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It’s more than a minivan,

it's the family room.

We know what drives Texans.

Germania Insurance understands that cars are a big part of Texas family life. They’re how
we run the kids around, stay involved, and spend quality time together. That’s why
protecting your car and everyone in it is important.

Germania understands because we only insure Texans. We offer competitive rates,
discount options and exceptional claims service, 24 /7. Our agents understand
you, too. They live where you live and drive the same roads you do.

Call your local Germania agent today and find out why Germania is

The Insurance Texans Trust.®
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POWERtalk

Letters from Texas Co-op Power Readers

DIM VIEW OF LIGHTING
The “llluminated Thinking” story
in the January 2012 issue dis-
cussed the use of incandescent
lightbulbs vs. the newer, more
energy-efficient bulbs.
Incandescent bulbs give off
heat, which is very important
during winter for people who
have water wells. The use of
just one traditional 60-watt
bulb in a pump house that sup-
plies water to our home or in the
middle of our ranch to livestock
is very important. Broken pipes
and frozen pumps are expensive
to replace. A 60-watt bulb gives
off enough heat to prevent this
and is a very cheap and safe
alternative to any heat source
that | know of. | guess the cost
of going green is going to cost
us a lot more money than the
silly new bulbs will save in
energy. I'll send you the bill.
JOHNNY TAYLOR
Pedernales Electric Cooperative

Editor’s note: We received a
number of letters about the
“Wluminated Thinking” article
in the Power Connections sec-
tion. Texas Co-op Power pub-
lishes such articles as a
consumer service to educate
our readers about industry
changes that may directly
affect them. To read more
letters on this topic, go to
TexasCoopPower.com.

A VERY SPECIAL THEME PARK
I really enjoyed the article on
the San Antonio theme park,
Morgan’s Wonderland, for chil-

dren and adults with special
needs [“The Wonder of It All,”
January 2012]. | quickly sent
the magazine to my niece in
Dripping Springs and told her
it would be an ideal place to
take her daughter, who has
cerebral palsy.
BARBARA SCHROEDER
Fayette Electric Cooperative

SALUTE TO A SOLDIER
After reading the article
“Sunday Best” [December
2011], | wanted to share an
experience from one of those
painted Catholic churches.
On November 6, my husband
and | attended the annual
Veterans Day memorial serv-
ice held on the grounds of St.
Mary’s Church in Praha.

The speaker, Orby
Ledbetter, spoke about his
19 months as a prisoner of
war during World War I.

The remembrances that he
shared spoke volumes about
what this great soldier
endured. (Our 8-year-old

GET MORE TCP

at TexasCoopPower.com

Find more letters in the
March Table of Contents.

Sign up for our E-Newsletter
for monthly updates,
prize drawings and more!

grandson could tell us the
next day some of the things
he remembered from the
speech.)
KARRY K. MATSON
Fayette Electric Cooperative

SHINING A LIGHT

I am an elderly widow with an
equally ancient dog. After

Thanksgiving, we went to my
place in Crockett County. It
was late when | arrived, and |
had no power. A benevolent
neighbor called Southwest
Texas Electric Cooperative for
me and told them he could
guide them to my place, which
is extremely remote. The dog
and | settled in and went to bed
with a flashlight. | expected the
service to arrive the next day. |
was amazed when they arrived
a few hours later that night.
The two young men were
conscientious, professional
and determined that “no cus-
tomer would be left cold in
the dark.” The co-op and its
employees will forever enjoy
my esteem and gratitude!
LUCILLE MCDAVID-NEUSE
Southwest Texas Electric Cooperative

WE WANT TO HEAR FROM YOU!
ONLINE: TexasCoopPower.com/share
EMAIL: letters@TexasCoopPower.com
MAIL: Editor, Texas Co-op Power, 1122
Colorado St., 24th Floor, Austin, TX 7870l
Please include your town and electric co-op.
Letters may be edited for clarity and length.

Building Hope, Building Homes

I enjoyed your articles about the Bastrop County fires [“Up From the Ashes,” January
2012].1live in Comanche County. I volunteered with Texas Baptist Men, a disaster-

Anthony McClintock, left, his grandmother, Peggy
McClintock, and his mother, Brandy McClintock,
lost everything in the Bastrop County wildfire.

relief organization based in Dallas, from October
through December, helping clean up homesites in
the aftermath of the wildfires. My church also went
down a couple of times to help.

‘We have met some great folks while working
there. After meeting a local pastor there, my
church, along with some other area churches in
coordination with the Heart of Texas Baptist
Network, has made a commitment to construct
homes for some of the victims who had no insur-
ance. One of the families we are helping is the

McClintock family referenced in your article. The weekend after your magazine came
out, we started the foundation and are well under way with the home.

Charles Carroll, Comanche Electric Cooperative
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Land inspires. Quality pays.

Out here quality Kubota equipment makes all the difference. Enhance your
love of the land with an inspiring list of owner benefits. Powerful Kubota-built
engines. Rugged, long-lasting durability. Practical, get-more-done versatility.
All so you can enjoy impressive results. Check out the BX2660 sub-compact
tractor, B3300SU compact tractor and RTV900XT utility vehicle at your local
Kubota dealer today. You'll see that quality pays.

Kuholq

Financing available to qualified customers through Kubota Credit Corporation, U.S.A.
For product and dealer information, call 1-888-4-KUBOTA, ext. 128
or go to www.kubota.com. Optional equipment may be shown.

ROPS
SEATBELT

©Kubota Tractor Corporation, 2012




POWER connections

People, Places and Events in Texas

WHO KNEW?

SPUR CAPITAL OF TEXAS

HAPPENTINGS

Everyone loves a good story. A well-told tale
can evoke awe, laughter, tears, praise and
understanding.

For 27 years, Denton—north of Dallas—has been
home to the TEXAS STORYTELLING FESTIVAL,
known as the largest event of its kind in the Southwest.
Sponsored by the Tejas Storytelling Association, the festival is
scheduled for March 8-11 in the Denton Civic Center and will
feature NPR commentator and storyteller Kevin Kling, Celtic
harpist and storyteller Patrick Ball, bilingual storyteller
MaryAnn Blue and storyteller and musician Kim Lehman.
Attendees can compete for championship-level billing: biggest liar in the state of Texas.
For more information, visit www.tejasstorytelling.com or call (940) 382-7014.

