST JOBS ON PLANET EARTH®

© 2011 Gorilla Glue Company

1-800-966-3458   Made in USA

Austin
Beaumont
Cleveland
Corpus 
Christi

Dallas
Fort Worth
Houston
Rosenberg
San Antonio
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Texarkana
Tyler

 

 

 

 

       

 

 

 

 

 

 

Build now

 

 

 

 

 

       

 

 

 

 

 

 

 

 

 

 

 

       

 

 

 

 

 

 

 

 

 

 

 

       

 

 

 

 

 

 

ing if this is ae been wonderv’ouf yI

our new homegood time to build y

uilding materes!” Byye“er isthe answwe

tgage riced and mordably pre afforar

dnoctekramtuBwolemit-llanata

 

 

 

 

 

       

 

 

 

 

 

 

ing if this is a

,our new home

ialsuilding mater

etes artgage r

n acsnoitid

eam homeour drb

om the gr” frstick-built“e 

y is the waqu

phase of t

ou oe able to offer yyor’ew

eates ar

build y

“

uality

phase of the building pr

 

 

 

 

 

       

 

 

 

 

 

 

ur homes. Oeam home

,ound upom the gr

yerd for ev is the watchwor

s why’That. ocessphase of the building pr

earYYeou our amazing 10 

 

 

 

 

 

       

 

 

 

 

 

 

ustinAAu
eaumontB

elandClevve
orpusC

istiChr

allasD
thorWWot orF

oustonH
gosenberR

an AntonioS

800.756.2506    ubh.com
* With approved credit for qualified land owners.                  
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Lic Res Mort Lender AR,LA,MS,MO,OK,TX NMLS#39943

earYYeou our amazing 10 

.antyy.arr

wn & no payments for 6 mos!

0% interest available for 48 months 10% down and $299.00
per month WAC 

2210 Highway 90
Liberty, TX

(936) 336-7226

9135 College Street
Beaumont, TX
(409) 842-1128

Build your customized package online!  •  www.tractorpackages.com

33402 HWY. 290 West 
Hockley, TX

(281) 256-6900

Package includes:
• 305 Loader • 5’ Box Blade • 5’ Rotary Cutter

• Insulated Canopy Top • Post Hole Digger
• 16’ HD Ranch King Trailer with ramps

2011 John Deere 3032E, 32 HP
Hydro Transmission • 4 Wheel Drive

WE  DELIVER

 EVERYWHERE!
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800-876-9720 • www.ranchenterprisesltd.com

Affordable Texas hunting,

recreational and retirement

property. 20-year fixed-rate

owner financing. Assistance 

for qualified Texas veterans.

Toll Free 1-888-320-7466

F a x :  9 4 0 - 4 8 4 - 6 7 4 6   e m a i l :  info@rhinobldg.com
W e b s i t e :  w w w. R H I N O B L D G . C O M

Prices F.O.B. Mfg. Plants; 
Seal Stamped Blue Prints; 
Easy Bolt Together Design.

Farm•Industrial •Commercial

VISIT

OUR

WEBSITE

PRICES INCLUDE COLOR SIDES & GALVALUME ROOF

VISIT

OUR

WEBSITE

(Local codes may affect prices)

Arena Special 
(roof & frame) 

100’ x 100’ x 14’...$36,466 

25  YEAR  COLOR  WARRANTY

Based In 
Texas

30’ x 50’ x 10’................$8,585

40’ x 60’ x 12’................$11,980

60’ x 100’ x 12’..............$23,882

80’ x 100’ x 14’..............$32,696

100’ x 150’ x 14’............$57,915

LOW COST
Mobile Home Insurance

www.stdins.com

 Complete coverage
 Superior service
 Easy payment plans 

(Including credit cards)

 Low deductibles
 Free & easy online quotes

Start Saving

Serving 
Texas Mobile 
Homeowners 
since 1961

OR CALL BECKY AT

8005220146

FUTURE STEEL BUILDINGS
Do-It-Yourself Steel Buildings

Ideal For:
• Recreational Use 
• Boat Storage 
• Bunkie 
• Equipment Storage
• Garage/Shop 
• PWC/Snowmobile