Find hundreds of happenings all across the state at TexasCoopPower.com.

INTERNATIONAL YEAR OF

COOPERATIVES

Catherine Ozer is somewhat of a celebrity in La Vernia. Dubbed the
“Solar Lady” by her neighbors, the Guadalupe Valley Electric
Cooperative member oversaw the installation of a 5.25-kilowatt
solar photovoltaic system in April 2010 that covered most of the roof

of her 2,400-square-foot home.

“We believe it’s important to conserve energy wherever we can,”
Ozer says. She and her hushand, Phil, caught the energy-efficiency

bug in 2007 when they retired to Hawaii—which
has one of the nation’s highest electric rates.
The Ozers’ typical monthly utility bill in
Hawaii? A whopping $750 to $800. “In a very
short time, we had to learn a very efficient way
to live,” she says. After their Hawaii home was
destroyed by fire in February 2009, the
0zers—who were familiar with the San Antonio
area—relocated to La Vernia. Shortly there-
after, Catherine Ozer discovered GVEC’s
energy-efficiency programs and rebates.
GVEC's rebates are easy to obtain; After
making an energy-efficient purchase that meets

PHOTO BY CHRIS CARSON (PROPERTY OF GUADALUPE VALLEY ELECTRIC COOPERATIVE)
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Lubbock-based Plains Cotton Cooperative Association, founded in
1953, is the largest U.S. handler of cotton—growing, warehousing and
marketing cotton and making denim and jeans. The co-op markets
about one-third of the nation’s cotton, grown by 15,000 members in
Texas, New Mexico, Oklahoma and Kansas. It can annually produce
enough 68-inch-wide denim to stretch from New York to California.

Meet the Solar Lady:

GVEC Member Catherine Ozer

Lloyd Mitchell was not your
everyday hobbyist. The
Gatesville High School multi-
sport coach amassed a huge
spur collection—upwards of
10,000 pairs and singles—over
77 years. Upon his death in
1991, his collection was
donated to the Coryell Museum
and Historical Center in
Gatesville and is thought to be
the largest spur collection in
the world. This distinction
prompted the Legislature in
2001 to designate Gatesville
the Spur Capital of Texas.

rebate criteria, a member fills out an online form and submits receipts

and any required supporting paperwork. A hill credit is issued for
rebates under $1,500, and a check is mailed for higher amounts,
usually within weeks of submitting the correct documentation.

The Ozers paid $29,292 for the combined purchase and installa-

tion of their PV-5250 solar system. That’s a hefty up-front cost, but

Let the sun shine in: Catherine Ozer lights
up when extolling the merits of her home’s
solar photovoltaic system.

they recouped $15,000 with an $8,000 rebate from GVEC and a
$7,000 federal renewable energy tax credit.

The couple has also installed a solar water
heater and a programmable thermostat. After a
home energy audit by GVEC, the 0zers doubled
their attic insulation.

And Catherine Ozer’s not done: “I have a
check-off list,” she laughs. “I don’t think peo-
ple realize how these little things can make
such a difference.” She should know: Her aver-
age monthly electric bill is now $50, down from
$200. She’s more than the “Solar Lady.” She’s
a shining star.

Ashley Clary-Carpenter, field editor

ILLUSTRATIONS BY EDD PATTON



When U.S. electric distribution cooperatives
need a financial partner who understands

their unique challenges, they turn to
CoBank. For decades, we've focused on
rural energy customers, supporting them
regardless of the economic conditions. We
remain committed to helping our borrowers

meet their business goals.

To learn more about CoBank,
call 800-542-8072, ext. 04059
or visit www.cobank.com.

W COBANK

COOPERATIVE. CONNECTED. COMMITTED.

A Touchstone Energy” Cooperative )QT)

CORN BELT
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Corn Belt
Energy Corporation

Bloomington, IL
$17,000,000

Term Loan

Grayson Rural
Electric

PR E—

Grayson Rural
Electric Cooperative
Corporation

Grayson, KY
$11,800,000

Refinanced
Term Loan
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Kootenai Electric
Cooperative

Hayden, ID
$7,000,000

Clean Renewable
Energy Bond
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Midwest Energy
Hays, KS
$30,000,000

Work Plan
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Piedmont EMC
Hillsborough, NC
$5,250,000

Refinanced
Term Loan

Sand Mountain
Electric Cooperative

Rainsville, AL
$10,000,000

Emergency Storm
Damage Line of Credit

SLEMCO

Southwest Louisiana
Electric Membership
Corporation

Lafayette, LA
$21,194,940

Refinanced
Term Loan
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Southwest Tennessee
Electric Membership
Corporation
Brownsville, TN
$8,800,000

Refinanced
Term Loan

.
[ P I
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Sulphur Springs Valley
Electric Cooperative

Wilcox, AZ
$126,480,000

Term Loan, Revolving
Term, Line of Credit

e

Withlacoochee
River Electric
Cooperative, Inc.

Dade City, FL
$39,200,000

Refinanced
Term Loan

www. TURFFALO.com

The National Grass of Texas

or 800-872-0522

Bred in Texas to help save one of our most precious resources - water! Orderfromyour
nurseryordirectfromTurffalo online. Yourlawn will be shipped toyouin plugs thatare

{rnJir
Turffalo
easytoinstallatone persquarefoot.Then getreadyforagreenlawn-insunorinshade! ur a 0
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‘We try to marry the doers and the dreamers.”

DONT DO MILD.

‘Fess up when you mess up.’

BY CAMILLE WHEELER « PHOTOS BY WILL VAN OVERBEEK

ROY SPENGE—'REVEREND ROY'—
SHINES A LIGHT ON THE GOSPEL
OF PURPOSE, MAKING BELIEVERS

OF US ALL.

n December 18, 1965, dark storm clouds rolled in over
College Station’s Kyle Field. At kickoff, a cold, pouring
rain drove home the dilemma facing the undefeated
Brownwood Lions: how to stop—or, more realistically,
try to contain—Bridge City’s star running back Steve Worster
in the Class 3A state championship high school football game.