Call Toll Free 
Today for a

FREE!
INFORMATION PACKAGE

Our building consultants are ready to take your call1-800-668-5111 Ask 
for 
ext. 
91

• 30-year perforation warranty 
• Full technical support from start to finish
• Fully customized to meet your needs
• Factory-direct savings

WANT MORE?WANT MORE?
Check out the Shop section today at
TexasCoopPower.com



CA residents must add 7.25% sales tax

TOTAL

$ 

$ 4.95

$ 

$ Name 

Address

City St           Zip

Daytime Phone #

Email Address
Check or money order payable to: Dream Products, Inc.
Send Order To:  412 Dream Lane, Van Nuys, CA  91496

� VISA    � MasterCard    � Discover®/NOVUSSMCards     

Card#                              Expiration Date

Dept. 64689

/

FOR EXPEDITED SHIPPING (optional)
Add An Additional $2.95

(receive your order 5-7 days from shipment) $ 2.95�

DUAL HOLOGRAMS
(One On Each Side)

Restore Perfect Harmony And Balance
To Optimize Your Body’s Natural Energy!

Restore &
Optimize Your
Ionic Balance!

Aligns The
Body's Energy

Pathways!

FEEL MORE ENERGIZED
In Everything You Do!

Energy Balance
BRACELET

www.DreamProductsCatalog.com web offers
may vary

ORDER NOW
TOLL-FREE 1-800-530-2689OR

Similar Bracelets Sell For $29.99

Buy Ours Today For Only
Save More Than 50%!

$1297

No Empty Promises – Just Immediate Results!

RECEIVE A

WITH EVERY ORDER

Those Who Wear Balance
Bracelets Rave They:
� BOOST Energy!
� ENHANCE Strength!
� SPEED Healing!
� INCREASE Balance 

& Flexibility!
� IMPROVE Focus &

Concentration!

Satisfaction Guaranteed or Return For Your Money Back

Enjoy Optimal Health &
Peak Performance!

No one can really explain it.  But many famous
professional athletes and everyday men and
women swear by it.  The mysterious ENERGY
BALANCE BRACELET is taking the world by storm.
YOU’VE GOT TO TRY IT!  Just slip it onto your wrist
and feel the body and mind rejuvenation that 
will help you feel ENERGIZED!  The effect is truly
amazing!  100% premium-grade pure stretch
silicone with 2 powerful holograms that channel
your body’s energy frequency to enhance your
strength, flexibility, balance, concentration, focus
and healing!

ENERGY BALANCE BRACELET

            Energy Balance Bracelet(s) @ $12.97 ea.

(94256)

Regular Shipping & Handling Add $4.95 
no matter how many ordered
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®

One hundred years ago, you’d find
these classic American Morgan
Silver Dollars in the vest pockets
and purses of riverboat gamblers,
socialites, wealthy bankers and
Southern Belles.

Yet nearly half the entire mintage
was melted in 1918 by the United
States government. 

More suffered a similar fate over the
years, while countless others are in
private collections.

Today Morgans are hard to
find. “O” Morgans are even

harder to find.
These massive silver coins from 
the historic New Orleans Mint are
almost never seen in public.

Few people have even heard of the
New Orleans Mint. It shut its doors
in 1909, but not before striking its
share of big, beautiful Morgan 
Silver Dollars.

They’re known as New Orleans
Mint Morgans. With the big “O”

mint mark. Can you find it on the
coin to the right?

Americans love Morgans. At 26.7
grams and in 90% pure silver, it’s
easy to see why. They’re incredibly
popular—one of the most collected
of all United States coins.

The silver market is red-hot
but we managed to find a

small hoard.
Call it good luck or good fortune,
we have a very small quantity 
of these unique, historic and
scarce New Orleans Mint Silver
“O” Morgans.

Few people ever have the pleasure
of holding a silver coin of this 
significance in their hands. 

You can. If you act right away! But
your window of opportunity is
closing rapidly.

Order now risk free
We urge you to call now. Our supply
is limited and won’t last long. 

As always you are
protected by our
30-day return
privilege. 

Buy more
and SAVE

New Orleans
Mint Morgan Silver
Dollar $69.95 + s/h

5 for only $67.95 each + s/h 

SAVE $10
10 for only $62.95 each + s/h 

SAVE $70
20 for only $59.95 each + s/h 

SAVE $200

Toll-Free 24 hours a day
1-888-835-8675

Offer Code NMH148
Please mention this code when you call.

14101 Southcross Drive W.
Dept. NMH148 

Burnsville, Minnesota 55337

www.GovMint.com

Prices and availability subject to change without notice. Past performance is not a predictor of future performance. 
Note: GovMint.com is a private distributor of worldwide government coin issues and is not affiliated with the United States government.
Facts and figures were deemed accurate as of April 2011. ©GovMint.com, 2011

Actual size
is 38.1 mm

In the middle of the hottest silver market 
in history, we found a small hoard.

3 4 T E X A S C O - O P P O W E R A u g u s t  2 0 1 1

L

O

N

E

S

T

A

R

v
M

A

R

K

E

T



A u g u s t  2 0 1 1 T E X A S  C O - O P  P O W E R 3 5

F O C U S  O N  T E X A S

MILESTONES

From something as significant as obtaining a college

degree, to the whimsical, childhood moment of flying

your first kite, our winners this month ranged from the

momentous and life altering to the simple, yet unfor-

gettable. Most milestones do not easily escape one’s

mind. Captured in time, they chronicle our achieve-

ments and fondest memories. —ashley clary

Upcoming in Focus on Texas

ISSUE        SUBJECT                    DEADLINE

Oct            Cemeteries                     Aug 10

Nov            At the Cook-Off            Sep 10

Dec            Fun with Photoshop     Oct 10

Jan            Baby, It’s Cold Outside     Nov 10

Feb            Going Nuts!                    Dec 10
Sponsored by Texas Peanut Producers

CEMETERIES is the topic for our OCTOBER 2011 issue.
Send your photo—along with your name, address,
daytime phone, co-op affiliation and a brief descrip-
tion—to Cemeteries, 1122 Colorado St., 24th Floor,
Austin, TX 78701, before AUGUST 10. A stamped, self-
addressed envelope must be included if you want
your entry returned (approximately six weeks).
Please do not submit irreplaceable photographs—send
a copy or duplicate. If you use a digital camera, submit
your highest-resolution images online under the
Contests tab at TexasCoopPower.com. We regret that
Texas Co-op Power cannot be responsible for photos
that are lost in the mail or not received by the deadline.
Please note that we cannot provide individual critiques
of submitted photos.

7 Brothers Ryder, 2, and Sage Price, 4, fly their first kite up to its high-

est height on a windy hill in Navasota. Mom Brandy Price, a Mid-South

Synergy member, says the boys’ uncle bought them the kite for Easter.

1 Snip, snip. A small, but note-

worthy milestone: the first hair-

cut. Little 15-month-old Asa

“Ace Man” Chapman had never

seen scissors cut hair before.

Asa’s mom, Devanee Chapman,

is a member of Bandera Electric

Cooperative.

1 At the age of 58, Wise Electric

Cooperative member Darlene

Fields, who held two associate

degrees, received her bachelor’s

degree from Texas Woman’s

University. “I was happy, and 

my family was proud for me,” 

she says.

1 A visit to Galveston Island provided the perfect opportunity for

Samantha Hvidbjerg to build her first sand castle. She is the daughter

of Søren and Kristi Hvidbjerg and the granddaughter of Judy

Swinger, who took the photo. All are members of Fayette Electric

Cooperative.