Brownwood Coach Gordon Wood knew well the frighten-
ing scouting report: Worster, a 6-foot, 210-pound brute of a
back with blazing 10.5-second speed in the 100-yard dash, was
so strong that it sometimes took three defenders to bring him
down. Worster was, Wood simply stated, a vicious runner.

Tension on the Brownwood sideline heightened as Bridge
City won the coin toss and elected to receive. The call was
predictable: On the first play from scrimmage, Worster, who
had rushed for 1,293 yards and scored 22 touchdowns that
season, took the handoff and headed around right end. But
what happened next became the stuff of lore.

A 160-pound lightning bolt named Roy Spence came flying
in from his defensive back position, delivering a crushing hit at
the knees that thundered across the stadium. Worster was
down, in the mud, and he and the Cardinals, for all practical
purposes, never got back up. As Wood described in his 2001
autobiography—Coach of the Century, as told to author John
Carver—Spence’s “punishing blow set the tone ... many times
maroon-clad players swarmed into Bridge City’s backfield to
gang-tackle Worster before he reached the line of scrimmage.”

The Lions held Worster, a future University of Texas All-
American fullback, to 87 yards en route to a 14-0 win, giving
Wood his fourth of an eventual nine career state high school
football titles.

Almost half a century has passed since a skinny corner-
back waylaid one of the greatest running backs in state of
Texas football history. But the legend continues. Roy Spence,
per a mantra passed down from his father, does not do any-
thing mild. Oh, no, no, no. This is a guy who’s never been
afraid to tackle anything, or anyone.

8 TEXAS CO-OP POWER March 2012

From perfecting
Royito’s Hot Sauce
to consulting with
national electric
0-op leaders, Roy
Spence is always
cooking on all
burners.

‘Force of Nature’
oll the game film, please. In 1971, Spence and five fel-
low University of Texas graduates co-founded
GSD&M, an Austin-based advertising firm. They had
no clients and virtually no money. Spence couldn’t
afford an apartment and slept on a mattress under the art
table at the agency’s first headquarters—a tiny, one-room
office space that he and his partners rented for $85 a month.



‘Failing is when you hurt somebody or lie to somebody.’

Spence bathed in the swimming pool at the health club
next door and kept his shaving kit out in plain sight. Partner
Judy Trabulsi worried constantly that with such evidence,
they’d get kicked out because the business lease she signed
stated quite clearly: no permanent residents. Of course, the
staff was pretty much there all the time anyway, working
seven days a week in a standard attire of jeans, shorts, san-
dals and tie-dyed shirts. Spence often met clients with his
long hair pulled back in a ponytail.

Now here it is 2012, and time has wonderfully flown for
Spence, the man known as “Reverend Roy,” who’s fond of
saying: “Sometimes, you have to jump off the building and
build the wings on the way down.” He’s leapt, all right—
again and again—proving that parachutes, in some cases,
might be overrated.

The 63-year-old Spence—who helped handle quarterback
duties for Brownwood—is still calling the signals. But now,
as chairman of GSD&M Idea City, an internationally
renowned marketing and advertising firm, his huddle holds
some of the biggest-name players in the world: Southwest
Airlines. Goodyear. The U.S. Air Force. The PGA Tour. And
he has helped grow such high-profile brands as BMW and
Walmart in guiding an agency that regularly oversees multi-
million-dollar accounts.

But the 5-foot-10-inch Spence, the little guy who could on
the football field, has not forgotten his West Texas roots.
Fiercely proud of his rural upbringing, he’s a champion for
the entrepreneurial underdogs: the small-business operators
who fall under a concept he calls “Stand Tall For Small.” It’s
a principle based on community and the undergirding of
Texas that draws its strength from its rural vitality—from
member-owned electric cooperatives putting people first, to
farmers, ranchers and small-business owners.

Build from this base, Spence says, and you'll see a rebirth
of the American entrepreneurial dream.

It’s a philosophy that matches the tenacity of Spence, who
says of his famous tackle 47 years ago: “I was fast and had no
fear.” So the challenge for followers is to keep up with
Spence, a rebel who once stood on a table at a party, tequila
bottle in hand, and shouted: “We ride at dawn like the break-
ing wind! Who’s with me?”

Well, Southwest Airlines founder Herb Kelleher, for one,
who paints a picture of what Spence, as a storm, would do to
helpless boats on the water. “He’s such a force of nature,” says
the 80-year-old Kelleher, who’s no floating lily pad himself
as Southwest’s raucously funny, chain-smoking chairman
emeritus. “He reminds me of a typhoon crossing the China
Sea and driving sampans and junks before it.”

No doubt about it: Spence, named “Adman of the
Century” by Texas Monthly in 1999, sets the bar high. As a
globe-trotting advertising, consulting and motivational
speaking guru, Spence works with a diverse group of clients,
ranging from the Clinton Global Initiative, to Fortune 500
company executives, to corporate CEOs in Portugal, a coun-
try staggering under the weight of a financial crisis.

He visits frequently with former President Bill Clinton;
and in the wakes of the 2004 Asian tsunami, hurricanes
Katrina (2005) and Ike (2008) and the 2010 Haiti earth-

‘Kiss change on the lips.

quake, he helped create relief-effort public service announce-
ments with Clinton and former Presidents George H.-W. Bush
and George W. Bush.

Spence’s light shines far and wide, and it’s little wonder
that so many leaders from across a broad spectrum—includ-
ing, recently, Texas Electric Cooperatives President/CEO
Mike Williams—have jumped onboard with Reverend Roy,
the golden-maned visionary with the Midas touch preaching
the gospel of his favorite word: purpose.

Simply put, Spence writes in his latest book—It’s Not
What You Sell, It's What You Stand For: Why Every
Extraordinary Business Is Driven By Purpose (Penguin
Group, 2009, co-authored with Haley Rushing)—purpose is a
definitive statement about the difference youre trying to
make in the world. Find and unleash your purpose, and you'll
make money, often beyond your wildest dreams. But far more
important, you'll enrich the lives of others.