1 In the thrill of a lifetime, 11-year-old Gaby Martinez met astronaut

Alan Bean, the fourth man to walk on the moon, at Stephen F. Austin

State University in Nacogdoches. Gaby is the granddaughter of Deep

East Texas Electric Cooperative members Mickey and Glenn Bowles.
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 06  ROUND TOP [6–7] 

Heart of the Tin Trunk,
(979) 250-1843,
http://heartof
thetintrunk.com

 07  D’HANIS

Holy Cross Church
Celebration, 
(830) 363-7269

 12   ATHENS

Paws & Claws Casino
Night, (903) 677-7387

A U G U S T
 04  BULVERDE [4–7]

Ring of Fire, 
(830) 438-2339,
www.stagebulverde.org

05 CANTON

NRA Banquet, 
(903) 963-8337

     KILGORE

Friday After 5 Concert
(free), (903) 988-4117,
www.downtownkilgore
.com

        NEW BRAUNFELS [5–7]

The Peddler Show, 
(830) 221-4000,
www.peddlershow.com

06  PALESTINE

Dogwood Jamboree, 
(903) 723-6291,
http://dogwoodjamboree
.com

  12   HITCHCOCK [12–13]

Good Ole Days Festival,
(409) 986-9224

          HARPER [12–13] 

3rd Annual Bar-B-Que
Cook-Off Fundraiser,
(830) 739-1328

  13   COLDSPRING

Celebration of San Jacinto
County, (936) 653-2009,
www.sanjacintocounty
tourism.org

          SEGUIN

Birthday Party, 
1-800-580-7322,
www.visitseguin.com

This is just a sampling of the events
and festivals around Texas. For the
complete listing, please visit the
Events page at TexasCoopPower.com.
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PICK OF THE MONTH

AUGUST 12-13
FORESTBURG

Watermelon Festival & Rodeo
(940) 964-2483

19
CARTHAGE

Texas Country Music 
Hall of Fame Induction

18
JOHNSON CITY

Blanco County Fair & Rodeo

18
JOHNSON CITY

Blanco County Fair & Rodeo

AROUNDTEXASAROUNDTEXAS

www.BecomeACASA.org

“We need more people to 
speak up for foster children. 

Become a CASA. 
Make a lifelong difference in 
a child’s life. And your own!”

-Former First Lady, Laura Bush WIN A FREE WEEKEND 
at Galveston’s historic

For your chance to win, join our community at 
TexasCoopPower.com and subscribe to our

monthly e-mail newsletter by August 31, 2011.*

ENTER TODAY AT

*Current newsletter subscribers are also eligible to win.

PLUS an island VIP
pass for free entry to
top local attactions



  19   CARTHAGE [19–20]

Texas Country Music 
Hall of Fame Induction,
(903) 693-6634

          HIGHLAND VILLAGE

[19–21] Highland Village
Balloon Festival & Fair,
(972) 317-6745,
www.hvballoonfest.com

 20  BASTROP

Family Festival of the
Arts, (512) 789-9903,
www.upstartbastrop.com

 13   HENDERSON [12–13]

East Texas Sacred Harp
Singing Convention, 
(903) 863-5379

  18   JOHNSON CITY [18–20]

Blanco County Fair &
Rodeo, (830) 868-9392,
www.bcfra.org

          PLEASANTON [18–20]

Pleasanton Cowboy
Homecoming, 
(830) 569-2163,
www.pleasantoncofc.com

A u g u s t  2 0 1 1 T E X A S  C O - O P  P O W E R 3 7
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 20  INDIANOLA

125th Indianola
Commemoration, 
(361) 552-2959, 
www.portlavacatx.org

          ROSENBERG 

Roundup, 
(832) 595-3525,
www.rosenbergevents.com

          LINCOLN [20–21]

Lincoln Community VFD
Picnic, (979) 540-0670

 27   STONEWALL

LBJ’s 103rd Birthday,
(830) 644-2252,
www.tpwd.state.tx.us

 28  LA VERNIA

Immanuel Lutheran
Church Community
Festival, (210) 648-1724

        SEPTEMBE R
  01   HUNTSVILLE

Diva Night, 
(936) 295-8113

19
HIGHLAND VILLAGE
Highland Village Balloon
Festival & Fair

19
HIGHLAND VILLAGE
Highland Village Balloon
Festival & Fair

03  PORT LAVACA

Flip Flop Festival, 
(361) 552-2959,
www.portlavacatx.org

Celebrate 
the heroism.