It’s a message with a magnetic appeal, attracting such cor-
porate icons as Kelleher, an early convert who seized upon
Spence’s creativity during the early 1980s when many
Americans could not afford to fly commercially. One day,
Spence said to Kelleher: “You know what youre doing?
Youre democratizing the skies.” Kelleher loved it, and the
line stuck—as have legions of loyal Southwest customers.

That message of purpose resonates with Williams as well,
who keeps a copy of Spence’s book on his desk. Williams, at
the helm of TEC, a statewide association that oversees the
interests of 76 electric co-ops and publishes this magazine,
has taken on a new leadership role as chairman of the 21st
Century Electric Cooperatives Committee. The 13-member
national group is tasked with determining how to ensure
that electric cooperatives and the communities they serve
remain sustainable and successful in the 21st century.

Williams says the challenge for co-ops is not to answer the “what”
and “how,” but to start with the “why—our real purpose.” And what
better person to bring into this crucial conversation, he says,
than Spence, a friend whom Williams invited to deliver the
keynote speech at the committee’s inaugural meeting in
January in Los Angeles (see “Shining a Light on Electric Co-
ops’ Dynamic Roles,” Page 12).

“Roy and his team are uniquely qualified to facilitate a
discussion about purpose,” Williams says. “He understands
electric cooperative values because he grew up with them.
Just like these co-ops, he is the real deal.”

Ideas: ‘He Shoots "Em Out Like a Fountain in Rome’
any complex layers make up Roy Spence, a man pro-
foundly influenced by family and experience who
serves as keeper of his father’s flame: “Don’t Do
Mild,” a motto for life and the trademarked slogan
for Royito’s Hot Sauce, made from his dad’s recipe. The hot
sauce, which bears Spence’s childhood nickname, serves as
co-sponsor of an annual $5,000 award that goes to an entre-
preneur following his or her passion and demonstrating a
purpose beyond making money (see “I Want to Change the
World,” Page 10).
Spence, whose mother, the late Ruth Griffin Spence, was his
high school civics teacher, considers the world his classroom.
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And his three children—his “next-generation dreamers”—are
following in his footsteps. Shay Spence, a senior at Tulane
University, is working on a business plan with his dad to
introduce the Austin-based Alamo Drafthouse movie fran-
chise to Washington, D.C.

His oldest daughter, 32-year-old Courtney Spence, is the
executive director of Austin-based Students of the World, an
organization she founded in 1999 that focuses on humanitar-
ian work.

And 28-year-old Ashley Spence Clauer is opening
Wanderlust Yoga in Austin. Her spontaneously creative
dad—who else?—came up with the studio’s motto: “Breathe
In, Rock Out.”

Spence’s passion—there’s really no way to exaggerate the

‘| WANT TO CHANGE THE WORLD’

BY CAMILLE WHEELER

In 2010, Roy Spence launched his Royito’s Hot Sauce brand from
an Airstream trailer to drive home a salient belief:

“Entrepreneurship,” he says, “is the miracle of America.” Certainly,
Spence, who oversees one of the world’s most successful adver-
tising agencies, Austin-based GSD&M Idea City, didn’t need to
start selling hot sauce for the money. Rather, he’s making a point:
Anybody can start a business from a trailer, or a kitchen or a booth
at a farmer’s market.

But for the miracle to happen, young—and young at heart, Spence
quickly adds—entrepreneurs need help, he says. That’s why he part-
nered with RISE, an Austin-based nonprofit program dedicated to
inspiring and empowering entrepreneurs, to create the $5,000
Royito’s “Don’t Do Mild” RISE Award. Last year’s inaugural winner,
Erine Gray of Austin, created a website called Aunt Bertha
(www.auntbertha.com) that organizes information for many of the
state’s assistance programs—education, employment, food, health
and housing—and other charitable programs and puts it in one place.

The site provides free, one-stop shopping for human-service
information: Just type in your ZIP code, and Aunt Bertha, a fictional,
motherly character, will find services in your area, from food
pantries to literacy and education programs. And Aunt Bertha greets
each user. A 79045 search, for example—the ZIP code for Hereford,
headquarters of Deaf Smith Electric Cooperative—yielded this
response: “Great news, Sugar! There are 52 programs in your area.”

No more looking for a needle in a haystack, says Gray, a 36-
year-old computer programmer who has long been frustrated with
what he calls the inefficient administration of some large, human-
service organizations that get bogged down in bureaucracy. “It
sounds clichéd,” says Gray, who earned a master’s degree from the
LBJ School of Public Affairs, “but | want to change the world.”

That sounds a lot like something Spence would say. Save for the
chile pequin peppers—Spence uses serranos instead, in addition to
fresh tomatoes, lemon juice and salt—Royito’s Hot Sauce follows his
father’s recipe. But most significant, Spence says, the hot sauce is

10 TEXASCO-OPPOWER March 2012

‘Sometimes, you have to jump off the building and build the wings on the way down.’

spark he brings into a room—burns like a lightbulb over his
head. As ideas go, “He shoots ’em out like a fountain in
Rome,” Kelleher says.

Let’s flash back to 1990, when GSD&M waged an all-out
advertising war against its Dallas-based archrival, The
Richards Group, to keep the prized Southwest Airlines
account it had first captured in 1981. Heading into the final
showdown, Spence gambled by spending at least $100,000
on shooting and editing 15 new commercials, ditching the
safer and less expensive storyboard pitch.

On the morning of the final presentation, per Spence’s
arrangement, two chartered buses carrying GSD&M employees
arrived at Southwest’s Dallas headquarters. That afternoon,
immediately following their pitch, Spence and partners

made in honor of the late Roy Milam Spence Sr., who taught his son
to be kind, keep it simple and never do anything mild.

0Oh, and keep sprouting those ideas, such as the “Dream It, Build
It” TV show that Spence is pitching to network executives. Spence,
as host, would introduce fledging entrepreneurs, “dreamers,” from
across America, who would tell their stories and be paired with
mentors, such as Southwest Airlines founder and Chairman
Emeritus Herb Kelleher. The mentors would guide them on the road
to success.

The idea, Spence says, is to nurture the flame of entrepreneur-
ship. But don’t expect anything like “The Apprentice,” a show on
which Donald Trump gives contestants a cold-hearted boot. “That
idea is somebody has to get hurt to lift somebody up,” Spence says.
“Pm not in that business.”

On TexasCoopPower.com
Read more about Aunt Bertha.

Passing the torch: Roy Spence
serves up his own brand of entre-
preneurial mentoring, as Royito’s
‘Don’t Do Mild’ RISE Award winner

Erine Gray can attest.
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“You become what you look for: If you look for good, you'll find it.’

Trabulsi and Tim McClure and Creative Director Wally
Williams escorted Kelleher to a balcony overlooking nearly
200 GSD&M employees gathered below, all wearing T-shirts
that read “Together We Stand.”

Tears rolled down Kelleher’s cheeks as the group started
to sing “Stand By Me.”

‘She Was Pushing Me’

pend just a little time with Reverend Roy, and you'll likely
walk away thinking, “Well, maybe I really could (fill in the
blank) write that book, start that business, travel to Paris,
grow a garden, get fit, learn to play the drums ...”

SHINING A LIGHT

On Electric Co-ops’ Dynamic Roles

Texas Electric Cooperatives President/CEQ Mike Williams, chair
of the 2Ist Century Electric Cooperatives Committee, quickly
seized upon the opportunity to engage internationally renowned
consultant and speaker Roy Spence in a conversation about
electric co-ops. Williams says Spence’s energy and vision can
only elevate a discussion animated by co-ops’ historic roots and
future challenges.

It is important, Williams says, to shine a light on the rich her-
itage of electric co-ops. “Over 75 years ago, we brought light to
vast areas of the country that other utilities did not want to
serve,” he says. “The reality is we brought more than light—we
brought a quality of life to small towns and rural areas. As impor-
tant as that was then, maintaining that quality of life may be even
more critical today. And electric cooperatives are uniquely posi-
tioned to fill that role.”

Historically, Williams says, co-ops have shown resilience in
economic downturns, thanks to an ownership structure that
“generally is more stable over time compared to other business
models because it is less prone to investor turnover, speculative
swings or predatory takeover.”

It’s a resiliency born of seeking the greater good, Spence told
the committee during its inaugural meeting in January. Drawing an
appreciative “Yeah!” from at least one committee member, Spence
quoted an oft-cited Tennessee farmer from the early 1940s: “The
greatest thing on Earth is to have the love of God in your heart, and
the next greatest thing is to have electricity in your house.”

To keep that sentiment alive, Spence told the 13-member
group, which met in Los Angeles, electric co-ops must keep put-
ting customers first. “If you're not fanatically focused on improv-
ing people’s lives, people don’t have time for you,” he said.

Co-ops, Spence said, “democratized the American dream.”
But to turn past tense into a present-tense purpose—including
sparking rural economic and manufacturing growth as success-
ful, nonprofit business models—Spence says co-ops must grab
hold of what he terms a “holistic flywheel”: a new movement
called conscious capitalism that equally regards business per-
formance and the quality of people’s lives.

Co-ops, through their heritage, know how to do that, Spence
said: “You turned the lights on in the past—you need to shine a
light on the future.”
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He’s a man of equal parts humility and confidence who’s
concerned by what he calls cultural hug gaps and thank-you
gaps, believes fervently in owning his mistakes—“You gotta
fess up when you mess up”—and fair competition: “It’s not
winning at any cost, but if you’re going to play, you play to win.”

He’s a dream of a boss who brings flowers to five key
women on his staff every Monday morning. And he brings
his 11-year-old black Labrador retriever, Miss Ellie, to work,
where she romps with Trabulsi’s dog, a sheltie named Luca.

And Spence, fair warning, is a hugger of the bear-hug vari-
ety: no weak, sideways, arm-around-the-shoulder stuff going
on here. He dedicates his newest book—The 10 Essential
Hugs of Life, still in draft form and not scheduled for publi-
cation—to his father, Roy Milam Spence Sr., who died in
2009 at the age of 95. Spence credits his father, a World War
IT veteran and charismatic salesman, with teaching him the
art of conversation and how to love people.

Spence Sr. grew up in the border town of Eagle Pass,
learning to speak Spanish before English. As a boy, Roy
sometimes accompanied his dad on visits back to Eagle Pass
and Piedras Negras, Mexico, just across the Rio Grande. The
6-foot-5-inch “Big Roy,” as he was known, was a popular per-
sonality in the marketplaces where he hugged everyone he
met. And every time “Little Roy” heard his father say “Este es
mi hijo, Royito”—“This is my son ...”—the boy got his share
of hugs, too.

But Spence, the youngest of three children, cites no
greater influence than his oldest sister, Susan, who was born
with spina bifida, a birth defect in which the backbone and
spinal canal do not close before birth.

As children, Roy and his other sister, Mary Gordon
Spence—now an Austin-based writer, humorist and
speaker—pushed Susan everywhere in her wheelchair. Roy
tied Susan’s wheelchair to his bike to haul her to school, and
he and Mary Gordon fashioned a seatbelt to keep her from
falling out.

As an adult, Susan attended a junior college and lived
independently in San Antonio. She died in 1992 at the age of
47—living almost half a century longer than the two weeks
doctors gave her. “For 30 years, I pushed her, but actually she
was pushing me,” says her little brother, who makes a living
at pulling others toward their hopes and dreams.

For his personal journeys, Spence relies on a pedometer—
his “curiosity meter.” If he hasn’t logged 10,000 to 12,000
steps a day (five to six miles), he’s sat behind his desk too long
and not talked to enough people.

“lused to think if 1 didn’t know where | was going, I'd never be lost,”
Spence says. “And then I realized if I didn’t know where | was going, I'd
never be found. You find yourself getting lost in the service of others.”

Camille Wheeler, assoctate editor

On TexasCoopPower.com

People always ask: Where’s the “T” in GSD&M’s name? Partner Judy
Trabulsi just laughs: She’s happy as the ampersand who helps hold it
all together. Competition and one-upmanship, Trabulsi notes, typically
break up partnerships. Not so with this in-tune ad firm. Who knows?
The Beatles might've stayed together with such a harmonious attitude.
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Flashing a smile as bright as the gold lamé trim on
his partner’s blue dress, Jon Steffens (center) and
Deretha Starnes effortlessly twirl during the
President’s Meeting and Dance last fall in
Georgetown. The annual dance, presented by The
Texas State Federation of Square and Round
Dancers, was well represented by other members of
the federation’s executive committee, including (at
left) Steffens’ wife, Veronica, and Wayne Daniels.