DENTON FIREFIGHTERS’ MUSEUM
332 E. Hickory

940349-8840
Free Admission

Denton Convention & Visitors Bureau 888/381-1818
discoverdenton.com

DEMO HOMESITES FOR 2011 SEASON
WANTED:
Display This Maintenance-Free Pool And $AVE $$!

Call TODAY to Qualify for this Limited-Time Opportunity!

VISIT US ON THE WEB!
WWW.SWIMTEXSUN.COM

STAYcation at Home in 2011!

1-800-SWIMTEX (1-800-794-6839)
A family owned and operated Texas Company since 1986.

PRE-APPROVED

FINANCING
AVAILABLE!

WE CONSIDER

ANYTHING 
ON TRADE!

Event information can be
submitted on our website 
at TexasCoopPower.com,
mailed to Around Texas, 
1122 Colorado St., 24th Floor,
Austin, TX 78701, or faxed 
to (512) 763-3407. Please
submit events for October by
August 10.  

AROUNDTEXASAROUNDTEXAS
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H I T  T H E  R O A D

180 feet, pleasant. Shoes with rubber
soles are recommended, as the path is
often wet, and angles can be steep.

The Discovery Tour’s finale is a
climb into the spectacular HALL OF THE

MOUNTAIN KING, a “breakout dome” for-
mation that forms a 350-foot-long,
100-foot-wide room with a 100-foot-
tall ceiling.

Other Texas show caves include CAVE

WITHOUT A NAME near Boerne,
LONGHORN CAVERN near Burnet and
the CAVERNS OF SONORA, which you
can read more about in the Decem-
ber 2007 issue of Texas Co-op
Power (www.texascooppower.com).

For a different caving experi-
ence, one without smooth, lighted
paths or handrails, travel to South
Texas to KICKAPOO CAVERN STATE

PARK, northeast of Del Rio and
about 25 miles north of Brackett-
ville. Once each Saturday, visitors
who have made reservations can
experience a cave the way its dis-
coverers might have.

Armed with two sources of
light each and having signed lia-
bility waivers, explorers pile into
Texas Parks and Wildlife Depart-

ment vehicles for a jouncy, but short,
trip up a rough track to the cave
entrance. Guides unlock the iron gate
that bars the narrow opening, and after
a dusty scramble down, cavers find
themselves standing in a large room.
Light beams show the ceiling far above
and a rough jumble of fallen rock
ahead.

Picking their way among the debris,
the guides lead visitors to the cave’s
most singular feature, a pair of massive
floor-to-ceiling rock columns that are
thought to be the biggest in any cave in
the state.

As on many cave tours, at one point
guides urge their charges to take a seat
and turn off their lights. The absolute
pitch black presses down. It’s a relief
when lights are switched back on.

At tour’s end, cavers climb back into
the land of sunlight, breathing in the
fresh air and feeling a new appreciation
for the wide-open Texas skies.

Kevin Hargis, food editor

The stars at night are not big and
bright deep in this heart of Texas ... in
fact, in the thousands of caves found
beneath the state’s surface, neither the
stars nor sun nor sky are visible. But
down here, you’ll experience beauty
you can’t find anywhere else.

In these places, hundreds of feet of
soil and rock loom above, and curiosity
beckons you to venture farther into the
unfamiliar and unknown under-
ground. Many of Texas’ caves are
inaccessible to amateurs, but more
than a handful welcome even the
most casual of spelunkers.

Of these so-called “show
caves,” one of the best known is
NATURAL BRIDGE CAVERNS. The
family-owned and -operated cave
system, about 15 miles west of
New Braunfels, has been usher-
ing visitors through its cavernous
rooms since 1964. Discovered in
1960, parts of its 2 1/2 miles of
underground chambers and tun-
nels were developed for tours not
long after. A variety of diversions
have been added in the years
since, such as a climbing tower/
zip line, a kid-friendly mining
sluice and a neighboring drive-through
safari park.

But the caverns are the main draw.
There are several tours from which to
choose, varying by time and effort
required. The most ambitious is a
three- to four-hour journey that begins
with a 160-foot drop into a well shaft
22 inches in diameter. But the more
sedate DISCOVERY TOUR, which has been
offered since the caverns opened to the
public, is the most popular.