BY SHERYL SMITH-RODGERS - PHOTOS BY WILL VAN OVERBEEK

Square Dancing's Circle of Laughter, Love and Friendship Brings All—Even Scoffers—Into the Fold
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No fancy signs or neon lights mark the
cinder-block building at the end of
Locust Street in San Angelo. Only a
lone twirling couple, silhouetted in
dark green paint on an outside wall,
hints that we’ve found the right place—
the Promenade Squares clubhouse,
where members square dance every
Thursday night.

Inside the wood-paneled hall, we
find a dozen or so people milling
around two long tables at one end of the
dance floor. A few who've already
claimed folding chairs are chatting. One
man is seated by the refreshment table
that’s piled with snacks and salads.

Right away, a gray-haired lady, outfit-
ted in a black ruffled skirt and blouse
trimmed with gold lamé, greets us
warmly. After brief introductions,
Patricia Cain, 82, who’s square danced
since 1989, unabashedly shares her
enthusiasm for the fast-moving pastime.
“If you don’t dance, you'll dry up!” she
insists good-naturedly. “We have lots of
fun. We've become family, too, because if
anyone’s missing, we know it.” She grins,
then warns, “If you don’t laugh while
you're here, you're in trouble!”

At the other end of the
hall, caller John Geen, 78,
holding a microphone on a
small stage, readies for the

dancing isn’t cool,” he’d scoffed several
times, wrinkling his nose. I wonder
what he thinks now.

DANCE ACROSS TEXAS

Today, roughly 6,000 Texans square
dance regularly, according to The Texas
State Federation of Square and Round
Dancers, which is composed of 131
square dance clubs with nearly 4,000
total members. Geographically, the
organization splits the state into 15 dis-
tricts (the Texas State Camping
Squares is statewide). Two more dis-
tricts stand alone as regional associa-
tions. The North Texas Square and
Round Dance Association, which
includes the Dallas-Fort Worth
Metroplex, has 34 clubs and more than
1,600 square dancers. The Westerners
Square and Round Dance Association,
which encompasses the Abilene area,
includes five clubs with more than 80
square dancers.

Generally, dancers belong to a local
club and pay annual dues. At weekly
dances, they may give donations (in lieu
of a cover charge), which pay for build-
ing expenses and caller

BASIC LINGO

Angel—An experienced dancer who attends

evening. His wife, Nora, 78,
staffs the registration table.
For the past half of their 60-
year marriage, they've square
danced. Onstage, John turns
on a vintage record player and
announces the evening’s first
tip (see glossary at right). In no
time, men in Western shirts
and ladies in swishy skirts and
petticoats stroll to the floor and
form two large squares. The
music starts. Smiling and
laughing, cheering and clap-
ping at times, everyone twirls
and bobs in time to John’s lilt-
ing voice.

“We shall gather by the river
... four hands together, veer to
the left, my friend ... Go alle-
mande, now veer to the right,

Ferris wheel you go ... Yes, we
shall gather at the river ...”
As the two-hour dance

unfolds, I sneak peeks at my hus-
band, James. He came along only
so I wouldn'’t travel alone. “Square

lessons and helps new dancers : L eals
Caller—Person who chooses the music an

out steps to match it
Cuer—Person who directs dancers through a

round dance : P
Dancing levels—Mainstream, ,

(advanced), A-2 (advanced), C-1 (c.:hallenge)
Home position—Your position within the square
at the beginning of a tip
Knothead—Anyone who travels more
miles to dance :
Mainstream—Beginning

68 calls » :
Patter call—First session of a tip In which caller

calls with music in background
Plus—Level above mainstream W
more calls : - .
Singing call—Second session of a tip in which a
caller mixes calls with singing lyrics
i couples

Square—Consists of four _ :
Square ware—Preferred square-dancing attire
Square your sets—Caller is asking dancers to
return to their home positions

Taw—Caller’s partner, usually a spou§e f
Tip—Square dance session that consists ot a

patter call and a singing call

Yellow rock—A friendly hug

than 100

level of square dancing;

ith about 30 TOP: Amarillo’s Meagan Rutledge, spin-

ning the night away in Georgetown, says
she’s met people from all over the world
through square dancing. The 14-year-
old plans to eventually apply for a Texas
Teen Scholarship from The Texas State
Federation of Square and Round
Dancers. BOTTOM: Pat Kotal traveled
from his home in Birmingham,
Alabama, to call the 2011 President’s
Meeting and Dance in Georgetown.
Callers serve as square-dance conduc-
tors by selecting the music, announc-
ing the accompanying steps and
keeping people moving in what is a fun
cardio—and cognitive—workout.
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TOP: Danny Kingsley is an active member and
past president of the Texas Association of
Single Square Dancers. The red and white
badges on Kingsley’s shirt chronicle his roles
with the Lubbock Area Square and Round
Dance Federation. BOTTOM: Austin’s Lise
Waring and her 10-year-old daughter Martha
(facing camera) wear matching, resplendently
red outfits to an October dance in Georgetown.
‘It's hard to say what I like most about square
dancing because I've been at it so long,’ says
Martha, who took lessons between the first and
second grades.
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fees. (Note: Some clubs also host round
dancing, another kind of folk dance in
which a cuer calls out steps while cou-
ples dance counter-clockwise in one
circle.) Clubs host dances on regular
days of the month (such as every
Thursday or first and third Fridays) at
churches, recreation centers, senior
centers, schools and even restaurants.
Some own their own dance halls.
Callers play a variety of music genres,
including country and western, hymns,
folk songs and even rock 'n’ roll.

Many square dancers wear tradi-
tional dance attire: guys in Western-
style shirts with long sleeves (so gals
don’t have to hang onto hairy, sweaty
arms) and ladies in ruffled skirts with
flouncy petticoats and frilly petti-
pants. Some square dancers wear
whatever they want. Weather permit-
ting, they may even show up in shorts
and flip-flops. Also, nearly every club
has its own pin-on badge, which
members wear as a name tag. Like a
charm bracelet, members attach their
own commemorative dangles to the
badge.

LEARNING BASICS IN SAN MARCOS

At the Dunbar Recreation Center in
San Marcos, I've barely stepped out of
my vehicle when Ted Zahorski, 66,
flags me down. He and his wife, Nancy,
58, are regulars at the Thursday night
dances hosted by the Wheel-N-Deals
club. Grinning ear to ear, he ushers me
into the main hall, where other mem-
bers are gathering. Most are dressed in
casual attire, like jeans and skirts. A
few men are in shorts and sandals.
While I sign the registry, several folks
amble by. Some give me quick hugs.
“Hey, welcome!” they exclaim.

“This is better than church!” I sput-
ter, surprised at the extra-friendly
atmosphere.

But no time to visit. The music’s
starting, and tonight, lessons run for
the first 11/2 hours. “C’'mon,” urges
Milton Vaverek, 77, who’s square
danced since World War II. “You're
here to dance, right?” Sure, I nod as he
grabs my hand and leads me to the
floor. Everyone in my square makes
introductions. Then caller Chet Miles,
up front with a microphone, clicks a
digital music track on his computer
and begins calling: “Circle to the right,
circle to the left, promenade home!

Dancers, swing your partner, join
hands, circle left, now allemande ...”

Oops, I mess up an allemande, a
dance movement, by grabbing Milton’s
hand instead of his forearm. “You’re
doing great,” he grins. Gee, no wonder
beginner square dance lessons can run
as long as 10 weeks. Basic “main-
stream” calls tally up to 68. Add
another 30 or so calls, and dancers
reach the “plus” level. Two “advanced”
levels add 32 more calls. “Challenge”
levels add even more calls! Undoubt-
edly, square dancing provides both car-
dio and cognitive workouts.

The lessons end. Now mainstream
and plus dancers will enjoy the last
hour on the floor. “My wife and I
started dancing a year ago,” says Ed
Wedig, 65, who’s taking a breather.
“Now we know hundreds of people, and
I've lost 25 pounds! We belong to the
FunDancers in Schertz, but we like to
visit other clubs.”

Ernest Williams, 74, is also visiting.
He belongs to the Cliff Dwellers in
Duncanville and has square danced for
15 years. “For the most part, it’s real
forgiving,” he tells me. “It’s OK if you
make mistakes. Nobody cares.”

That’s exactly what Ted Zahorski
says. “Square dancing is more about
getting into the right position and
knowing your right hand from your
left,” he explains. “It doesn’t matter if I
take one step or five.”

PRESIDENT'S DANCE

Three times a year, state square danc-
ing federation officers and members
gather in various cities to discuss busi-
ness and plan the annual state festival,
which last year drew 900 dancers.
(This year, Wichita Falls will host the
federation’s 50th annual festival, set for
June 7-10.) They also dance! At the
President’s Meeting and Dance, held
last October in Georgetown, I met
square dancers of all ages. At these
galas, everyone wears fancy square
dancing attire.

Outfitted in a floral dress with a ruf-
fled skirt and petticoat, 14-year-old
Meagan Rutledge of Amarillo shyly
tells me that in a few years she’ll apply
for one of the federation’s annual Texas
Teen Scholarships. In 2010, the organ-
ization awarded $1,500 scholarships to
10 high school seniors who’ve square or
round danced at least two years. They
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TOP: Take up square dancing, and someone
just might lift you off your feet. Such was the
case for 60-year-old Nora Creed, who met
fiancé Robert MacLaren, 72, at a Dallas square-
dancing club. The two, shown here stealing a
kiss between dances in Georgetown, have
spring wedding plans. BOTTOM: Ted Zahorski
of Canyon Lake and Evelyn Templeman of
Kingsland keep things moving in San Marcos.
Square dancing, Zahorski explains, is mostly
about being in the right position. ‘It doesn’t mat-
ter if | take one step or five,” he says.
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must also belong to a club affiliated
with the federation.

“I've gone to the clubs with my par-
ents ever since I can remember,” shares
Meagan, who belongs to the Texas
Twisters. “I've met people from all over
the globe. I've found it to be really fun.
I want to get my friends interested!”

I'd like to meet another young
square dancer, but at the moment
Austin dancer Lise Waring can’t find
her 10-year-old daughter Martha.
“There’s a whole lot of chaperones here
so I don’t worry about her,” Lise says.
“Our whole family dances. Martha took
lessons between first and second grade.
Oh, here she is!”

Sounding very grown up, Martha
patiently answers questions. “It’s hard
to say what I like most about square
dancing because I've been at it so long,”
she says. “I went with Mother to
Monday dances, and I find it quite
interesting. Since then, I've learned to
do mainstream and plus.”

Like Martha, K.O. Jeanes, 51, a
caller and square dancer from Conroe,
inherited the pastime from his parents.
“Most callers call for the love of it,” he
says. “It’s tough to make a living from
calling because of the costs involved,
such as computers, music and other
equipment. Most callers love to square
dance, too.

“Square dancing is a great family
activity because there’s no smoking and
no drinking,” he continues. “It’s just
good old-fashioned fun with good peo-
ple. Unfortunately, parents nowadays
are too busy to square dance. But when
the nest is empty, they’ll show up again.

“We need George Strait to square
dance, then we’d be fine,” he quips, ref-
erencing the enormously popular coun-
try and western singer.

Like on the frontier, square dancers
still find true love on the dance floor.
Nora Creed, 60, publicity director for
the state square dancing federation,
met fiancé Robert MacLaren, 72, at
Lone Star Solos, a Dallas club. The two
plan to marry this spring in Mesquite.

Mike and Dana Goggin, who belong
to Shirts 'n’ Skirts in Round Rock, met
as teenagers at a Houston club. “My
parents square danced,” recalls Mike,
57. “When I was 16, I was told to take
one lesson, and after that, it was my
choice. But after that one lesson, I was
hooked! Soon after that, I met my wife.

We've been married 40 years.”