This tour, which takes about an hour
and 15 minutes to complete, begins on a
patio overlooking the caverns’ namesake
natural bridge—a rock span left when
the roof of an upper cavern collapsed
about 5,000 years ago. After following a
guide down a textured concrete side-
walk to a locked, gated entrance, visitors
are given a brief orientation.

Then, angling ever down, hikers
descend through a set of humidity-
fogged glass doors and, eventually, into
the first large chamber, PLUTO’S

ANTEROOM, where an array of dramati-

cally lighted stalactites, stalagmites,
columns and cave ribbons decorate
every surface.

Other striking formations and
rooms on the tour also have colorful
names, including SHERWOOD FOREST,

with “broomstick” stalagmites that
resemble tree trunks dominated by the
towering, straight TOTEM POLE column
and the KING’S THRONE, a large stalag-
mite decorated by a canopy of milky
flowstone, which stands in the CASTLE

OF THE WHITE GIANTS.

In places, the passage narrows and
the ceiling drops so that tall or large
people might have to duck their heads
or turn sideways to fit. But much of the
underground journey passes through
rooms with towering ceilings housing
colossal formations of rock that grow
with each droplet of mineral-laden
water that lands upon them.

Despite the 99 percent humidity in
the caverns, a constant temperature of 70
degrees makes the half-mile Discovery
Tour, which includes a vertical change of

TEXAS DOWN 
UNDER

Deep below the surface, subterranean

worlds of wonder await.

BY KEVIN HARGIS



When you want to expand your range

         
           
          

           
       

Rural Land Loans
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HIGH-SPEED 
INTERNET NOW AVAILABLE

 

FOR A LIMITED TIME RECEIVE:

Premium Movie Package offer ends 9/30/11. Offer value is $126; after 3 months then-current price applies unless you downgrade. HBO®, Cinemax® and related channels and service marks are the property of Home Box Office, Inc. Starz® and related channels and service marks are the 
property of Starz Entertainment, LLC. SHOWTIME and related marks are registered trademarks of Showtime Networks Inc., a CBS Company. Offer valid for BLOCKBUSTER By Mail “1 Disc” plan; requires activation of new qualifying DISH Network service between 8/11/11 and 1/31/12 and 
an online DISH Network account. BLOCKBUSTER By Mail account will require valid email address, Internet connection, and valid form of payment. You must redeem offer within 45 days following  DISH Network service order. At end of 3 months you will be charged then-current price 
unless you cancel BLOCKBUSTER By Mail service. You can exchange online rentals for up to 5 in-store movie rentals per billing month. Exchanges are valid only at participating BLOCKBUSTER stores. Existing BLOCKBUSTER By Mail customers are not eligible. This offer is not available 
in Puerto Rico or the US Virgin Islands. BLOCKBUSTER name, design and related marks are trademarks of Blockbuster L.L.C. © 2011 Blockbuster L.L.C. Digital Home Advantage plan requires 24-month agreement and credit qualification. Cancellation fee of $17.50/month remaining 
applies if service is terminated before end of agreement. After 12 months of programming credits, then-current price will apply. Free Standard Professional Installation only. All equipment is leased and must be returned to DISH Network upon cancellation or unreturned equipment 
fees apply. Limit 6 leased tuners per account; upfront and monthly fees may apply based on type and number of receivers. HD programming requires HD television. Prices, packages and programming subject to change without notice. Offer available for new and qualified former 
customers, and subject to terms of applicable Promotional and Residential Customer agreements. Additional restrictions may apply. Offer ends 1/31/12. $25 Visa® gift card requires activation and $2.95 shipping and handling fee. You will receive a claim voucher within 3-4 weeks and 
the voucher must be returned within 30 days. Your Visa® gift card will arrive in approximately 6-8 weeks. InfinityDISH charges a one-time $49.95 non-refundable processing fee. Indiana C.P.D. Reg. No. T.S. 10-1006. *Certain restrictions apply. Based on the availability in your area.

 
  
 
 
 

 
ESPAÑOL

WWW.INFINITYDISH.COM

EVERYDAY  
JAN. 2013
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