After the dance ends, federation
Secretary Theresa Keane briefly voices
a concern echoed by many square
dancers: Their numbers are shrinking.
“If we can get people in here, theyll
find out it’s fun,” she says. “As an asso-
ciation, we’re trying to figure out how
to do that.”

SAN ANGELO SQUARES

Back at the Promenade Squares hall,
mainstream and plus dancers twirl
across the floor. From the sidelines,
James and I watch and visit. In
between tips, we try some line dancing.
Later, James hits it off with Donnie
Dunagan, 77, the voice of young Bambi
in the 1942 Disney classic. His wife,
Dana, 59, sewed her colorful cotton
outfit sporting cupcake designs with
matching petticoats. “I rehab vintage
attire and turn it into new,” she says.
“Very rarely do I part with money!”

Seated against the wall, Linda Wirth,
71, can’t dance because of a leg injury
sustained last June. But that hasn’t
stopped her from showing up every
Thursday since. “These people are more
than my friends. They're my family,” she
says.

Seated by the refreshments, Charlie
Grohman, 78, has danced more than 25
years. His wife died in 2000, and since
2004, he’s partnered with JoNell
Burden, 71. “Charlie was my angel
when I took lessons,” she says. “Square
dancing is such fun! Plus, we meet such
lovely people. That’s why they call
square dancing ‘friendship set to
music.””

Alas, the evening’s last tip ends, and
everyone hugs. It’s time to go home.
“What?” James exclaims, both sur-
prised and disappointed. “The dance is
over? Already? We just got here!” Hey,
no need to ask my husband if he likes
square dancing now. The big smile on
his face says it all.

Sheryl Smith-Rodgers, frequent con-
tributor

On TexasCoopPower.com
Learn more about
modern square
dancing, which
evolved from a melting
pot of folk cultures
and traditions.
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All Hands on (an Energy-Efficient) Deck!

DEAR JIM: I want to build a deck off
my family room sliding glass door. I
want it to be as environmentally
friendly and energy efficient as possi-
ble. What design and material sugges-
tions can you give me? —Robert C.

DEAR ROBERT: Adding a deck to a
house, especially if you do most of the
work, increases the home’s resale
value by several times the deck’s cost.
Since you are building it by an existing
sliding glass door, there probably are
some concrete steps or a landing that
make a stable base near the house.
You should also always securely attach
a strong ledger board to the house
wall framing or masonry.

A deck can actually be energy effi-
cient in several ways. If having a deck
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allows your family to spend more time
outdoors in summer months, then you
should be able to set your thermostat
higher during the time you’re primarily
outside. Setting the thermostat higher,
even for just a few hours a day, will
reduce your electric bill.

If you are outdoors more often, you
will become accustomed to the heat
and be more comfortable indoors
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Using clamps when installing decking helps ensure perfect plank spacing.

without as much air conditioning.

A properly designed deck with a
pergola or some type of tall side wall
facing south or southwest can also
provide shade for your home. This is
particularly helpful if it can also shade
the glass patio door. Even with the
most efficient glass in the door, a
tremendous amount of heat transfers
in through the glass when it is
exposed to the direct afternoon sun.

In addition to saving energy, you
can make environmentally friendly
choices for the deck materials. For the
framing, engineered lumber can be
used instead of standard solid lumber.
Engineered lumber is stronger and
often made from smaller wood pieces,
so less prime wood is required overall.
Its strength may allow for fewer posts
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and longer spans without creating a
springy feel.

The choice of deck material is most
important. Pressure-treated wood is
abundant, and it is the least expensive
material you can use. It also has the
nicest appearance and feel on bare
feet and is easy to work with for most
do-it-yourselfers. The only environ-
mental drawbacks to wood are its lim-

ited life and the cleaning and sealing
chemicals that must be applied every
year or two to extend its life.

Composite decking is another
option. Trex Company has developed a
decking material, Transcend, which is
environmentally friendly. It is made
from 95 percent recycled materials,
primarily plastic bags and sawdust.

This decking is different than other
composites in that it has a thin polymer
top cap. This reduces staining and
mildew growth as compared with typi-
cal composite materials. It is more
expensive than other composite mate-
rials, but its minimal maintenance
makes it a reasonable investment.

If your deck is exposed to the direct
afternoon sun, select light-colored
composite decking to reduce heat
buildup and heat radiated to your
house wall and windows.

Another option is cellular PVC
decking. It uses more virgin materials
than composites do, but it is very
durable and low-maintenance and
does not stain or mildew.

Building a vertical wall on the
southwest side of the deck fosters
effective shading and also provides
privacy. The simplest design uses stan-
dard posts covered by lattice. The lat-
tice openings allow breezes to pass
through. Planting climbing vines
along the lattice also enhances the
cooling effect by natural transpiration.

Another option for the shading wall
is to install horizontal slats. By tilting
them at the proper angle, the direct
afternoon sun can be blocked while
providing ample area for breezes. The
best angle for the slats depends on
your area’s latitude and the deck’s ori-
entation to the sun. Use sample card-
board slats to test for the best angle.

To block the sun from a more over-
head direction, build a pergola over the
deck. You can build one from lumber or
buy a composite pergola kit. By allow-
ing plants to grow up and over it, a per-
gola can provide additional shading.

© James Dulley
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Before you head out for a little break this spring, take the time to prepare your
home so that your electric meter gets a break, too.

SPRING BREAK

It’s Not Just for Students

Breaking away this spring? Give your electric bill a break, too!

If you’re planning an excursion with the coming of warmer weather, heed this advice to
help use your electricity efficiently and safely while you are away. These tips will not only
lower your energy bill, but will also help keep your house safe in your absence.

|. Unplug some of your household appliances. Your house has many items that always
use electricity when they’re plugged in, even when turned off. Unplugging these items not
only saves energy, but in some cases, also can prevent possible fire hazards. Some of the
more common items include television sets, DVD players, microwave ovens and toasters.

2. Adjust the refrigerator control to a warmer setting. The fridge can be as high as 40
degrees without spoiling food; the freezer can reach 5 degrees. On these settings, you can
save up to 40 percent of the refrigerator’s electric usage. If you are going on an extended
trip, consider emptying the fridge and turning it off (remember to leave the door open to
prevent mildew).

3. Set the thermostat higher or lower than the typical 